Vol.  67.  No.  23  Every  Satur<Uy 


NEW  YORK,  N.  Y.,  OCTOBER  20, 1934 


Yeirly  t4.  in  adrance,  by  mall,  U.  8.  and 
Island  pos808«10D3 ;  Canada.  $4.50;  foreign,  4S. 


lOc.  Per  Copy 


Sweeping  Probe  of  A*  B*  C*  Demanded 
By  Newspaper  Members  at  Chicago 

Committee  of  Regional  Group  Heads  Would  Investigate  Its  Rules  and 
Operations  Under  Resolution  Sponsored  By  A*  N*  P*  A* 

I  Officers —S-Day  Proposal  Rejected 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  is — a  resolution, 
requesting  a  sweeping  investigation 
into  all  rules,  regulations  and  operation 
of  the  audit  bureau  of  circulations,  was 
adopted  at  the  newspaper  departmental 
meeting  of  the  21st  annual  A.B.C.  con¬ 
vention  here  today,  following  its  in¬ 
troduction  by  Jerome  D.  Barnum, 
Syracuse  (N.  Y.)  Post-Standard,  vice- 
president  of  the  American  Newspaper 
Publishers’  Association. 

The  proposal,  calling  for  a  committee 
of  eight  members  representing  regional 
newspaper  publishers’  associations,  will 
be  submitted  to  the  resolutions  com¬ 
mittee  tonight  for  action  at  the  general 
session  tomorrow.  The  text  of  Mr. 
Barnum’s  resolution,  seconded  by 
Edward  H.  Butler,  Buffalo  News, 
follows : 

"Resolved,  That  the  president  of  the 
Audit  Bureau  of  Circulations  be  re¬ 
quested  to  appoint  a  committee  of  eight 
newspaper  members  of  this  association, 
consisting  of  the  presidents  of  the  In¬ 
land,  the  Southern,  the  New  England, 
the  Middle  Atlantic  States,  the  Pacific 
Northwest,  the  California,  the  Canadian 
Newspa^r  Association,  the  Interna¬ 
tional  Circulation  Managers’  Associa¬ 
tions,  or  such  representatives  as  the 
presidents  of  such  associations  shall 
designate  to  investigate  all  rules,  regu¬ 
lations,  and  operation  of  the  bureau, 
and  further,  that  such  committee,  after 
careful  consideration,  shall  render  a 
written  report  by  mail  to  members  and 
shall  make  written  recommendations  in 
time  for  action  at  the  1935  annual 
fleeting  of  the  Audit  Bureau  of  Circu¬ 
lations.’’ 

The  following  resolution  accompanied 
the  above : 

“Resolved,  That  the  traveling  ex- 
lenses  of  the  members  of  the  eight 
.ewspaper  representatives  chosen  to 
Serve  on  the  committee  to  investigate 
the  Audit  Bureau  of  Circulations  be  paid 
by  the  Audit  Bureau  of  Circulations  and 
that  the  audit  bureau  in  turn  shall 
eisess  the  newspaper  members  of  this 
association  for  such  expenses.” 

This  21st  annual  convention  of  the 
bureau  entered  into  a  turbulent  session 
here  today  as  far  as  the  newspaper  de- 
r^artmental  meeting  was  concerned  when 
a  demand  for  recognition  of  proxies, 
-hich  had  not  been  passed  upon  by  the 
Tedentials  committee,  delayed  that  group 
trom  recording  its  vote  on  important 
ropositions  up  for  discussion.  An  at- 
-ndance,  representing  over  700  mem- 
■ers,  either  in  person  or  by  proxy,  was 
eeorded  here  at  the  Stevens  Hotel. 
Following  an  inspiring  opening  gen- 
jj,  ral  session  this  morning  at  which  the 
_  rcomplishments  of  the  bureau  during 
'le  past  two  decades  were  appropriately 
^  ■bserved  in  speeches  by  representative 
if  the  various  divisions,  the  members 
onvened  in  departmental  groups  this 
Iternooii. 

Howard  W.  Stodghill,  Louisville 
ourier  Journal  and  Times,  chairman  of 
d  be  newspaper  departmental  meeting, 
;io  Bund  himself  confronted  with  an  al¬ 
most  hopeless  situation  when  members 
iemanded  a  roll  call  vote  in  order  to 


By  GEORGE  A.  BRANDENBURG 


record  proxy  votes.  The  difficulty  arose 
after  C.  F.  Waite,  president  of  Southern 
California  Newspapers,  Associated,  Los 
Angeles,  Walter  M.  Dear,  Jersey  City 
Jersey  Journal,  and  J.  Noel  Macy,  West- 


Saturday  was  a  good  circulation  day  in 
Canada,  where  Sunday  papers  are  not 
published.  This  proposition  was  de¬ 
feated  in  the  newspaper  division  meet¬ 
ing. 


Col.  Frank  Knox 

Chester  Newspapers,  Inc.,  New 
introduced  the  proposal  of  requiring 
newspaper  members  to  break  down  their 
circulation  in  any  city  within  the  radius 
of  a  city  zone  where  there  are  other 
newspapers.  This  proposal  was  ap¬ 
proved  by  a  ballot  vote.  When  it  vvas 
apparent  an  aye  and  nay  vote  by  voice 
would  not  recognize  the  proxies,  a  roll 
call  was  demanded.  The  credentials 
committee  did  not  have  the  proxies  re¬ 
corded,  so  the  proposal  was  tabled  tem¬ 
porarily  and  discussion  started  on  the 
suggestion  of  V.  H.  Polachek  of  the 
Hearst  Newspapers  to  average  circula¬ 
tion  on  a  five-day  basis. 

Besides  Mr.  Polachek,  Thomas  Dowl¬ 
ing,  New  York  World-Telegram,  spoke 
in  favor  of  the  five-day  report.  The 
main  reason  advocated  for  the  optional 
change  was  that  the  trend  today  is  to 
a  five-day  week  under  the  New  EKeal, 
with  Saturday  increasingly  becoming  a 
general  holiday.  Edwin  S.  Friendly, 
New  York  Sun,  opposed  the  proposi¬ 
tion,  declaring  it  would  make  compari¬ 
sons  difficult  and  asserting  it  strikes 
at  the  fundamental  purpose  of  the  A.B. 
C.,  namely  to  report  average  circulation. 
He  read  a  resolution  adopted  by  the 
Interstate  Circulation  Managers’  Asso¬ 
ciation  on  Oct.  15,  opposing  the  pro¬ 
posed  change.  E.  K.  Gaylord,  Okla¬ 
homa  City  Oklahoman  and  Times.  E. 
H.  Butler,  Buffalo  News,  and  O.  V. 
Fragstein,  Milwaukee  Journal,  also  vig¬ 
orously  opposed  the  proposal.  Fred 
Ker,  Hamilton  (Ont.)  Spectator,  said 
Canadian  publishers  were  generally  op¬ 
posed  to  the  five-day  averages  because 


Allyn  Mclntire 

The  proposed  change  in  morning  and 
evening  newspaper  publishing  periods 
was  tabled. 

Walter  M.  Dear,  Jersey  City  Jersey 
Journal  and  W.  F.  Schmick,  Baltimore 
Sun,  were  renominated  for  election  to 
the  board  of  directors  for  two-year 
terms. 

The  meeting  convened  this  morning 
with  President  P.  L.  Thomson,  Western 
Electric  Company,  reading  his  annual 
report  in  which  he  outlined  the  status 
of  the  bureau  and  commented  briefly  on 
the  various  propositions  to  come  before 
the  divisional  groups.  In  connection 
with  the  report,  O.  C.  Harn,  managing 
director,  read  a  memorial  to  the  late 
Lewis  B.  Stone,  former  vice-president 
of  Eastman  Kodak  Company  and  long 
an  active  member  of  the  A.  B.  C.  board 
of  directors.  This  memorial,  to  be  pre¬ 
sented  to  the  Stone  family,  was  read 
while  the  entire  membership  stood  in 
tribute. 

Z.  L.  Potter,  executive  vice-president 
of  Erwin,  Wasey  &  Company’s  Chicago 
office,  read  the  address  prepared  by 
Arthur  H.  Kudner,  president  of  Erwin, 
Wasey  &  Co.  and  chairman  of  the  board 
of  the  American  Association  of  Adver¬ 
tising  Agencies.  Mr.  Kudner’s  talk  dealt 
with  the  “over-particularization”  of 
sources  and  methods  employed  for  ob¬ 
taining  readers  and  suggested  audit  re¬ 
ports  be  simplified.  He  advocated  bal¬ 
ancing  the  bureau’s  budget  by  simplify¬ 
ing  audits  and  by  increasing  income. 

Another  suggestion  was  that  the 
number  of  advertising  agents  on  the 
A.B.C.  board  be  enlarged. 


“Less  than  one  hundred  agencies — 
108  including  Canada — are  subscribers 
to  the  A.B.C.,”  said  Mr.  Kudner. 
“This  is  obviously  inadequate.  There 
should  be  at  least  500  of  them  in  this 
country  alone.  Nearly  that  many  are 
recognized  by  leading  national  publica¬ 
tions.  Most  of  these  non-subscriber 
agencies  are  relatively  small,  and  per¬ 
haps  cannot  afford  to_pay  $360  a  year 
for  full  service ;  some  of  them  cannot 
afford  to  pay  $90  for  a  single  division 
of  that  service.  This  being  true,  cer¬ 
tainly  it  should  greatly  increase  agency 
membership  to  lower  the  dues. 

“I  commend  to  your  thinking,  in  this 
connection,  the  possibility  that,  with 
lower  dues,  publishers  could  make 
A.B.C.  membership  a  factor  in  agency 
recognition.  No  agency  doing  a  na¬ 
tional  or  even  a  considerable  sectional 
business  can  afford  to  get  along  with¬ 
out  so  necessary  an  equipment  as 
A.B.C.  reports;  they  are  indispensable 
tools.  Many  now  bootleg  the  reports, 
borrow  them  from  publishers.  That  is 
hardly  fair  to  agencies  supporting  the 
service,  and  certainly  does  not  lead  to 
any  consistent  use  of  audit  fibres. 
Building  up  better  and  more  uniform 
standards  of  agency  recognition  is  an 
urgent  problem  in  our  business,  and  I 
believe  in  the  publishing  business  as 
well.  The  way  to  this  is  perhaps 
through  some  national  authority,  which 
should  be  in  charge  of  recognition, 
establish  standards,  investigate  appli¬ 
cants  and  recommend  to  publishers 
those  who  are  eligible,  and  then  pub¬ 
lishers  should  adhere  strictly  to  that 
recommended  list.  That  would  make 
recognition  a  real  distinction. 

“There  is  visible  in  the  agency  field 
an  increasing  tendency  not  to  use  pub¬ 
lications  which  do  not  employ  an  out¬ 
side  audit  of  circulation,  certainly  not 
to  use  any  in  the  general  consumer  field 
not  a  member  of  the  A.B.C.” 

Stanley  R.  Latshaw,  president,  But- 
terick  Publishing  Company,  New  York, 
followed  with  a  comprehensive  discus¬ 
sion  of  powers  and  limitations  of  the 
bureau  board  of  directors.  Speaking 
from  15  years’  experience  he  pointed 
out  that  only  about  10  per  cent  of  the 
board’s  time  is  devoted  to  matters  re¬ 
lating  directly  to  the  bureau  itself,  and 
about  90  per  cent  of  its  time  by  legis¬ 
lative  and  judicial  questions.  In  its 
dual  capacity  of  “judge  and  jury,”  the 
board  has  never  been  involved  in  court 
proceedings,  according  to  Mr.  Latshaw, 
He  commented  upon  the  board’s  reluct¬ 
ance  to  “make  a  example”  of  any  mem¬ 
ber.  In  a  majority  of  cases  coming  be¬ 
fore  the  board,  the  body  has  sustained 
the  management,  Mr.  Latshaw  said, 
but  has  evidenced  its  impartiality  by  re¬ 
versing  the  management  on  certain  oc¬ 
casions.  He  pleaded  for  a  better  under¬ 
standing  on  the  part  of  the  members  as 
to  the  functions  of  the  board. 

Allyn  B.  Mclntire,  vice-president  and 
advertising  manager,  Pepperell  Manu¬ 
facturing  Company,  Boston,  and  presi¬ 
dent  of  the  Association  of  National  Ad¬ 
vertisers,  sounded  the  most  serious  note 
at  the  opening  session  when  he  pre- 
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sented  views  of  the  A.  N.  A.  relative 
to  so-called  forced  circulations,  and 
important  changes  in  the  advertising 
structure  as  to  rates  and  agency  com¬ 
pensation.  He  viewed  with  alarm  “arti¬ 
ficial  forcing”  in  impressing  his  audi¬ 
ence  with  the  fact  that  advertisers  can¬ 
not  continue  to  spend  money  for  adver¬ 
tising  that  is  not  effective. 

He  declared  “advertising  is  now  at  a 
vital  turning  point.  Business  needs 
something  more  from  the  selling  side 
of  advertising  than  it  has  been  getting." 
He  criticized  the  recent  stand  of  news¬ 
paper  publishers  agreeing  to  eliminate 
circulation  guarantees.  He  frankly  ad¬ 
mitted  that  the  A.N.A.  study  of  agency 
compensation  soon  to  be  released  will 
embody  that  group’s  ideas  on  this  sub¬ 
ject.  He  said  the  A.  N.  A.  will  oppose 
any  attempt  to  “freeze”  a  single  system 
of  compensation  on  an  advertiser. 

Mr.  Mclntire  began  his  talk  by  pay¬ 
ing  “deserving  tribute  to  the  great  body 
of  sellers  who  have  contributed  so  very 
much  to  the  development  of  advertising 
and  of  business  which  is  dependent 
upon  advertising. .  .They  haven’t  been 
content  merely  to  offer  so  much  white 
space,  interpreted  only  by  a  meaningless 
maze  of  figures ;  they  have  supplied  the 
vision  based  on  faith ;  the  persuasion, 
based  on  knowledge  of  selling;  the 
proof,  based  on  costly  research,  without 
which  business  could  not  have  devel¬ 
oped  to  the  record  proportions  wit¬ 
nessed  in  the  past  decade.” 

But  he  concluded  with  an  appeal  for 
the  help  of  media  groups  and  a  rebuke 
to  magazines  and  newspapers,  giving 
pointed  praise  to  outdoor  and  radio 
advertising  for  cooperation  with  the 
A.N.A. 

“The  advertising  structure  as  we  have 
known  it  must  change,”  he  said,  “be¬ 
cause  it  is  so  far  out  of  joint  with  the 
business  structure  as  it  is  being  re¬ 
modelled  under  the  New  Deal.  That 
change  can  come  about  by  evolutionary 
processes  or  it  can  come  about  by  col¬ 
lapse. 

“The  evolutionary  process  is  now  at 
work  and  has  been  for  some  time.  I 
have  pointed  out  where  it  is  being  has¬ 
tened  by  intelligent  group  action  in  cer¬ 
tain  important  fields  in  advertising.  I 
have  also  indicated  that  in  two  of  the 
most  important  fields  the  process  has 
not  been  at  work — I  mean  the  two  great 
fields  represented  by  magazines  and 
newspapers. 

“From  the  hard-boiled  business  basis 
and  selfish-interest  viewpoint,  what  ad¬ 
vertisers  need  and  what  publishers  need 
is  to  join  hands  as  groups  just  as  was 
done  in  the  case  of  outdoor  advertising. 
Advertisers  are  no  longer  content  with 
mere  circulation  figures ;  what  they 
want  more  than  anything  else  is  to  help 
in  finding  out  how  to  measure  adver¬ 
tising  effectiveness.” 

Mr.  Mclntire  said  the  A.N.A.  study 
of  advertising  agency  compensation  will 
be  issued  “before  many  weeks  pass," 
and  described  its  background.  He  said ; 

“It  is  intelligently  planned  and  exe¬ 
cuted.  It  is  not  selfish  in  the  interest 
of  any  of  the  parties  concerned.  It 
shows  thinking  men  what  to  do  for  the 
good  of  all.” 

Mr.  Mclntire  repeated  the  charge 
that  circulations  have  been  held  up  by 
forcing  methods,  and  said:  “There  is 
a  growing  concern  not  only  as  to  forced 
circulation  but  as  to  the  trend  toward 
increasing  rates  when  we  feel  that  the 
trend  should  be  in  the  opposite  direc¬ 
tion.”  He  quoted  from  a  statement  sent 
to  A.N.A.  headquarters  by  an  unnamed 
member,  who  said  in  part: 

“Actually,  there  is  no  more  reason  why 
newspapers  should  not  guarantee  quantity  of 
delivery  (circulation)  any  more  than  the 
milk  roan,  or  the  coal  dealer,  or  the  grocery, 
man.  _  A  guarantee  of  quantity  at  the  price 
paid  is  a  fundamental  in  all  buying  and 
Mlling.  The  very  publishers  who  are  loudest 
in  denouncing  circulation  guarantees  would 
be  the  loudest  in  denouncing  their  own  sup¬ 
pliers  of  raw  materials,  such  as  printer^ 
ink  and  newsprint,  if  those  suppliers  would 
refuse  hereafter  to  guarantee  accurate  weight 
or  count  of  the  commodity  delivered  at  the 
price  paid. 

“Publishers  point  out  that  a  guarantee 
should  be  made  to  work  both  ways — that  is, 
if  they^  agree  to  rebate  the  advertiser  for 
circulation  Idas,  the  advertiser  should  agrqe 
to  pay  a  bonus  for  any  circulation  in  excess 
of  the  guarantee.  But  this  twists  the  very 


A.B.C.  Financing  Changes  Will  Be  TSLSreS'a 
Proposed,  President  Thomson  Reports 

New  plans  for  financing  the  Audit  they  convinced  the  directors  that  they  ^.Q^clusion  Mr.  Thomson  said: 

Bureau  of  Circulations  were  re-  should  not  be  disqualified  irom  mem-  .1 

ported  to  the  A.B.C.  convention  in  Chi-  bership.  ,  On  this  occasion  it  is  fitting  tha 

cago  Oct.  18  by  P.  L.  Thomson,  presi-  “The  number  of  audits  released  appraise  the  value  of  tht 

dent  of  the  Bureau.  He  told  the  mem-  this  year  was  1,434,  a  slight  decrease  o*" 

bers  that  a  new  schedule  to  be  sub-  from  the  previous  year.  The  average  men  who  founded  it  ^ 

mitted  for  approval  would  call  for  number  of  auditors  was  SO,  the  same  y^'ose  who  have  since  ^en  responsiblt 
higher  dues  from  the  publications  with  as  a  year  ago;  the  average  number  of  lor  aunii*i>sienng  its  attairs. 
large  circulations  and  from  agencies  audits  per  man  was  31.8,  the  second  Among  the  group  responsible  for 
with  large  billings,  while  agencies  in  highest  in  our  history.  By  following  netting  up  the  organization  in  15)14  ot 
the  lower  brackets  would  pay  less  than  the  plan  of  spreading  the  work,  the  y,  °  ,  as  members  of  the  original 

the  present  flat  rates.  auditing  staff  has  been  maintained  at  j  some  who  have 

“For  the  fourth  year,”  Mr.  Thomson  full  strength  and  the  Bureau  has  been  Passed  on  and  others  who  are  still  ac- 

told  the  convention,  “in  anticipation  of  a  able  to  retain  five  experienced  men  ^ 

decrease  in  income  from  dues.  Bureau  whose  employment  otherwise  could  not  latter  are.  A.  W.  trickson,  tha  \ 
expenses  were  set  at  a  figure  somewhat  have  been  justified  The  auditing  work  President  of  his  own  agency,  now  chair, 
lower  than  the  preceding  year.  We  is  in  satisfactory  shape.  man  of  the  McCann-Erickson  (.xim. 


New  plans  for  financing  the  Audit  they  convinced  the  directors  that  they 
Bureau  of  Circulations  were  re-  should  not  be  disqualified  from  mem- 


Bureau  of  Circulations  were  re-  should  not  be  disqualified  from  mem 
ported  to  the  A.B.C.  convention  in  Chi-  bership. 


cago  Oct.  18  by  P.  L.  Thomson,  presi- 


I 


man  of  the  McCann-Erickson  Com. 


made  a  16  per  cent  reduction  in  1932.  “A  year  ago  I  reported  the  efforts  Bruch  of  the  American 

■’  -  -  Radiator  Company,  the  first  president 


A  year  ago  we  cut  9  per  cent  below  which  the  directors  were  making  to  find  f  v..-om^ny,  ine  nrsi  presmea 

that.  To  go  further,  it  was  felt,  would  a  formula  which  could  be  universally  y!*  ^  Butler  of 

endanger  the  quality  of  Bureau  ser-  applied  as  a  basis  for  determining  city  the  Prairv  ranwr;  F.  R.  mvu  m  the 

vice ;  but  our  budget  was  still  out  of  and  retail  trading  zones  for  newspapers.  ^  Electric  Company ;  O.  C.  Hm 

-  -  -■  ®  .  r  K  advertising  manager  of  the  Nj. 


balance  and  the  directors  accordingly 


voted  to  eliminate  as  of  Jan.  1,  1934,  committee  of  directors  and  full  discus- 
the  10  per  cent  reduction  in  members’  sion  both  at  the  convention  and  by  mail. 


After  an  exhaustive  investigation  by  a  «iuvcruMnB  manager  oi  xne 

committee  of  directors  and  full  discus-  *'«"**. 

.inn  hnth  the  rnnvpntion  and  hv  mail  '"8  director;  Sam  Ulth,  then  promiaa* 


dues  in  effect  since  the  summer  ol  1932.  the  committee  has  found  no  satisfactory  n 

As  a  result  the  deficit  for  the  fiscal  basis  for  changing  the  present  practice,  yy'*"  I^obbins  of 


year  ending  Aug.  31,  1934,  has  been  This,  you  remember,  leaves  the  de-  ^^^vid  Williams  Company,  mw 

held  to  slightly  less  than  $20,000.  But  termination  of  the  local  trading  areas  ^airman  of  the  Robbins  Publish™ 
even  with  the  ripid  economies  nracticed.  tn  aerreement  hv  the  newsnaners  in  a  Company ,  rlqpewell  L..  Rogers,  tha 


even  with  the  rigid  economies  practiced,  to  agreement  by  the  newspapers  in  a 
we  were  unable  to  restore  the  10  per  city,  and,  where  they  fail  to  agree,  to 


cent  cut  in  salaries  and  the  20  per  cent  the  management  of  the  Bureau.  Be- 
cut  in  the  per  diem  allowance  for  audi-  cause  this  method  is  unsaisfactory,  the 


tors,  and  we  had  to  defer  the  Bureau’s  committee  has  been  continued,  and  will 
proposed  promotional  campaign.  welcome  suggestions  for  a  better  basis. 


city,  and,  where  they  fail  to  agree,  to  treasurer  of  the  Chicago  Daily  Nem, 
the  management  of  the  Bureau.  Be-  associated  with  the  H^rst  News- 

cause  this  method  is  unsaisfactory,  the  Charles  F.  Je^ms  of  tht 

pr.mmift«.  hac  been  rrmtinmvl  and  uiUl  Jourtlol;  F.  D.  Porter  of  the 


“Our  membership  numbers  1,722  “Outside  newspaper  investigations  ^  ^  ..  i-. 

against  1,732  one  year  ago — a  net  loss  were  conducted  in  26  cities.  The  dif-  ol  Comwpolitan  maga^ne,  nw 

of  only  10,  which  compares  with  a  loss  ficulty  of  assessing  the  costs  of  these  Kadto  Guide;  and  Russell  R.  Whit- 
of  106  last  year  and  112  the  year  pre-  audits  is  inherent  in  their  very  nature  managing  director, 

vious.  The  percentage  of  members  lost  and  has  previously  been  the  subject  of  .  its  inception  it  was  recognizd 

or  dropped  was  highest  at  the  start,  discussion  at  several  conventions,  .  f"®  publishers  would  numeri^lj 

and  the  accessions  have  been  greatest  While  I  think  we  may  say  that  the  as-  dominate  the  Bureau.  As  the  audi^ 

near  the  close  of  the  year,  which  indi-  sessments  this  year  have  been  accepted  work  was  to  be  done  on  their  premise 
cates  that  the  industry  has  reached  with  less  objection  than  heretofore,  and  represented  an  essential  element  in 

and  passed  its  low  point.  The  present  neither  your  Board  nor  the  management  ,  Publishing  job,  they  agrera  that 

membership  is  divided  as  follows :  is  satisfied  that  our  auditing  practice  of  o^rating  lit 

National  Advertisers  .  106  for  newspapers  fully  meets  the  needs  Bureau  should  be  carried  by  then 


LUllUlUllCC  lUid  UCCli  CUllllllUCU,  ailU  Wlli  Xr  .•  t  n  ‘tJ  r'  \K  rr-  r 

welcome  suggestions  for  a  better  basis.  Nattoml  Builder;  GtorgcM.-SCogtrs  oi 
“Outside  newspaper  investigations  develop  Dealer,  Georgt 


■'From  its  inception  it  was  recognizd 
that  the  publishers  would  numericali; 
dominate  the  Bureau.  As  the  auditing 


membership  is  divided  as  follows; 

National  Advertisers  .  106 

Local  Advertisers  . .  25 

Advertising  Agencies  .  125 

Newspapers  .  973 

Weeklies  .  32 

Magazines  .  176 

Farm  Papers  .  56 

Business  Papers  .  229 


Bureau  should  be  carried  by  them 


of  the  situation.  Indeed,  this  consti-  Nevertheless  they  voluntarily  vested  tl* 
tutes  perhaps  the  most  serious  problem  control  of  the  organization  with  tht 


which  the  organization  now  faces,  and  buyers. 


it  will  be  given  careful  study  by  a  "It  required  courage  and  vision  for 


committee  of  the  Board.  The  coopera-  publishers  to  take  advance  ground  ol 


tion  of  the  membership  is  solicited.”  this  character.  I  pay  my  tribute,  thtk 


Mr.  Thomson  said  that  the  aggregate  first  to  the  founders ;  second,  to  tht 
circulation  of  business  paper  members  publishers  who  have  so  universall; 
of  the.  A.  B.  C.  is  37  per  cent  of  the  backed  the  Bureau ;  and,  finally  in  1^ 


Total  .  1,722  of  the.  A.  B.  C.  is  37  per  cent  of  the  backed  the  Bureau;  and,  finally  m 

“As  foreshadowed  a  year  ago  the  total  circulation  of  publications  in  that  half  of  all  the  members,  I  record  thdr 
Bureau  has  found  it  necessary  to  retire  field  eligible  to  membership;  magazine  appreciation  of  the  wise  counsel  and 
from  the  Cuban  field.  Because  of  the  members  of  the  Bureau  represent  75  per  guidance  of  those  men  who  have  servd 
difficulty  of  auditing  magazines  pub-  cent  of  the  total  magazine  circulation  as  directors  during  these  two  decades' 
lished  in  America  and  distributed  for  in  the  United  States  and  Canada;  farm  Mr.  Thomson  read  a  letter  from  A 
the  most  part  in  foreign  countries  the  paper  members  84  per  cent:  and  news-  W.  Erickson,  one  of  the  A.B.C.  foun- 
Board  also  took  action  looking  to  its  paper  members  89  per  cent  of  the  ag-  ders,  now  chairman  of  the  board  oi 
withdrawal  from  that  field.  But  the  gregate  circulation  of  daily  newspapers.  McCann-Erickson  Inc.,  New  York  ad- 
export  publishers  thus  affected,  con-  Mr.  Thomson  noted  the  circulation  vertising  agency,  which  said  in  part: 
sidering  their  membership  in  the  Bu-  problems  listed  for  discussion  at  the  “When  I  was  on  the  job  in  the  early 
reau  of  such  value,  appeared  before  convention,  describing  questions  aris-  days  I  had  scant  patience  with  tht 
your  Board,  and,  upon  the  assurance  ing  in  newspaper,  magazine,  and  busi-  short-sighted  publisher  who  woull 
of  providing  at  their  own  expense  sat-  ness  paper  fields.  He  recorded  thi 


ness  paper  fields.  He  recorded  the  not  join  the  Bureau  and  I  am  glad  that 
death  of  Lewis  B.  Jones,  vice-president  most  of  the  worth-while  ones  are  not 


iefactory  means  for  the  Bureau’s  veri-  death  of  Lewis  B.  Jones,  vice-president  most  of 
fication  of  their  foreign  distribution,  of  the  'Eastman  Kodak  Company,  who  members. 


nature  of  the  guarantee,  which  should  anchor  to  the  rate, 
the  circulation  figure  on  which  the  rate  is  hesitate  to  raise  thi 
based,  and,  therefore,  should  indicate  the  something  in  return, 
minimum  circulation  the  advertiser  expects  “Now  publishers  hi 


‘In  our  shop,  and  I  think  this  hol4 


guarantee,  which  should  be  anchor  to  the  rate,  and  publishers  would  r  ,  ,  j  -  •„ 

figure  on  which  the  rate  is  hesitate  to  raise  the  rate  without  offering  Jhe  leading  advertising  agencies, 


the  first  requirement  for  consideratioi 


gamble  like  the  flip  of  a  card  or  the  toss  tion  by  the  tact  that  the  practice  is  becominj 
of  a  dice,  but  a  fair  and  reputable  business  general.  There  have  ^en  more  than  a  hun 


instrument. 

“On  numerous  occasions  for  the  past  sev* 
eral  months  papers  have  offered  to  allow  a 


Usher  has  ever  been  able  to  give  our 


dred  rate  increases  during  the  past  year,  _ i _  r  “  l.. 

and  these  are  coming  through  daily — and  company  any  good  reason  for  not 
many  of  them  absolutely  without  justification,  mg  a  member.  In  my  judgment  a  pub* 


guarantee  on  the  proposition  of  a  rebate  Advertisers  may  expect  high  rate  levels  just  Usher  simply  can’t  get  his  proper  shart 

l^tllrufrVsp^flfqTanS^.t  ‘•''a^^b^  of  business  without  the  supportiu. 


Tbov-e  a«rtain  figure,  7nd  havrthem  seT  the  without  res^t  to  quantity.  It  is  as  human  ®  Wlinout  tne  sup^ 

figure  below  present  actual  circulation,  which  be  for  them  to  gradually  raise  tjteir  A.B.G.  figures.  1  d  hate  tO  own  SUCn 

is  from  10  per  cent  to  30  per  cent  below  levels  as  they  are  even  now  doing.  a  paper  1 

the  circulation  on  which  the  rate  is  based.  Marco  Morrow,  assistant  publisher,  “There  are  still  a  few  agencies  thal 
If  accepted,  this  would  mean  that  in  accepting  j  "  “  *  , 

such  a  proposition  the  advertiser  would  be  the  Capper  Fublications,  Topeka,  Kan.,  do  not  take  advantage  of  this  splendid 

agreeing  to  pay  an  increase  in  the  rate  on  Outlined  the  principles  underlying  the  business-building  force  and  sometims 

regained  circulation  losses  on  which  the  rate  proposed  new  dues  program  of  the  bu-  bootleg  their  circulation  data  I  say 

was  never  reduced  to  compensate  for  the  uwiicg  iiicu  i.ii Yuidiiuii  u<sid.  i 

circulation  losses.  reau.  1  his  program,  to  be  presented  to  them  such  a  policy  will  not,  and  can- 

“Papers  point  out  that  the  A.B.C.  is  suf-  to  the  membership  in  detail,  has  the  not  pay.  It  immediately  stamps  suck 

ficient  guarantee  of  circulation.  This  is  im-  approval  of  the  board  of  directors  in  an  agency  as  a  second  rater, 

possible,  since  advertising  has  to  he  bought  “  oti-unu  laici. 

in  the  future  on  account  of  arranging  budget  principle  and  methM,  fie  Said,  With  the  “We  also  find  that  there  are  soiiit 
and  schedules — and  the  A.B.C.  figures  can  base  figures  yet  tO  be  determined.  The  email  neu/cnanerc  still  niit  nf  the  fold 

<■'  -ir  ,"'“1.'”  T'  it'urwor.M« . 

for.  consistent  than  the  present  year  to  Mong.  They  are  like  the  mef" 

“It  seems  quite  likely  that  elimination  of  arrangement,  according  to  Mr.  Morrow,  chant  who  refused  to  nut  in  a  tel^ 

"rMMdTdv?rtfs1S^os‘f'fii‘*nlwspa^rs!“  h°  because  it  might  increase  hu 

long  as  publishers  have  been  made  to  feel  beginnings  OI  the  bureau  M  years  ago,  business.  Like  the  lightning-bug,  thof 

by  the  buyers  of  advertising  space  that  the  picturing  the  Stormy  sessions  here  at  head-lieht  is  on  behind  I  call  on  tht® 

d!^iuUt1on"dU^^ri;.''^en^^rc^U^^^  the  LaSalle  Hotel,  where  the  organiza-  to  wake  up  and  get  on  the  band  wag* 
guarantees  act  as  a  sort  of  stabilizer  or  {Conltnued  on  page  48)  because  it  pays.” 


Editor  &  Publisher  for  October  20,  1934 


7 


Mr. 
loots, 
)rs  of 
)ii  tht 

d; 

>  that 
)f  th( 
o  pay 
it  aod 
nsibic 

e  for 
'14  « 
iginal 
I  hart 
ill  ac- 

.moQ| 

I  tha 
chair- 
Cod- 
ericaa 
sidtnt 
ler  of 
of  tl* 
Ham, 

:  Na- 
lanag- 
Tiiotia 

ciatcd 
ins  of 
not 
ishioi 
.  tha 
Nem, 
News- 
f  tht 
if  the 
ers  of 
Jeorgt 
not 
Whit- 

gniztd 
ri^ 
idi^ 
emiscs 
lent  is 
d  that 
ig  tht 
then 
;ed  tht 
th  tht 

3n  for 
ind  of 
.  tha. 
to  tht 
ersaHy 
in 

d  their 
el  ani 
servtd 
cadei’ 
om  A. 

.  fous- 
ard  oi 
irk  ad- 
part: 
e  early 
th  tht 
wool! 
ad  that 
re  now 

s  holili 
;encia 
eratia 
ind  in- 
no  od- 
ly  pub- 
ve  our 
not  b^ 
a  pdb- 
r  share 
porting 
'n  such 

ies  that 
plendid 
netima 
I  say 
nd  can- 
)s  such 

e  some 
he  foM 
1  $52  a 
he  mer- 
a  tel^ 
ase  hit 
g.  their 
m  the* 
wago 


NEWSPRINT  SEEN  AS  STABILIZED  AT  $41 

St.  Lawrence  Contract  Expected  to  Set  Prevailing  Price — Taschereau  Threatens  Mills  That  Do 

Not  Raise  Price  Level — Production  Gains  Reported 


GE\ER--AL  belief  that  the  news¬ 
print  price  for  1935  has  been 
stabilized  at  the  present  basic  rate  of 
541  a  ton  prevailed  among  newspaj^r 
publishers  this  w-eek.  (The  $41  price 
per  ton  is  delivered  in  New  York  and 
Chicago,  less  port  allowances.) 

The  recent  announcement  of  W,  G. 
Chandler,  Scripps- Howard  Newspapers, 
chairman  cif  the  newsprint  committee  of 
the  American  Newspaper  Publishers’ 
.Association,  that  the  1935  newsprint 
price  had  been  stabilized,  has  caused  a 
furore  among  newsprint  makers,  and 
has  even  brought  strong  words  against 
companies  which  make  new  contracts 
for  print  paper  at  current  prices  from 
high  Canadian  government  officials, 
with  the  threat  that  the  Canadian  gov¬ 
ernment  might  step  in  and  take  control 
of  the  industry. 

No  newsprint  company  has  made  aii 
announcement  of  the  1935  price  as  yet, 
but  it  is  generally  known  that  the  St. 
Lawrence  Paper  Company  has  signed  a 
contract  at  the  current  price  with  the 
Scripps- Howard  Newspapers. 

Also  EioiTOR  &  Publisher  learned  on 
Ireliable  authority  that  the  Hearst 
Newspapers  signed  a  contract  this  week 
with  the  St.  Lawrence  company  lor 
[substantial  tonnage  at  the  $41  price. 

It  is  evident  this  week  that  the  news- 
jprint  manufacturers  will  not  capitulate 
[0  continuance  of  the  present  price  with- 
[out  a  struggle.  For  many  years,  how- 
ver,  the  price  first  set  by  any  of  the 
|mjor  newsprint  companies  has  proved 
:o  be  the  prevailing  price  for  all  com¬ 
panies.  International  Paper  Company 
[ias  customarily  set  the  price. 

At  the  offices  of  the  Association  of 
[Newsprint  Manufacturers  of  the  United 
States  Editor  &  Publisher  was  tola 
hat  the  report  about  St.  Lawrence 
Paper’s  contract  shoud  not  be  con- 
idered  as  setting  the  price  for  the 
ndustry. 

J.  L.  Fearing,  vice-president  and 
Leneral  sales  manager  of  the  Interna- 
gonal  Paper  Company,  told  Editor  & 
UBLiSHEiR  he  had  no  comment  to  make 
bn  the  report.  International  recently 
[ent  notices  to  customers  continuing  the 
urrent  price  through  October, 
(insistently  newsprint  makers  have 
leen  asserting  that  the  current  price  is 
ruinous”  to  their  industry.  A  strong 
lemand  by  both  Canadian  and  United 
States  producers  to  increase  prices  has 
een  apparent  for  several  months.  The 
American  Newspaper  Publishers’  -Asso- 
iation  has  vigorously  fought  all  at- 
jempts  to  hoist  prices. 

Strenuous  opposition  to  the  $41  price 
►as  voiced  late  last  week  by  L.  A. 
faschereau.  Premier  of  the  Province 
if  Quebec,  who  threatened  retaliation 
gainst  newsprint  companies  which  did 
fot  raise  prices  for  1935. 

“Reports  have  reached  me,”  said  the 
[remier,  “that  the  St.  Lawrence  Paper 
ompany,  alone  of  all  Canadian  com¬ 
mies,  has  fixed  a  price  for  newsprint 
yith  one  of  its  customers  for  all  of 
935  at  the  existing  ruinous  level. 

"I  hope  this  will  prove  not  to  be  true 
juf  1  wish  to  announce  that  this  gov- 
rnnieiit  cannot  tolerate  such  complete 
isregard  of  the  public  interests.  In- 
reasing  needs  of  our  workmen  have 
nade  imperative  a  moderate  increase  in 
be  price  of  newsprint. 

“This  government  has  been  cooperat- 
^_with  the  industry  in  its  distress  by 
iving  special  reductions  in  stumpage 
ates  and  other  concessions,  but  if  any 
Quebec  company  so  ignores  the  common 
ipod,  the  government  will  withdraw  all 
ad  from  such  company  and  take  all 
aeasures  necessary  to  protect  the  in- 
irests  of  the  province.” 

Commenting  on  the  Premier’s  state¬ 
ment,  a  dispatch  from  Montreal  said: 

.  Tn  government  circles  the  statement 
fiven  out  by  Premier  Taschereau 
®used  no  surprise  in  view  of  the  fact 
oat  the  price  which  was  set  last  year 


By  JOHN 

and  accepted  by  the  leading  pulp  and 
paper  companies,  that  is  $41  per  ton, 
was  stated  by  experts  to  be  too  low 
to  be  maintained  in  view  of  increased 
cost  of  production  to  that  industry. 
Some  time  ago  companies  had  arrang^ 
a  plan  by  which  the  price  of  newsprint 
would  be  raised  $5  per  ton  and  they 
fear  that  the  defection  of  the  St.  Law¬ 


W.  PERRY 

been  completed  for  1935  deliveries  of 
Canadian  tonnage  in  Great  Britain, 
aggregating  well  in  excess  of  125,(X)0 
tons  at  prices  in  no  case  higher  than 
1934.  These  prices  of  overseas  ship¬ 
ments  net  the  Canadian  manufacturers 
considerably  below  their  sales  to  the 
United  States  at  the  present  market 
price. 


SEE  SOUTHERN  MILL  STARTING  IN  1936 

The  newsprint  manufacture  committee  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association  this  week  suggested  to  S.N.P.A.  members  that  they 
decline  to  sign  any  newsprint  contracts  covering  any  period  beyond  Dec. 
31,  1935. 

The  committee,  headed  by  E.  K.  Gaylord,  Oklahoma  City  Oklahoman 
and  Times,  was  authorized  at  the  S.N.P.A.  convention  last  May  to  promote 
the  erection  and  operation  of  a  newsprint  mill  in  the  South. 

“The  committee,”  the  report  said,  “has  investigated  many  phases  of 
the  situation,  and  it  has  made  considerable  and  satisfactory  progress 
toward  the  desired  end. 

“In  view  of  the  status  of  the  proposed  mill  at  this  time,  the  committee 
suggests  to  the  membership  that  members  would  do  well  to  decline  to 
sign  any  newsprint  contracts,  either  in  the  form  of  renewals,  extensions, 
or  new  ones,  covering  any  period  beyond  Dec.  31,  1935. 

“Within  the  next  few  weeks,  the  committee  is  confident  that  it  will  be 
able  to  give  you  definite,  detailed  information  covering  the  subject.” 


rence  Paper  Company  may  prevent 
their  realizing  this  plan. 

“It  was  stated  that  at  present  a  large 
number  of  companies  were  being  paid 
in  .American  funds,  which  meant,  on  ac¬ 
count  of  the  rate  of  exchange,  a  loss  on 
the  price  of  newsprint.  Added  to  this 
through  legislation  adopted  at  the  last 
session,  the  majority  of  lumberjacks 
were  benetiting  from  an  increase  in 
wages  and  provision  had  been  made  for 
a  uniform  cord  of  128  feet. 

“These  two  last  changes  were  also 
affecting  the  cost  of  production,  and  it 
was  thought  to  be  out  of  the  question 
to  sell  newsprint  under  ^5  or  so  with¬ 
out  wrecking  the  whole  industry. 

"In  addition,  a  high  official  of  the 
government  pointed  out  that  an  increase 
of  $5  per  ton  would  mean  an  additional 
distribution  of  $10,(X)0,0()0  in  the  prov¬ 
ince  this  year.” 

Following  the  statement  by  the  Pre¬ 
mier  of  Quebec,  Premier  Hepburn,  of 
Ontario,  a  province  equally  important 
for  its  pulp  and  paper  industry,  an¬ 
nounced  that  he  was  in  sympathy  with 
Premier  Taschereau. 

Subsequently  several  investors  in 
Canadian  pulp  and  paper  companies 
have  suggested  to  the  Ottawa  govern¬ 
ment  the  necessity  of  Federal  control 
of  the  pulp  and  paper  industry  in  the 
country.  They  are  said  to  have  the 
support  of  the  Canadian  banks.  The 
government  will  give  this  suggestfiii 
favorable  consideration  if  the  govern¬ 
ments  of  Ontario  and  Quebec  are 
willing. 

-An  editorial  in  the  Montreal  Gazette 
Oct.  16  praised  the  provincial  officials 
for  their  attitudes,  and  suggested  that 
if  chaos  reigns  in  the  industry  govern¬ 
ment  control  of  newsprint  may  become 
necessary. 

The  attitude  of  the  A.N.P.-A.  toward 
the  Canadian  situation  was  expressed  in 
a  newsprint  committee  bulletin,  which, 
as  published  in  the  Nezo  York  Herald 
Tribune,  Oct.  13.  stated  that  Canadian 
newsprint  manufacturers  are  offering 
newsprint  to  British  consumers,  on  their 
1935  contracts,  at  prices  which  are  be¬ 
low  present  market  prices  and  are  not 
above  1934  contract  prices  in  that 
country. 

The  bulletin  declared  that  “Canadian 
sales  to  Great  Britain  appear,  at  least 
in  substantial  quantities,  to  be  deliv¬ 
ered  in  that  market  below  the  general 
market  price  level  existing  there.” 

Pointing  to  Premier  Taschereau’s  re¬ 
cent  statement,  the  bulletin  said: 

“It  appears  to  be  common  knowl¬ 
edge  that  during  this  year  sales  have 


“Premier  Taschereau  by  implication 
appears  to  have  approved  sales  for  1935 
in  Great  Britain  not  only  without  any 
advance  of  price  over  1934  but  below 
the  market  price  in  that  country,  while 
at  the  same  time  indicating  willing¬ 
ness  to  invoke  measures  toward  forc¬ 
ing  an  increase  in  the  market  price  to 
-American  publishers.” 

The  A.N.P.A.  reaffirmed  its  stand 
that  it  is  not  in  favor  of  a  demoraliza¬ 
tion  in  the  price  level  of  newsprint 
which  might  bring  it  down  to  the  Brit¬ 
ish  level  or  below.  “They  are  in  hearty 
and  cordial  support  of  the  efforts  now 
being  made  to  resist  a  price  break  here 
by  stabilizing  the  1935  price  at  present 
existing  levels,”  it  was  added. 

-A  picture  of  the  situation  confronting 
Canadian  producers  was  given  recently 
in  The  Financial  Post,  Toronto,  in  a 
dispatch  from  Montreal,  which  said: 

"In  the  event  that  price  schedules  re¬ 
main  unchanged  over  the  next  12 
months,  the  situation  does  not  hold  out 
any  particular  promise  of  orderly  mar¬ 
keting  unless  those  companies  short  of 
newsprint  tonnage  are  placed  in  a 
stronger  position.  In  other  words, 
operating  at  the  present  level,  several 
of  the  producers  can  only  look  forward 
to  a  continuation  of  operating  deficits. 

“There  have  been  frequent  discussions 
within  the  industry  that  those  com¬ 
panies  with  more  than  an  average 
amount  of  business  should  contribute  a 
share  toward  the  ‘short’  companies  in 
order  that  marketing  might  go  along 
without  price-cutting  or  other  disturb¬ 
ing  elements.  Good  progress  had  been 
made  along  these  lines  until  St.  Law¬ 
rence  made  its  move  to  secure  addi¬ 
tional  tonnage.” 

Newsprint  production  in  Canada  and 
the  United  States  showed  a  seasonal  de¬ 
crease  in  September,  but  an  increase 
over  the  corresponding  month  of  last 
year,  according  to  figures  issued  by  the 
Newsprint  Service  Bureau. 

September  output  in  Canada  was  up 
9.34  per  cent  at  196,172  tons,  as  com¬ 
pared  with  179,416  tons  in  the  like 
month  of  1933.  August  output  was 
216,164.  The  high  in  1934  was  in  May, 
at  242,539,  and  the  low  in  1934  was  in 
February,  at  174,447  tons. 

United  States  production  showed  the 
first  increase  over  last  year  after  three 
successive  monthly  decreases.  Output 
was  up  1.66  per  cent  at  74,117  tons,  as 
against  72,907  in  the  like  period  of  last 
year.  August  production  was  80,903 
tons.  The  best  output  this  year  was  in 
May,  at  89,726  tons,  and  the  smallest 
month  was  in  February,  at  72,402  tons. 


Combined  production  in  the  two 
countries  in  September  was  270,289 
tons,  as  against  252,323,  an  increase  of 
7.12  per  cent  over  last  year. 

(Stecial  to  Editor  &  Publisher) 

W.XSHINGTON,  D.  C.,  Oct.  16 — III 
spite  of  expectations  on  the  part  of 
Deputy  .Administrator  David  H.  Tulley 
that  the  return  of  President  Roosevelt 
to  the  capital  two  weeks  ago  would  be 
followed  by  final  action  on  the  news¬ 
print  industry’s  proposal  for  a  planning 
and  adjustment  board,  nothing  has  been 
done  on  the  proposition. 

The  suggested  supplement  to  the 
newsprint  code  was  vigorously  fought 
hy  publishers  on  the  ground  that  it 
would  give  the  paper  manufacturers 
freedom,  without  restraint,  to  fix  prices, 
production  and  importation  of  new’s- 
print.  Their  objections  were  presented 
by  Elisha  H.  Hanson,  counsel  for 
•American  Newspaper  Publishers’  Asso¬ 
ciation,  and  Bainbridge  Colby,  Secretary 
of  State  in  the  Woodrow  Wilson 
administration. 

Deputy  Administrator  Tulley  made 
his  report  And  recommendations  nearly 
one  month  ago. 


159,960  LINES-  OF  FHA 
COPY  IN  30  PAPERS 

Federal  Survey  in  Five  Eastern  States 
Shows  Many  Publications 
Are  Carrying  Regular 
Housing  Pages 

-A  survey  of  30  newspapers  in  five 
eastern  states  showed  that  they  obtained 
159,960  lines  of  advertising,  or  an  aver¬ 
age  of  5,332  lines  for  each  paper, 
through  the  Federal  housing  campaign. 
The  survey  was  made  in  the  late  days 
of  September  and  first  days  of  October 
by  field  men  of  the  FHA.  Editorial 
matter  devoted  to  the  housing  campaign 
amounted  to  104,988  lines  in  the  same 
time. 

Some  papers  were  reported  as  selling 
contracts  26  or  30  weeks  in  advance. 
Papers  listed  by  the  FHA  as  planning 
regular  housing  pages  or  sections  were: 

Asbury  Park  (N.  J.)  Press,  Trenton 

Times,  New  Brunswick  (N.  J.)  News,  Perth 
Amboy  (N.  J.)  News,  Plainfield  (N.  J.) 
Courier  News,  Elizabeth  (N.  J.)  Journal, 
Red  Bank  (N.  T.)  Register,  Newark  (N.  J.) 
Call,  Newark  (N.  J.)  Star  Eagle,  Newark 
(N.  J.)  Ledger,  Newark  (N.  J.)  News, 

Jersey  City  (N.  J.)  Jersey  Journal,  Union 
City  (N.  J.)  Hudson  Dispatch,  Frederick 
(Mil.)  News  Post,  Hagerstown  (Md.)  Daily 
Mail,  Cumberland  (Md.)  News,  IVkeeling 
(W.  Va.)  News,  Wheeling  (W.  Va.)  Regis¬ 
ter,  Pittsburgh  Press,  Morgantown  (W.  Va.) 
Post. 

Other  newspapers  reported  to  Editor 
&  Publisher  as  publishing  special 
housing  features  include: 

San  Francisco  Examiner,  Oct.  9,  Modern¬ 
izing  Section,  8  pages,  tabloid  size. 

Toledo  News-Bee,  S-page  housing  section, 
Oct.  13. 

Winston-Salem  (N.  C.)  Journal  and  Sen¬ 
tinel,  FH.\  edition,  6-page  supplement, 
Oct.  14. 

Passaic  (N.  J.)  Herald-News,  10-page 

Better  Housing  Program  supplement,  Oct)  16. 

Jersey  City  (N.  J.)  Jersey  Journal,  Oct. 
10.  4-page  special  supplement  on  home 
modernization. 

Columbia  (Mo.)  Daily  Tribune,  Oct.  11, 
4-page  “Better  Homes”  section.,  pink  news¬ 
print. 

Oshkosh  (WHs.)  'Daily  Northwestern,  Oct. 
6,  12-page  “Home  Modernizing”  supplement. 

Oshkosh  (Wis.)  Northwestern,  8-page 
“Home  Modernizing”  section.  Oct.  6. 

Erie  (Pa.)  Daily  Times,  20-page  “Home 
Modernizing”  section,  tabloid  size.  Sept.  18. 

Moline  (Ill.)  Daily  Dispatch,  14-page, 
Modernization  Section,  Oct.  11. 

Tulsa  (Okla.)  Tribune,  10-page.  Modern¬ 
ization  Section,  -with  a  description  of  the 
daily  “House  of  Progress,”  Oct.  7. 


H^RST  RETURNS  TO  COAST 

William  Randolph  Hearst  returned  to 
his  estate  at  San  Simeon,  Cal.,  this 
week.  He  left  New  York  by  train  Oct. 
16,  and  was  scheduled  to  make  only  a 
few  hours’  stop-over  in  Chicago.  Mr. 
Hearst  registered  for  the  November 
election  in  New  York,  but  will  cast  his 
vote  by  proxy. 


8 


Editor  &  Publisher  for  October  2  0,  19  3  4 


U.  S.  AIDS  DIRECT  MAIL  INTERESTS 
IN  DRIVE  FOR  MORE  CLIENTS 


Special  Campaign  Launched  in  Washingtcm  to  Acquaint  Business 
Firms  with  Postal  Facilities — Mail  Firms  Will 
Create  the  Copy 


By  GEORGE  H.  MANNING 
Washington  Correspondent,  Editor  &  Publisher 

WASHINGTON,  D.  C.,  Oct.  16 —  “Another  interesting  feature  of  the 

Acting  through  the  Post  Office  campaign  is  that  on  each  piece,  where 
Department,  the  U.  S.  Government  has  space  permits,  there  will  1^  a  descrip- 
entered  into  an  alliance  with  the  direct  tion  of  the  general  advertising  advan- 


mail  advertising  interests  which  prom¬ 
ises  to  divert  advertising  from  news- 
pai^rs  to  one  of  their  strongest  com¬ 
petitors. 

The  department  has  taken  the  initia¬ 
tive  in  promoting  advertising  by  mail, 
and  this  week  launched  its  first  cam¬ 
paign  in  Washington,  to  be  followed 
in  other  cities  throughout  the  country 
just  as  soon  as  postmasters  are  able 
to  carry  out  the  dictate  of  the  govern¬ 
ment  to  this  end. 

Capital  merchants  were  circularized 
with  an  explanatory  folder  inviting 
their  participation  in  the  government- 
sponsored  advertising  scheme.  It  was 
signed  by  William  M.  Mooney,  this 
city’s  postmaster,  but  it  carried  this 
paragraph 


tages  of  the  piece,  plus  the  approximate 
cost  of  production  in  various  quantities, 
and  a  brief  explanation  of  the  postal 
rules  and  regulations  which  govern  its 
distribution  by  mail.  In  the  lower  left 
corner  of  this  sheet  you  will  see  how 
you  can  use  a  piece  similar  to  this, 
approximately  how  much  it  would  cost 
to  send  it  to  your  customers  or  pros¬ 
pects,  and  the  best  method  of  mail- 
ing  it. 

"The  success  of  this  campaign  which 
we  are  undertaking  will  mean  better 
business  for  Washington.  It  will  also 
mean  increased  employment  for  local 
citizens  in  the  post  office  of  this 
city. 

“We  hope  that  every  business  man 
who  receives  our  advertising  pieces  will 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  22-23 — Caroiinas  Circula¬ 
tion  Managers'  Association,  15th 
annual  meeting.  Cape  Fear  Hotel, 
Wilmington,  N.  C. 

Oct.  23-24 — New  York  State 
Circulation  Managers’  Associa¬ 
tion,  meeting,  Seneca  Hotel, 
Rochester,  N.  Y, 

Oct.  24-23 — Ohio  Circulation 
Managers’  Assn.,  meeting,  Neil 
House,  Columbus,  Ohio. 

Oct.  25-26— Pacific  Association 
of  Advertising  Agencies,  annual 
meeting.  Hotel  Del  Monte,  Santa 
Cruz,  Cal. 

Oct.  26-27 — Illinois  Press  Asso¬ 
ciation,  annual  meeting,  LaSalle, 
Ill. 

Oct.  28-30 — Midwest  Classified 
Advertising  Managers’  Conven¬ 
tion,  Robidoux  Hotel,  St.  Joseph, 
Mo. 


MILUON  TO  BE  SPENT 
PROMOTING  COFFEE 


Brazil  Will  Start  Advertising  Ca*. 
paign  in  U.  S.  Early  in  1935, 


Coast  Merchant,  Back  From 
Visit  There,  Says 


The  campaign  is  the  outgrowth  of  a  feel  that  he  is  an  active  participant 


suggestion  made  by  the  Post  Office  De 
partment  to  postmasters  throughout  the 
country.  It  was  the  Department’s  idea 
that  a  better  knowledge  of  postal  fa¬ 
cilities  would  help  business  firms  in¬ 
crease  the  effectiveness  of  their  mail 
advertising,  and  would  also  result  in 
additional  postal  revenue  with  its  con¬ 
sequent  saving  to  taxpayers.’’ 

A  fact  that  was  not  disclosed  in  the 
folder,  but  which  was  revealed  upon 
inquiry  at  the  office  of  Third  Assistant 
Postmaster  General  Clinton  B.  Eilen- 
berger,  is  that  the  drive,  ostensibly  a 
post  office  program,  actually  is  being 
financed  by  the  direct  mail  interests. 
With  the  words  “Official  Campaign’’ 
appearing  prominently  in  its  caption,  the 
propaganda  which  went  to  5,000  Wash¬ 
ington  businessmen,  contained  the  fol¬ 
lowing  introductory : 

“The  postmaster  of  Washington,  D. 
C.,  is  pleased  to  announce  that  the  U.  S. 
post  office  in  this  city  will  sponsor  an 
intensive  mail  advertising  drive  de¬ 


ni  our  campaign.  If  those  who  are  re¬ 
ceiving  our  pieces  know  of  any  other 
business  men  who  should  be  on  our  list 
and  are  not,  we  hope  they  will  send  us 
their  names. 

“We  will  welcome  comments  and  con- 
.structive  criticism.  Simply  address  your 
communications  to  the  Postmaster, 
Washington.  D.  C.” 

Broadsides  similar  to  the  one  used 
in  the  first  mailing  may  be  purchased, 
in  quantity  lots,  for  as  low  as  three 
cents  apiece,  it  is  stated,  and  the  further 
inducement  of  “bulk  mailing”  at  one 
cent  per  piece,  is  placed  before  the 
merchants. 

Roy  North,  Mr.  Eilenberger’s  deputy 
who  was  authorized  to  speak  for  the 
department,  completely  brushed  aside 
the  fact  that  advertising  budgets  must 
furnish  the  funds  for  whatever  new 
media  are  introduced  to  compete  with 
newspaper  space,  to  claim  that  the  pub¬ 
lishers  will  suffer  no  loss. 

It  is  his  contention  that  the  new 


signed^  to  increase  knowledge  of  postal  scheme  will  be  a  substitute  for  the 
facilities  which  can  be  used  to  advan-  handbills  now  in  use  and  for  the  edi- 
tage  by  local  advertisers.  tions  of  “shopping  news”  which  are 

“The  direct  mail  campaign  which  printed  in  many  cities;  but  that  it  can- 
will  be  sponsored  by  the  Washington  not  take  the  place  of  the  newspapers 
post  office  is  the  first  of  its  kind  ever  and  is  not  calculated  to  do  so. 


released  in  this  city  and  one  of  the  first 
of  such  campaigns  to  be  used  in  the 
United  States.” 

Following  is  the  program  placed  be¬ 
fore  the  merchants  of  Washington  by 
Postmaster  Mooney  with  the  approval 
of  his  chiefs: 

The  campaign  will  be  produced  en- 


However,  every  large  buyer  of  news¬ 
paper  space  in  the  Washington  papers 
received  an  invitation  to  take  part  in 
“the  post  office  campaign.” 

The  department  even  goes  so  far  as 
to  suggest  that  the  publishers  not  only 
should  not  object  to  the  scheme,  but 
should  actively  support  and  further  it 


tirely  through  the  voluntary  cooperation  on  the  ground — so  the  government  says 


of  local  business  houses  who  create  and 
produce  direct  mail  advertising. 

“Local  direct  mail  specialists  will 
handle  the  plan,  copy  and  layout  for  the 
various  pieces  in  the  campaign.  Artists, 
photographers  and  photo-engravers  will 
supply  illustrations.  Paper  merchants, 
printers  and  publishers  will  furnish 
paper  and  presswork.  Local  letter  shops 
will  look  after  the  addressing,  multi¬ 
graphing  and  mailing  operations.  The 
post  office  itself  will  handle  distribu¬ 
tion  of  the  pieces. 

“The  format  of  the  various  pieces  in 
the  post  office  campaign  will  be  highly 
diversified.  Practically  every  basic  form 
of  direct  mail  will  be  used — broadsides, 
personal  letters,  double  reply  cards,  self 
mailing  folders,  and  many  other  pop¬ 
ular  mail  advertising  forms.  From 
plans  to  date,  it  is  believed  that  the 
post  office  campaign  will  offer  many 
practical  suggestions  which  Washing¬ 
ton  business  men  may  put  to  use  in 
their  own  mail  advertising.  It  is  sug¬ 
gested  that  those  who  receive  the  pieces 
keep  a  complete  file  of  them  so  that 
they  may  be  handy  for  reference  when 
the  advertiser  plans  his  own  pieces  in 
the  future. 


— that  it  will  make  business  men  “ad¬ 
vertising  conscious.”  The  explanation 


is  offered  that  the  direct  mail  advertis¬ 
ing  plan  will  have  its  strongest  appeal 
among  the  smaller  merchants  who  are 
neither  actual  nor  potential  newspaper 
advertisers,  and  that  favorable  response 
will  “sell”  them  on  the  idea  of  advertis¬ 
ing  more  extensively.  Why  these  busi¬ 
ness  men  might  be  expected  to  shift 
from  the  medium  that  produced  the 
promised  profits,  to  another,  the  news¬ 
papers,  was  not  made  quite  clear. 

To  justify  the  act  of  the  government 
in  throwing  its  forces  behind  one  type 
of  business  in  a  competitive  field,  the 
department  points  to  the  need  for  addi¬ 
tional  postal  revenues.  In  this  connec¬ 
tion  the  reminder  of  the  disparity  be¬ 
tween  the  revenues  from  newspaper 
mailings  and  the  costs  of  handling  that 
business  is  being  w’aved  at  the  press. 

Sight  apparently  was  lost  of  the  facts 
relating  to  this  subject  which  were  de¬ 
veloped  in  1925  at  hearings  before  the 
joint  Congressional  committee  on  postal 
rates.  .At  that  time  it  was  shown  that 
90  per  cent  of  the  newspapers  going 
through  the  mails  were  delivered  on 
rural  routes  by  carriers  who  are  paid 
on  a  contract  basis  and  whose  compen¬ 
sation  would  be  unchanged  whether 
any,  or  a  great  number,  of  newspapers 
were  turned  over  to  them  for  delivery: 
also,  that  the  transportation  of  papers 
to  the  central  distributing  point  is  done 
without  cost  to  the  Government,  and  the 
sorting  takes  place  in  the  publishers’ 
plants.  For  these  rea.sons,  the  revenue 
from  newspaper  mailings  is  almost  en¬ 
tirely  profit  to  the  Government. 

While  Washington’s  campaign  is  the 
first  actually  gotten  under  way,  it  was 
disclosed  that  the  starting  point  orig¬ 
inally  was  intended  to  be  New  York 
City.  The  campaign,  for  the  present 
at  least,  will  be  left  principally  to  local 
postmasters,  who,  presumably,  will  be 
expected  to  enter  into  deals  with  the 
mail  advertising  groups.  There  is  no 
appropriation  from  which  they  can 
draw  funds  for  this  purpose,  Mr.  North 
explained. 


The  good  news  for  the  coffee  induv 
try  in  .America  that  the  government  oi 
Brazil  is  planning  a  large  advertisiq 
program  for  next  year,  George  C 
Thierbach,  vice-president  of  the  Jones- 
Thierbach  Company,  San  Francises 
coffee,  tea  and  spice  firm,  and  forme 
president  of  the  Pacific  Coast  Coff« 
Association,  returned  some  days  agg 
following  a  tour  of  the  Brazilian  coff« 
plantations. 

"A  million-dollar  fund  for  advertis¬ 
ing  coffee  in  the  United  States  has 
been  arranged  for  by  the  Departamentc 
Nacional  do  Cafe  at  Rio  de  Janeiro,* 
stated  Mr.  Thierbach  to  Editor  &  Pu»- 
usher’s  representative,  “and  the  spend¬ 
ing  of  this  money  will  start  the  first  oi 
1935.  The  N.  D.  C.,  as  it  is  known 
was  formerly  directed  by  His  Exed 
lency  Oswaldo  Aranha,  newly-arrived 
Brazilian  .Ambassador  to  the  United 
States,  as  Minister  of  Interior  and  Jus¬ 
tice,  when  30,000,000  bags  of  surplo< 
unmarketable  coffee  were  destroyed 
The  work  of  that  department  is  no* 
under  direction  of  Dr.  .Armando  Vidal 
president  of  N.  D.  C.,  with  Alciabiades 
Oliveira  and  Dr.  Alcides  Lins  as  di¬ 
rectors.” 

Mr.  Thierbach  was  one  of  15  men 
chosen  as  a  national  delegation  repi^ 
senting  various  sections  of  the  United 
States  to  visit  Brazil  as  guests  of  tht 
Brazilian  government  in  an  intenu- 
tional  good-will  gesture. 
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BICKEL  IS  CRASH  WITNESS 


Movietone  Film  Editor*  Saved  Wha 
Plane  Drop*  in  Ocean  Oct.  17 

Karl  Bickel,  president  of  the  United 
Press,  was  an  eye-witness  Oct.  17 
the  crash  of  a  Fox  Movietone  Nem 
plane  600  miles  at  sea  from  New  York 
City. 

Edmund  Reek,  news  editor  of  tht 
film  company  and  John  Kuhne,  aviatioi 
editor,  and  two  others  were  saved  whilt 
the  plane  mechanic  was  drowned  after 
the  unsuccessful  attempts  to  pick  up 
from  the  steamship  Washington  the  first 
movie  photos  of  King  .Alexander’s  as¬ 
sassination. 

Bickel,  aboard  the  Washington 
watched  the  early  morning  tragedy  ai 
the  ship’s  crew  bounced  through  heavy 
seas  in  a  lifeboat  to  rescue  the  five  men 
aboard  the  plane.  Bickel  had  radiotd 
his  story  before  the  rescue  was  com¬ 
pleted.  The  mechanic  was  drowned 
when  he  lost  his  hold  on  the  sdnkint 
plane  and  was  carried  away. 

Unable  to  pick  up  a  line  attached 
a  water-tight  tank  containing  the  films, 
those  in  the  plane  decided  to  “sit  down’ 
on  the  water.  .A  15- foot  wave  snapped 
off  a  pontoon  and  the  plane  turned  ova 
on  its  nose. 
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CONTEMPT  RNES  APPEALED 


Charges  that  there  had  been 
parallel  in  British  legal  history  to  the 
summary  fining  by  Mr.  Justice  W.  C 
Ives  of  Charles  E.  Campbell  and  J.  S. 
Cowper,  publisher  and  reporter  of  the 
Edmonton  Journal  were  made  this  week 
before  the  Alberta  Court  of  Appeals. 
They  were  fined  $300  and  $100  resp« 
tively  for  contempt  of  court  durine 
the  civil  suit  against  ex-Premier  J.  G- 
Brownlee  by  Vivian  MacMillian  and 
her  father,  alleging  seduction.  'The  case 
is  continuing  before  Mr.  Justices  A.  H. 
Clarke,  C.  R.  Mitchell  and  McGillivray. 
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LUKE  LEA  SEEKING  PAROLE 

Making  his  first  bid  for  freedom  since 
his  conviction.  Col.  Luke  Lea,  former 
Nashville  publisher,  on  Oct.  12  secured 
a  court  order  requesting  the  North 
Carolina  commissioner  of  banks  to  sup¬ 
ply  Pullen  &  Co.,  certified  public  a^ 
countants  of  Raleigh,  with  all  desired 
records  of  the  Central  Bank  &  Trust 
Co.,  to  secure  data  to  support  a  parole 
application. 
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LINAGE  COMPLETES  YEAR  OF  GAINS 

I  Every  Month  of  Last  Twelve  Has  Been  Ahead  of  Year  Before,  and  1934  to  Date  Runs  Close  to 

1932 — Linage  Index,  However,  Turns  Downward 
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Running  4  per  cent  ahead  of  Sep¬ 
tember,  1933,  newspaper  advertis¬ 
ing  last  month  completed  the  first  full 
year  since  1929  in  which  every  month’s 
linage  was  higher  than  that  of  the  cor¬ 
responding  month  a  year  earlier. 

The  September  gain  over  1933,  how¬ 
ever,  was  not  enough  to  prevent  a  loss 
the  Editor  &  Publisher  Linage  In- 


nraRCDT  Q  MAIMN  tions  in  connection  with  their  news- 

By  RUBtJ<T  MAWN  difference  in  the  sen- 

year  ago,  and  sales  for  the  first  nine  points  to  49.0  m  the  Lmage  Index,  timents  expressed.  There  was  corn- 
months  of  the  year  were  13  per  cent  There  is  little  satisfaction  in  recording  piete  unanimity  with  the  opinion  that 
ahead  of  1933.  The  Reserve  Board’s  that  financial  made  a  better  comparison  the  Canadian  Radio  Commission,  a 
index  was  76  in  September,  compared  w;ith  1933  than  it  had  in  August;  that  body  supported  by  public  moneys,  had 
with  79  in  August  and  72  in  July.  simply  means  that  in  1933  the  Sep-  no  rights  outside  its  sphere  to  com- 

Best  showing  in  the  newspaper  adver-  tem^r  slump  was  five  times  as  great,  pete  with  the  press  by  sponsoring  ad- 
tising  field  was  made  by  classified,  which  Linage  figures  for  individual  news-  vertising  programs.  This  invasion  of 


RADIO  COMMISSION  OPPOSED 


dex.  Last  year  the  Index  made  a  siz-  again  exceeded  last  year  after  dropping  papers  will  be  found  on  pages  42-44  of  the  advertising  field,  it  was  declared, 

■  -  '  ■  ■'  •  L  L-  j  ^ - .1  --J  — -  .i.;_ -  would  involve  the  diversion  of  adver¬ 

tising  appropriations  for  newspapers 
throughout  the  dominion. 

It  was  pointed  out  that  the  proposed 
departure  from  its  normal  functions 
was  for  the  purpose  of  obtaining  reve¬ 
nue.  The  selling  of  advertising  on 
commission  programs  was  not  contem¬ 
plated  in  any  way  when  the  commission 

put  it  simply,  this  means  that  ever  since  index  number  for  general  advertising  mission  entering  the  field  of  nationally  was  formed,  it  was  ^tea. 

.March  1  the  newspaper  linage  has  been  reached  its  highest  point  in  May,  at  sponsored  radio  advertising  programs,  rectors  expressed  the  view  that  tne 
running  about  nine-tenths  of  the  aver-  94.1,  and  has  been  sagging  slowly  since  the  directors  of  the  Canadian  Daily  radio  commission  w;ould  become  a 
-  T  - j-  - .  f  4i —  - \ - —  -4^  .1-- - monopoly  owing  to  its  wide  powers. 


able  drop  from  August  to  September, 
and  this  year  likewise  there  is  a  decline, 
although  a  somewhat  smaller  one.  The 
August  Index,  at  91.1,  was  the  highest 
for  the  year.  The  September  figure  is 
8.5. 

For  the  better  part  of  1934  the  Lin- 


behind  in  August,  and  which  was  the  this  paper, 
only  division  to  make  even  a  tiny  gain 
in  the  Linage  Index.  It  reached  86.5  in 
the  Linage  Index.  In  August  it  was 
86.2. 

In  display,  general  advertising  was 
comparatively  strong,  rising  8  points  in 


age  Index  has  now  been  moving  in  a  comparison  with  1933,  and  losing  only 
limited  range  between  86.5  and  91.1.  To  1-1  point  in  the  Linage  Index.  The 


Canadian  Dailies  Protest  Plan  to  Sell 
Air  -Advertising 

(By  telegraph  to  Editor  &  Publisher) 

Toronto,  Oct.  16 — Faced  with  the 
prospect  of  the  Canadian  Radio  Com¬ 


age  amount  in  corresponding  months  for  then, 
the  four  years  1930-33. 

For  the  first  nine  months  of  the  year, 
the  1934  figures  have  run  12.4  per  cent 
ahead  of  1933,  and  only  2  per  cent  be¬ 
hind  1932,  although  of  course  some 


Newspapers’  Association,  at  the  semi- 


National  advertising  in  magazines  and  annual  _  meeting  yesterday,  passed  a  would  be  m  a  position  to  Iwoadcast 
over  the  principal  broadcasting  net-  resolution  unanimously  denouncing  programs  on  a  chain  business  basis, 
works,  which  likewise  had  been  declin-  what  was  termed  unfair  governmental  Absolute  denial  that  the  radio  com¬ 
ing  on  a  comparative  basis  for  some  few  competition.  Twenty-four  directors,  mission  was  entering  the  held  ot  na- 
months,  halted  the  downward  trend  in  representing  newspapers  from  Van-  tionally  spon^red  radio  advertising 

distance  behind  the  years  before  that.  September  and  made  substantial  gains,  couver  to  Halifax,  devoted  consider-  Ingrams  .  made  by  Elector 

The  five  months  since  May  1  have  all  The  magazine  index  rejiched  its  highest  able  time  to  a  discussion  of  the  re-  Charlesworth,  chairman, 
run  ahead  of  the  corresponding  months  point,  102.7,  in  June,  and  dropped  slowly  cently  announced  policy  of  the  com-  oor-cir\c-MT-  axiti  atfq 

of  1932,  and  it  seems  likely  that  the  to  96.5  in  August,  although  magazine  mission,  and  it  was  decided  to  send  a  PREalDtN  1  GUNUKA  1  uga  1  ta 

year  as  a  whole  will  see  the  1932  figures  advertising  remained  well  ahead  of  the  committee  of  four,  headed  by  W.  J.  J.  E.  J.  Lynett,  owner  and  editor  of  the 

^ualed.  1933  figures.  In  September,  although  Butler,  president,  to  Ottawa  for  the  Scraii/on  on  Oct.  10  received  let- 

September  linage  reported  for  the  the  margin  over  last  year  was  nar-  purpose  of  interviewing  Premier  Ben-  ters  of  congratulation  from  President 
S2  cities  used  in  the  index  amounted  to  rowed,  the  index  rose  to  W.6.  nett.  It  was  decided  also  to  send  tele-  Roosevelt  and  Governor  Pinchot  on  the 

For  broadcasting  the  index  calcu-  grams  of  protest  to  the  radio  body,  the  40th  year  of  ownership  of  the  Times, 

lated  by  Editor  &  Publisher  fell  off  Prime  Minister  and  the  Minister  of  He  has  been  in  the  newspaper  business 


96,377,922  lines,  some  eight  and  tw’O- 
thirds  millions  more  than  in  August. 
Last  year  the  gain  from  August  to 
September  was  only  about  six  and  a 


from  132.7  in  May  to  103.6  in  August, 
although  the  networks’  time  sales  con- 


quarter  million  lines.  The  average  gain  tinned  to  show  handsome  gains  over 
for  this  period  in  the  last  four  years,  1933.  But  in  September  the  index  rose 
however,  has  been  some  twelve  and  a  to  108.3,  the  month  being  ahead  of  any 
half  million  lines.  This  is  reflected  in  September  except  1931. 
the  trend  lines  charted  on  this  ^ge.  Retail  and  department  store  adver- 

All  divisions  except  automotive  and  tising  in  newspapers,  running  ahead  of 
financial  advertising  showed  gains  over  1933  but  by  a  somewhat  narrow'er  mar- 
August  in  actual  linage,  but  this  in  gin  than  in  recent  months,  dropped  ma- 
general  was  accounted  for  by  the  usual  terially  in  the  Linage  Index.  Auto- 
seasonal  rise  at  this  time.  motive  advertising,  tapering  off  for  the 

Strikingly  enough,  the  movement  of  fall  clean-up  period  of  old  models,  de¬ 
newspaper  advertising  corresponded  dined  more  rapidly  than  in  1933  and 
closely  with  the  trend  of  department  other  recent  years.  Financial  advertis- 
store  sales,  as  reported  by  the  Federal  ing  dropped  a  few  thousand  lines  at  a 
Reserve  Board.  The  Reserve  Beard’s  time  of  year  w.hen  gains  were  in  order 
figures  for  540  stores  showed  September  from  1928  to  1932  inclusive;  conse- 
sales  were  4  per  cent  ahead  of  those  a  quently  financial  slumped  six  and  a  half 


Marine.  The  fact  that  a  number  of  55  years.  Mr.  Lynett  recently  returned 
the  directors  present  own  radio  sta-  to  his  desk  following  a  long  illness. 

NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  measurements  in  52  cities) 


Total 

Advertising : 

September  . 
August  .... 
July  . 

1934 
Linage 
.  96,377,922 
.  87,692450 
.  83,183,488 

1933 

Linage 

92,617,963 

86,338,635 

78,319,115 

Pet.  of 
1933 
104.0 
101.6 
106.2 

E.&P. 

Linage 

Index* 

88.5 
91.1 

86.5 

Display  Only : 

September  . 
August  .... 

.  78,441,896 
.  69,902,115 

75,331,069 

68,180,831 

104.1 

102.5 

89.6 

92.4 

Classified : 

September  . 
August  .... 

.  17,936,026 
.  17,790,135 

17486,894 

18,157,804 

103.8 

98.0 

86.5 

86.2 

Retail: 

September  . 
August  .... 

.  56,305470 
.  48,401,019 

52,326,391 

44,793,918 

107.6 

108.1 

92.0 

95.4 

Dept.  Store: 

September  . 
August  .... 

.  24,100,492 
.  19,940,173 

23,243,040 

18,950,184 

103.7 

105.2 

93.9 

98.8 

General: 

September  . 
August  .... 

,  16,102,784 
.  13,768,614 

16,336,998 

15,197,538 

98.6 

90.6 

84.7 

85.8 

Automotive ; 

September  . 
August  .... 

.  4,841,304 

.  6,513,675 

5,408,360 

6,796,922 

89.5 

95.8 

87.5 

98.1 

Financial : 

September  . 
August  .... 

.  1,192,538 

.  1,218,807 

1459,320 

1,392,453 

94.7 

87.5 

49.0 

55.5 

*100  on  Linage  Index  equals  average  linage  for  corresponding  month 
in  four  years  immediately  preceding  (1930-33). 

MAGAZINE  LINAGE 

(Compiled  from  Printers’  Ink  measurements  of  several  score  magazines. 
Predates  treated  here  as  of  month  when  they  appear,  not  month  when 

dated.) 
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- LINACE  INDEX  l,ft) 

Vertical  Bart  injicdte  Actual  Linage  1934  ( f<»/0  af  nifhi) 

Note  that  this  chart  is  in  different  form  from  that  which  has  appeared 
here  for  some  months.  The  Linage  Index  for  1933,  shown  now  by  a  dotted 
line,  has  been  recalculated  to  make  it  comparable  with  the  Linage  Index  for 
1934,  shown  by  a  solid  line.  Because  the  Index  is  based  on  a  moving  aver- 
*ge  as  explained  before,  the  index  figures  for  one  year — unless  revised — 
could  not  be  fairly  compared  with  those  for  another  year.  In  this  revision, 
the  1933  monthly  linages  have  been  figured  in  percentages  of  the  same  four- 
year  averages  (1930-33)  that  are  used  for  the  1934  index. 

The  index  is  designed  to  eliminate  merely  seasonal  swings  and  to  show 
the  trend  of  newspaper  advertising  upward  or  downward  in  relation  to  what 
night  be  expected  in  view  of  the  linage  actually  carried  in  recent  years. 

The  vertical  bars  show  actual  linage  by  months  thus  far  this  year,  as 
neasured  by  Media  Records,  Inc.,  in  the  daily  newspapers  of  52  cities. 


1934 

1933 

Pet.  of 

Linage 

Linage 

Linage 

1933 

Index 

2,462,597 

2,055,963 

119.8 

99.6 

1,955,485 

1421474 

128.5 

96.5 

1,682,557 

1,313,802 

128.1 

98.2 

NETWORK  BROADCASTING 
(Compiled  from  reports  of  National  Advertising  Records. 

not  included.) 


Talent  costs 


1934 

1933 

Pet.  of 

Broadcast 

Dollars 

Dollars 

1933 

Index 

Total  September  . . . . 

. .  2,560,657 

2,102409 

121.8 

108.3 

Total  August  . 

. .  2448,870 

1,907,481 

117.9 

103.6 

Total  July  . . 

. ,  2,494,710 

1,816,407 

137.3 

110.0 

NBC  September . 

. .  1,860,166 

1,555,606 

119.6 

NBC  August  . 

. .  1,735,555 

1,407,843 

123.3 

CBS  September  . 

700,491 

547,203 

128.0 

CBS  August  . 

513,315 

499,638 

102.7 

10 
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RATE  TANGLE  CUTS  LINAGE  INLAND  TOLD 


Agencies  Favoring  Radio  and  Magazines  Because  of  Confused  Local-National  Situation^  R.  D, 
Sanche  Declares — Committee  Named  to  Study  Problem — Boy  Welfare  Discussed  by  Stodghill 


(Bv  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  17 — Recognition  of 
the  need  to  formulate  some  definite 
plan  of  procedure  to  solve  the  problem 
of  accepting  general  advertising  at  local 
rates,  was  evidenced  by  members  <  f  the 
Inland  Daily  Press  Association  in  con¬ 
vention  here  this  week  at  the  Stevens 
Hotel.  Following  an  able  presentation 
of  this  important  subject  of  advertis¬ 
ing  rate  discrimination  by  R.  D.  Sanche, 


keting  agreements  they  are  being  re¬ 
strained  in  their  efforts  to  acquaint  the 
people  through  advertising  with  what 
they  have  to  sell.  Attacks  are  being 
made  on  advertising  from  many  direc¬ 
tions.  As  publishers  you  know  the 
value  of  advertising,  not  only  to  your¬ 
selves  alone,  but  to  the  advertiser  and 
to  the  consumer  alike.  Properly  used, 
it  is  unquestionably  a  most  powerful 
means  of  increasing  consumption  and 


Henry  J.  Allen,  former  United  States  Senator  and  Governor  of  Kansas,  and  one* 
time  publisher  of  Wichita  Daily  Beacon,  addresses  fall  meeting  of  Inland  Daily 
Press  Association  in  Chicago  this  week.  Left  to  right:  Linwood  1.  Noyes, 
Ironwood  (Mich.)  Daily  Globe,  first  vice-president;  F.  E.  Milligan,  Ft.  Scott 
(Kan.)  Tribune-Monitor,  secretary  of  the  board;  Mr.  Allen;  Verne  E.  Joy, 
Centralia  (III.)  Sentinel,  president;  and  L.  B.  Palmer,  general  manager, 
American  Newspaper  Publishers'  Association. 


tVausaii  (Wis.)  Record-Herald,  Presi¬ 
dent  \'erne  E.  Joy,  Centralia  (Ill.) 
Sentinel,  announced  he  would  appoint 
a  committee  of  three  publishers  to  make 
a  careful  study  of  the  problem  and  to 
present  a  suggested  plan  of  solution  at 
the  annual  meeting  next  February. 

With  an  attendance  of  more  than 
230,  the  fall  meeting  of  the  Inland  gave 
consideration  to  many  impi  rtant  pub¬ 
lishing  problems,  reflected  the  grow¬ 
ing  negative  attitude  toward  the  X.R.A., 
pointed  out  the  need  of  turning  the 
“editorial  spotlight"  on  .local  emer¬ 
gency  relief  organizations,  and  adopted 
recommendatic  ns  to  give  immediate  at- 
tration  to  increasing  net  retunis  from 
circulation.  Combined  with  this  last 
problem,  was  the  challenge  of  Howard 
W.  Stodghill,  Louisznlle  Courier-Jour¬ 
nal  and  Times,  for  publishers  to  main¬ 
tain  high  standards  in  newspaper  boy 
welfare. 

Howard  Davis,  Xeiv  York  Herald 
Tribune  business  manager,  president  of 
the  American  Newspaper  Publishers’ 
Association  and  chairman  of  the  news¬ 
paper  code  authority,  reviewed  the 
efforts  of  newspapers  to  maintain  the 
freedom  of  the  press  in  the  hectic 
months  of  code  drafting  a  year  ago. 

Mr.  Davis  outlined  the  history  of  the 
code  for  the  daily  newspaper  publish¬ 
ing  business  and  spoke  of  current  news¬ 
paper  code  problems  as  follows: 

“There  have  been  persistent  and  in¬ 
sistent  efforts  on  the  part  of  other  code 
agencies  to  gain  the  right  of  adminis¬ 
tration  over  and  assessment  on  various 
departments  of  newspaper  publishing 
establishments. 

“Not  desiring  to  interfere  in  the  busi¬ 
ness  of  others,  we  do  not  intend  that 
they  shall  interfere  ii’.  ours. 

“Your  code  authority  is  watchful  of 
Ml  attempts  of  invasion  and  is  vigorous 
in  warding  them  off. 

“So  I  ask  this  of  you  who  have 
assented  to  the  daily  newspaper  code : 
When  any  other  agency,  code  or  gov¬ 
ernmental,  attempts  to  interfere  with 
your  business  in  so  far  as  code  affairs 
are  concerned,  that  you  immediately 
communicate  with  your  code  authority. 

“We  are  living  in  strenuous  times. 
Great  chafes  are  taking  place  at 
kaleidoscopic  speed.  Where  a  few 
years  ago,  business  men  were  encour¬ 
aged  to  advertise,  now  by  governmen¬ 
tal  restrictions  in  many  codes  and  mar- 


employment.  If  advertising  is  de¬ 
stroyed,  a  free  press  will  be  destroyed. 

Publishers  of  newspapers  do  not 
want  any  dishonest  advertising,  but  the 
time  has  come  when  they  should  de¬ 
mand  that  no  further  restrictions  be 
placed  on  honest  advertising  and  that 
those  already  imposed  be  immediately 
removed. 

"A  tax  on  advertising  was  one  of  the 
favorite  old  world  methods  of  destroy¬ 
ing  a  free  press.  In  fact,  the  press  of 
England  did  not  ^come  a  free  press 
until  the  advertising  taxes  on  news¬ 
papers  were  removed  by  Parliament  a 
little  over  a  half  century  ago. 

“The  United  States,  which  has  never 
seen  such  a  tax,  is  now  threatened  with 
it  in  various  states.  If  taxes  are  to  fol¬ 
low  restrictions  on  advertising,  the  free 
press  of  this  country  soon  will  be  a 
thing  of  the  past. 

A  newspaper  has  three  paramount 
functions.  First  of  all,  to  print  the 
news  fearlessly  and  accurately.  Sec¬ 
ond,  to  give  honest  editorial  opinion. 
Third,  to  provide  a  medium  for  the 
presentation  of  honest  advertising. 

“A  press  restricted  in  any  of  these 
proper  functions  is  not  a  free  press, 
whether  the  restrictions  be  direct  or  in¬ 
direct. 

Mr.  Davis  described  the  daily 
newspaper  code  as  “definite  and  spe¬ 
cific  in  its  terms.  Assent  to  it  is  vol¬ 
untary.  It  cannot  be  changed  in  re¬ 
spect  to  the  obligations  of  any  pub¬ 
lisher  who  has  assented  to  it,  except  as 
that  publisher  individually  assents  to 
the  change.  It  is  impossible,  by  execu¬ 
tive  order,  general  order,  administra¬ 
tive  order,  or  any  other  form  of  regu¬ 
lation,  to  increase  your  obligations 
under  the  code  except  as  you  as  indi¬ 
viduals  assent  to  such  changes." 

“In  conclusion,  let  me  say  that 
neither  the  American  Newspaper  Pub¬ 
lishers’  Association,  your  general  code 
committee  nor  the  code  authority  for 
the  daily  newspaper  publishing  busi¬ 
ness,  has  ever  asked,  nor,  I  am  sure, 
will  they  ever  ask  for  any  special  privi¬ 
lege  for  the  press  of  this  country.” 

Mr.  Sanche’s  remarks  concerning  the 
placing  rf  general  advertising  at  local 
rates  follow  in  part: 

“Apparently  publishers,  busy  with 
the  details  of  management,  have  been 
indifferent  to  the  changes  that  have 
taken  place  in  the  advertising  field  for 


the  past  23  years.  It  is  either  indiffer¬ 
ence  or  a  feeling  of  inability  to  change 
certain  conditions  that  has  prevented 
united  action  to  rectify  present  condi¬ 
tions. 

“Some  25  years  ago  the  theory  was 
advanced  that  kcal  merchants  should 
receive  a  preferential  rate.  Rate  cards 
have  been  made  on  that  theory  ever 
since.  The  manufacturer  who  was  dis¬ 
tributing  his  product  to  the  consumer 
through  local  channels  was  asked  to 
pay  a  higher  rate. 

“In  those  days  newspapers  received 
advertising  contracts  from  a  very  long 
list  of  manufacturers,  including  cloth¬ 
ing,  cosmetics,  building  supplies,  men’s 
shirts.  Cl  liars,  m  fact  practically  every 
line  handled  by  retailers.  Newspapers 
enjoyed  that  revenue  and  continued  with 
the  local-foreign  set  up.  Linage  figures 
on  general  advertising  could  be  antici¬ 
pated  to  increase  from  year  to  year. 
Today  newspapers  are  carrying  more 
general  advertising  at  retail  rates  than 
they  bill  to  agencies.  That  is  what  is 
keeping  the  earned  rate  down  .  .  . 

and  it  is  going  down  still  farther  or 
else  we  are  going  to  a  one-rate  card 
structure.  .And  what  a  job  it  is  going 
to  be  to  raise  retail  rates  to  make  up 
for  the  loss  on  general  revenue. 

“Newspaper  rates  present  a  bewilder¬ 
ing  front  for  the  agency  and  adver¬ 
tiser.  In  one  newspaper  it  will  be 
ruled  certain  types  of  copy  are  ‘retail 
or  local,’  while  in  another  it  will  be 
called  ‘general.’  Such  vast  differences 
are  driving  the  general  advertiser  away 
fn  m  newspapers  into  other  forms  of 
advertising.  Do  you  blame  him?  Does 
he  know  where  the  bottom  of  the  rate 
scale  is? 

“Practically  every  evil  responsible 
for  present  conditions  was  created  and 
fostered  in  local  advertising  depart¬ 
ments.  .And  the  one  big  reason  was 
that  publishers  made  the  mistake  of 
measuring  the  ability  of  advertising 
managers  cn  the  linage  basis  instead 
of  the  earned  rate.  Naturally  the  ad¬ 
vertising  i^nager,  quick  to  sense  the 
basis  of  his  employment,  seized  every 
opportunity  to  increase  his  local  linage 
by  allowing  a  general  advertiser  to  use 


•A.  L.  Miller,  Battle  Creek  (Mich.) 
'Ettquirer-S ews,  seconded  Mr.  Sanche') 
as..ertiuns,  and  urged  that  the  Inland  not 
pass  resolutions  condemning  the  prac. 
tice,  but  rather  make  some  intelhgeu 
study  of  the  problem  before  taking  am 
detinite  action.  He  pointed  out  tha; 
the  placing  of  national  copy  at  loca! 
rates  is  discouraging  advertising  agem 
cies  and  causing  them  to  turn  to  maga¬ 
zines  and  radio. 

V\  illiam  .A.  Thomson,  director  of  th 
Bureau  of  Advertising,  A.  N.  P.  A 
referred  to  Mr.  Sancne’s  speech  as  at 
able  presentation  of  the  national-local 
rate  controversy,  declaring  the  rate 
question  to  be  “a  distinct  menace  tt 
newspaper  advertising.”  He  referred  ti 
the  slump  in  national  newspaper  adver¬ 
tising  and  said,”  it  is  a  crime  to  see  tfe 
volume  dwindle.”  He  emphasized  tha; 
local  advertising  campaigns  usually  art 
less  effective  than  campaigns  placec 
through  national  advertising  agencies. 

Col.  William  Southern,  Jr.,  lndepn  \ 
deuce  (Mo.)  Examiner,  opened  today's 
session  with  a  thought-provoking  discus¬ 
sion  on  the  need  of  newspapers  turn- 1 
ing  the  spotlight  on  local  relief  organ¬ 
izations.  He  asserted  the  “padding”  oi 
relief  rolls  with  persons  not  entitled  tc  I 
relief  funds  constitutes  a  serious  menact ' 
in  many  communities.  He  said  his  pa¬ 
per  has  adopted  the  policy  of  advocating 
..nerous  relief  for  those  who  deserve  h, 
but  none  for  those  not  gntitled  to  it.  Ht 
urged  other  publishers  to  take  vigorous 
steps  in  their  respective  communities  to 
clean  up  the  tremendous  overhead  ez- 
ense  of  excessive  social  workers.  Othe 
publishers  reported  similar  experienca 
in  their  towns  and,  with  the  exception 
of  Iowa,  it  was  generally  agreed  local 
volunteer  committees  had  previouslj 
handled  relief  better  and  with  less  paid 
help  than  where  social  workers  havt 
taken  over  the  job  on  a  program  ol 
“bigger  and  better  relief.”  Iowa  pub¬ 
lishers  declared  social  workers  in  theit 
state  have  improved  conditions  and  re 
duped  the  number  on  relief  rolls. 

Mr.  Stodghill  urged  constant  vigi¬ 
lance  in  improving  and  upholding  the 
standards  of  carrier  boy  training. 

“It  is  significant  that  the  child  labot 
section  of  the  newspaper  code  has  de 


local  advertising  contracts.  Then, 
again,  few  publishers  have  recognized 
the  shifting  of  general  linage  to  local 
and  this  evil  has  been  permitted  to 
c(  ntinue  with  its  consequent  loss  of 
$1,000  to  $1,500  per  month  in  revenue. 

“As  things  are  now,  it  will  not  be 
very  long  before  we  will  receive  little 
more  than  automobiles,  tobacco  and  oil 
advertising  through  advertising  agen¬ 
cies,  Then  why  the  discrimination? 
If  we  are  not  going  to  stick  by  some 
definite  ruling  as  to  advertising  classi¬ 
fications,  let  us  reconstruct  our  rate 
theories  and  establish  a  one  rate  card 
system.” 


C.  F.  Waite,  president  of  Southern  California  Newspapers,  Associated,  Lo* 
Angeles,  discusses  mutual  problems  with  Inland  publishers  at  Chicago  meeting. 
Left  to  right:  C.  A.  French,  Holland  (Mich.)  Sentinel;  R.  Eaton  Fedoo, 
Elgin  (IIL)  Courier-News;  A.  W.  Shipton,  Springfield  (III.)  State  Journal; 
Mr.  Waite;  and  F.  R.  Starbuck,  Racine  (Wis.)  Journal-Times. 


veloped  to  be  the  most  controversial  sec¬ 
tion  of  that  instrument  and  the  contro¬ 
versy  has  been  waged  largely  upon  the 
age  at  which  a  boy  should  be  iiermitted 
to  sell  or  distribute  newspapers,”  he 
said.  “The  only  reason  advanced  by 
our  opponents  has  been  that  boys  and 
girls  of  tender  age  have  been  permittM 
to  engage  in  work  detrim'^ntal  to  their 
best  interests,  that  harmful  influences 
surround  them  in  their  contacts  with 
newspaper  circulation  departments.” 

Mr.  Stodghill  named  organizations 
agitating  against  the  present  system  of 
carrier  boy  service,  asserting  that  some 
of  these  groups  have  been  libeling  the 
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newspaper  boy  through  their  publica¬ 
tions  for  many  years.  He  cited  as  oppo¬ 
nents  the  Children’s  Bureau  of  the  U.  S. 
Department  of  Labor,  National  Child 
Labor  Committee,  National  Congress  of 
Parent-Teachers,  Consumers’  League, 
General  Federation  of  VV’omen’s  Clubs, 
National  Women’s  Trade  Union  of 
America  and  certain  judges  of  juvenile 
courts. 

“Ordinarily  publishers,  as  a  class,  are 
the  first  to  resent  implications  hurled 
in  their  direction  but  for  some  unknown 
reason,  publishers  as  a  whole  have  not  in 
the  past  combatted  attacks  on  their 
newspaper  boy  organizations.  On  the 
contrary,  many  publishers  have  actually 
carried  propaganda  of  our  opponents  in 
their  columns.  These  unfair  attacks  on 
our  boys  must  be  met.” 

Mr.  Stodghill  recommended  the  se¬ 
lection  of  good  boys,  surrounding  them 
with  wholesome  conditions,  rewarding 
them  for  effort,  and  giving  them  a  busi¬ 
ness  training. 

Rex  Fischer,  East  St.  Louis  (Ill.) 
Journal,  spoke  on  the  publisher’s  respon¬ 
sibilities  in  handling  carrier  boys,  point¬ 
ing  out  the  need  of  getting  circulation 
managers  and  assistants  who  lead,  rather 
than  compel  boys  to  do  satisfactory 
work. 

Charles  E.  Eichenauer,  Quincy  (Ill.) 
Herald-lVhig,  delivered  an  inspiring  ad¬ 
dress  on  “I  Found  a  Story  in  Garben- 
heim.”  Defining  a  good  news  story  as 
one  having  timelv  interest,  dramatic 
quality  and  interpreting  a  significant 
phase  of  human  relationship,  Mr.  Eich¬ 
enauer  related  his  search  for  “a  story” 
on  his  recent  trip  to  Europe.  He  told 
of  hearing  Hitler  speak  in  Berlin  on 
the  purging  of  the  Nazi  party,  of  seeing 
135,000  Russian  boys  and  girls  parade  in 
a  gigantic  sports  spectacle,  and  of  be¬ 
ing  in  Vienna  two  days  after  the  as¬ 
sassination  of  Chancellor  Dollfuss.  He 
found  his  story,  however,  in  the  village 
of  Garbenheim,  where  he  talked  with 
his  German  cousin  on  the  need  for  world 
peace.  He  learned  the  deep  spirit  of 
nationalism  prevalent  in  Germany  to¬ 
day.  He  contrasted  the  fundamental 
conception  of  democratic  government 
founded  on  civil  liberties  with  that  in 
Germany  based  on  authority  and  said 
there  was  not  an  eagerness,  but  a  will¬ 
ingness  to  fight  if  need  be  to  maintain 
nationalism. 

Fred  Schilplin,  St.  Cloud  (Minn.) 
Times,  outlined  advertising  possibilities 
of  the  federal  housing  act,  stating  the 
FHA  reopens  to  newspaper  a  field  of 
advertising  that  has  not  existed  for  five 
years. 

W.  H.  Conrad,  Medford  (Wis.) 
Star-News,  told  how  his  paper  has  done 
the  “impossible”  in  building  classified 
linage  by  constant  effort  and  promotion. 
G.  R.  Skhaeffer,  advertising  director  of 
Marshall  Field  &  Co.,  Chicago,  stated 
that  institutional  advertising  in  newspa¬ 
pers  is  an  effective  phase  of  retail  mer¬ 
chandising.  Frank  H.  Just,  U’aukegan 
(Ill.)  Nctvs-Sun,  discussed  the  apparent 
laxity  in  manv  states  to  foster  adequate 
legislation,  defining  what  constitutes  a 
legal  newspaper.  He  was  appointed 
chairman  of  a  committee  to  draft  a 
model  statute  for  submission  at  the 
next  regular  meeting  of  the  Inland. 

Stuart  Perry,  Adrian  (Mich.)  Tele¬ 
gram,  spoke  on  the  relative  merits  of 
newspapers  carrying  insurance  for  pro¬ 
tection  against  libel,  riot  and  civil  com¬ 
motion  and  vandalism.  He  was  of  the 
opinion  that  libel  insurance  was  worth¬ 
while  and  that  some  form  of  protection 
against  vandalism  and  malicious  mis¬ 
chief  might  be  considered  more  impor¬ 
tant  than  insurance  against  riot  and 
civil  commotion.  He  said  the  danger 
was  much  greater  for  malicious  action 
by  individuals  than  from  riots  by  mobs. 

E.  H.  Harris,  Richmond  (Ind.)  Palla¬ 
dium-Item,  briefly  reported  on  the  press- 
radio  situation,  pointing  out  the  pub¬ 
lishers’  committee  was  carefully  work¬ 
ing  out  its  policies  regarding  the  broad¬ 
casting  of  news  bulletins. 

President  Joy  appointed  Mr.  Harris 
chairman  of  the  nominating  committee, 
to  be  assisted  by  Col.  Southern  and  H. 
H.  Bliss,  Janest<ille  (Wis.)  Gazette. 


That  the  Blue  Eagle  has  lost  favor 
with  the  majority  of  Inland  publishers 
was  indicated  at  the  Tuesday  executive 
session  at  which  not  one  Inland  member 
raised  his  hand  when  asked  how  many 
believe  the  newspaper  NR.A  code  has 
been  of  benefiit  to  publishers.  This 
same  negative  attitude  was  displayed  to 
the  question,  “How  many  want  the  code 
to  continue  after  June,  1935?”  Com¬ 
bined  with  this  feeling  were  the  critical 
remarks  of  Henry  J.  Allen,  former 
United  States  senator  and  governor  of 
Kansas  and  one-time  publisher  of  the 
IPicliita  Daily  Beacon,  who  attacked 
certain  phases  of  the  “New  D’eal”  in  his 
luncheon  address  on  Tuesday. 

Mr.  Allen,  who  directed  the  publicity 
of  the  1932  Hoover-Curtis  campaign, 
spoke  on  “The  New  Deal  and  its  Rela¬ 
tionship  to  the  Problems  of  the  Period, 
at  Home  and  Abroad.”  He  criticized 
adversely  many  aspects  of  the  adminis¬ 
tration’s  recovery  program  and  declared 
it  was  time  for  newspaper  editors  to  dis¬ 
continue  their  “hush”  program  and 
speak  out  boldly  against  those  things 
they  did  not  like  about  the  New  Deal. 
Following  his  address,  he  gave  Inlanders 
an  opportunity  to  ask  him  questions  and 
take  issue  on  points  raised  in  his  talk. 

The  speaker  readily  admitted  that 
the  administration  had  done  many  con¬ 
structive  things,  but  declared  that  if  the 
administration  had  shown  more  atten¬ 
tion  to  the  recovery  of  business  and  less 
attention  to  “reforming  all  of  America’s 
business  processes,”  the  recovery  pro¬ 
gram  would  “undoubtedly  have  made 
some  progress.” 

“The  President  seems  to  have  for¬ 
gotten  that  the  first  purpose  of  the  re¬ 
covery  program  was  emergency  relief, 
and  not  the  creation  of  a  new  world,” 
he  said. 

Governor  Allen  discussed  what  he 
termed  the  “un-American  sensitiveness” 
of  NRA  officials  to  criticism,  and  said 
that  the  last  thing  in  the  recovery  pro¬ 
gram  from  which  this  nation  would  re¬ 
cover  was  the  labor  obligations  of  it. 

“The  doing  away  with  child  labor 
which  was  rapidly  being  terminated  by 
state  laws,  was  an  excellent  thing,”  he 
remarked.  “The  shortening  of  hours  of 
labor  was  doubtless  also  a  needful 
thing,  but  the  effort  of  the  President 
to  make  the  recovery  program  a  vehicle 
for  bringing  organized  labor  back  to  a 
status  of  dictatorship  which  it  occupied 
25  years  ago,  was  an  unfortunate  thing 
both  for  labor  and  its  employers.  The 
provision  of  NRA  that  organized  labor 
should  take  charge  of  every  job  thus  re¬ 
opened  a  battle  that  had  been  receding 
into  the  background  of  human  affairs.” 

He  insisted  that  the  major  factor 
which  has  frightened  business  and  pre¬ 
vented  the  recovery  of  confidence  has 
been  the  “collision”  between  “reform 
and  recovery.” 

Several  Inlanders  asked  the  governor 
specific  questions  at  the  conclusion  of 
his  speech  relative  to  how  newspapers 
could  best  serve  the  public  in  offering 
constructive  criticism.  Mr.  Allen  sug¬ 
gested  editors  study  the  question  of 
money,  indicating  the  bonus  bill  will 
probably  be  the  next  step  in  any  pro¬ 
jected  program  of  monetary  inflation. 
He  urged  editors  also  to  give  serious 
consideration  to  the  problem  of  price¬ 
fixing  and  asserted  that  price  stabiliza¬ 
tion  has  never  been  successfully  worked 
out  in  this  country  under  a  plan  “one- 
half  dictatorship  and  one-half  individu¬ 
alistic.”  He  advocated  resumption  of 
“normal  forces  of  business.” 

'The  fall  meeting  opened  Tuesday 
morning  with  committee  chairmen  giv¬ 
ing  their  regular  reports,  following 
brief  reports  by  the  president  and  the 
secretary  of  the  board  of  directors.  R. 
L.  Heminger,  Findlay  (O.)  Republican- 
Courier,  stated  there  were  no  new  postal 
matters  of  prime  importance  at  present. 
A.  L.  Miller,  Battle  Creek  Enquirer- 
News,  presented  an  outline  of  propo¬ 
sitions  of  special  interest  to  publishers 


to  come  before  the  annual  Audit  Bu¬ 
reau  of  Circulations  convention  here 
later  this  week. 


Another  group  of  Inlanders  at  Chicago 
convention  this  week.  Left  to  right 
(standing):  Frank  D.  Throop,  Lincoln 
(Neh.)  Star;  E.  P.  Adler,  Davenport 
(la. (  Times;  (seated)  A.  M.  Hirsh, 
Aurora  (Ill.)  Beacon-Neu's;  and  A.  L. 
Miller,  Battle  Creek  (Mich.)  Enquirer- 
News. 

J.  S.  Gray,  chairman  of  the  chain 
stores  relations  committee,  reported  that 
there  appeared  to  be  continued  improve¬ 
ment  in  the  newspaper-chain  store  re¬ 
lationship.  Two  outstanding  complaints 
were  received  this  fall  by  his  committee. 
One  was  coercive  demands  on  the  part 
of  store  managers  for  news  column  pub¬ 
licity  as  a  condition  of  advertising  copy 
releases  and  the  second  complaint  was 
overtures  on  the  part  of  one  chain’s 
advertising  office  for  off-card  advertis¬ 
ing  contracts  in  which  the  advertiser 
would  pay  the  newspaper  a  varying  per¬ 
centage  of  gross  sales  without  regard 
to  the  space  used. 

“We  know  of  no  case  where  the  in¬ 
terests  of  a  newspaper  with  good  cover¬ 
age  of  its  field  has  been  hurt  by  reject¬ 
ing  news  column  publicity  as  a  consid¬ 
eration  of  advertising  purchases,  or  by 
adhering  to  fair  and  open  rate  practice 
in  the  sale  of  advertising,”  commented 
Mr.  Gray. 

He  pointed  out  that  tabulated  figures 
on  sales  volume  of  the  larger  chains 
should  be  of  substantial  interest  to  both 
newspapers  and  chain  stores  inasmuch 
as  they  tell  a  “striking  story  of  the 
progress  in  the  business  relationship  of 
the  chain  merchandisers  and  the  news¬ 
papers.” 

“This  year  more  meaning  can  be 
given  to  these  figures  on  sales  volume 
than  was  possible  in  other  years  for 
two  reasons,”  he  said.  “First,  there 
have  been  fewer  changes  than  in  previ¬ 
ous  years  in  the  number  and  character 
of  store  units  within  the  chain  organi¬ 
zations  reporting.  "Second,  each  com¬ 
peting  chain  has  faced  conditions  under 
which  the  character  of  the  advertising 
program  would  obviously  be  one  of  the 
most  powerful  factors  in  determining 
sales  volume.  The  same  perhaps  could 
not  be  said  of  either  1932  or  1933  in 
which  years  the  intensity  of  the  depres¬ 
sion  was  such  as  to  almost  nullify  those 
factors  of  management  and  merchandis¬ 
ing  which  determines  sales  results  in 
more  normal  years  and  seasons. 

“A  tabulation  of  the  sales  volume  fig¬ 
ures  of  25  of  the  larger  and  better 
known  merchandising  chains  for  the 
first  eight  months  of  1934  shows  an  ag¬ 
gregate  increase  of  eight  and  one-half 
percent.  Sears-Roebuck  and  Mont¬ 
gomery  Ward  are  not  included  in  the 
25  chains  mentioned.  'They  are  the  larg¬ 
est  and  most  consistent  users  of  news¬ 
paper  space  among  the  chains  merchan¬ 
dising  in  the  smaller  cities.  Compared 
with  the  eight  and  one-half  per  cent  ag¬ 
gregate  gain  in  sales  for  the  25  other 
chains  the  figures  for  these  two  out¬ 
standing  newspaper  advertisers  are  as 
follows:  Montgomery  Ward,  increase 
of  34.2%;  Sears,  increase  of  23.1%. 

“Contemplation  of  the  notably  larger 


gain  of  Montgomery  Ward  is  also  worth 
while.  During  this  period  Montgomery 
Ward  has,  we  believe,  made  more  con¬ 
sistent  use  of  newspaper  space  than  at 
any  time  in  its  history  while  the  pro¬ 
gram  of  Sears  has  b^n  qualified  and 
discounted  considerably  from  the  news¬ 
paper  viewpoint  by  its  use  of  other 
media  at  the  expense  of  newspaper  space 
and  frequency. 

“To  compare  further.  In  the  list  of 
25  chains  whose  aggregate  gain  was  8% 
is  J.  C.  Penney  Company,  an  increas¬ 
ingly  consistent  and  effective  user  of 
newspaper  space.  The  J.  C.  Penney 
gain  for  the  period  was  21.6  per  cent 
In  the  same  list  is  Interstate  Depart¬ 
ment  Stores,  another  outstanding  ad¬ 
vertiser  in  the  smaller  cities  of  the  mid¬ 
dle  west  where  its  stores  are  located. 
Interstate’s  gain  was  15.7.  The  Wal¬ 
green  Drug  Company  had  a  gain  of 
17.3.  The  F.  W.  Woolworth  Company 
showed  a  gain  of  10.3%,  S.  S.  Kresge, 
which  is  now  using  some  newspaper  ad¬ 
vertising  copy,  though  meager  and  in¬ 
adequate  in  our  viewpoint,  a  gain  of 
12.17c. 

“It  is  a  mistake  to  attempt  to  draw 
too  finely  pointed  conclusions  from  such 
general  figures.  Much  more  informa¬ 
tive  analysis  can  be  made  when  sales 
volume  figures  for  the  year  are  com¬ 
plete  and  it  is  possible  to  break  them 
down  and  compare  according  to  the 
various  classifications  of  trade  in  which 
the  respective  companies  engage.  The 
volume  figure  for  this  year  will,  how¬ 
ever,  be  worth  careful  study  on  the 
part  of  publishers,  for  they  promise  to 
write  a  powerful  testimonial  to  the 
value  of  consistent  and  efficient  adver¬ 
tising  as  contrasted  with  the  lesser  value 
of  other  media.” 

W.  R.  Ronald,  Mitchell  (S.  D.) 
Republican,  presented  a  comprehensive 
report,  based  on  a  subscription  cost 
and  revenue  survey  among  Inland  pa¬ 
pers.  His  study  dealt  with  circulation 
gross  and  net  revenues  of  newspapers 
in  six  different  classes,  according  to 
circulation.  The  detailed  report  will 
appear  in  a  later  issue  of  Editoji  & 
Publisher.  Mr.  Roland  cited  figures 
to  show  there  is  a  substantial  differ¬ 
ence  in  net  returns  per  subscriber  for 
various  papers  in  each  class,  indicating 
there  is  a  wider  difference  in  net  re¬ 
turns  than  in  subscription  rates.  He 
brought  in  the  following  recommenda¬ 
tions,  which  were  adopt^  by  the  mem¬ 
bers  present : 

1.  That  there  be  an  annual  survey 
of  subscription  costs  and  revenue  and 
that  hereafter  the  analysis  be  sent  only 
to  those  who  have  reported  on  the 
questionnaire. 

2.  That  publishers  recognize  sub¬ 
scription  revenue  as  more  definite  and 
controllable  than  other  sources  of  in¬ 
come  and  should  be  made  to  produce 
the  maximum  net  income  for  the  mini¬ 
mum  circulation  regarded  as  necessary 
for  the  sale  of  the  proper  amount  of 
advertising. 

3.  Because  of  the  high  percentage  of 
circulation  developed  by  carriers  for 
reporting  papers,  publishers  should  give 
special  attention  to  the  development  of 
the  maximum  net  return  through  the 
carriers. 

4.  That  the  president  of  the  Inland 
appoint  a  sub-committee  of  three  for 
each  state  represented  sufficiently  in  the 
Inland  membership.  JThat  each  sub¬ 
committee  endeavor  by  conference  of 
all  publishers  in  any  area  or  by  other 
means,  to  improve  net  returns  from 
subscriptions  and  eliminate  unfair  circ¬ 
ulation  practice.  That  the  Inland  com¬ 
mittee  on  subscription  costs  and 
revenue  advise  with  and  assist  these 
sub-committees  and  act  as  a  clearing 
house  for  information  as  to  any  prog¬ 
ress  made  bv  them. 

Frank  Noyes,  Marinette  (Wis.) 
Eagle-Star,  reported  his  paper  is  getting 
20  cents  a  week  for  carrier-delivered 
rvhscriptions  and  has  been  able  to  main¬ 
tain  its  circulation  at  this  price,  thus 
providing  additional  revenue.  He  as¬ 
serted  that  the  rate  is  not  difficult  to 
maintain,  providing  the  paoer  gives 
(Continued  on  page  41) 
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N.AE.A.  SEEKS  NEW  REVENUE  SOURCES 


Advertising  Managers  Hear  Gallup  Representative  Tell  of  New  Fields — Rate  Differential  Found 

Faultily  Applied — Association  to  Expand  Activities 


(.By  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  \1 — Preparatory  to 
a  program  of  expansion  for  the 
ensuing  year,  the  directors  of  the  News¬ 
paper  Advertising  Executives  Associa¬ 
tion  announced  at  the  fall  meeting  here 
today)  through  George  J.  Auer,  New 
York  Herald  Tribune,  and  president  of 
the  organization,  the  appointment  of  six 
committees  in  whose  hands  will  rest  the 
bulk  of  the  Work  of  broadening  the 
work  of  N.  A.  E.  A. 

Not  pnly  was  the  advertising  agents 
committee  augmented,  but  rate,  news¬ 
paper  merchandising,  Saturday  adver¬ 
tising,  and  other  committees  were  set 
up  with  from  four  to  six  members. 
President  Auer  presented  the  directors’ 
^pointments  in  his  address  at  the  open¬ 
ing  session.  These  groups  are  expected 
to  help  solve  individual  or  organization 
problems  and  cooperate  with  other 
organizations  in  the  field  of  newspaper 
advertising. 

Most  of  the  day  was  devoted  to  ad¬ 
dresses  or  the  reading  of  papers.  Dis¬ 
cussion  from  the  floor  of  members’ 
problems  was  a  much  less  prominent 
part  of  the  program  than  usual.  No 
resolutions  or  other  action  came  out  of 
the  meeting,  which  was  well  attended. 

T.  G.  Murphy,  Janesi-ille  (Wis.) 
Gacette,  read  a  paper  written  anony¬ 
mously  by  a  mid-western  department 
store  executive  which  discussed  at  con¬ 
siderable  length  the  so-called  “failure” 
of  newspapers  to  produce  adequate  pro¬ 
fits  for  department  stores. 

An  explanation  of  the  methods  and 
findings  of  the  Gallup  Research  Bureau 
was  given  by  Harold  Anderson  of  that 
organization,  who  used  many  charts  and 
exhibits  to  emphasize  his  point  that 
newspapers  need  to  abandon  guesswork 
in  answering. 

“Do  they  read  the  ads?”  and  other 
common  questions  from  advertisers.  Mr. 
Anderson  predicted  a  large  increase  in 
the  use  of  color  comics  for  advertising, 
declaring :  “Comic  advertising  on  Sun¬ 
day  will  grow  to  the  point  where  it  can¬ 
not  be  accommodated.  I  also  feel  quite 
certain  that  color  comics  will  appear 
daily  within  a  few  years.” 

Alvin  Magee,  Louisz’ille  Courier-Jour¬ 
nal  and  Titnes,  was  presented  with  an 
electric  clock  by  the  association  mem¬ 
bers  in  recognition  of  his  many  years 
of  service  to  NAE.\,  after  which 
the  meeting  adjourned  to  the  luncheon 
where  John  T.  Fitzgerald,  president  of 
the  Newspaper  Representatives  Associa¬ 
tion  of  Chicago,  spoke  on  “Advertising 
Rate  Discrimination.”  Mr.  Fitzgerald’s 
address  consisted  of  a  concise  plea  for 
stabilization  of  the  newspaper  rate  struc¬ 
ture  and  for  abolition  of  rate  discrimina¬ 
tion,  in  the  belief  that  newspapers  are 
inevitably  faced  with  the  lowering  of 
the  national  rate  to  the  level  of  the 
local.  He  said  in  part ; 

“No  estimate  has  ever  been  attempted 
as  to  the  amount  of  money  daily  news¬ 
papers  have  lost  by  having  permitted 
general-national  advertisers  to  place 
their  advertising  through  local  outlets 
at  retail  rates.  The  figures  would  be 
staggering.  The  subject  is  of  such  a 
serious  nature  that  it  should  be  upper¬ 
most  in  the  minds  of  all  newspaj^er  pub¬ 
lishers.  The  practice  must  be  stopped. 
Otherwise  there  will  be  no  general-na¬ 
tional  newspaper  advertising  as  such, 
because  sooner  or  later  all  present  gen¬ 
eral-national  advertisers  will  find  ways 
and  means  of  placing  their  advertising 
through  retail  outlets. 

“If  publishers  are  to  maintain  their 
present  income  from  advertising,  retail 
rates  must  be  brought  up  to  equal  gen¬ 
eral-national  rates  or  all  advertising 
will  be  reduced  to  the  retail  rate  level. 
In  effect  the  latter  condition  has  been 
gradually  taking  place  for  a  number  of 
years.  Because  the  situation  is  becom¬ 
ing  so  acute,  it  is  imperative  that  news¬ 
paper  publishers  be  made  to  realize  the 
revenue  they  have  lost  in  the  past  few 


years  and  the  even  greater  losses  they 
face  in  the  future  unless  the  condition  is 
at  once  corrected. 

“.\ny  advertising  agency  is  placed  in 
a  difficult  position  because  its  client,  the 
general-national  advertiser,  is  naturally 
seeking  to  buy  newspaper  space  as 
cheaply  as  possible.  The  agency  just  as 
naturally  favors  lower  rates  for  its  cli¬ 
ent  and  therefore  will  do  nothing  to  ob¬ 
struct  the  securing  of  retail  rate  if  pos¬ 
sible. 

“Scores  of  examples  can  be  cited  in¬ 


copy  locally,  but  because  the  manufac¬ 
turers  found  they  were  not  getting  con¬ 
sistent  advertising  when  the  placing  of 
their  copy  was  left  to  the  dealers.  Then 
came  the  tire  companies,  refrigerating 
companies,  automobile  accessory  com¬ 
panies,  radio  companies,  electric  appli¬ 
ance  companies,  paint  companies,  furni¬ 
ture  companies  and  footwear  companies. 
Practically  the  only  groups  of  manufac¬ 
turers  who  are  still  paying  the  general- 
national  rate  as  a  whole  are  the  gro¬ 
cery,  proprietary,  cosmetic,  cigar  and 


N.A.E.A.  officers  and  guest  speakers  at  Chicago  meeting  this  week,  left  to  right: 
Irwin  Maier,  Milwaukee  Journal,  vice-president;  Harold  Anderson,  Gallup 
Research  Bureau;  George  Auer,  New  York  Herald  Tribune,  president;  H.  S. 
Conlon,  Grand  Rapids  (Mich.)  Press;  Fred  Pearce,  Altoona  (Pa.)  Mirror; 
Hoyt  F.  Boylan,  Richmond  (Ind.)  Palladium-Item,  secretary,  and  W.  A.  Thom¬ 
son,  Bureau  of  Advertising,  A.N.P,A. 


dicating  that  other  general-national  ad-  cigarette  manufacturers.  Ways  and 


vertisers  and  advertising  agencies  are 
fully  aware  of  this  discrimination.  The 
greatest  vital  force  in  the  development 
of  advertising  is  the  advertising  agency. 
Thousands  of  dollars  are  spent  investi¬ 
gating  market  conditions.  Studying 
merchandising  plans,  preparing  copy, 
etc.,  in  an  attempt  to  sell  a  client  an  ad¬ 
vertising  campaign.  In  many  cases  it  is 
the  agency  that  secures  the  acceptance 
by  the  Board  of  directors  of  a  corpo¬ 
ration  of  an  advertising  expenditure. 
The  advertising  agency  that  recommends 
that  a  manufacturer  spend  his  money  in 
new  spapers  is  faced  with  the  prospect  of 
developing  something  on  which  it  ex¬ 
pects  to  make  a  profit  only  to  have  the 
newspapers  accept  the  advertising 
through  a  retail  outlet  and  eliminating 
the  agency’s  commission.  The  natural 
recourse  of  the  agency  is  to  urge  the  use 
of  media  from  which  it  is  assured  of  its 
income.  Magazines,  radio,  billboards, 
direct  mail  and  afl  other  forms  of  pub¬ 
licity  present  no  such  difficulty  to  the 
agency.  Its  commission  is  assured  and 
its  logical  recommendation  is  that  a 
manufacturer  spend  his  money  in  any 
other  media  than  newspapers.  Such  a 
recommendation  would  be  logical  from 
the  standpoint  of  the  agency’s  own  sel¬ 
fish  interest  and  we  are  all  selfish  in 
protecting  our  own  business. 

“Consider  the  various  classifications 
of  advertising  which  at  one  time  paid 
the  general-national  rate  but  which  now 
are  given  retail  rate  preference.  The 
men’s  clothing  manufacturers  ten  or 
fifteen  years  ago  all  paid  the  general- 
national  rate.  They  probably  were  the 
first  to  discover  that  they  could  have 
their  advertising  placed  through  their 
dealers.  Now  they  all  enjoy  retail  rate 
preference.  The  automobile  manufac¬ 
turers  then  attempted  the  same  thing, 
although  they  discontinued  the  practice 
for  the  most  part ;  not,  however,  because 
the  newspapers  refused  to  accept  the 


means  are  being  carefully  considered  by 
these  latter  groups  whereby  they,  too, 
might  place  their  advertising  through 
local  sources. 

Discussion  of  Mr.  Fitzgerald’s  re¬ 
marks  was  reserved  for  the  afternoon 
session.  In  it  a  number  of  attempts  to 
solve  the  problem  of  rate  discrimina¬ 
tion  were  cited  and  the  general  tenor 
was  to  attempt  a  solution  by  gaining 
co-operation  of  newspapers  within  each 
city  or  county  toward  resistance  to 
demands  for  national  advertising  at  the 
local  rate. 

William  Nugent,  Media  Records, 
Inc.,  New  York,  opened  the  afternoon 
session  with  an  explanation  of  the 
“Olympiad  Plan  for  Newspaper  Ex¬ 
ecutives  and  with  the  use  of  a  wall 
chart  outlined  a  suggested  method  of 
recovering  retail  advertising  linage 
through  analysis  of  the  sources  and 
amounts  of  such  advertising  in  the  past 
and  achievement  of  quotas  based  on 
study  of  the  classifications  and  percent¬ 
age  resulting  from  the  analysis. 

L.  A.  Gaines,  Jr.,  Richmond  (Va.) 
Xezi's-Leader,  who  recently  made  a  brief 
survey  of  the  methods  of  paying  adver¬ 
tising  display  staffs  revealed  that  90  per¬ 
cent  of  the  papers  he  had  investigated 
are  operating  their  staffs  with  straight 
salaries  only  and  that  most  papers  do 
not  have  a  bonus  plan.” 

“This  subject  needs  thorough  study,” 
he  remarked,  “and  our  present  atti¬ 
tude  may  be  called  archaic.  From  what 
I  have  been  able  to  learn  it  seems  that 
paying  salaries  only  does  not  ob¬ 
tain  the  l)est  work  from  staff  members 
and  that  the  bonus  is  an  added  induce¬ 
ment.” 

Earl  H.  Maloney,  Peoria  (Ill.)  Jour¬ 
nal-Transcript  conducted  a  brief  dis¬ 
cussion  of  newspaper  co-operation  on 
the  Federal  Housing  Act,  and  obtained 
experiences  from  several  members  on 


the  advertising  advantages  accruing 
from  such  co-operation. 

The  last  formal  business  was  tht 
reading  of  a  paper,  anonymously  writ¬ 
ten,  dealing  with  the  Shopping  News 
situation.  A.  L.  Poorman,  Providence 
(R.  I.)  Bulletin-Journal,  read  this 

paper,  which  emphasized  the  Shopping 
News  papers  are  no  serious  threat  to 
sound  newspapers,  but  that  their  com¬ 
petition  has  some  aspects  which  deserve 
attention. 

The  committee  appointments  were 
announced  as  follows: 

Advertising  Agents — An  augmented 
committee  with  Col.  Leroy  W.  Herron, 
ll'ashington  (D.  C.)  Star,  as  chairmaa 
Other  members,  Don  U.  Bridge,  Next 
York  Times;  Irwin  Maier,  Milwaukee 
Journal;  Fred  G.  Pearce,  Altoona  (Pa.) 
Mirror;  Frank  E.  Westcott,  Gary 
(Ind.)  Post-Tribune;  and  George  J. 
Auer,  New  York  Herald  Tribune. 

Rate — To  analyze  local,  general,  and 
classified  rates  in  small  and  metropol¬ 
itan  papers,  breaking  down  the  papers 
into  three  groups,  those  serving  com¬ 
munities  up  to  25,000  population,  from 
25,000  to  50,000,  and  over  50,000- 
VVilliam  F.  Rogers,  Boston  Tratiscripl, 
Chairman,  with  A.  M.  Clapp,  Clinton 
(la.)  Herald;  L.  I.  Noyes,  Ironwood 
(Mich.)  Globe;  and  Harvey  R.  Young, 
Columlnts  (O.)  Dispatch. 

Membership — Hoyt  F.  Boylan,  Rich¬ 
mond  (Ind.)  Palladium-Item,  chair¬ 
man;  Robert  Wolf,  Dayton  News; 
Frank  S.  Hoy,  Lewiston  (Me.)  Sun- 
Journal;  Perry  LaBounty,  Bloomington 
(Ill.)  Daily  Pantograph. 

Newspaper  Merchandising  Activities 
Mr.  Maier,  chairman;  Frank  E.  Tripp, 
Gannett  Newspapers;  William  Dona¬ 
hue,  Chicago  Tribune;  Fred  Archibald, 
New  York  American;  and  Jack  Fin- 
neran,  Scripps-Howard  Newspapers. 

Saturday  Advertising — To  study 
what  papers  are  doing  to  increase  Sat¬ 
urday  advertising  and  to  suggest  ways 
and  means  to  increase  snch  advertising 
— Herbert  S.  Conlon,  Grand  Rapids 
(Mich.)  Uress,  chairman;  J.  B.  Webb, 
Detroit  Nexvs;  F.  R.  Geneva,  Des 
Moines  Register  atid  Tribune;  and  R. 
L.  Litchfield,  San  Francisco  Call-Bul¬ 
letin. 

Co-operation — Id  co-operate  with 
Bureau  of  Advertising,  A.N.P.A.,  and 
with  Major  Markets  Newspapers,  Inc 
Mr.  Magee,  Chairman;  F.  J.  Oexman, 
Cincinnati  Times-Star;  Carl  Slane,  Pe¬ 
oria  Jountal-Transcript ;  and  Robert 
Wolf,  Dayton  News. 


ELABORATE  SALE  PROMOTION 


Lo«  Angele*  Time*  Put*  PreMure 
Behind  Uced  Car  Event 

Observing  the  25th  anniversary  of 
the  used  car  business  in  Los  Angeles, 
the  Times  on  Oct.  14  launched  a  Sil¬ 
ver  Jubilee  Used  Car  Sale  in  its  class! 
fied  columns,  participated  in  by  approxi¬ 
mately  200  dealers.  The  sale  is  sched 
uled  to  run  two  weeks,  closing  Oct.  28. 

The  idea  was  outlined  to  dealers  in 
a  four-page  circular,  carrying  samples 
of  promotional  advertising  to  be  used 
and  describing  other  stunts.  The  cam¬ 
paign  includes  the  following  features: 
a  series  of  teaser  ads  before  the  open 
ing  date;  a  full-page  ad  Oct.  14  ex¬ 
plaining  to  readers  the  purpose  of  the 
sale  and  listing  the  participating  dealers ; 
six-foot  banners  furnished  each  dealer; 
Silver  Dollar  price  tags;  a  series  of 
12  promotion  ads  to  run  in  the  Times 
during  the  sale;  motion  picture  trailers 
running  in  50  theaters;  rack  cards  at 
1500  locations:  and  radio  announce¬ 
ments  and  interviews  with  leaders  in 
the  used  car  business  over  station 
KMTR. 

Another  highlight  is  a  used-car 
parade,  scheduled  for  Oct.  20,  which 
will  feature  a  number  of  20  and  25- 
year  old  automobiles. 
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LABOR  BOARD  HEARS  JENNINGS  CASE 

Rewrite  Man  Gives  Details  of  Dispute  with  S.  F.  Call-Bulletin  Management  Over  Vacation  Date — • 
Neylan  Denies  Board’s  Jurisdiction — Records  Sent  to  Washington 


however,  the  subject  came  up  again  and 
Cromwell  said  Jennings  would  have  to 
see  Edgar  T.  Gleeso^  city  editor. 
Gleeson  said  the  staff  was  short- 
handed  and  it  would  be  impossible  to 
grant  Jennings  his  vacation  starting 
June  1.  He  explained  he  had  been 
elected  a  guild  delegate,  and  Gleeson 
began  a  criticism  of  the  guild,  “saying 
it  had  no  useful  purpose,  that  the 
publisher  was  against  it.”  “He  con¬ 
cluded  his  criticism,”  Jennings  said, 
“By  saying  I  could  not  take  my  va¬ 
cation  that  following  week.  He  said : 
‘You  know  that  the  publisher  wanted 
to  fire  the  whole  staff,  that  is,  any 
members  of  the  staff  that  belonged  to 


dentally  is  there  such  a  thing  as  a  va¬ 
cation?  Who  said  anything  about  va¬ 
cations?  We  don’t  have  to  give  you  a 
vacation.  We  just  do  that  is  all.”  I 
said:  ‘Am  I  to  understand  that  if  I  go 
to  the  guild  convention  I  will  be  fired?’ 
He  said:  ‘You  can  take  it  or  leave  it.’ 

“On  Monday  morning,  May  28,  I  was 
asked  by  Mr.  Mulcahy  if  I  had  made 
any  decision  on  the  question  of  the  trip. 
I  said  I  had  decided  to  go.  He  said: 
‘Well,  -let’s  go  into  Mr.  Holliday’s  of¬ 
fice — that  is  Robert  P.  Holliday,  pub¬ 
lisher  of  the  Call — and  talk  this  thing 
over.'  In  Mr.  Holliday's  office  with 
Mr.  Mulcahy  I  was  asked  why  I  had 
to  leave  San  Francisco  on  Wednesday, 


DAILY’S  STATION  HOST  TO  ROGERS 
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Will  Rogers,  famous  comedian,  photographed  Oct.  7  in  the  studio  of  KRLD, 
the  Dallas  Times-Herald  station,  where  he  made  the  first  of  his  new  series  of 
nation-wide  broadcasts.  In  the  picture,  left  to  right,  are  Amon  Carter,  publisher 
of  the  Fort  Worth  Star-Telegram,  who  went  to  Dallas  with  Rogers;  Tom  C. 
Gooch,  Times-Herald  editor;  Harold  Hough,  the  “Hired  Hand”  of  the  Star- 
Telegram’s  station  WRAP,  who  acted  as  Rogers’  “stooge”;  Will  Rogers;  and 
Edwin  J.  Kiest,  publisher  of  the  Times-Herald. 


iSfecial  to  Editor  &  Publisher) 

AN  FRANCISCO,  Oct.  15— Testi- 
mony  in  the  second  major  griev¬ 
ance  case  coming  from  the  San  Fran¬ 
cisco  Newspaper  Guild,  involving  com¬ 
plaint  of  Dean  S.  Jennings,  former 
chief  rewrite  man,  against  the  San 
Francisco  Call-Bulletin,  reached  a  hear¬ 
ing  before  recently-appointed  Chair¬ 
man  Albert  A.  Rosenshine  of  the  San 
Francisco  Regional  Labor  Board  on 
Friday  evening,  Oct.  5,  at  eight  p.  m. 
The  official  transcript  of  the  testimony 
was  not  available  until  late  last  week. 

The  complaint,  which  alleges  that 
Mr.  Jennings  was  forced  to  resign 
under  duress  on  May  29  in  order  to  re¬ 
ceive  vacation  pay  needed  to  attend  the 
June  convention  of  the  American  News¬ 
paper  Guild  at  St.  Paul  as  delegate 
from  the  local  guild  was  originally  pre¬ 
sented  to  the  San  Francisco  Regional 
Labor  Board  on  May  31,  at  the  time  of 
hearing  of  complaint  of  R.  L.  Burgess 
against  the  San  Francisco  Examiner, 
but  efforts  to  set  a  date  for  the  Jen¬ 
nings  hearing  have  been  delayed  be¬ 
cause  of  four  postponements  and  other 
delays,  including  changes  in  the  chair¬ 
man  and  members  of  the  local  labor 
board. 

The  testimony  of  Mr.  Jennings,  sup¬ 
ported  by  that  of  witnesses  Arthur  Cay- 
lor  of  the  San  Francisco  News  and 
president  pi  the  San  Francisco  News¬ 
paper  Guild;  Don  Stevens,  night  tele¬ 
graph  editor,  San  Francisco  Examiner, 
and  regional  vice-president  of  the 
American  Newspaper  Guild,  and  three 
members  of  the  Call-Bulletin  chapter 
of  the  local  guild,  was  taken  by  an  of¬ 
ficial  court  stenographer  and  the  en¬ 
tire  record  has  been  sent  by  Chair- 
man  Rosenshine  to  the  National  Labor 
Board  at  Washington,  D.  C.,  for  de¬ 
cision. 

"The  complainant  was  represented  by 
Guild  Attorney  Henry  Robinson.  No 
appearance  was  made  for  the  respon¬ 
dent  the  Call-Bulletin  although  a  letter 
was  read  into  the  record  received  by 
the  chairman  from  the  office  of  John 
Francis  Neylan  general  counsel  for  the 
Hearst  Newspapers  raising  the  ques¬ 
tion  as  to  the  jurisdiction  of  both  the 
National  Labor  Board  and  the  local 
labor  board  to  hear  the  case. 

Chairman  Rosenshine  was  the  only 
local  labor  board  member  present  as  it 
had  been  agreed  through  stipulation  of 
Attorney  Robinson  that  Chairman 
Rosenshine  hear  the  case — the  record  to 
be  sent  to  the  National  Labor  Board — 
because  the  other  two  local  board  mem¬ 
bers  Reed  Funston  and  Paul  Scharren- 
berg  were,  were  unable  to  be  present; 
also,  that  if  the  National  Labor  Board 
should  request  the  local  board  to  reach 
a  decision  from  the  record  of  this  hear¬ 
ing  that  Mr.  Funston  and  Mr.  Schar- 
renberg  could  act,  even  though  not  pres¬ 
ent  at  taking  of  testimony. 

Attorney  Robinson  requested  Mr. 
Jennings  to  tell  his  stop^  in  narrative 
form  rather  than  question  and  answer, 
and  he  testified  from  an  affidavit  made 
shortly  after  he  left  the  Call-Bulletin. 

He  said  he  had  been  employed  by  the 
Call-Bulletin  for  five  years  and  seven 
months,  and  was  holding  the  position 
of  chief  rewrite  man.  He  joined  the 
Suild  in  March.  About  May  1  he  was 
asked  if  he  would  be  a  delegate  to  the 
pild  convention  in  St.  Paul  and  said 
he  would,  if  designated.  The  next  day 
he  asked  Ralph  Cromwell,  assistant  city 
^itor,  if  he  could  start  his  vacation 
June  1,  explaining  he  expected  to  be  a 
delegate  to  the  St  Paul  convention  be¬ 
ginning  June  4.  Cromwell,  who,  Jen¬ 
nings  later  said,  had  complete  charge 
of  vacation  dates  and  kept  them  in  a 
lp)k,  said  the  date  was  all  right  and 
that  no  one  else  had  applied  for  June  1. 

Jennings  was  notified  of  his  election 
IS  a  delegate  May  24,  and  next  day 
Verified  the  vacation  date  by  phone 
with  Cromwell.  On  the  following  day, 


the  guild  and  w'e  demurred  on  that.'  He 
said  that  the  management  could  hire 
four  men  for  $15  or  $25  a  week  and  out 
of  the  four  two  would  probably  turn 
out  to  be  useful  as  newspaper  men. 

“Then  he  referred  me  to  Joseph  Mul¬ 
cahy,  the  managing  editor.  Before 
talking  with  Mulcahy,  I  checked  up 
with  Cromwell  to  see  if  it  were  true 
that  there  would  be  other- men  away 
on  their  vacation  and  I  was  told  by 
Cromwell  that  I  was  the  only  one  who 
would  be  away  during  the  two  weeks 
following  June  4.  At  the  time  I  made 
this  affidavit  Hosier  as  away  on  his 
vacation  and  was  due  to  return  on  June 
4.  Johnston’s  vacation  was  listed  to 
start  on  June  24,  and  as  far  as  I  knew 
there  had  not  been  any  change  in  his 
date.  Just  before  leaving  the  office,  I 
talked  to  Mulcahy  and  asked  him  if 
there  were  any  objections  to  my  taking 
my  vacation  starting  May  30.  He  said, 
‘Yes,  there  certainly  is.’  I  asked  him 
why,  and  he  said:  ‘I  think  it  is  god¬ 
damned  unfair  of  you  to  ask  for  a  va¬ 
cation  at  this  time  when  we  are  so 
shorthanded  and  when  we  need  you 
here.’  I  explained  to  him  that  Hosier 
would  be  back  on  June  4  and  that  I 
would  be  leaving  Wednesday  which 
would  mean  I  would  be  off  Thursday, 
Friday  and  Saturday,  and  that  I  would 
even  be  willing  to  wait  until  Thursday 
if  it  would  help  him  out  any,  and  he 
said :  ‘That  isn’t  the  point.’  I  then 
explained  to  Mulcahy  about  the  guild 
election  and  that  I  had  been  named  a 
delegate  to  go  to  the  convention  at  St. 
Paul.  He  said,  raising  his  voice,  ‘Are 
you  w’orking  for  the  guild  or  for  the 
Call-Bulletin?’  and  I  said:  ‘I  am 
working  for  the  Call-Bulletin.’  Then 
he  said  further,  ‘All  right,  you  go 
ahead,  but  if  you  go,  don’t  come  back.’ 
He  said:  ‘I  have  to  look  out  for  the 
interests  of  my  employers  and  inci¬ 


May  30.  I  explained  that  I  was  driv¬ 
ing  to  St.  Paul  and  would  need  that 
number  of  days  to  get  there  by  the  time 
the  guild  convention  began.  Mr.  Hol¬ 
liday  asked:  ‘Which  comes  first,  the 
guild  or  the  Call-Bulletin?’  I  said  that 
I  believe  that  I  was  entitled  to  do  what 
I  wanted  to  on  my  vacation.  Mr.  Hol¬ 
liday  said  that  he  could  not  grant  me  a 
vacation^  at  that  time  because  I  was 
needed  in  the  editorial  room.  There 
was  considerable  conversation  dealing 
with  the  editorial  staff  and  the  number 
of  men  needed  to  get  out  the  paper. 
I  was  asked  if  I  didn’t  have  a  wife  and 
child  and  if  I  didn’t  value  my  job  above 
this  trip  to  the  convention.  Mr.  Holli¬ 
day  lauded  my  work  and  said  he  was 
fully  in  sympathy  with  me,  but  that  he 
could  not  make  an  exception  in  my 
case.  I  was  then  told  to  ‘Go  out  and 
think  it  over  and  let  your  conscience 
be  your  guide.’ 

“On  the  afternoon  of  May  28  I  was 
called  back  to  the  publisher’s  office  and 
told  he  had  decided  that  I  could  not 
take  my  vacation,  that  I  could  not  be 
spared  at  that  time.  I  told  him  that  I 
was  going  to  the  convention  and  he 
said:  ‘All  right,  when  you  get  back  I 
don’t  know  that  there  will  be  a  job  for 
you.'  I  asked  him  if  I  was  going  to 
be  given  my  two  weeks’  vacation  money 
and  he  said:  ‘Why  certainly,  I  am  not 
that  much  of  a  heel.  Every  man  is 
entitled  to  a  vacation.  Tell  the  cashier 
to  give  you  your  check.’  The  next 
morning  I  went  down  to  the  cashier — 
this  was  Tuesday,  May  29 — and  the 
cashier  said:  ‘You  will  have  to  see  Mr. 
Holliday  about  it.’  I  said,  ‘Mr.  Holli¬ 
day  sent  me  to  see  you  and  said  you 
would  have  the  check  for  me.’  He 
said:  ‘Yes,  that  was  so,  but  he  sent 
down  for  the  check  and  has  it  in  his 
office.’ 

“About  four-thirty  that  afternoon  1 


was  called  into  Mr.  Holliday’s  office 
again  and  he  asked  me  to  reconsider 
my  decision  and  told  me  that  the  guild 
was  not  important  enough  to  risk  my 
job  for,  and  that  I  should  better  think 
it  over  if  I  really  wanted  to  go  and  I 
could  leave  on  Saturday.  We  argued 
for  about  an  hour  in  his  office,  and 
during  the  discussion  he  opened  a 
drawer  and  pulled  out  a  check — the 
vacation  check  for  my  money — ^d 
dangled  it  in  front  of  me  and  said : 
‘Of  course,  you  know  I  would  be  will¬ 
ing  to  give  you  this  check  if  you  want 
to  do  it  the  way  we  want  you  to.’ 

I  said:  ‘I  have  to  leave  Wednesday, 
couldn’t  make  St.  Paul  in  the  time  he 
suggested.’  So  I  finally  said :  ‘Aren’t 
you  going  to  give  me  my  check,  Mr. 
Holliday?’  and  he  said:  ‘No,  I  am  not.’ 
.And  he  put  it  back  in  the  drawer. 

“I  said:  ‘That’s  a  fine  damned  thing 
to  do,’  and  he  said :  ‘Well,  what  do  you 
expect  me  to  do?’  He  said:  ‘"The  only 
way  you  can  have  this  check  is  to  re¬ 
sign.’  I  said:  ‘I  don’t  want  to  resign; 

I  want  to  be  fired ;  I  want  to  get  my 
vacation  money.’  He  said :  ‘I  won’t  fire 
you ;  you  will  have  to  quit.’  I  said : 
‘All  right;  I  will  quit.’  He  said:  ‘Are 
you  serious  about  that?  Do  you  mean 
that?’  I  said:  ‘Yoir-are  damned  right 
I  do.’  He  said :  ‘.All  right ;  here  is  your 
check.’  And  he  gave  me  my  check  and 
called  the  cashier  and  told  him  to  fill 
out  an  extra  check  for  two  days’  pay. 
That  was  Monday  and  Tuesday. 

“So  I  took  the  check  and  walked  out, 
and  that  was  the  last  I  saw  of  Mr.  Hol¬ 
liday  until  the  other  day,  about  a  week 
ago,  he  came  up  to  me  in  the  Call  lobby 
(I  was  down  there  visiting  someone) 
and  he  said :  ‘Oh,  our  hearing  comes  up 
tomorrow  night.  How  much  are  you 
going  to  ask  for,  $10,000?’  and  I  said, 
‘No,  you  haven’t  got  that  much,’  and 
that’s  the  end  of  the  statement.” 

Chairman  Rosenshine  then  amplified 
the  testimony  by  asking  Mr.  Jennings 
whether  Call-Bulletin  men  got  vaca¬ 
tions  every  year.  The  answer  was 
“Yes,  the  time  was  fixed  with  Mr. 
Cromwell.” 

Chairman:  “Was  there  any  truth 
in  the  statement  they  would  be  short- 
handed  ?” 

Iexnings:  “There  was  not. 
the  Chairman  asked  Mr.  Jennings 
if  the  reason  his  vacation  had  been 
refused  was  due  to  the  guild  conven¬ 
tion.  The  answer  was  “Yes,  because 
the  date  had  been  fixed  for  some  weeks.” 

Attorney  Robinson  also  emphasized 
that  other  men  had  offered  to  fill  in 
and  take  the  place  of  Mr.  Jennings. 

.Attorney  Robinson  then  announced 
that  he  wished  to  call  several  witnesses 
to  testify  to  a  situation  that  occurred 
about  ten  'or  twelve  days  afer  the  cir¬ 
cumstances  related  by  Mr.  Jennings. 

“Briefly,”  said  Robinson,  “it  was  sim¬ 
ply  a  threat  of  wholesale  discharge 
from  the  paper  of  all  members  of  the 
guild  if  they  insisted  upon  retaining 
their  guild  membership.  That  threat 
was  to  a  certain  extent  offered  and  it 
led  to  the  breaking  up  of  the  Call-Bul¬ 
letin  chapter.  I  think'  they  resigned 
almost  to  a  man  with  the  exception  of 
three  or  four.” 

Guild  Regional  Vice-President  Don 
Stevens,  who  has  been  secretary-treas¬ 
urer  of  the  local  guild  since  its  forma¬ 
tion,  then  related  the  circumstances 
which  caused  the  complaint  filed  against 
the  San  Francisco  Examiner  by  R.  L. 
Burgess,  former  editorial  writer  on 
that  newspaper.  Stevens  told  of  re¬ 
ceiving  a  telephone  call  from  E.  L. 
Cope — make-up  editor  and  then  chair¬ 
man  of  the  Call-Bulletin  chapter — say¬ 
ing  men  were  being  frightened  out  of 
the  guild,  and  that  a  meeting  of  the 
chapter  was  held  that  ev^ening  at  the 
Schnitzelbank  Cafe,  which  was  at¬ 
tended  by  Arthur  Caylor,  .Attorney 
Henry  Robinson,  several  guild  mem- 
(Continwd  on  page  49) 
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DAILY  FINED  $1,000  FOR  CONTEMPT; 
ANTICIPATED  NEW  TRIAL  DECISION 

California  Supreme  Court  Realizes  San  FrancUco  Chronicle  and 
Editors  for  ‘‘Calking”  Lamson  Decision,  Made  a  Month  Later — 
Paper  Refused  to  Tell  Source  of  Information 

S.  Publisher)  justice,  visiting  public  disfavor  on  the 

^.The  court  and  indicated  to  readers  that  the 
California  bupretne  Court,  in  a  paper  had  information  on  court  pro- 
^cision  made  public  here  Saturday,  ceedings  denied  to  other  newspapers 
Oct.  13,  unanirnously  reversed  the  ver-  ^nd  the  public  generally, 
diet  holding  Oavid  Lamson  guilty  ol  The.se  effects  and  the  intent  were 
the  murder  ot  his  wite,  .Mlene,  and  denied  specifically  by  the  respondents. 

^  new  trial.  ,  The  decision  overrides  a  contention  of 

This  ruling  ot  the  state  s  high  tri-  ^le  respondents  that  the  court  was 

bunal  followed  a  decision  tnade  two  vvitliout  jurisdiction  in  the  case  and  fur- 
days  previously  in  which  it  held  the  [j\er  holds  that  the  intent  of  the  pub- 
SoM  Francisco  Utrontclc  and  two  if  its  lisher  is  not  material. 

^itors  guilty  of  contempt  for  publish-  Touching  on  the  effect  of  the  article, 
^  which  It  was  tjie  court  holds  summarily  that  the  ar- 

I  ^  supreme  court  had  de-  tide  indicates  that  the  information 
^  Lamson  a  new  trial.  underlying  came  from  a  member  of  the 

Thursdaj  s  decision  in  the  contempt  court  on  an  attache  of  it,  a  holding  pre- 

pr^eedings  was  signed  by  six  justices,  viously  adverted  to  in  the  citation,  and 
wit  i  Justice  Ira  lohmpson  dissenting  denied  by  the  respondents  in  their  an¬ 
as  to  the  punishment.  1-ines  aggregat-  swers. 

mg  $1,080  were  assessed.  The  San  support  of  its  finding,  the  supreme 


ancisco  Chroii^le  was  fined  $500;  court  quotes  from  the  People  versus 

Wilson,  an  Illinois  case,  as  follows:  “A 
®  court  will,  of  course,  endeavor  to  re- 


$250.  five-day  stay  of  execution  was 
granted. 

Contemporaneously  with  the  filing 
Saturday  of  the  decision  in  the  Lam¬ 
son  case,  granting  Lamson  a  new  trial. 
Chief  Justice  William  H.  Waste  made 
the  following  statement  for  the  court : 
“The  justices  completed  their  delibera- 


No  plans  were  contemplated  to  file  FAST  NEWS  COVERAGE 

in  appeal  according  to  statement  made  I  A  PIKlr* 

Saturday  by  the  Chronicle  management 

to  Editor  &  Publisher’s  representative.  -  —  u  .  . 

Checks  covering  the  contempt  of  court  lnd«*n.pol..  Reporter.  Had  to  Di, 
fines  were  paid  to  the  clerk  of  the  court.  Out  All  Fact.  Without 

Personal  checks  for  $250  each  were  Help  from  Department 

sent  by  Mr.  Rowell  and  Mr.  Chandler  ,  Ju.tiee 

and  the  Chronicle  paid  $500.  - 

- (Bv  telegraph  to  Editor  &  Publisher) 

TATE  WESTERN  MANAGER  Indianapolis,  Ind.,  Oct.  17— News 

-  _  papermen  here  covering  the  Stoll  kij. 

Agency  Man  Head.  Chicago  Office  naping  were  handicapped  by  the  ije 
of  Adverti.ing  Bureau  that  the  seat  of  information  from  D^ 

■Appointment  of  Robert  T.  Tate  as  partment  of  Justice  officials  was  i 
western  manager  of  the  Bureau  of  .Ad-  Louisville,  Ky.,  and  no  information  «« 
vertising.  .Amer-  given  out  here. 

ican  Newspaper  Even  after  a  large  delegation  of  ^ 
Publishers  .Asso-  jiartment  of  Justice  men  congregate 
ciation,  has  just  here  for  the  search  for  Mrs.  Bem 
been  announced  Stoll,  and  after  all  Indianapolis  nmj. 
by  William  .A.  papers  had  put  several  reporters  eadi 
Thomson.  Direc-  im  a  “waiting  watch”  for  the  expeeW 
tor  of  tlie  Bu-  break  of  the  case  here,  the  Federal 
reau.  men  continued  their  silence.  They  e»ei 

Formerly  an  refused  to  discuss  the  case  after  tit 
advertising  sales  Judianaf'olis  Star  broke  the  story  d 
representative  for  Mrs.  Stoll's  finding.  First  informati® 
the  Curtis  Pub-  came  from  Louisville. 

•  The  Associated  Press  was  able  k 
Mr.  Tate  has  also  j^rve  its  members  with  pictures  of  dt 
Robert  T.  Tate  account  kidnaping  suspect,  Thomas  H.  Rob* 

....  _  executive  wUh  jj.  ^  three  days  prior  to  the  u. 

Erwin,  Wasey  &  Co.,  Inc.,  and  .Al^rt  nouncement  that  he  was  wantd 
Frank-Guenther-Law,  Inc.,  Ixith  of  New  ^Vhen  Mrs.  Stoll  was  returned  to  he 


No  plans  were  contemplated  to  file 
an  appeal  according  to  statement  made 
Saturday  by  the  Chronicle  management 
to  Editor  &  Publisher’s  representative. 
Checks  covering  the  contempt  of  court 
fines  were  paid  to  the  clerk  of  the  court. 
Personal  checks  for  $250  each  were 
sent  by  Mr.  Rowell  and  _Mr.  Chandler 
and  the  Chronicle  paid  $500. 

TATE  WESTERN  MANAGER 

Agency  Man  Head.  Chicago  Office 
of  Adverti.ing  Bureau 


by  William  .A. 
Thomson.  Direc- 


Robert  T.  Tate  '’^cn  an  accoum 
u  II  a  j  L  t.,-  executive  with 

mam  wholly  uninfluenced  by  publica-  F.rwin,  Wasey  &  Co.,  Inc.,  and  Albert 
tions  like  that  under  consideration,  but  Frank-Guenther-Law,  Inc.,  lioth  of  New 
will  the  community  believe  that  it  is  York.  His  most  recent  connection  has 
able  to  do  so.  Hanff-Metzger  agency. 

Can  It  even  be  certain  in  regard  to  from  which  he  assumed  his  new  post 

ifc^l  f  ^  ... 


York.  His  most  recent  connection  has  . .  l 


itself?  . 

“Can  men  always  be  sure  of  their 


A  lie  juMives  Loiiipieicu  incir  oeiioera-  rn^ntal  iviicA?  .  .  - - -  a*  soon  a 

tions  in  the  Lamson  case  Friday  morn-  -  a  .w!i  •  u.  u  •  a  a  .  previously  western  manager,  who  sev-  . 

ing.  Oct.  5  At  that  time  the  He-  •  A  might  be  influenced  to  j^jg  connection  with  the  bureau  ' 


JniT  Hi-t  i;  A»  *1,0.  .u  A  iimm  man  migni  oe  innuencea  to 

ignri  bX'Si  es  5“'  “■'■‘V  combali™  man  would  bu 

ticipating  therein  and  was  placed  in  a  ^'TiT.C  .  .u 

sealed  envelope  in  the  cust^y  of  the  decision  goes  on  to  hold  tha  the 

clerk  of  the  court,  with  instructions  not  ‘hf  res^ndents  is  a  legal 

to  file  the  decision  until  further  order  f  d  i 

of  the  court.  Subsequently,  the  court  ents  have  not  seen  fit  to  disclose  to  the  ST. 
issued  its  order  to  show  cause  to  the  .‘he  facts  and  circumstonces  sur- 

San  Francisco  Chronicle  in  the  contempt  rounding  the  securing  of  such  informa-  Gui 
proceedings  decided  last  Thursday  ,  T  H  ' 

growing  out  of  a  publication  by  that 

newspaper  of  an  article  in  reference  to  to  the  court  all  of  the  facts  and  s 

the  Umson  case.  The  members  of  the  ‘^‘rcumstances  is  not  sufficient  to  miti- 


at  the  bureau. 

Mr.  Tate  succeeds  H.  W.  Blakeslee, 
previously  western  manager,  who  sev- 


A.  P.  bureau,  headed  by  Wayne  T.  0*. 
tingham,  started  search  for  the  pictm 
as  soon  as  rumor  spread  that  he  vm 


yield,  while  a  combative  man  would  be  earlier  this  year,  hbr  several  months  ^rst  was  obtained  from  a  mtu- 

driven  in  the  opposite  direction.”  ’Tate  has  been  acting  manager  of  which  had  an  old  cut,  but® 

The  decision  goes  on  to  hold  that  the  the  bureau’s  Western  offices  at  75  East  P^mL  A  proof  of  the  cut  was  tab 
good  fajth  of  the  respondents  is  a  “legal  W'acker  Drive.  Chicago.  glazed  paper  and  photographed 


the  bureau’s  Western  offices  at  75  East  pi'mt-  A  proof  of  the  cut  was  t^ 
Wacker  Drive.  Chicago.  on  glazed  paper  and  photographed 

_  Southern  Division  headquarters  at  Ai- 

ST.  LOUIS  PROTEST  READY  lanta  was  notified.  After  a  telephone 

-  _  conversation  with  tl'.e  .A.  P.  news  phok 

Guild’.  CriticUm  of  National  Offi-  desk  in  New  A’ork,  the  photograph  wu 
cer.  Ready  for  Executive  Committee  rushed  to  New  York.  There,  withoa 


{Special  to  Ebitor  &  Publisher) 

St.  Louis,  Oct.  18. — The  protest  of 


court  felt  that  the  Lamson  case  should  offense. 


circumstances  is  not  sufficient  to  miti-  the  St.  Louis  Newspaper  Guild  against 


be  decided  by  them  before  any  proceed¬ 
ings  in  contempt  were  instituted,  in 
order  that  so  far  as  was  possible  in 
the  order  of  things,  the  two  cases 


gate  the  offense.  the  conduct  of  the  national  guild  offi- 

Thereupon  the  court  makes  the  find-  cers  and  the  policy  of  the  Guild  Re- 
ing,  the  decision  being  signed  by  Chief  porter,  the  organization’s  official  pub- 


rushed  to  New  York.  There,  withoa 
taking  time  for  retouching,  copies  wm 
made  and  photos  and  mats  mailed  b 
subscribers  by  train,  boat  and  plane. 

The  Indianapolis  Times,  Scripp- 
Howard  afternoon  paper  here,  has  bi 


should  be  kept  .separate  and  distinct  Shenk,  John  W.  Preston. 

This  statement  is  made  to  apprise  the  •  Curtis  and  Emmit  Seawell. 

public  of  the  fact.  Justice  Thompson  in  his  dissenting 

“No  other  case  has  had  the  careful  opinion  said  that  he  was  in  accord  with 
consideration  and  minute  study  by  the  finding  of  contempt,  but  disagreed 
members  of  this  court  during  the  pe-  with  the  penalty, 
riod  that  any  of  the  present  members  “I  am  convinced  that  it  (the  article) 


ing,  the  decision  being  signed  by  Chief  porter,  the  organization’s  official  pub-  two  and  sometimes  three  men  in  Lonii- 
Justice  William  H.  Waste,  and  con-  lication,  is  expected  to  be  forwarded  to  ville  since  the  kidnapping,  and  the  k 
curred  in  by  Justices  William  H.  Lang-  headquarters  in  New  A’ork  shortly.  dianapolis  News  rushed  Robert  k 
don,  John  \\'.  Shenk,  John  W.  Preston,  The  protest  has  been  prepared,  and  Butler  there  as  Mrs.  Stoll  was  beig 
Jessie  W.  Curtis  and  Emmit  Seawell.  will  be  submitted  to  the  executive  com-  returned.  The  Times  has  claimed  sti- 
Justice  Thompson  in  his  dissenting  mittee  for  approval  at  a  meeting  called  eral  beats  on  the  story,  and  in  a  frotf- 
opinion  said  that  he  was  in  accord  with  for  Friday.  page  editorial  today  said  that  its  on 

the  finding  of  contempt,  but  disagreed  Thomas  B.  Sherman,  Sunday  editor  investigators  knew  the  location  of  tk 
with  the  penalty.  of  the  Post-Dispatch,  president  of  tlie  Indianapolis  hideout  of  Mrs.  Stoffi 


riod  that  any  of  the  present  members  “I  am  convinced  that  it  (the  article)  chapel  at  that  newspaper,  said  that  the 
have  been  on  it.  Every  contention  of  was  without  animus  of  any  kind  and  St.  Louis  newspaper  gr»up  does  not  in- 
both  prosecution  and  defendant  has  ^en  without  malice,”  he  says,  adding  that  he  tend  to  quit  the  guild,  and  felt  that  it 
most  carefully  studied,  discussed  and  felt  in  finding  the  respondents  in  con-  would  be  able  to  amicably  settle  the  dif- 
disposed  of  in  the  minds  of  the  mem-  tempt  a  sufficient  penalty  was  imposed,  ferences. 


returned.  The  Times  has  claimed  sti- 
eral  beats  on  the  story,  and  in  a  frotf- 
page  editorial  today  said  that  its  on 
investigators  knew  the  location  of  tk 
Indianapolis  hideout  of  Mrs.  StoHi 


chapel  at  that  newspaper,  said  that  the  abductors  here  48  hours  ago,  but  witk- 
St.  Louis  newspaper  gr»up  dws  not  in-  h^ld  the  information  from  print  tltf 


bers  of  the  court.” 

The  court  held  in  its  decision  in  the 
contempt  proceedings  that  the  publica¬ 
tion  of  the  Lamson  story  tended  to 
bring  it  into  disrepute,  although  both 
the  fact  and  the  intent  were  denied  by 
the  respondents. 

The  decision  says :  “The  reader 
would  conclude  from  the  article  that  the 
confidential  proceedings  of  the  court 
may  be  reached  by  a  privileged  news¬ 
paper,  that  the  method  of  decision  pre¬ 
scribed  by  law  and  followed  by  the 
TOurt  is  not  a  barrier  to  an  enterpris¬ 
ing  and  powerful  organization  such  as 
the  Chronicle.  That  this  tends  to  bring 
the  court  into  wide  disrepute  and  is 
therefore  contempt  of  court  cannot  be 
doubted.” 

In  its  decision  the  court  quoted  from 
the  affidavit  of  B.  Grant  Taylor,  clerk, 
which  says  that  “no  opinion  had  on  that 
date.  Sept.  10,  been  prepared  by  any 
member  of  the  court  and  that  the  court 
on  or  prior  to  that  date  had  not  voted 
to  reverse  or  in  any  other  way  to  de¬ 
cide  the  Lamson  case.” 

The  decision  then  reaches  a  conclu¬ 
sion  that  “by  failing  to  deny  it  (the 
Taylor  affidavit)  it  is  admitted  that  the 
information  contained  in  the  article  was 
false  and  untrue.” 

The  court  ruling  followed  a  brief 


F.  J.  NICHT  HONORED  ON  ANNIVERSARY 


Mr.  and  Mrs.  Frank  J.  Nicht  are  shown  here  as  they  were  honored  by  friends 
and  business  associates  at  a  testimonial  luncheon  Oct.  10  in  celebration  of  their 


hearing  last  Tuesday,  after  the  (3iron-  twentieth  wedding  anniversary.  Mr.  Nicht  has  been  sales  manner  of  King 
icle  and  its  editors  had  been  cited.  Features  Syndicate  for  14  years.  Above  are  shown,  left  to  right :  Ward  Greene, 
the  court  alleging  the  Lamson  article  executive  editor.  King  Features;  Miss  Adeline  Landau;  Joseph  V.  Connolly, 
interfered  with  the  administration  of  president;  Mr.  Nicht;  Mrs.  Nicht;  and  J.  D.  Gortatowsky,  business  manager. 


the  negotiations  for  her  return  migk 
be  made. 

The  Times  front-page  editorial  sail 
in  part: 

“The  Times  was  the  only  Indiana^ 
olis  newspaper  which  covered  the  storr 
with  staff  men.  It  was  the  first  papff 
to  print  complete  pictures  of  Mrs.  Stol 
and  of  the  scene  of  the  crime.  It  ms 
the  first  newspaper  in  the  United  State 
to  print  the  contents  of  the  ransom  note. 
It  accurately  predicted  yesterday  that 
Mrs.  Stoll  would  be  returned  to  htf 
home  before  today. 

“It  also  was  the  first  newspaper  k 
trace  Mrs.  Stoll  to  Indianapolis  and  to 
publish  the  information  that  Departmot 
of  Justice  agents  were  centered  here 

“Tipton  Bliss  and  Harold  Lapolt  ci 
the  Times  staff  were  in  Louisville  dur¬ 
ing  the  investigation  and  John  Hawkins, 
photographer,  was  there  for  a  time. 

AGRICULTURAL  PAPERS  MEET 

(Bv  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  17 — 'The  Agricultural 
Publishers  Association,  meeting  hot 
to-day,  indorsed  the  proposal  of  thr 
United  States  Department  of  Labor  to 
establish  a  price  index  on  consumtf 
buying  power,  recommending  that  it  in¬ 
clude  farmers.  President  B.  Mor^ 
Shepherd,  Southern  Planter,  presio® 
The  following  directors  were  re-elected: 
J.  F.  Young.  Pacific  Northwest  Fof* 
Trio;  W.  C.  Allen,  Dakota  Farmtt: 
Neff  Lang,  Petmsylvania  Farmer, 

H.  C.  Klein,  the  Farmer  and  Far* 
Stock  &  Home. 
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A.  P.  EDITORS  DISCUSS  NEWS  PROBLEMS 


Foreign  and  Domestic  Coverage  Topics  at  Annual  Meeting  in  Chicage 

Speak — O.  O.  Kuhn  Reelected  Chairman 


-British  Agency  Officials 


{Special  to  Editok  &  Puilisheb) 

Chicago,  Oct.  is — intimate  discus¬ 
sion  of  problems  related  to  Asso¬ 
ciated  Press  news  reporting  under  the 
“New  Deal”  at  Washington  and  foreign 
censorship  abroad,  with  no  decided  in¬ 
clination  to  criticize  the  management’s 
present  policies  and  methods,  marked 
the  well-attended,  two-day  annual  meet¬ 


regimes,”  he  stated,  “and  newspapers 
might  as  well  be  dead  for  they  are  no 
longer  organs  of  information,  but  are 
‘house  organs’  of  the  governments  they 
represent.” 

The  ordinary  official  sources  of  in¬ 
formation  have  become  press  agents  for 
their  government,  he  pointed  out,  or 
the  opposition  is  frozen  into  silence  by 


Seated  at  the  speakers’  table  at  the  luncheon  given  by  Col.  R.  R.  McCormick, 
Chicago  Tribune  publisher,  are  a  group  of  Associated  Press  managing  editors 
who  attended  the  annual  meeting  in  Chicago  last  week.  Left  to  right:  W.  E. 
Hacfarlane,  Tribuvs  business  manager;  Roy  A.  Roberts,  Kansas  City  Star;  John 
T.  McCutcheon,  Tribune  cartoonist;  Oliver  Owen  Kuhn,  Washington  Star, 
chairman  of  the  A.P.  editors’  executive  committee;  Mayor  Edward  J.  Kelly,  of 
Chicago;  Col.  McCormick;  Frank  B.  Noyes,  Washington  Star,  president  of  the 
AJ*.;  E.  S.  Beck,  Tribune;  Weymorth  Kirkland,  Tribune  attorney;  Paul 
Bellamy,  Cleveland  Plain  Dealer;  and  W.  R.  Watson,  Omaha  World-Herald. 


ing  of  A.P.  managing  editors  here  last 
Thursday  and  Friday. 

Contrary  to  advance  reports,  the  pro¬ 
jected  A.  P.  Wire  Photo  Service  was 
not  a  subject  of  live  debate  at  the  gen¬ 
eral  meeting,  it  was  stated.  Those  man¬ 
aging  editors  whose  new'spapers  have 
subscribed  to  the  new  service  held  a 
special  “shop  talk”  session  of  their  own 
Thursday  evening  to  discuss  mutual 
problems  and  arrangements.  No  state¬ 
ment  as  to  decisions  reached  at  this 
meeting  was  issued.  Norris  A.  Huse, 
executive  editor  of  the  A.P.  News 
Photo  Service,  gave  a  report  on  “Revo¬ 
lutionary  Trends  in  Newspaper  Photo 
Preparation  and  Transmission,”  Friday. 

Mr.  Huse’s  report  dealt  with  the  gen¬ 
eral  A.P.  picture  service  and  merely 
touched  upon  the  wire  photo  feature,  it 
is  understood. 


fear  of  what  might  happen  if  found 
guilty  of  giving  news  to  foreign  corres¬ 
pondents.  It  is  from  these  two  opposing 
groups,  the  government  agents  seeking 
to  suppress  facts  and  spread  favorable 
propaganda,  and  the  under-covef  repre¬ 
sentatives  of  the  opposition,  American 
correspondents  must  depend  for  much 
off  their  news,  he  said. 

With  an  attendance  of  more  than  200 
delegates,  representing  32  states,  the 
meeting  opened  Thursday  morning  at 
the  Edgewater  Beach  Hotel,  with  Mr. 
Kuhn,  general  chairman  of  the  executive 
committee,  presiding  over  the  executive 
sessions.  The  registration  was  the  larg¬ 
est  on  record  for  this  group. 

Greetings  were  extended  to  the  gath¬ 
ering  by  Frank  B.  Noyes,  Washington 
Star,  president  of  the  A.P.,  and  Kent 
Cooper,  general  manager.  Round  table 


Oliver  Owen  Kuhn,  Washington  Star,  discussion  featured  the  morning  session 


was  reelected  chairman  of  the  executive 
committee  of  the  Associated  Press 
Managing  Editors’  Association.  Other 
mmbers  elected  to  the  executive  com¬ 
mittee  were: 

Roy  A.  Roberts,  Kansas  City  Star; 
William  R.  Craig,  Philadelphia  Bulletin ; 
Marvin  H.  Creager,  Milwaukee  Jour¬ 
nal;  M.  V.  Atwood,  Gannett  Newspa¬ 
pers;  Basil  L.  Walters,  Des  Moines 
Register  and  Tribune;  John  Paschall, 
Atlanta  Journal;  Palmer  Hoyt,  Port¬ 
land  Oregonian;  Thomas  Keene,  Elk¬ 
hart  (Ind.)  Truth;  M.  H.  Williams, 
Worcester  (Mass.)  Telegram-Gazette; 
J.  E.  Murphy,  Baltimore  Evening  Sun; 
and  W.  R.  Watson,  Omaha  World- 
Herald. 

In  addition  to  the  personnel  of  the 
committee  chosen,  six  other  members 
will  be  added,  representing  small  dailies, 
it  was  announced  this  week.  These  six 
new  members,  who  have  not  as  yet  been 
chosen,  will  aid  the  executive  commit¬ 
tee  in  preparing  topics  for  next  year’s 
program  of  particular  interest  to  smaller 
papers.  A  special  session  will  be  de¬ 
moted  to  small  paper  problems,  it  was 
rtated. 

Wade  Werner,  chief  of  the  Associ¬ 
ated  Press  Vienna  bureau,  presented  a 
tnvid  picture  of  central  European  press 
^sorship  in  his  talk  Thursday  on 

Covering  Central  Europe.” 

“From  the  North  Sea  to  the  Adriatic, 
all  central  Europe  lies  under  dictatorial 


at  which  Milo  M.  Thompson,  Kansas 
City  division  news  editor,  spoke  on 
“Getting  the  Right  Story  to  the  Right 
Place  at  the  Right  Time  Is  the  'ETivi- 
sion  Headquarters  Job.”  Discussion  on 
this  subject  was  led  by  John  Paschall, 
.Atlanta  Journal.  Charles  E.  Honce, 
A.P.  day  executive  news  editor.  New 
York,  followed  with  a  paper  on  “When 
Is  It  News  and  When  Is  It  Publicity?” 


Sevellon  Brown,  Providence  Journal, 
led  the  round  table  discussion  on  this 
subject. 

Frank  H.  Fuller,  strategic  center 
chief,  Richmond,  Va.,  discussed  “How 
Decentralization  Has  Increased  .Asso¬ 
ciated  Press  Efficiency.”  Roy  Dunlop, 
St.  Paul  Dispatch  and  Pioneer  Press, 
led  the  discussion.  Wilson  Hicks,  exec¬ 
utive  editor,  A.  P.  feature  service,  re¬ 
ported  on  “Striking  Out  Along  New 
Lines  For  Features.”  Malcolm  W. 
Bingay,  Detroit  Free  Press,  directed  the 
round  table  discussion  on  Mr.  Hicks’ 
report.  W.  F.  Brooks,  executive  assis¬ 
tant,  concluded  the  morning  session  with 
a  report,  “Let’s  Forget  the  Pony  Ex¬ 
press.”  Walter  Harrison,  Oklahoma 
City  Daily  Oklahoman,  led  the  discus¬ 
sion  on  this  subject. 

Col.  Robert  R.  McCormick,  Chicago 
Tribune  publisher  and  a  director  of  the 
-A.P..  was  host  to  the  delegates  and 
news  service  men  at  a  luncheon  in  the 
hotel  Oct.  11,  at  which  Mayor  Edward 
J.  Kelly  extended  a  welcome  to  the 
visitors. 

The  afternoon  session  opened  with  a 
report  on  “Building  a  News  Page  One 
for  Morning  Papers”  by  J.  M.  Kend¬ 
rick,  night  executive  news  editor.  E. 
S.  Beck,  Chicago  Tribune,  led  the  dis¬ 
cussion  following  Mr.  Kendrick’s  report. 

Relationship  between  the  American  A. 
P.  service  and  the  Press  Association  of 
Great  Britain  was  presented  to  the  dde- 
gates  by  Henry  Martin,  editor-in-chief 
of  the  Press  Association. 

Mr.  Martin  told  his  audience  that  the 
Press  .Association  of  Great  Britain  is 
like  the  Associated  Press,  being  a  coop¬ 
erative  organization,  members  of  which 
comprise  the  provincial  press.  London 
newspapers  are  not  members,  he  ex¬ 
plained,  although  they  take  the  full  ser¬ 
vices  as  subscribers.  While  not  nearly 
as  large  as  the  A.P.,  the  Press  Asso¬ 
ciation  is  by  far  the  largest  news-gath¬ 
ering  organization  in  Great  Britain,  he 
said. 

“I  particularly  wish  to  make  it  clear,” 
he  said,  “that  like  the  Associated  Press, 
our  service  is  free  of  any  subsidization 
from  the  government,  or  any  other  in¬ 
stitution  or  body  of  men,  directly  or  in¬ 
directly.  My  decisions  as  editor  are 
free  and  unfettered  and  uninfluenced  by 
any  consideration  other  than  news  in¬ 
terests  and  usefulness  to  the  news¬ 
papers.” 

He  touched  on  the  question  of  libel 
and  increased  number  of  threats  to 
newspapers.  He  said  that  while  there  is 
a  widespread  impression  that  libel  laws 
can  be  flouted  in  America,  he  had  found 
in  his  discussions  here  that  in  many 
states  the  same  care  had  to  be  exercised 
as  in  England.  He  remarked,  however, 
that  New  York  newspapers  are  appar¬ 
ently  in  a  position  to  regard  libel  “with 
an  amused  tolerence.” 


“In  England,  a  man  is  held  imiocent 
until  he  is  proven  guilty  by  a  competent 
criminal  court,”  he  s^id,  “and  judges 
would  look  with  severity  upon  any  at¬ 
tempt  of  papers  to  try  a  man  publicly 


Another  group  of  AP.  managing  editors  at  the  Chicago  meeting.  Left  to  right : 
Malcolm  W.  Bingay,  Detroit  Free  Press;  W.  C.  Stonffer,  Roanoke  (Va.)  Times 
&  World-News;  John  Bach,  Michigan  City  (Ind.)  News;  James  A.  Stuart, 
Indianapolis  Star;  and  M.  V.  Atwood,  Gannett  Newspapers,  Rochester,  N.  Y. 


Four  delegates  to  the  A.P.  managing 
editors’  meeting  are  shown  here  in  in¬ 
formal  discussion.  Left  to  right:  C.  R. 
Corbin,  Toledo  Blade;  W.  R.  Arnold, 
Milwaukee  Journal;  Marvin  H. 
Creager,  Milwaukee  Journal;  and  C.  K. 

Stuart,  Oklahoma  City  Times. 

in  their  columns.  I  was  amazed  to  read 
a  comment,  one  of  many  on  the  Haupt¬ 
mann  case  in  an  .Amercian  newspaper, 
which  stated;  ‘Even  if  Hauptmann  is 
not  convicted  of  murder  there  are  suffi¬ 
cient  charges  against  him  to  put  him 
in  the  penitentiary  for  the  rest  of  his 
life.’  If  the  Press  Association  of  Great 
Britain  issued  anything  like  that,  I  am 
afraid  I  should  spend  the  rest  of  my  life 
in  a  penitentiary !” 

He  referred  to  the  Judicial  Proceed¬ 
ings  Act,  which  orders  that  papers  pub¬ 
lish  reports  of  divorce  cases  within 
prescribed  limits,  by  observing  certain 
statutory  conditions. 

Dewitt  Mackenzie,  A.P.  executive  as¬ 
sistant,  discussed  “The  Associated  Press 
Foreign  Service  and  Some  Frank  Sug¬ 
gestions  to  Managing  Editors.” 

Bernard  Rickatson-Hatt,  editor-in- 
chief  Reuters  News  Agency,  London, 
England,  addressed  the  convention  on 
the  handling  of  American  news  in  Eng¬ 
lish  papers  and  of  foreign  news  in 
American  papers.  He  pointed  out  the 
changes  in  England  since  the  World 
War,  referring  to  the  influence  of  mo¬ 
vies,  spread  of  popular  education  and 
the  growing  number  of  women  readers, 
all  of  which  has  brought  about  “hum¬ 
anization”  of  foreign  news. 

He  declared  that  large  American 
newspapers,  with  an  international  out¬ 
look,  devote  more  space  to  cable  dis¬ 
patches  and  interpretative  features  than 
do  British  papers.  The  one  striking 
feature  of  American  foreign  news  dis¬ 
patches  is  their  objectivity  and  freedom 
from  editorial  bias,  he  said. 

President  Roosevelt,  Colonel  Lind¬ 
bergh,  Henry  Ford,  and  'Dillinger  are  as 
well  known  in  England  as  in  America, 
he  stated,  and  a  first-class  human  in¬ 
terest  story  in  America  has  equal  appeal 
for  English  readers. 

“Sports  writing  in  America  in  larger 
papers  is  generally  superior  to  sports 
writing  in  England,”  he  asserted.  “It 
is  better  written,  more  colorful  and 
more  human.” 

Mr,  Rickatson-Hatt  traced  the  80- 
year  growth  of  Reuters’  service,  ex¬ 
plaining  that  Reuters  has  been  linked 
with  the  Associated  Press  since  its 
foundation.  Reuters  is  also  associated 
with  the  Press  Association  and  both  are 
owned  by  the  British  press,  with  Reu¬ 
ters  covering  foreign  news  and  P.A. 
domestic  news  for  English  papers. 

(Continued  on  page  39)  j 
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WHISPER  CAMPAIGNS 
ORGANIZED  NOW 

“Trained  Propagandists’*  Available 

for  Hire,  Says  World*Telegram — 
Used  in  Strikes  and  in  Busi> 
ness  Competition 

Organization  of  word  -  of  -  mouth 
propaganda  on  a  commercial  scale  was 
reported  this  week  bj-  the  AVw  York 
World-Telegram,  which  on  Oct.  18 
published  a  form  of  contract  said  to  be 
used  by  a  firm  with  offices  in  New 
York,  Chicago,  Toronto  and  Atlanta. 
This  contract  authorized  the  firm  to 
place  a  specified  number  of  its  “trained 
propagandists”  at  work  "to  give  out  in¬ 
formation  by  word  of  mouth... as  per 
copy  to  be  furnished  by  the  client.” 

"Said  propagandists  are  to  perform 
their  duties  in  units  of  two  (.2),”  the 
contract  added,  “and  shall  give  out  said 
information  to  the  general  public  at 
places  designated  on  the  copy,  in  this 
or  other  localities,  such  as  riding  in  the 
subway,  elevated  and  railroad  trains, 
street  cars,  steamboats,  office  or  de¬ 
partment  store  building  elevators,  and 
also  attend  theatres,  concerts,  picnics, 
fairs,  baseball  and  football  games,  and 
other  events  and  other  places  of  public 
assemblage.” 

The  concern  named  was  quoted  as 
denying  that  it  did  other  than  ordinary 
advertising  agency  w'ork. 

Lionel  Houser,  World-Telegram  staff 
writer,  reported  in  a  signed  story  that 
organized  whispering  campaigns  have 
been  used  to  end  or  prevent  strikes,  and 
to  advertise  a  firm  and  its  products. 
Going  on  to  discuss  malicious  rumors 
which  have  cost  some  of  the  country’s 
biggest  business  concerns  heavily  in  re¬ 
duced  sales,  he  said: 

"While  investigations  in  the  past  have 
shown  that  most  whispering  campaigns 
started  accidentally,  or  with  a  few 
salesmen  for  a  rival  concern,  it  is  now 
certain  that  present-day  whispering  at¬ 
tacks  have  been  carefully  planned  by 
experts  in  mass  psychology  who  have 
a  trained  group  of  propagandists  at 
their  command. 

"In  order  of  their  prevalence,  the 
whispers  now  frightening  business  are: 

“1.  That  poisonous,  rancid  or  dele¬ 
terious  ingredients  are  used  in  a 
product. 

“2.  That  the  financial  condition  of  a 
firm  is  shaky. 

“3.  That  employes  of  a  plant  have 
leprosy. 

“4.  That  a  firm  is  secretly  owned  by 
foreign  interests. 

“5.  That  executives  of  a  firm  are 
contributing  heavily  to  the  Nazis. 

"6.  That  a  firm  is  failing  to  comply 
with  NR.\  codes  and  rules  of  fair  com¬ 
petition.” 


$25,000  SUIT  DISMISSED 

Holding  that  criticism  of  a  political 
or  social  organization  cannot  be  used 
as  a  cause  for  action  by  an  individual, 
an  Astoria,  Ore.,  court  has  dismissed 
the  $25j000  libel  suit  filed  against  the 
Astoria  (Ore.)  Astorian-Budget  by 
John  T.  Lassila.  Lassila  instituted  the 
suit  because  the  paper  printed  a  list  of 
persons  advocating  the  establishment  of 
a  Communist  party  in  Oregon,  and  as 
a  result  he  and  a  large  group  of  others 
were  barred  from  further  benefits  under 
the  relief  program.  Lassila  also  claimed 
he  was  held  up  editorially  as  “a  traitor 
to  the  United  States.” 


COMPILED  GROCERY  SURVEY 

The  Spokane  (Wash.)  Spokesman- 
Reidexv  and  Chronicle  have  compiled  a 
detailed  retail  grocery  dealer  survey. 
It  covers  Spokane  and  33  ether  cities 
and  towns.  Nineteen  commodity  class¬ 
ifications  and  131  brands  are  included 
in  the  survey,  which  was  made  by  a 
corps  of  special  investigators. 

JENKINS  JOINS  NEWS 

John  J.  Jenkins,  former  publicity  di¬ 
rector  of  Frederick  &  Mitchell,  Inc., 
Chicago  agency,  and  at  one  time  Chi¬ 
cago  Tribune  automobile  editor,  has 
joined  the  Chicago  Daily  News  as  auto¬ 
mobile  editor. 
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CJCJ  HAS  NEW  TRANSMITTER 

A  new  transmitter  built  to  conform 
with  standards  set  by  the  Canadian  Ra¬ 
dio  Commission,  which  was  recently  in¬ 
stalled  by  CJCJ,  station  of  the  Calgary 
(.Mta.)  Albertan,  was  dedicated  on  Oct. 
11,  in  a  five  hour  program.  The  station 
will  be  heard  on  the  690-kilocycle  band 
as  usual  with  100-watts  power. 


NEWS  FORCES  TO  PACK 
N.  J.  TOWN  FOR  TRIAL 


News  Services,  Picture  Agencies, 
Newspapers  Make  Vast  Preliminary 
Plans  for  Covering  Hauptmann 
Trial — Facilities  Taxed 


(.Special  to  Editor  &  Pvblisber) 

Flemixgtox,  N.  j.,  Oct.  17 — One 
hundred  of  the  nation’s  crack  newspaper 
rejiorters  and  probably  as  many  camera 
men,  newsreel  photographers  and  radio 


Newark,  was  in  Flemington  Saturday 
completing  arrangements  for  space  for 
teletype  machines  which  will  carry  com¬ 
plete  stenographic  reports  of  the  testi¬ 
mony.  The  Associated  Press  has  been 
assigned  a  room  in  the  second  floor  of 
the  Courthouse.  Additional  teletype 
equipment  may  be  installed  in  the  Hun¬ 
terdon  County  Democrat  office,  by  the 
Associated  Press. 

The  New  Jersey  Telephone  has  in¬ 
stalled  an  additional  cable  line  on  Main 
Street  to  meet  emergencies  and  in  co¬ 
operation  with  the  American  Telephone 
&  Telegraph  has  installed  a  large  trunk 
line  into  the  county  seat  to  carry  the 
emergency  load.  The  teletype  messages 
will  go  over  telephone  company  circuits 
to  the  central  news  distributing  points 
used  by  the  press  services.  Special 
operators  and  wire  experts  will  be 
brought  here  to  give  emergency  service 
over  these  lines.  Dozens  of  phone 
booths  will  be  installed  in  the  court¬ 
house  and  at  strategic  jioints  nearby. 

Western  Union  and  Postal  Telegraph 


PAPERS  SCORED  FOR 
SELUNG  CUTS 

A.  T.  A.  S»y»  Engraving  Not  Direct 
Part  of  Newipaper  Business — 
Diamant  Visions  New 
Type  Faces 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  17— Complaint  against 
those  newspapers  and  magazines  which 
furnish  or  sell  advertising  typography 
and  engravings  to  advertisers,  other 
publications  or  the  general  public,  was 
voiced  by  the  Advertising  Typogra¬ 
phers  of  .America  in  convention  here 
this  week.  It  was  the  contention  oi 
this  body  that  sale  oi  such  material  was 
not  a  direct  part  of  the  newsi)aper  busi¬ 
ness.  Efforts  will  be  made,  it  was  an¬ 
nounced,  to  get  newspapers  to  adhere 
to  the  advertising  typographing  industry 
code  in  the  sale  of  such  material, 


Louis  Fladder,  of  the  Photo-Engrav¬ 
ers’  Code  Authority,  declared  his  group 
are  each  installing  from  30  to  40  lines  will  vigorously  contest  the  practice  <A 
to  carry  a  load  of  well  over  a  million  newspapers  selling  photo-engraving. 


words  a  day. 


N.  Y.  GUILD  TO  WEIGH 
WRITER’S  DISCHARGE 


Taking  Up  Case  of  11  Progresso  Staff 
Member — Executive  Committee 
Group  Meets  with  Coblentz 
and  Newhouse 


Flemington's  promise  of  national  prom¬ 
inence.  A  score  of  telegraph  wires  now 
sprout  on  this  pole  before  courthouse 
where  only  a  few  were  before. 

reporters  will  descend  upon  Flemington 
when  Bruno  Richard  Hauptmann  is 
brought  here  to  face  trial  for  the  mur¬ 
der  of  Charles  A.  Lindbergh,  Jr. 

That  sleeping  and  eating  facilities  will 
be  taxed  beyond  their  limit  is  a  foregone 
conclusion.  The  maximum  capacity  of 
the  town’s  one  hotel  is  65  and  already 
all  of  its  available  beds  have  been  re¬ 
served.  Among  the  news  agencies  that 
will  be  quartered  at  the  Union  Hotel 
are  the  Standard  News  Service,  United 
Press  and  WOR  radio  broadcasting 
service. 

John  G.  VanBlarcom,  official  court 
stenographer,  has  engaged  rooms  for  a 
staff  of  a  dozen  assistants  and  the  hotel 
management  is  reserving  rooms  for  the 
jurors  in  addition  to  reporters  for  New 
York  Post,  World-Telegram,  Philadel¬ 
phia  Bulletin  and  Philadelphia  Inquirer. 

Messrs.  Boyd  &  Pedrick,  the  man¬ 
agers,  are  also  booking  available  sleep¬ 
ing  quarters  for  news  men  in  private 
dwellings. 

The  Hearst  Newspapers  have  leased 
all  sleeping  and  eating  service  available 
at  the  Copper  Hill  Country  Club,  where 
they  expect  to  quarter  from  15  to  20 
reporters,  feature  writers,  camera  men, 
scouts  and  an  airplane  crew. 

A  staff  of  five  men  have  been  at  the 
Country  Club  since  the  indictment  was 
turned  in  Monday  of  last  week  by  the 
Hunterdon  County  Grand  Jury.  John 
A.  Clements  is  in  charge  of  this  staff. 
The  equipment  includes  the  big  Hearst 
Sikorsky  amphibian  plane  frequently 
seen  circling  over  the  county  seat. 
The  18th  green  is  used  as  a  landing 
field. 

The  New  York  American  has  leased 
an  apartment  in  the  Tarantula  Build¬ 
ing,  a  few  doors  north  of  the  court¬ 
house,  where  four  telegraph  lines  have 
been  installed.  Similar  equipment  has 
been  installed  in  the  New  York  Jour¬ 
nal’s  offices  in  the  apartment  over  the 
Beer  Garden,  a  few  doors  further 
northward. 

Henry  E.  Mooberry,  chief  of  the  New 
Jersey  bureau  of  the  Associated  Press, 


A  meeting  of  the  representative  as¬ 
sembly  of  the  Newspaper  Guild  of  New 
York  was  being  held  late  Thursday 
evening  to  discuss,  among  other  things, 
the  case  of  .Alphonse  Tonietti,  chairman 
of  II  Progresso  chapter,  who  was  re¬ 
cently  discharged. 

Members  of  the  guild’s  executive 
committee  met  this  week  with  Jacob 
Goodstein,  attorney  for  Generoso  Pope, 
publisher  of  11  Progresso  and  Corriere 
D’ America,  Italian  papers,  to  discuss 
the  discharge  oi  Tonietti.  The  guild 
charged  that  Mr.  Tonietti  was  dis¬ 
charged  because  of  his  guild  activities. 

.At  the  office  of  II  Progresso  Editor 
&  Publisher  was  told  that  Mr.  Toni¬ 
etti  was  discharged  solely  for  economy 
reasons.  When  II  Progresso  finds  its 
way  clear  to  employ  an  additional  staff 
member,  it  was  stated,  it  will  be  glad 
to  reemploy  Mr.  Tonietti. 

Every  member  of  II  Progresso  staff, 
Milton  Kaufman, 


He  read  a  letter  from  S.  N.  Williams, 
manager  of  the  Daily  Newspaper  Code 
.Authority,  in  which  he  quoted  Mr. 
Williams  to  the  effect  that  Newspaper 
Code  Authority  was  agreeable  to  ne¬ 
gotiating  with  the  photo-engravers,  but 
would  not  consent  to  interference  from 
other  code  authorities  and  processes  as¬ 
sociated  with  the  newspaper  business. 

E.  N.  Diamant,  New  York,  president 
of  A.  'T.  A.,  presented  a  paper  on  the 
future  of  advertising  type  faces.  He 
predicted  bold  and  bizarre  type  will 
slowly  disappear  from  the  printed  page 
and  a  new  motif  in  typography  in  a 
lighter  theme  will  appear. 

"I  would  consider  the  last  three 
years  as  a  ‘muddling  age’  of  typog¬ 
raphy,  where  very  little  effort  has  be« 
displayed  in  creating  beautiful  adver¬ 
tising,”  he  said.  "I  predict  that  adver¬ 
tising  in  the  coming  year  will  use  bet¬ 
ter  illustrations.  The  freak  artist  will 
be  eliminated  and  merchandise  will  be 
represented  so  that  no  blue  print  or 
wild  imagination  will  be  essential  to 
establish  what  it  might  be. 

“Naturally,  in  line  with  this,  typog¬ 
raphy  will  rise  to  the  same  level.  Even 
today  you  can  see  the  advertising  of  the 
finer  merchandise  taking  on  a  new  dress. 
The  tendency  will  be  stronger  day  by 
day.  We  will  be  in  a  new  cycle  where 
care  of  display  and  spacing  will  be  the 
most  important  factor  in  producing  fine 
typography.  There  will  be  an  increas- 


executive  secretary 

of  the  New  York  Guild,  said,  has  signed  .  -  -  _  - 
a  statement  to  the  effect  that  they  be-  ingly  strong  urge  toward  lighter  type 
lieve  the  discharge  of  Tonietti  was  ” 


prompted  because  of  his  activities  in  the 
guild.  A  recent  general  raise  in  staff 
salaries  was  cited  as  refuting  the  pub¬ 
lisher’s  economy  explanation. 

Members  of  the  guild  executive  com¬ 
mittee  met  late  last  week  with  E.  l3. 
Coblentz,  publisher  of  the  New  York 
American,  to  discuss  a  proposed  con¬ 
tract.  Hopewell  Rogers,  of  the  Hearst 
Newspapers,  was  also  present.  A  fur¬ 
ther  meeting  will  be  held.  The  guild 
asked  whether  the  presence  of  Mr. 
Rogers  at  conferences  of  American  and 
Journal  executives  with  the  guild  "in¬ 
dicates  that  the  guild  will  have  to  deal 
with  one  individual  or  a  group  of  indi¬ 
viduals  on  behalf  of  employe  members 
of  all  the  Hearst  units  in  the  city.” 

A  further  conference  with  S.  1.  New¬ 
house,  publisher  of  the  Long  Island 
Daily  Press,  Jamaica,  and  the  Staten 
Island  Advance  was  held  this  week  in 
connection  with  a  proposed  contract  for 
the  Long  Island  Press.  Another  meet¬ 
ing  is  scheduled. 


faces.” 

Mr.  Diamant  was  re-elected  presi¬ 
dent  of  A.  T.  A.  Other  officers  re¬ 
elected  were :  Kurt  H.  Volk,  New  York, 
first  vice-president;  George  Willens, 
Detroit,  second  vice-president;  H.  A 
Knight,  Chicago,  third  vice-president; 
Percy  J.  Frost,  New  York,  treasurer; 
Albert  Abrahams,  New  York,  executive 
secretary.  One  new  director,  Homer 
Daniel,  Nashville,  Tenn.,  was  chosen. 


HOUSTON  MEETING  OCT.  26-28 


UPPER  DARBY  DAILY  SUSPENDS 

The  Upper  Darby  (Pa.)  Daily 
Chronicle,  a  suburban  paper  started 
early  last  November  by  A.  E.  Hicker- 
son,  former  Brownsville,  Pa.,  publisher, 
has  suspended  publication.  It  will  be 
re-established  as  a  weekly  according  to 
Mr.  Hickerson,  who  also  owns  the 
Ardmore  (Pa.)  Main  Line  Daily 
Times,  at  which  plant  the  Upper  Darby 
daily  had  been  published.  Howard 
Lee  Dutkin,  Daily  Chronicle  city  editor, 
has  been  retained  as  editor  of  the  new 
weekly. 


lOth  District,  A.  F.  A.,  to  Hear 
Vigilance  Movement 

The  Tenth  District  of  the  Advertis 
ing  Federation  of  .America  will  hold  its 
annual  convention  in  Houston,  Tex, 
Oct.  26,  27  and  28. 

Chester  H.  Lang,  manager  of  the 
publicity  department  of  the  General 
Electric  Company  and  president  of  the 
AFA,  will  give  the  principal  address  at 
the  first  session.  He  will  talk  on  “Ad¬ 
vertising  Continuity,  Regularity  and 
Advertising  Successes.” 

The  vigilance  movement,  which  is 
gaining  a  great  deal  of  recognition  and 
momentum  in  Texas,  will  be  one  of  the 
highlights  of  the  convention.  Ordi¬ 
nances  have  been  passed  in  Houston  and 
San  Antonio,  giving  the  local  vigilance 
committee  power  to  regulate  adver¬ 
tising. 

Departmental  meetings  will  be  held 
Friday  afternoon,  Oct.  26,  and  Satur 
day  morning,  Oct.  27,  on  Retail  Adver 
tising.  Decentralization  of  National  Ad¬ 
vertising  Accounts,  Advertising  Agen¬ 
cies,  and  Direct  Mail. 


of 


Facts  Revealed  by  the 
Polk  Consumer  Census 
of  New  York  City 


Every 


Shows  The 


Thirty  |irr  rent  marr  homra 
In  Nrw  Y’ork  City  m'lth  mr- 
rhanlral  rrfriiteratars  are 
rearhed  |ier  advertlaln|(  dal- 
lar  hy  The  New  Y'erk  Tlniea 
than  by  any  ether  aewspafier. 


New  York  Times  Should 


Be  the  Foundation  Stone 


The  aamher  ef  New  Y'erk 
City  hamea  with  varunm 
rleaaera  reached  per  adver- 
tialad  dellar  hy  The  New  Yerk 
Tlniea  exeeeda  that  af  aay 
ather  newapaper  hy  IS  per 
rent. 


of  Almost  Any  Advertis' 


ing  Campaign  in  New  York 


Mare  hamea  hy  13  per  rent 
af  men  payind  aver  33  for 
hata  are  reached  per  advertla- 
iad  dollar  la  New  York  City 
by  The  New  Y'ark  TImea  than 
hy  any  ather  newapaper. 


A  new  and  more  accurate  method  of  newspaper  selection  in 
New  York  is  provided  advertisers  by  the  Polk  Consumer  Census. 
This  independently  made  study  shows  that  for  almost  every  product 
The  New  York  Times  goes  into  the  homes  of  more  New  York  City 
prospects  per  advertising  dollar  than  any  other  newspaper. 


Famillca  with  chacklad  ac« 
cannta  la  New  Y’ark  City 
reached  in  their  homea  ky 
The  New  York  Timea  are  35 
per  cent  dreater  in  aamher 
than  thaae  reached  hy  any 
ather  newapaper. 


Evidence  of  the  results  that  merchants  and  manufacturers 
achieve  from  the  advertising  columns  of  The  Times  is  found  in  its 
year-after-year  leadership.  Every  month  for  a  decade  and  a  half 
The  New  York  Times  has  carried  more  advertising  than  any  other 
newspaper  in  New  York. 


Thera  arc  37  par  cant  mara 
Naw  York  City  woman  payind 
avar  33  far  miliiaary  who  are 
raachad  in  thair  homas  par 
advartifliad  dollar  hy  Tha 
Naw  York  Timas  than  by  aay 
other  newspaper. 


The  productivity  of  advertising  in  The  Times  is  not  due  alone 
to  its.  coverage  of  preferred  prospects,  but  also  to  the  confidence 
created  by  the  high  standards  of  acceptability  enforced  by  The 
Times.  Manv  thousands  of  lines  of  advertisements  that  fail  to  meet 
these  standards  are  declined  every  year. 


The  New  York  Times  should  be  the  foundation  stone  of 
almost  every  advertising  campaign  in  New  York — and  usually  is. 


Forty  per  cent  more  New 
York  City  women  payind  •ver 
8.5  cents  for  hosiery  are 
reached  in  their  homes  pee 
advertlsiad  dollar  hy  The  New 
York  Times  than  hy  any  other 
newspaper. 


Facts  Revealed  by  the 
Polk  Consumer  Census 
of  New  York  City 
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CREATE  IDEAS,  FIND  NEW  MARKETS, 
ADVERTISER  TELLS  NEWSPAPERMEN 

Philco  Executive  Criticizes  ^‘Wrangling**  for  Present  Appropriations 
And  Urges  Creation  of  New  Ones — More  Selling 
Copy  Needed 

{Special  to  Ediio*  &  Publisher)  copy  that  really  sells”  and  gave  several 

Chicago,  Oct.  16 — “Most  manu-  illustrations  of  indirect  advertising  e£- 
facturers  are  beginning  to  realize  forts  which  do  not  present  the  product, 
that  getting  the  product  into  the  home  One  of  these  was  the  vacuum  cleaner 
creates  the  real  prestige.”  advertisement  that  started  with  text 

“Basically — fundamentally — the  news-  about  the  location  of  a  famous  inn, 
paper  is  easily  the  greatest  of  all  ad-  went  from  there  to  a  description  of  the 
vertising  mediums.”  century-old  rugs  on  the  floors  of  the 

“Newspapers  should  create  the  ap-  inn,  and  then  to  the  statement  that  a 


OflBcers  of  Major  Market  Newspapers,  Inc.,  welcome  guest  speakers  at  annual 
meeting  in  Chicago  this  week.  Left  to  right:  Col.  Leroy  W.  Herron,  Washing¬ 
ton  Star,  president;  J.  F.  Tims,  Jr.,  New  Orleans  Times-Picayune;  L.  M.  Barton, 
managing  director;  George  Burbach,  St.  Louis  Post-Dispatch;  Harry  Boyd 
Brown,  Philco  Radio  and  Television  Corp.,  Philadelphia;  H.  Dorsey  Newson, 
Federal  Housing  Administration,  Washington,  D.  C.;  H.  H.  Hoffmann,  Worcester 
(Mass.)  Telegram-Gazette;  and  Carl  P.  Slane,  Peoria  (IlL)  Journal-Transcript. 


propriation  instead  of  battling  to  get 
the  ones  that  happen  to  be  in  existence.” 

With  such  statements,  Harry  Boyd 
Brown,  merchandise  manager,  Philco 
Radio  &  Television  Corp.,  directed  swift 
criticism  at  advertising  copy  writers 
and  national  newspaper  advertising  rep¬ 
resentatives  when  he  spoke  today  be¬ 
fore  the  annual  luncheon  of  the  Major 
Market  Newspapers,  Inc.,  meeting  at 
the  Stevens  Hotel.  His  subject  was 
“National  Merchandising  Through 
Newspapers.” 

Mr.  Brown’s  main  complaint  against 
copy  writers  was  that  they  are  for¬ 
getting  that  advertising  is  supposed  to 
be  a  sales  medium.  His  only  displeas¬ 
ure  with  newspapers  was  that  they  are 
not  realizing  and  taking  advantage  of 
their  potentialities  as  sales  media. 

After  pointing  out  that  “we  are  liv¬ 
ing  in  a  fast,  high-speed  age  of  rapid 
change,”  which  he  did  with  rapid  ora¬ 
tory  emphatic  of  his  point,  Mr.  Brown 
declared  that  “flexibility  and  sharp, 
quick  timing  in  advertising,  merchan¬ 
dising,  distribution,  and  manufacturing 
seem  to  be  the  vitally  important  thing 
today. 

“The  buying  public  is  amazingly  up- 
to-date,”  he  said.  “Its  desires,  habits 
and  ambitions  seem  to  change  from  day 
to  day.  Nothing  is  so  new,  so  untried, 
so  revolutionary  that  it  is  considered 
impractical,  impossible  or  undesirable. 
Goods  become  obsolete  over  night. 
They  must  be  built  and  sold  simultane¬ 
ously.  Merchandise  cannot  be  carried 
long,  even  the  materials  cannot  be  held, 
for  turnover  becomes  more  important 
daily.” 

Along  with  merchandise  and  mate¬ 
rials,  Mr.  Brown  observed,  “goodwill, 
prestige,  trademarks  and  slogans  are 
becoming  obsolete  in  short  order.  Ad¬ 
vertising  that  runs  on  Monday  must 
sell  goods  on  Tues^y  (and  one  of  my 
friends  says  that  the  ad  should  not  run 
until  the  Monday  evening  papers) !” 

At  this  point  Mr.  Brown  launched 
into  his  attack  on  circuitous  advertising 
copy. 

“Ask  the  average  copy  writer  or  ad¬ 
vertising  man  what  advertising  is,”  Mr. 
Brown  said,  “and  he  will  answer,  ‘Ad¬ 
vertising  is  selling.’  But  how  much 
selling  is  being  done  with  copy  that 
talks  about  ‘deferred’  payments  when 
‘easy’  payments  is  meant?  To  me  de¬ 
ferred  means  ‘put  off  payments  in¬ 
definitely,’  and  no  credit  man  should 
stand  for  that  interpretation.” 

Mr.  Brown  pleaded  for  “advertising 


certain  brand  of  cleaner  was  being  suc¬ 
cessfully  used  on  those  rugs. 

The  newspaper’s  indispensability  to 
the  public  was  discussed  and  brought 
forth  the  statement  that  “The  greatest 
of  all  advertising  mediums  is  the  news¬ 
paper.”  Mr.  Brown  went  on  to  say 
that  “The  public  cannot  live  without 
newspapers.  If  you  skip  one  day  you 
should  first  put  in  5,000  extra  tele¬ 
phones  to  use  when  you  do  the  explain¬ 
ing.  The  newspaper  fits  perfectly  into 
the  advertising  scheme  because  it  makes 
possible  instant  action  on  merchandis¬ 
ing  and  quick  movement  on  advertising. 
Newspapers  stop  the  public  with  big 
display,  they  offer  marvelous  distribu¬ 
tion,  and  provide  prestige,  consumer 
consciousness,  and  public  acceptance 
with  it  all. 

“But  the  newspapers  have  been 
wrestling  and  squabbling  to  see  who 
will  get  the  present  national  appropria¬ 
tions  for  advertising  instead  of  going 
out  and  finding  the  markets.  They 
should  be  creating  the  appropriation  in¬ 
stead  of  battling  to  get  the  ones  that 
happen  to  come  into  existence.  Manu¬ 
facturers  are  not  so  much  interested  in 
what  kinds  of  homes  are  reached  and 
what  kinds  of  products  are  in  those 
homes  as  in  knowing  what  papers  can 
sell  merchandise  with  the  right  copy. 
They  want  papers  to  give  them  a  mer¬ 
chandising  idea.” 

.\t  the  morning  session  H.  Dorsey 


276,816 

was  the  averase  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

SEPTEMBER,  1934 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  per 
Sunday  for  the  month 
of  SEPTEMBER,  1934,  was 

186,674. 

Eoaryfhing  in  Baltimore 
Ravoloae  JtrounJ 


Morning  Evening  Sunday 


Newson,  special  assistant  to  the  director 
of  public  relations,  federal  housing  ad¬ 
ministration,  spoke  on  “The  Relation- 
ship  of  the  Newspaper  to  the  Better 
Housing  Program.” 

Mr.  Newsom  told  the  meeting  that 
more  than  400  newspapers  have  run 
better  housing  sections  and  obtained 
new  linage  thereby.  He  said  the  FHA 
would  furnish  newspapers  with  an  ad¬ 
vertising  service  showing  copy  appear¬ 
ing  in  other  newspapers  and  suggested 
layouts.  Field  men  trained  in  news¬ 
paper  advertising  are  being  placed  in 
various  sections  to  call  on  newspaper 
advertising  executives. 

Following  a  brief  report  at  the 
luncheon  by  Col.  Leroy  W.  Herron, 
IPashington  (D.  C.)  Star,  as  president, 
the  directors  were  re-elected  for  the 
ensuing  year  and  this  evening  the  di¬ 
rectors  re-elected  this  year’s  officers. 
The  officers  are: 

Col.  Herron,  president;  William  F, 
Schmick,  Baltimore  Sun,  and  Herbert 
Ponting,  Detroit  Neu'S,  first  and  second 
vice-presidents,  respectively ;  L.  M. 
Barton,  managing  director,  secretary- 
treasurer.  The  directors  are: 

Harvey  R.  Young,  Columbus  Dis~ 
Patch;  E.  E.  Robertson,  Kansas  City 
Star;  John  F.  Tims,  Jr.,  New  Orleans 
Times-Picayune;  Frank  E.  Tripp,  Gan¬ 
nett  Newspapers;  Carl  P.  Slane,  Peoria 
(Ill.)  Journal-Transcript ;  John  Cowles, 
Des  Moines  Register  and  Tribune;  J. 
Russell  Knowland,  Oakland  (Cal.) 
Tribune;  Sherman  Bowles,  Springfield 
(Mass.)  Newspapers;  George  M.  Bur¬ 
bach,  St.  Louis  Post -Dispatch;  Col. 
Herron,  Mr.  Schmick,  Mr.  Ponting  and 
Mr.  Barton. 


MONITOR  EXPANDS  STAFF 

Recent  additions  to  the  advertising 
sales  staff  of  the  Christian  Scienct 
Monitor  include  Harvey  W.  Cooke,  Bos¬ 
ton  office;  Baldwin  Herman,  New 
York;  Edwin  H.  Felt,  Chicago;  Wil- 
liam  M.  Cotterill,  Seattle.  Mr.  Cook’s 
last  previous  connection  had  been  with 
Inks,  Inc.,  New  York,  Mr.  Felt’s  with 
the  Chicago  Daily  Ne-a.-s.  and  Mr.  Cot- 
terill’s  with  the  Seattle  Times.  Mr. 
Herman  was  transferred  from  other 
duties  in  the  Monitor's  New  York 
office. 


DISCUSS  SPRING  PROGRAM 

Members  of  the  board  of  directors 
of  the  .American  Society  of  Newspaper 
Editors  convened  at  the  Edgewater 
Beach  Hotel,  Chicago,  Oct  14,  to  dis¬ 
cuss  program  plans  for  the  annual  con¬ 
vention  next  spring  at  Washington,  D. 
C.,  Grove  Patterson,  Toledo  Blade, 
president,  presided.  The  directors  were 
polled  for  suggestions  as  to  what  fea¬ 
tures  would  be  of  greatest  interest  to 
the  organization’s  membership  as  a 
whole. 


FUNDS  AID  CHARI'HES 

The  Chicago  Tribune's  summer  chari¬ 
ties,  the  Free  Ice  Fund  and  the  Camp 
Algonquin  Fund,  came  to  close  recently 
after  another  useful  season,  with  1,244,- 
000  pounds  of  ice  distributed  free  to 
1,316  families  in  Chicago.  The  camp 
fund  helped  finance  2,000  vacations  of 
two  weeks  each  for  mothers  and  chil¬ 
dren.  The  camp  is  operated  by  the 
United  Charities. 


SELLING  the  DEALER 

Telegram-Gazette  advertising  is  effectively  merchandised 
to  Worcester  Market  DEALERS  through  the  Retail 
Ad-viser,  mailed  twice-a-month  to  some  3200  retail  store 
owners,  managers,  buyers. 

The  Retail  Ad-viser  carries  comment  on  current  advertising — advance 
information  on  forthcoming  schedules — suggestions  on  how  to  boost  sales 
on  products  advertised  in  the  Tele-ram-Gazette.  It  is  spiced  with  local 
retail  news  and  personals  and  illustrated  with  photographs  of  striking 
local  displays  of  nationally-advertised  products.  It  makes  a  necessary 
contact  effectively. 

**Such  splendid  cooperation  indicates  that  the 
Telegram-Gazette  is  really  interested  in  pro¬ 
moting  our  product  in  Worcester,*'  writes  an 
internationally -known  advertiser. 

We  ARE  interested.  We  are  glad  to  cooperate,  through 
the  Retail  Ad-viser,  in  telling  your  local  dealers  about 
the  advertising  support  you  are  giving  them.  Your  local 
dealer  prefers  Telegram-Gazette  advertising  because  he 
knows  that  the  Worcester  Market  (population  433,287 
within  an  average  18-mile  radius)  can  be  effectively 
covered  through  these  newspapers  ALONE. 


AVBRAOK  NfiT  FAID  lUltY  .cmcinLAnON 

lop,^  nig;? 


THE  TELEGRAM -GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 
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SJ®W  IS  THE  TIME 

TO  ADVERTISE  IN  THE  INDIANAPOLIS  RADIUS 


AVERAGE  CIRCULATION 
OF  THE  NEWS  DURING 
FIRST  9  MONTHS  1934 

☆ 

The' News  is  read  in  4  out  of  5 
homes  in  Marion  County. 

☆ 

More  than  49,000  homes  in  Indianap* 
olis  and  Marion  County  receive  no 
other  Indianapolis  daily  news¬ 
paper  resularly** 

it 

91%  of  the  total  circulation  of  The 
News  is  delivered  directly  to  the 
homes  of  its  readers — habitual  readers 
who  have  confidence  in  it  and 
respond  to  its  advertising  messages. 


mAM 


RATES  THIS 
A  "BEST  MARKET" 


^  An  analysis  of  consumer  income  made  by  the  BrooU- 
mire  Economic  Service  shows  the  Indianapolis  Radius 
among  the  nation's  best  markets — offering  the  most 
favorable  sales  potentialities  during  the  next  six  months. 

The  survey  estimates  income  in  Indiana  to  be  17% 
higher  during  the  next  six  months  than  during  the  same 
period  of  last  year — 28%  higher  than  during  the  same 
period  of  the  last  three  years. 

This  gain  in  consumer  income,  substantially  above  the 
average  fer  the  country  as  a  whole,  gives  added  evidence 
that  the  Indianapolis  Radius  is  an  unusually  attractive 
sales  territory  to  cultivate  NOW.  Fortunately  for 
advertisers,  it  can  be  sold  through  one  newspaper — 
The  Indianapolis  News. 


THE  INDIANAPOUS  NEWS 


*  SELLS  THE  INDIANAPOLIS  RADIUS  * 


New  Vorlc 

0«o  A.C-toll,110t  42n<JSl. 


Chicejo 

J.  E.  Lutz,  1 80  N.  Michigin  Avc. 


'Betcd  on  city-wide  survey  mede  by  Management 
•.titute  In  December,  1933,  and  January,  1934. 


Providence  Journal  e.  Bulletin 


C.  H  EDDY  Company,  Boston,  InV//  Chi-:a<jo 

I  HIDWEl  L  Company,  Seattle,  San  Francisco,  Los  Anv^zl 


fundamentally  one  that  is  measured  SAM  R.  DULL  PROMOTED 

strictly  by  reader  interest,  built  up  ,  -  . 

through  the  editorial  department  putting  Atlanta  Journal  Execubve  Now 
into  the  newspaper  a  content  that  tional  Manager 

makes  it  readable  and  attractive.  Sam  R.  Dull,  formerly  classified 

“We  recognize  that  a  certain  amount  vertising  manager,  has  been  named 
of  sampling  is  necessary  in  order  to  tional  advertising  manager  of  the 
educate  a  prospective  reader  to  the  true  lanta  Journal,  it 

merits  of  a  newspaper,  but  we  protest  has  been  an-  - ^ - 

(Special  to  Edito«  &  Publi*he«)  the  inflation  of  circulation  by  exagger-  nounced  by  Ma- 

Philadelphia,  Oct.  15 — A  cam-  ated  sampling,  either  with  or  without  jor  John  S.  Co- 

paign  to  convince  national  advertisers  premiums.  That  is  a  misuse  of  the  hen,  president 

that  favored  position  demands  are  im-  method.  and  editor.  V  V 

possible  of  fulfillment  and  that  just  as  “In  the  smaller  cities  and  towns  Mr.  Dull,  who 
good  or  better  results  can  be  obtained  greater  cooperation  should  be  given  to  has  been  with  M 

from  placing  their  copy  on  pages  other  the  advertisers  with  a  view  to  making  the  advertising  M 

than  those  usually  specifieil  was  de-  their  advertisements  effective  in  selling  department  of  the  M 

Journal  for  the  jM 

years, 

Atlan- 

with  _ Ji 


POSITION  REQUESTS 
BECOMING  ONEROUS 


A.N.A.  MEETING  NOV.  19-21 

Atlantic  City  Will  Be  Scene  of  25tli 
Annual  Convention 

The  25th  annual  meeting  of  the 
.Association  of  National  Advertisers 
will  be  held  in  Atlantic  City  on  Nov. 
19-21,  Managing  Director  Paul  B. 
West  has  announced. 

Robert  J.  Flood  of  the  Gulf  Refining 
Company  is  program  chairman. 

“The  topics  in  general  to  be  dis¬ 
cussed,”  said  Mr.  Flood  “will  be  sales 
promotion,  copy-testing,  radio,  direct 
mail  and  business  papers,  and  other  per¬ 
tinent  problems  of  the  advertiser.  The 
study  on  agency  compensation  which 
has  been  under  way  under  the  auspices 
of  the  association  for  some  months 
will  have  been  published  at  the  time 
of  the  meeting  and  that  subject  will 
have  an  important  place  on  the  pro¬ 
gram. 


AD  MANAGERS  MEET 

The  California  Newspaper  Advertis¬ 
ing  Managers’  Associating  Northern 
Branch,  held  a  dinner  meeting  on  Mon¬ 
day  evening,  Oct.  8.  at  the  Plaza  Hotel. 
San  Francisco,  to  listen  to  a  program 
arranged  by  the  San  Francisco  News¬ 
paper  Representatives’  Associatioa 
William  A.  Brewer,  Jr.,  of  the  Brewer- 
Weeks  Company,  advertising  agency, 
the  principal  speaker,  discussed  “News¬ 
papers  and  their  Part  in  Advertising." 
Brief  talks  were  also  made  by  Walter 
Burke,  of  McCann- Erickson,  and  C.  E. 
Greenfield  of  O’Mara  &  Ormsbee,  Inc., 
president  of  the  representatives’  group. 


NIEMANS  GIVE  $25,000 

.A  gift  of  $25,000  to  the  Communitv 
I'und  from  L.  W.  Nieman,  editor  of  the 
Afihi’oukee  Journal,  and  Mrs.  Nieman. 
was  announced  there  Oct.  9. 


Officers  of  Interstate  Association  (left  to  right) :  John  Wagner,  Pottstown 
(Pa.)  Herald,  secretary;  C.  Wesley  Stone.  Bridgeton  (N.  J.)  Aen-s,  treasurer; 
C.  E.  Stoneback,  West  Chester  (Pa.)  Local  News,  vice-president,  and  David 
Knipe,  Lonsdale  (Pa.)  Reporter,  president. 

cided  upon  at  the  fall  sectional  meet-  goods.  .Accurate  statements  concern¬ 
ing  of  the  Interstate  Advertising  Man-  ing  circulation  are  essential.  Informa- 
agers'  Association  at  the  Adelphia  tion  about  the  quality  of  circulation 
Hotel  Saturday,  Oct.  13.  should  be  given. 

Following  round  table  discussion  of  “Until  all  daily  newspapers  are 

the  question,  L.  C.  Atwood,  of  the  members  of  the  .A.B.C.,  wc  need  the 
Bethlehem  (Pa.)  Globe-Times,  was  whole-hearted  cooperation  of  individual 
apfMinted  cluirman  of  a  committee  publishers  in  supplying  authentic  state- 
which  will  forward  to  advertising  ments  of  what  their  circulafion  is  and 
agencies  the  views  of  the  meeting.  where  it  is:  how  much  is  paid  for  and 

It  was  pointy  out  that  so  many  de-  how  much  is  unpaid.” 
mands  for  position  on  pages  3,  5  and  7  Other  speakers  included  R.  S.  Ar- 

have  been  received  in  recent  years  that  thur,  Sharon  (Pa.)  N ews-Tclegraph; 
in  many  instances  it  is  no  longer  physi-  John  J.  Alieva,  Fred  Kimball,  Inc.; 
cally  possible  to  grant  the  requests.  C  Oscar  Berkey,  Coatesz'Ule  (Pa.) 
Mr.  Atwood’s  committee  will  endeavor  Record,  and  J.  Monroe  Boyer,  Shamokin 
to  show  by  statistical  data  the  fallacy  (Pa.)  .\’eu'S-DUf>atch.  .About  25  Penn- 
of  the  belief  that  products  can  be  sold  sylvania  and  New  Jersey  dailies  were 
only  when  advertis^  on  the  pages  speci-  represented  at  the  session, 
fied. 

The  committee  will  report  at  the  next 
Pennsylvania-New  Jersey  sectional 
meeting,  to  be  held  in  Shamokin,  Pa., 

Jan.  11  and  12,  193S. 

David  Knipe,  North  Penn  Reporter, 

Lansdale,  Pa.,  presided  at  the  session, 
which  followed  a  luncheon.  The  prin¬ 
cipal  speakers  were  M.  Henry  Potter, 
merchandising  manager,  Philadelphia 
Jewish  World,  who  described  types  of 
merchandising  services  which  can  1^ 
extended  to  national  advertisers,  and 
Qarence  R.  Palmer,  account  executive, 

N.  W.  Ayer  &  Son,  Inc.,  who  discussed 
newspaper  market  selection. 

Mr.  Potter  told  how  his  newspaper, 
a  foreign  language  daily,  assisted  in 
the  creation  of  a  co-operative  associ¬ 
ation  of  900  grocers  after  obtaining  the 
confidence  of  the  neighborhood  dealers. 

Once  having  demonstrated  the  effective¬ 
ness  of  the  World’s  merchandising  de¬ 
partment  he  said  the  grocers  organized 
for  collective  buying,  holding  meetings 
in  the  newspaper’s  assembly  hall.  Mr. 

Potter  said  he  was  elected  impartial 
chairman  and  the  grocers,  following  a 
police  drive  against  Sunday  opening, 
looked  to  his  newspaper  for  solving 
that  problem  at  well  as  all  others  that 
arose. 

Mr.  Palmer,  discussing  newpaper  se¬ 
lection,  said: 

“A  forceful  news  and  editorial  policy, 
gauged  to  the  average  taste  of  the  com¬ 
munity,  forges  a  readership  which  rep¬ 
resents  a  buying  constituency  valuable 
to  the  advertiser. 

“The  ideal  newspaper  circulation  is 


Automotive  Registrations 
6,322  Ahead  of  1933 


JERNER  SUCCEEDS  LEMON 

O.  E.  Jerner,  circulation  manager, 
Lincoln  (Neb.)  Star,  is  the  new  presi¬ 
dent  of  the  Midwe.st  Circulation  Man¬ 
agers’  .Association,  filling  the  vacancy 
caused  by  the  resignation  of  C.  E. 
Lemon,  formerly  circulation  manager  of 
the  St.  Joseph  (Mo.)  Nezos- Press- 
Gazette,  who  resigned  to  take  a  similar 
position  with  the  Yonkers  (N.  Y.) 
Herald  Statesman. 


Rhode  Island  registration  of  passenger  cars  and  trucks  nurr.bered'  1d0,C£6 
in  the  first  nine  months  of  this  year  .  .  .  showed  a,  gain  of  6,322  vehicles 
or  4.7  per  cent  above  the  1  33,764  total  for  the  same  period 
of  1933,  New  car  sales  for  the  first  eight  months  ;of  1934 
show  a  gain  of  22.9  per  cent. 


News  of 
EVENTS 
THAT  CHANGE 
THE  WORLD 


During  the  first  eight  months 
of  1934  gasoline  sales  in 
Rhode  Island  amounted  to 
72,222, (X)0  gallons  against 
67,585,000  gallons  the 
corresponding  period  last 
year ...  an  increase  of  nearly 
j7  per  cent.  July  accounted 

or  sales  of  1 1 ,681 ,460  gallons,  the  biggest  month's  business  on  record. 
For  those  who  seek  an  active  automotive  market  Rhode  Island  offers 
exceptional  opportunity. 


Newt  from  every  field 
of  science:  Daily  Mail 
Report,  Wire  Report, 
Interpretive  Articles, 
Science  Morgue,  Feature 
Series,  Science  Shorts, 
Star  Map. 

WheceNtci 

ferdclalh 


SCIENCE 

SERVICE 

Washington,  D.  C 
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More  buying  power  to  you  ^  Thunks  to 

THESE  lEADINE  «ICANS 

✓  ^  A 

:i  O  V  E  A  R  K  I  O  V  E  A  R  !»  5  U  V  E  A  K  K 


Mr.  and  Mrs.  Thomas  Morton 
and  Family 


Why  do  we  call  the  Mortons 
“These  Leading  Americans”? 
Because  they’re  in  the  age  range 
of  the  30’s  and  40’s. 

Since  the  depression,  a  new  con¬ 
sumers’  market  has  developed. 
For  the  most  part,  it  is  made  up 
of  men  and  women,  like  the 
Mortons,  in  their  30’s  and  TO’s. 
Economists  say  such  people  are 
now  earning  the  bulk  of  Ameri¬ 
ca’s  income.  Unquestionably, 
they  have  the  money  to  buy.  And 
what’s  more  important:  Confi¬ 
dent  of  their  futures,  they  have 


CHICAGO  AMERICAN 


»  more  Buying  Power  to  you 

NATIONAL  REPRESENTATIVES:  Rodney  E.  Boone  Organization 
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BROUN  WON’T  SEEK  RE-ELECTION  AS 
PRESIDENT  OF  NEWSPAPER  GUILD 

DecisioD  Is  Fiiudy  Ho  Xells  Third  Region  Convention^  Sft3^S  His 
Personal  Views  Confused  with  Gufld — Legislative  Pro¬ 
gram  Adopted  for  New  Jersey  and  Pennsylvania 

HEVWOOD  BROUN,  president  of  the  A.  F.  of  L.  would  give  us  any  tna- 
the  American  Newspaper  Guild,  terial  aid  at  this  time. 

“In  a  few  years,  however,  the  picture 
may  change.  But  that  is  something  to 
be  considered  when  the  opportune  time 
arrives.” 

Mr.  Broun  spoke  Sunday  at  the  clos¬ 
ing  session  of  the  Third  Region’s  two- 
day  convention,  attended  by  several 
hundred  newspapermen  and  women 
from  the  various  cities  of  Pennsylva¬ 
nia,  New  Jersey  and  Delaware.  He 
was  introduced  by  Paul  Comly  French, 
president  of  the  Newspaper  Guild  of 
Philadelphia  and  Camden,  and  national 
vice-president  for  the  Third  Region. 
Mr.  Broun  was  vigorously  applauded  at 
the  conclusion  of  more  than  an  hour 
and  a  half  on  the  floor. 

The  delegates  adopted  unanimously  the 
regional  advisory  board’s  proposal  of  a 
model  journalistic  code  to  be  presented 
to  the  Pennsylvania  and  New  Jersey  leg¬ 
islatures  for  enactment  into  law,  but 
dropped  after  about  three  minutes  dis¬ 
cussion  the  suggestion  that  a  state 
board  be  created  in  each  state  to  license 
newspapermen.  It  had  been  suggested 
that  a  board  of  licensure  such  as  now 
exists  for  other  professions  be  set  up 
to  establish  qualifications  for  practicing 
journalists  and  “weed  out  incompetents 
who  serve  to  drag  down  the  standards 
of  work  and  pay  for  the  rest  of  hte 
profession.” 

The  legislative  program,  as  formally 
adopted  by  the  delegates,  representing 
1.000  guild  members  in  the  three  states, 
includes  the  following  points: 

Establishment  of  a  30-hour  week  for 
newspapermen. 

.•\  $20  minimum  wage  for  editorial 
employes. 

.•\  guaranteed  two-week  vacation  with 
pay. 

Dismissal  notices  ranging  from  two 
weeks  for  men  with  one  year’s  service 
to  12  weeks  for  men  with  ten  years’ 
service. 

Sick  benefits  for  the  same  period  as 
dismissal  notices. 

Enforcement  of  the  rights  of  organi¬ 
zation  and  collective  bargaining. 

Establishment  of  an  arbitration  board 
of  five  members  to  mediate  in  all  local 
disputes  involving  editorial  workers. 
Two  members  of  the  board  would  be 
named  by  the  .state  publishers’  associa¬ 
tion  and  two  by  the  guild’s  regional 
board,  the  fifth  member  to  be  elected 
by  the  other  members.  In  the  event  of 
disagreement  in  selecting  the  fifth  mem- 
fier,  the  Governor  of  the  Common¬ 
wealth  would  be  authorized  to  appoint 
the  impartial  chairman. 

.•\  provision  making  it  a  misdemeanor 
for  anyone  to  interfere  with  a  reporter 
or  photographer  in  the  performance  of 
his  work,  as  now  provided  in  a  New 
Jersey  statute. 

Provisions  protecting  the  confidential 


EVWOOD  BROUN,  president  of 
the  .American  Newspaper  Guild, 
whose  leadership  was  attacked  by  the 
St  Louis  Guild  recently  as  being  de¬ 
signed  to  "convert  the  guild  into  a  labor 
union,”  will  definitely  retire  next  year 
by  refusing  to  seek  or  accept  re-election. 

Announcing  his  decision  Oct.  14  at 
the  Guild's  Third  Region  convention  at 
Galen  Hall,  Wernersville,  Pa.,  at  which 
a  legislative  program  demanding  a  30- 
hour  week  was  adopted,  Broun  said  he 
is  “convinced  that  the  interests  of  the 
national  organization  will  be  best  served 
by  the  election  of  another  man  to  the 
presidency  at  the  next  convention.”  The 
date  has  not  been  announced  but  it 
probably  will  be  held  next  June. 

Broun  said  he  had  given  a  great  deal 
of  thought  to  his  decision  to  refuse  to 
accept  re-election,  or  to  again  seek  the 
oflFice,  and  emphasized  that  his  stand  in 
this  matter  was  final.  He  expressed 
the  belief  that  the  guild  was  firmly  es¬ 
tablished  and  could  not  be  destroy^  by 
“objectors  either  within  or  without  the 
organization.” 

“My  expressions  of  per.sunal  opinions, 
such  as  my  stand  favoring  a  general 
strike  in  San  Francisco,  has  be^  con¬ 
strued  as  the  opinion  of  the  American 
Newspaper  Guild,”  Broun  .said.  “Noth¬ 
ing  is  further  from  tlie  truth. 

“The  national  policies  are  planned 
by  the  national  convention  and  the  offi¬ 
cers  of  the  .American  Newspaper  Guild 
are  merely  instructed  to  carry  out  such 
policies. 

"I  think  the  idea  that  my  personal 
opinions  represent  the  national  guild  has 
been  fostered  partially  through  malice 
and  partially  b^use  of  ignorance.” 

There  had  been  some  criticism  of  the 
tactics  of  the  Newspaper  Guild  of  New 
York,  lie  said,  in  picketing  papers  on 
Long  Island  and  Staten  Island. 

“That  was  a  matter  that  was  decided 
solely  by  the  Representative  A.ssembly 
of  the  New  York  Guild,”  he  continued. 

“I  might  say  that  personally  I  favored 
the  course,  but  it  was  purely  a  local 
New  York  problem  and  in  no  way  could 
be  construed  as  a  question  of  national 
policy. 

“If  a  guild  in  the  middle  west  felt 
they  could  gain  their  objective  by  using 
different  methods,  that  again  is  their 
problem.  I  think  it  is  unfair  to  declare 
the_  action  of  any  guild  is  the  national 
policy  unless  it  was  formally  approved 
at  the  Sl  Paul  convention.” 

His  reference  to  the  middle  west  was 
interpreted  to  be  in  answer  to  the  revolt 
of  the  Newspaper  Guild  of  St.  Louis 
tw’o  \veeks  ago  against  the  “union  tac¬ 
tics”  of  Mr.  Broun  and  Jonathan  Eddy, 
the  national  guild’s  executive  .secretary. 
The  _  St.  Louis  Guild  authorized  its 
president  to  appoint  a  committee  to 
draft  a  _  protest  on  the  conduct  of  the 
two  national  officers  and  the  policies  of 
the  Guild  Reporter. 

Mr.  Broun  said  he  felt  “it  would  be 
wise  for  the  next  national  president  to 
come  from  some  city  other  than  New 
York.” 

“I  think,  in  a  large  measure,  that 
would  allay  any  feeling  that  the  New 
V  ork  Guild  dominated  the  national  or¬ 
ganization,”  he  declared.  “Of  course, 
we  have  1,800  members  in  New  York, 
making  us  the  largest  in  the  country, 
and  it  is  ratural  that  our  voice  should 
be  ^strong  in  the  national  councils. 

“I  have  heard  the  guild  called  ‘Hey- 
wood  Broun’s  guild,’  which  you  all 
know  is  unfair.  Many  others  have 
worked  and  labored  to  make  this  dream 
a  reality.” 

.After  his  formal  remarks,  Mr.  Broun 
answered  n^erous  questions  from  the 
floor  and  discussed  problems  facing  the 
national  organization. 

“I  find  little  sentiment  for  affiliation 
with  the  American  Federation  of  Labor 
at  this  time,  from  either  the  right  or 
the  left,”  he  said.  “I  agree  with  that 
view’,  because  I  am  not  convinced  that 


sources  of  newspapermen’s  information. 

A  "conscience  clause,”  similar  to  one 
in  effect  in  France,  making  it  a  mis¬ 
demeanor  for  an  unethical  publisher  to 
compel  a  reporter  to  write  in  a  manner 
ottensive  to  his  conscience. 

The  arbitration  board  proposed  in  the 
regional  guild’s  program  would  have 
final  decision  in  disputes  between  edi¬ 
torial  employes  and  publishers.  Its 
members  would  be  removable  only  by 
the  Governor. 

Collective  bargaining  of  all  organiza¬ 
tions  "financed  or  organized  by  the 
management  and  depending  upon  such 
support  for  existence”  is  outlawed  in  the 
program  adopted  by  the  convention. 

The  delegates  also  instructed  French 
to  cooperate  with  all  other  organiza¬ 
tions  seeking  unemployment  insurance, 
old  age  pensions  and  other  social  legis¬ 
lation. 

“The  measures  incorporated  in  the 
proposed  code  are  fair  and  reasonable,” 
said  Mr.  French.  “They  include  a  few 
of  the  advantages  enjoyed  by  foreign 
newspapermen. 

“VVe  are  asking  for  a  30-hour  week 
because  we  are  convinced  that  only 
through  such  regulation  can  the  group 
of  unemployed  newspapermen  be  given 
work.  \Ve  believe  that  papers  in  small 
cities  can  operate  just  as  efficiently  on 
the  30-hour  week  as  can  those  in  the 
larger  centers. 

“The  general  tendency  is  toward  a 
shorter  work  week  and  we  are  con¬ 
vinced  in  fairness  to  editorial  employes 
these  laws  should  be  enacted. 

“Such  a  program  might  well  be  intro¬ 
duced  in  the  next  legislature  under  the 
title,  ‘.An  Act,  to  raise  the  standards  of 
journalism  in  Pennsylvania,  and  to 
bring  about  an  equitable  relationship 
between  daily  newspaper  publishers  and 
their  editorial  employes.’ 

“We  believe  there  is  an  excellent 
chance  to  put  it  across  with  the  proper 
amount  of  support  throughout  the  state. 
Furthermore,  it  is  something  that  all  of 
us  can  unite  on  without  regard  to  differ¬ 
ence  of  opinion  on  other  guild  activi¬ 
ties. 


“The  plan  to  push  it  to  the  limit  it 
the  present  political  campaign  amote 
various  friendly  candidates,  to 
Pennsylvania  the  first  and  model  state, 
in  protecting  the  interests  of  newspaperlj 
men  and  women.  No  doubt  when  ssh 
laws  are  passed  here  they  will  spread  tr 
New  Jersey,  Delaware  and  other  states" 
Mr.  Broun,  commenting  on  the  prt.| 
gram  adopted  in  the  business  sessioes 
of  the  convention,  said: 

“I  think  you  are  on  the  right  trai| 
and  believe  that  the  best  way  to  scene  I 
definite  benefits  is  through  state  lejis.] 
lation.  In  the  main,  I  think,  your  pro.! 
posed  legislation  covers  the  essentii,"! 

Memlx^hip  in  the  American  Ne»s.l 
paper  Guild  was  refused  editorial  wF'  • 
ers  of  the  Reading  (Pa.)  Eaglt  k- 
cause  they  sought  to  affiliate  with  t: 
organization  independent  of  the  Re-- 
ing  Times  chapter.  Compromise  pre-! 
posals  to  unite  Eagle  and  Times  e  ’ 
ployes  were  unsuccessfully  put  forwa.ri 
The  Eagle’s  petition  was  finally  tia^l 
down  because  of  the  national  guL4si 
policy  not  to  enroll  members  indepod.] 
ently  in  towns  where  chapters  of  tk' 
national  body  Imve  been  establislei. 
Among  the  cities  represented  at  tkt 
two-day  session,  the  country’s  first  ^  j 
gional  meeting  held  since  the  St.  Pad  j 
convention  last  June,  were  Philadelphia, 
Camden,  Harrisburg,  Wilmington,  At¬ 
lantic  City,  Reading  and  Allentown 
Members  of  the  Third  Regionl 
Board  are  John  Kohl,  Lehigh  Vallty 
Guild;  W.  Erie  Homan,  Berks  Com; 
Guild:  Roger  Butterfield,  Philadelphia. 
Camden  Guild;  Walter  Smith,  W3- 
mington,  Del.;  Jack  Kauffman,  Bert 
County;  Thomas  Miller,  Philadelphia- 
Camden ;  F.  W.  Shepper,  Atlantic  City; 
David  DeLong,  Lehigh  Valley;  Charte 
Reese,  Jr.,  Wilmington,  Del:;  Penrose 
Spohn,  Harrisburg,  and  J.  W.  Walker, 
Atlantic  City. 

ADOPTS  NEW  TYPE  FACE 

The  La  Cross  (Wis.)  Tribune  and 
Leader-Press  has  changed  its  type  fan 
to  the  new  Excelsior  style,  designed  by 
Mergen  thaler. 


VENEZUELA 

“Elite”  is  the  leading  magazine  of  that 
rich  coastal  region  of  Venezuela  for 
which  Caracas  is  the  market  center. 
Marked  mechanical  and  editorial  im¬ 
provement  during  the  past  year  have 
made  this  leadership  even  more  pro¬ 
nounced  than  before.  A  year  ago  a 
copy  of  “Elite”  averaged  38  pages; 
today,  80  and  more  pages  make  up 
each  issue. 

“Elite”  carries  more  local  and  foreign 
advertising  than  any  other  magazine 
circulating  in  its  territory. 

ELITE 

weekly  magazine  of  Caracas,  Venezuela 


Represented  abroad  by: 

JOSHUA  ■.  POWERS,  Inc. 

tfO  EaC  4lad  Sboai  New  Varii  CMy 

Cbicafo  London  Paris  Berlin 
Buenos  Aires  Rio  de  Janeiro  SBo  Paulo 


I  am  pleased  to  announce  the  appointment 

PauljBlock  ami  Associates 


as 


National  Advertising  Representatives 
of  the 

BRIDGEPORT  POST 
BRIDGEPORT  TELEGRAM 
BRIDGEPORT  SUNDAY  POST 

Effective  October  15,  19: 
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LINOTYPE 


•  TRADE 


EATS  UP  THE  FOOD  ADS 


More  and  more,  retailers  ore  featuring  large  price 
display  in  their  advertising. 

More  and  more,  newspapers  are  turning  to  the 
2-in-l  Model  14  Linotype  to  set  this  difficult  form  of 
composition.  No  other  composing  machine  combines 
such  a  range  of  sizes  and  faces.  The  2-in-l  sets  it  all 
. . .  text  and  display.  The  large  sizes  cast  on  overhang¬ 
ing  slugs  to  avoid  cutting  and  fitting. 

Here  is  one  suggested  equipment,  in  two  weights  of 
Metro  for  variety  of  emphasis.  Many  other  machine 
equipments  can  be  arranged. 


First  Main  Mogozine  (72-channel  split) 
24  point  Metrdblock  No.  2  with 
Gothic  41  figures. 


First  Auxiliary  Magazine 

18  point  Metroblock  No.  2  cops  with 

Gothic  41  tigures. 


HOW  is  123 


HOW  IS  01234 


Second  Moin  Magazine  (90-channel) 

14  point  Metroblock  No.  2  with 
Metrolite  No  2 

HOW  is  one  fro  assess 

HOW  is  one  to  assess 

Third  Main  Magazine  (90-channel) 

10  point  Metroblock  No.  2  with  Metrolite 
No  2  in  lower  cose  and  center  channels. 

HOW  is  one  to  ossess  and  ev 

HOW  is  one  to  assess  and  ev 

18  point  Metroblock  No.  2 
lower  cose  in  cop  channels 

how  is  one  to  os 


Second  Auxiliory  Moqozine 

42  and  30  point  Gothic  41  odvertising 

figures. 


Third  Auxiliary  Magazine 

36  point  MetroblocK  No.  2  lower  cose  with 

Gothic  41  figures  (cops  in  cabinet). 


Linotype  AAetro  No.  2  Fomily 


MERGENTHALER  LINOTYPE  COMPANY 


29  RYERSON  STREET,  BROOKLYN,  N.  Y. 
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INK  INDUSTRY  WANTS 
CODE  REVISED 


Hearing  October  29  on  One  Per 
Cent  Discount  for  Cash  to 
Purchasers  —  Ban 
Consignments 

{SpectaJ  to  Kditos  &  Publishes) 

Washington,  jl).  C.,  Uct.  19 — For 
the  purpose  of  providing  uniform  terms 
of  sale  and  to  make  possible  a  general 
exdiange  of  credit  information,  the 
printing  ink  manufacturing  industry  has 
proposed  amendments  to  its  ^RA  code 
to  be  discussed  at  a  public  hearing  in 
this  city,  Oct.  29. 

The  plan  contemplates  establishment 
of  three  credit  control  zones,  at  New 
York,  Chicago  and  San  Francisco,  each 
to  be  in  charge  of  a  neutral  credit 
agency  or  person  not  a  member  of  the 
industry.  Planned  also  is  an  advisory 
board  on  credit  controls  to  consist  of 
three  members  from  each  zone. 

Purchasers  of  printing  ink  will,  if  the 
amendments  are  approved,  be  entitled  to 
a  one  per  cent  discount  for  cash,  or  if 
payment  is  made  before  the  ISth 
day  of  the  month  following  the  date  of 
shipment.  Any  account  not  paid  by  the 
first  day  of  the  third  month  following 
shipment  is  to  be  reported  to  the  zone 
credit  agency,  whereupon  all  members 
of  the  industry  will  be  appraised  of  the 
fact.  When  an  account  becomes  over¬ 
due,  the  customer  must  be  put  on  a  cash 
on  delivery  basis  by  all  manufacturers 
of  printers  ink. 

No  commercial  paper  evidencing  a 
promise  to  pay  for  inks  would  be  per¬ 
mitted  to  be  accepted  if  its  maturity 
date  is  more  than  four  months  deferred 
Unpaid  notes  would  be  reported  to  the 
zone  committee. 

Arbitration  of  differences  between 
manufacturer  and  customer  would  be 
within  the  powers  of  the  credit  control 
committee. 

Sales  on  consignment  are  sought  to 
be  banned  but  shipments  of  samples 
would  be  permitted. 

Accounts  of  long  credit  duration, 
which  would  normally  go  on  the  cash 
on  delivery  list  immediately  after  ap¬ 
proval  of  this  plan,  could  be  amortized 
over  a  period  not  to  exceed  two  years. 
The  arbitration  committee  provided  in 
the  plan  would  be  empowered  to  ar¬ 
range  these  amortizations. 


VON  WIEGAND  RETURNS 

I.N.S.  Writer  Came  to  U.  S.  for  Medi- 
csJ  Examination 

Karl  H.  von  Wiegand,  chief  Euro¬ 
pean  correspondent  for  Universal  Ser¬ 
vice,  sailed  for  London  on  the  Empress 
of  Britain  last  week,  after  a  hurried 
trip  to  this  country  for  a  medical  ex- 
aminatioa 

.\n  illness  contracted  in  the  Orient 
several  years  ago,  where  he  was  cover¬ 
ing  the  Sino-Japanese  war,  had  been 
aggravated  by  a  recent  African  journey 
to  inten-i'-w  General  Italo  Balbo. 

Von  Wiegand  has  been  shuttling  be¬ 
tween  Germany,  France  and  England 
recently  w'ithout  opportunity  for  thor¬ 
ough  medical  treatment.  Taking  ad¬ 
vantage  of  a  supposed  lull  three  weeks 
ago  he  hurried  across  for  examination 
at  the  Ann  Arbor  Hospital  of  Michigan 
University. 

The  assassination  of  King  Alexander 
ended  the  planned  treatment  and  rest, 
and  Von  Wiegand  hastened  to  Canada 
for  the  next  and  fastest  boat  to  Europe. 

TYPOTHETAE  RE-ELECT 

(Bv  lelegraph  to  Editob  &  Publishes) 

Chicago,  Oct.  17 — The  48th  annual 
convention  of  the  United  Typothetae  of 
.\merica.  closing  its  three-day  meeting 
at  the  Palmer  House  today,  adopted 
a  resolution  urging  that  George  H. 
Carter,  for  14  years  public  printer,  be 
appointed  administrator  of  division  7, 
graphic  arts  code.  Mr.  Carter  was  ap¬ 
pointed  public  printer  by  the  late  Presi¬ 
dent  Harding  but  was  not  retained  by 
the  .present  administration.  The  con¬ 
vention  re-elected  its  entire  slate  of 
officers  for  an-  ther  year,  headed  by 
Frank  J.  Smith  of  Rochester,  N.  Y. 


Reporter  and  Cameraman  Present  As 
Policeman  Captures  Escaping  Bandits 


A  tense  moment  with  bandits  at  bay.  Left  to  right:  Wallace  Ledford,  Patrolman 
Jack  Field.  William  Talbot.  Rose  Rinn  and  John  C.  Feeney  of  Denver  Post 
editorial  staff  (with  cap). 


Defying  threats  of  gunfire  three 
Denver  newspapermen  aided  police 
in  the  daylight  capture  of  two  youthful 
stickups  and  a  girl  companion  on  a 
downtown  comer  Friday,  Oct.  12  and 
obtained  pictures  of  bonus  proportions. 

John  C.  Feeney,  veteran  Denver  Post 
police  reporter  was,  in  the  words  of  his 
newspaper’s  afternoon  edition,  “Johnny 
on  the  spot,’’  and  Floyd  McCall,  Post 
photographer,  “had  his  camera  trained 
on  the  action  when  a  daring  motorcycle 
officer  overhauled  and  disarmed  two 
holdups  and  a  girl  who  had  been  ar¬ 
rested  but  had  turned  the  tables  and 
stolen  their  captor’s  gun,  and  had  fled 
in  a  police  radio  car.’’ 

Feeney  and  McCall  were  returning 
from  West  Denver  on  a  Sunday  picture 
assignment  when  they  happened  on  the 
scene,  barely  three  blocks  from  their 
office.  But  let  Feeney  tell  the  story: 

“We’d  spent  two  hours  rounding  up 
the  four  grandmothers  of  a  baby  for  pic¬ 
tures  and  were  coming  in  when  I 
shouted  to  McCall  to  stop  the  car. 
There  was  Jack  Field,  solo  motorcycle 
officer,  staging  a  one-man  capture  of 
two  armed  young  fellows  and  a  girl. 
He  had  his  pistol  leveled  on  the  trio 
as  we  got  out  of  the  car. 

“Both  youths  were  armed,  but  Field 
had  the  drop.  I  gripped  the  arm  of 
one  of  the  boys  and  the  girl  while  Field 
disarmed  the  third,  who  later  gave  his 
name  as  Wallace  Ledford,  21.  McCall, 
the  while,  had  started  his  camera  work¬ 
ing  and  I  saw  him  grapevine  in  and 
out  about  our  small  group,  holding  the 
Graflex  behind  him  and  deliberately 
seeking  his  best  shots.  The  resulting 
plates  were  proof  of  the  worth  of  his 
patience.” 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

We  are  pleased  to  be  able  to 
make  a  most  satisfactory  report  of 
the  results  of  the  recent  Cooking 
School  conducted  under  our  aus¬ 
pices  by  your  Corporation.  It 
was  successful  beyond  any  expec¬ 
tation  on  our  part. 

(Fron  «  MBSMchinctts  Newspaper) 

We  Kitarantee  and  deliver  a  definite 
amount  of  euUtitional  national  adtertisint 


HOME  ECONOMICS 

SERVICE  CORPORATION 

147  PmIi  A«e.  New  Yotk 

EXTAauSHCD  ISIS 


The  three  had  broken  away  from  Pa¬ 
trolmen  J.  F.  Stuchlik  and  F.  M. 
Cooney  at  virtually  the  door  to  police 
headquarters  a  few  minutes  before. 
Stuchlik  and  Cooney  arrested  them  on 
the  description  of  their  car  in  the  Den¬ 
ver  police  bulletin.  They  had  searched 
the  youths  and  had  taken  two  .32  caliber 
revolvers  from  them,  but  evidently  over¬ 
looked  a  third  revolver. 

.\s  the  radio  car  stopped  outside  po¬ 
lice  headquarters,  Ledford  had  displayed 
a  .45  caliber  revolver  and  Talbot  had 
seized  Stuchlik’s  revolver  from  his  hol¬ 
ster  as  he  stepped  out  of  the  car. 

They  ordered  the  officers  from  the 
car  and  drove  madly  from  the  head¬ 


quarters  building,  blowing  the  boIv.! 
siren. 

“In  28  years  of  police  reporting  ^ 
Chicago  and  Denver  I  never  stepped  cj 
a  story  before,”  Feeney  said. 


OUTDOOR  CHIEF  RE-ELECTED  I 

Poster  Men  Debate  Acceptance  ^ 
Liquor  Copy 

(Bv  telegraph  to  Editob  &  PusLisan) 

Chicago,  Oct.  17 — For  the  fifth  coo- 
secutive  time  George  Kleiser,  of  Foste 
&  Kleiser,  San  Francisco,  has  bta 
elected  president  cf  the  Outdoor  Adve- 
tising  Association  of  America.  He 
reelected  here  today  at  a  directotf 
meeting  during  the  44th  annual  coo- 
vention  of  the  association,  held  at  do 
Hotel  LaSalle.  ' 

In  a  statement  of  public  policy  an. 
noimced  by  the  convention,  it  was  it- 
dared  that  no  member  rf  the  Associa¬ 
tion  would  deface  the  scenery  along 
.'\merican  roadsides.  The  subject  of 
debate  today  was  around  the  decision 
whether  or  not  to  accept  liquor  adver¬ 
tising,  many  of  the  delegates  declaring 
that  such  advertising  should  at  Icaa 
not  be  displayed  near  schcolhouses  and 
similar  locations  where  youth  wooid 
be  influenced. 


LUNCHEON  TO  B.  C.  FORBES 

Clarence  R.  Lindner,  general  man¬ 
ager  of  the  San  Francisco  Exammti, 
was  host  at  t  luncheon  Oct.  19  at  die 
Family  Qub,  San  Francisco,  in  honor 
of  B.  C.  Forbes,  magazine  editor  and 
fi-nancial  writer  for  the  Hearst  N«n- 
papers,  who  is  visiting  the  Pacific  Coia. 
About  24  heads  of  leading  Califoim 
institutirns  and  other  prominent  citi¬ 
zens  were  present. 


BRIDGEPORT  PAPERS  APPOINT 

Paul  Block  &  Associates,  New  Yort, 
have  been  appointed  as  national  adve- 
tising  representatives  of  the  Bridgepotl 
Post,  Bridgeport  Telegram,  and  Bri^ 
Port  Sunday  Post,  effective  Oct.  IS. 


A  Great 
Intangible 


Men  and  institutions  gather  to  themselves 
certain  intangible  and  imponderable  char¬ 
acters  which  come  tmder  the  vague  names, 
“good  will,”  “confidence,”  “integrity,”  “per¬ 
sonality,”  “individuality”  and  so  forth. 

When  these  are  earned  as  a  “good  name” 
they  become  an  asset  of  great  value,  one 
really  hard  to  measure  by  the  dollar  and  cents 
rule. 


And  yet — 

The  (York,  Pa.)  Gazette  and  Daily 

over  a  period  of  years  has  created  in  its 
readers  a  confidence  in  the  printed  word, 
thru  strict  advertising  censorship,  that,  while 
“intangible,”  is  nevertheless  real.  The  ad¬ 
vertiser  whose  copy  is  aa^table  can  coimt 
on  collecting  in  real  dollars  from  it. 


For  further  details  see 

HOWLAND  &  HOWLAND,  Inc. 

National  Representatives 


NEW  YORK 
247  PARK  AVENUE 


CHICAGO 

360  N.  MICHIGAN  AVENUE 
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During  the  month  of 
September,  The  New  York 
Times,  using  24  Auto¬ 
pasters,  automatically 
spliced  6,21  Z  rolls  of 
paper  with  a  percentage  of 
99n  per  cent  of  perfect 
splices  made  at  full  speed. 


Wood  Newspaper  Machinery  Corporation 

MAKERS  OF  FINE  NEWSPAPER  MACHINERY 
Originators  of 

Automatic  Stereotyping  Modern  Fast  Newspaper  Printing  Automatic  Web  Splicing 
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li  CAUTiON-SiGN  ON  A  ROAD 


SAYS  IN  WHITE  OWL  NEWSPAPER  ADVERTISING 


As  you  speed  over  a  highway  at  night,  your  motor’s 
headlights  pick  up  a  red  caution-sign.  Its  bright 
flash  of  color  catches  your  eye  instantly — warns  you 
to  pause  and  look  for  a  dangerous  curve  or  railroad 
crossing  ahead.  Without  color  the  sign  would  lose 
half  its  effectiveness. 

When  you  read  your  newspaper,  notice  the  powerful 
eye-urge  of  color  here,  too.  In  newspapers — much 
more  than  in  other  media  —  advertisements  in 
COLOR  COMPEL  ATTENTION,  precisely  because  the 
GREAT  MAJORITY  OF  NEWSPAPER  ADVERTISEMENTS 
ARE  PRINTED  IN  BLACK-AND-WHITE. 

Even  in  small  space  in  black-and-white,  newspaper 
advertising  messages  may  do  a  good  selling  job. 
But  COLOR  ADDS  A  PLUS  VALUE  of  Outstanding  effec¬ 
tiveness. 


Where  your  markets  are  richer. 

•/  ^ 

hi^h‘Spol  your  newspaper  appeal 
with  color! 

It’s  the  soundest  selling  strategy  for  a  manufacturer 
to  strengthen  his  newspaper  program  with  color  in 
key-market  cities.  More  and  more  manufacturers — 
of  nationally  successful  products — are  proving  the 
wisdom  of  this  policy. 

Whether  you  use  two  colors,  full  color  or  color 
gravure,  you  can  expect  excellent  reproduction  from 
qualified  newspapers.  The  papers  below  will  furnish 
you  additional  data. 


ONK  OF  A  SriUFS  OF  \D\  KK I ISFMFM  s  FKF.FAKID  l\  COI  LMtOKATION  WFITI  TIIK  FKDKKVL 
ADM;|{  I  ISIN<.  A(.KN(A.  SPONSOKFD  m  IIIF  FOI  I.OWING  NKM  SP  VPKKS  THAT  OFFER  ^  OU  COl.OU: 


CHICAGO  TRIBUNE 
CINCINNATI  ENQUIRER 
CLEVELAND  PLAIN  DEALER 


COLUMBUS  DISPATCH 
OMAHA  WORLD-HERALD 
PEORIA  JOURNAL-TRANSCRIPT 


ERIE  DISPATCH-HERALD 
INDIANAPOLIS  STAR 
MINNEAPOUS  TRIBUNE 
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UNAGE  STEPS  UP 

Newspaper  advertising  linage  in  Septem¬ 
ber  was  four  per  cent  ahead  of  that  in  Sep¬ 
tember,  1933,  but  the  linage  index  compiled 
by  Editor  &  Publisher  declined  from  91.1  for 
August  to  88.5  for  September.  This  is  partly  ex¬ 
plained  by  the  fact  that  in  September,  1933,  the  in¬ 
dex  suffered  a  sharp  one-month  decline. 

September,  1934,  marked  the  completion  of  the 
first  12-month  period  since  1929  in  which  every 
month  saw  greater  linage  than  that  of  a  year  before. 
Classified  advertising  showed  a  stronger  trend  than 
display.  The  compilations  are  based  on  measure¬ 
ments  of  the  daily  newspapers  in  52  large  cities. 

For  the  first  nine  months  of  the  year,  newspaper 
advertising  in  1934  was  12.4  per  cent  ahead  of  1933, 
and  two  per  cent  behind  1932.  The  last  five  months 
liave  run  ahead  of  1932  as  well  as  1933. 

The  magazine  advertising  index  and  the  broadcast 
advertising  index,  compiled  by  Editor  &  Publisher, 
indicate  that  both  those  media  turned  upward  in 
September  after  slackening  their  advance  in  recent 
months.  Magazine  advertising  in  September  was 
19.8  per  cent  ahead  of  last  year,  and  its  index  rose 
from  %.5  in  August  to  99.6  in  September.  Broad¬ 
casting  was  21.8  per  cent  ahead  of  last  year,  and  its 
index  rose  from  103.6  in  August  to  108.3  in  Sep¬ 
tember. 

Such  is  the  state  of  the  advertising  business,  re¬ 
flecting  general  national  recovery.  Newspapermen 
will  not  be  satisfied  with  the  showing.  The  situa¬ 
tion  calls  for  intensified  activity  to  claim  for  the 
daily  press  a  larger  share  of  the  advertiser  dollar. 
National  advertisers  are  investing  in  thin,  gener¬ 
alized  coverage  in  a  year  that  cries  aloud  for  direct 
local  appeal  to  gain  positive,  checkable  results. 
Local  merchants,  in  many  communities,  are  invest¬ 
ing  in  rag-tag  and  bob-tail  scheme  advertising, 
particularly  throw-away  sheets,  while  neglecting  the 
opportunities  afforded  by  the  only  dependable  local 
medium,  the  daily  newspaper. 

September  linage  figures  for  the  newspapers  are 
encouraging  in  a  sense,  but  to  men  of  ambition  and 
courage  they  spell  renewed  energy  on  the  part  of 
selling  forces  and  increased  promotion  of  the  news¬ 
paper  as  the  primary  medium. 


I  A  L 


Heyu’ood  Broun’s  humor  saves  the  situation: 
He  says  he  will  drop  his  guild  office  next  June 
to  make  way  for  “radical  leadership.” 


Reversion  of  Philadelphia  Inquirer  to  the  El- 
verson  heirs  ends  the  dream  of  the  late  Cyrus 
H.  K.  Curtis  to  build  a  great  newspaper  chain, 
but  in  the  light  of  events  it  seems  right  that  Col. 
James  Elverson’s  family  should  control  that 
property. 


Brethren,  if  a  man  be  overtaken  in  a  fault, 
ye  which  are  spiritual,  restore  such  a  one  in 
the  spirit  of  meekness;  considering  thyself, 
lest  thou  also  be  tempted. — Galatians,  VI;  1. 


I 


NEWSPRINT  AT  $41 

There  seems  no  doubt  that  the  newsprint 
price  for  1935  has  been  stabilized  at  the  basic 
price  of  $41,  immense  tonnage  of  the  Hearst 
and  the  Scripps-Howard  newspapers  having  been  con¬ 
tracted  for  at  that  figure.  This  year  the  St.  Law¬ 
rence  Paper  Company  has  set  the  price. 

As  paper  makers  expected  an  increased  price  for 
next  year,  and  as  certain  manufacturers  say  the  cur¬ 
rent  price  is  “ruinous,”  there  is  naturally  an  uproar 
in  the  newsprint  field,  led  as  usual  by  L.  A.  Tas- 
chereau,  Premier  of  the  province  of  Quebec,  who  in 
an  interview  this  week  stated  that  his  government 
could  not  “tolerate  such  complete  disregard  of  the 
public  interests,”  adding  that  increased  costs  of  liv¬ 
ing  among  Canadian  workers  “demand  a  moderate 
increase”  in  the  price  of  newsprint. 

The  answer  to  that,  of  course,  is  that  supply  and 
demand  still  rule  and,  incidentally,  that  newsprint 
sold  into  Great  Britain  is  known  to  bring  an  even 
lower  price  than  the  $41  United  States  ton  price  of 
which  Mr.  Taschereau  so  bitterly  complains.  It  is 
also  well  known  that  transfers  of  tonnage  totaling 
large  amounts  have  been  made  between  certain  Can¬ 
adian  maufacturers  at  prices  said  to  be  as  low  as 
$36.  If  this  statement  is  accurate,  it  can  scarcely  be 
said  that  United  States  buyers  or  the  St.  Lawrence 
Paper  Company  have  deliberately  demoralized  the 
market.  The  obvious  fact  is  that  if  there  was  a 
disposition  to  break  the  market,  rather  than  to  sta¬ 
bilize  at  $41,  it  could  be  easily  accomplished,  but 
with  results  no  publisher  wishes  to  encourage. 


PRINTING  NRA  VIOLATIONS 

N  the  future,  according  to  an  announcement 
by  NRA  this  week,  “deliberate  violations  of 
the  National  Recovery  Act  will  be  given  pub¬ 
licity.”  Gen.  Hugh  Johnson  started  out  on  the 
theory  that  code  violations  must  be  published  in 
the  press,  but  after  some  disastrous  mishaps,  the 
policy  of  the  Compliance  Division  was  changed  and 
there  has  subsequently  been  a  secret  handling  of  com¬ 
plaints  and  a  suppression  of  all  facts  in  regard  to 
specific  cases  that  were  adjusted.  The  only  excep¬ 
tions  to  this  rule  were  in  the  case  of  certain  open 
hearings  before  State  Adjustment  boards  or  in 
Washington,  where  reporters  were  admitted. 

Now.  however,  the  Compliance  Division  says 
it  proposes  to  “broaden  the  scope  of  our  policy  and 
to  givj  publicity  to  the  adjustments  secured  in  cases 
resulting  from  deliberate  or  admitted  violations.” 

Concerning  this  new  policy,  Mrs.  Anna  M.  Rosen¬ 
berg,  acting  New  York  State  NRA  compliance  di¬ 
rector,  first  to  receive  the  new  order,  said: 

“Heretofore,  to  publicize  the  names  of  violators 
might  have  been  unfair,  inasmuch  as  many  viola¬ 
tions  were  due  to  ignorance  or  misunderstanding 
of  the  provisions  of  the  respective  codes.  This 
condition  no  longer  exists.  Now  violations  are  often 
deliberate  and  occur  with  full  knowledge  of  the 
employers.  These  wilful  violators  thereby  take  un¬ 
fair  advantage  of  their  competitors  who  abide  by 
the  provisions  of  their  respective  codes,  and  we 
feel  we  owe  the  latter  the  protection  their  coopera¬ 
tion  with  NRA  deserves.  It  is  also  hoped  that 
publication  of  the  facts  of  any  violations  will  fur¬ 
nish  protection  for  labor  against  employers  who 
may  not  be  familiar  with  the  labor  provisions  of 
their  particular  industry  and  who  through  reading 
of  the  facts  in  newspapers  may  become  familiar 
with  their  rights  under  NR.\.  Conversely,  the  con¬ 
sumer  is  entitled  to  know  what  firms  are  in  vio¬ 
lation  of  the  provisions  under  NRA.” 

From  the  publishers’  point  of  view  the  question 
still  remains  whether  such  matter  is  privileged.  We 
believe  it  is  not,  the  question  having  never  been 
adjudicated.  Privilege  to  print  is  basically  pro¬ 
visional,  by  no  means  an  absolute  right.  In  pub¬ 
lishing  names  of  NRA  violators,  real  or  alleged, 
the  newspaper  assumes  the  risk,  and  the  question 
the  publisher  must  decide  is  whether  he  wishes  to 
assume  the  hazard  in  the  name  of  public  service. 
In  principle,  NRA  forced  compliance  relies  on  a 
species  of  boycott,  and  perhaps  there  is  no  other 
way  by  which  deliberate  hamstringing  of  the  re¬ 
covery  program  can  be  met. 

We  fail  to  see  how  a  few  months  of  NRA  opera¬ 
tion  has  changed  the  situation  from  the  publisher’s 
point  of  view.  He  prints  such  news  at  his  own 
risk. 


California  scientist  says  he  beliez'es  he  can 
bring  certain  dead  men  back  to  life,  but  we  know 
some  suspended  newspapers  he  couldn't  resus¬ 
citate. 


eiyiensive,  so  all  that  might  be  gained  for  the  tax¬ 
payer  would  be  lost  in  manifold  to  the  consumer. 

What  this  drive  actually  means,  in  our  view,  g 
that  Mr.  Farley  is  out  to  make  a  “success”  of  hjj 
job,  regardless  of  the  consequences  to  others.  Sue. 
cessive  Postmasters  General  are  committed  to  the 
theory  that  “success”  means  the  reduction  of  tl* 
postal  deficit,  no  matter  what  may  happen  to  the 
service.  This  is  queer,  because  there  is  no  audible 
public  objection  to  post  office  deficits  if  and  wheg 
the  post  office  renders  bang-up  service,  promotii^ 
general  prosperity. 

The  alliance  which  has  been  entered  into  by  the 
post  office  at  Washington  and  direct  mail  interest) 
hits  directly  at  the  local  newspaper.  Publishers,  not 
without  reason,  will  view  it  as  just  another  Admin¬ 
istration  slap  at  the  press.  Is  there  any  thing,  else, 
we  wonder,  that  members  of  Mr.  Roosevelt’s  offidal 
family  can  contrive  to  do  to  make  the  newspapermen 
of  the  country  feel  that  the  Administration  is  deliber¬ 
ately  out  to  ride  the  press  and  cause  for  it  as  mud 
trouble  and  loss  as  possible? 


Plan  now  for  bumper  Holiday  cropsl 


ANOTHER  LITTLE  STAB 

The  Post  Office  Department  at  Washington 
goes  far  beyond  any  rightful  public  function 
when  it  encourages  a  single  medium  of  ad¬ 
vertising  at  the  expense  of  rival  media.  Postmaster 
General  Farley  is  ill-advised  in  sanctioning  a  drive 
at  Washington,  to  be  followed  by  similar  drives  in 
other  large  cities,  to  induce  local  merchants  to  in¬ 
crease  their  appropriations  for  direct  mail  advertis¬ 
ing.  The  ostensible  purpose  of  this  enterprise  is  to 
increase  post  office  revenues,  all  in  the  name  of  the 
over-worked  taxpayer.  But  what  false  economy, 
even  assuming  that  the  post  office  is  justified  in  such 
interference  with  competitive  business  1  Direct  mail, 
compared  with  newspaper  advertising,  is  extremely 


OPINION  AND  NEW  DEAL 

WHAT  is  the  state  of  public  opinion  in  the 
cities  and  towns  concerning  the  infinite 
variety  of  new  problems  in  American  lift! 
Editors  of  local  newspapers  must  be  competent 
judges  of  this  question.  Hence,  the  National  In¬ 
dustrial  Conference  Board,  a  fact-finding  body,  r^ 
cently  addressed  a  questionnaire  to  editors  repr^ 
senting  twenty-five  million  circulation  and  received 
5,050  replies.  The  results  illuminate  the  political 
scene.  As  the  editors  were  asked  to  speak,  not  for 
themselves,  but  for  their  communities,  broad  signi¬ 
ficance  attaches  to  the  returns. 

Some  of  the  results  are  surprising.  Overwhelming 
negative  votes  were  returned  on  the  following  ques¬ 
tions:  Does  your  local  opinion  favor  increase  in 
the  national  debt;  does  it  favor  Government  fixing 
of  selling  prices  for  farm  and  factory  products; 
should  the  Government  restrict  or  limit  crops ;  should 
the  Government  restrict  factory  output;  does  public 
opinion  favor  control  or  management  of  private  busi¬ 
ness,  or  the  establishment  of  definite  business  stan¬ 
dards  to  be  controlled  by  judicial  proceedings; 
should  the  Government  enter  the  transportation  busi¬ 
ness,  or  engage  in  competition  with  power  companies, 
or  go  into  competition  with  any  private  industry; 
should  Government  officials  have  the  power  to 
change  the  purchasing  value  of  the  dollar ;  shall  the 
taxing  power  be  used  to  take  wealth  from  one  class 
and  give  it  to  another;  shall  the  Government  have 
the  right  to  regulate  profits  in  industries,  other  than 
public  utilities ;  and,  shall  membership  in  a  union  be 
a  necessary  condition  of  employment. 

The  votes  against  all  of  those  much-discussed 
issues  ranged  from  70  to  95  per  cent  of  all  the  re 
turns  in  the  questionnaire. 

Nearly  76  per  cent  of  the  editors  declared  that 
local  public  opinion  would  favor  the  making  of  sym¬ 
pathetic  strikes  and  lockouts  illegal.  And  95  per 
cent  of  the  editors  declared  that  local  public  opinion 
holds  that  the  profit  motive  is  essential  to  business 
progress  and  enterprise.  Roughly,  two-thirds  of  the 
editors  said  that  their  readers  were  in  favor  of  a 
compulsory  government  system  of  old  age  pensions. 
About  the  same  number  believed  that  public  opinion 
favored  the  extension  of  civil  service  laws. 

On  the  other  hand,  the  editors  were  about  evenly 
split,  yes  and  no,  on  the  following  questions:  Com¬ 
pulsory  Government  unemployment  insurance  and  the 
fixing  of  minimum  wages  and  hours  by  Government 
Of  4,756  editors  voting,  2,839  said  that  local  public 
opinion  does  not  favor  the  Government  taking  over 
the  banking  system,  against  1,691  who  held  that  local 
opinion  favors  such  action;  226  were  in  doubt. 

If  this  questionnaire  is  what  it  seems  to  be,  it  it- 
veals  general  unpopularity  of  many  of  the  leading 
features  of  the  New  Deal.  There  is  certainly  no 
tidal  drift  toward  socialism  in  this  country,  but  the 
people  remain  firmly  behind  the  competitive  and  in¬ 
dividualistic  system,  however  favoring  some  reforms 
and  conservative  regulation. 


Actual  photographs  of  the  assassination  of  a 
European  King,  delivered  to  the  American  reader 
by  plane,  trans-Atlantic  radio,  speedy  engraving 
and  printing,  is  treated  as  mere  routine. 
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PURELY  PERSONAL 


PUBLISHER’S  SON  SOLVED  HOUSING  PROBLEM 


Frank  e.  Gannett,  of  Roch¬ 
ester,  N.  Y.,  publisher  of  the  Gan¬ 
nett  Newspapers,  accompanied  by  Mrs. 
Gannett,  made  an  airplane  trip  to  El¬ 
mira,  N.  Y.,  Oct  5.  Mr.  Gannett  ad¬ 
dressed  a  meeting  of  the  Elmira  Rotar\- 
Club  Friday  noon. 

E.  B.  Jeffress,  president  of  the 
Crceiisboro  (N.  C.)  News-Record,  was 
able  to  speak  on  Oct  12  for  the  first 
time  since  undergoing  a  brain  operation 
in  a  Richmond  hospital  Aug,  24.  He 
has  been  removed  to  the  Wesley  Long 
hospital,  Greensboro,  N.  C. 

H.  H.  Bliss,  Janesville  (Wis.)  Ga¬ 
zette  publisher,  and  his  wife  were  in¬ 
jured  recently  in  an  automobile  accident 
in  Janesville.  Mr.  Bliss  suffered  a  frac¬ 
tured  rib,  minor  injuries  and  shock. 
Mrs.  Bliss  received  lacerations  about 
the  head,  and  shock. 

Clyde  Muchmore,  editor  and  pub¬ 
lisher,  Ponca  City  (Okla.)  News,  spoke 
last  week  before  students  of  the  Uni¬ 
versity  of  Oklahoma  School  of  Jour¬ 
nalism  in  the  first  of  a  series  of  talks 
by  prominent  newspapermen  through¬ 
out  the  state.  His  subject  was  "Oppor¬ 
tunities  for  Public  or  Community  Ser¬ 
vice  in  the  Ownership  and  Editing  of  a 
Small  City  Daily.” 

Harry  B.  Darling,  former  editor, 
Laportc  (Ind.)  Argus,  is  in  charge  of 
the  Democratic  headquarters  in  La- 
porte. 

Malcolm  \V.  Bingay,  editorial  di¬ 
rector,  Detroit  Free  Press,  is  one  of 
four  outstanding  professional  men  in 
Detroit  who  will  interview  students  of 
Cooley  high  school,  Detroit,  this  year 
as  part  of  a  vocational  guidance  proj- 


Goodman,  right,  son  of  Editor  George  T.  Goodman,  of  Poncha- 
and  his  cousin,  John  Eddy  Welles,  with  their  autocamp. 


James  “Jimmy' 
toula.  La., 

Baton  rouge,  la.,  Oct.  is— 

Editors’  sons  sometimes  have  ideas, 
too.  Example:  James  Goodman,  son 
of  editor  George  T.  Goodman,  •  Pon- 
chatoula  (La.)  Enterprise  who,  with  his 
cousin,  John  Eddy  Welles,  has  found 
a  novel  way  to  minimize  living  expenses 
.while  attending  the  Louisiana  State 
University  at  Baton  Rouge.  Goodman 
is  a  student  in  the  school  of  journalism. 

Young  Goodman’s  father  has  quite  a 
local  reputation  as  an  inventor,  and  it 
appears  that  his  son  has  inherited  some 
of  his  ingenuity.  When  an  unprece¬ 
dented  enrollment — approximately  4,000 
on  the  Baton  Rouge  campus — made  it 


impossible  to  obtain  rooms,  young  Good 
man  and  his  kinsman  went  home,  but 
not  to  stay.  They  returned,  bringing 
with  them  their  autocamp — the  loan 
made  by  a  generous  uncle  for  the  dura¬ 
tion  of  the  summer  being  generously  re 
newed — and  received  permission  from 
university  authorities  to  park  the  camp 
for  the  session  on  the  campus. 

The  house  is  an  example  of  the  mod¬ 
ern  trend  toward  compactness,  as  it 
affords  ample  space  for  sleeping,  study¬ 
ing,  and  occasional  cooking.  The  ex¬ 
periment  is  being  watched  with  interest 
on  the  campus,  and  the  venture  is  at¬ 
tracting  a  number  of  student  sightseers. 
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-I.HE  Washington 
Merry  -  Go  -  Round”  was 
first  issued  twenty-one 
months  ago,  to  an  initial 
subscription  list  of  six 
newspapers. 


Rollo  Clymer,  publisher,  Eldorado 
(Kan.)  Times,  has  been  appointed  to 
direct  the  Kansas  state  Republican  pub¬ 
licity  campaign  this  fall. 

Henry  C.  Lapidus,  editor,  Wildwood 
(N.  J.)  Leader,  has  been  appointed  to 
handle  publicity  for  the  Cape  May,  N. 
J.,  Republican  organization  for  the 
Nov.  6  election. 

Paul  B.  Williams,  editor,  Utica 
(N.  Y.)  Daily  Press,  and  William  J. 
Woods,  managing  editor,  Utica  Ob- 
sen’cr-Dispatch  have  been  named  to  a 
special  publicity  committee  to  aid  the 
state  milk  promotion  compaign  in  Utica. 

Arthur  A.  Hoopingarner,  editor  and 
publisher,  Dover  (O.J  Daily  Reporter, 
escaped  with  minor  injuries  when  the 
automobile  he  was  driving  crashed  into 
a  parked  car  in  that  city. 


Joseph  R.  Farrington,  Honolulu  Star- 
Bulletin  publisher  and  son  of  the  first 
Hawaii  governor  to  serve  two  terms, 
has  gone  into  politics  for  the  stated 
purpose  of  making  the  mid- Pacific  ter¬ 
ritory  a  state.  He  is  running  for  the 
Hawaiian  territorial  senate  on  the  Re¬ 
publican  ticket. 

Victor  Sifton,  president,  Regina 
(Sask.)  Leader-Post  and  the  Sifton 
newspaper  chain,  prior  to  leaving  for 
Winnipeg,  where  he  will  make  his 
headquarters,  was  presented  with  a 
suitably  inscribed  office  clock  by  the 
staff. 

Walter  B.  Wilson,  co-owner  and  edi¬ 
tor,  McKinney  (Tex.)  Daily  Courier- 
Gazette  and  Weekly  Democrat-Gazette, 
has  been  appointed  acting  postmaster  at 
McKinney. 

Gus  M.  Steinmetz,  editor  Harris¬ 
burg  (Pa.)  Sunday  Courier,  is  director 
of  publicity  for  the  Pennsylvania  State 
Republican  Committee. 

Fred  Naeter,  co-publisher.  Cape 
Girardeau  (Mo.)  Southeast  Missourxan, 
has  been  named  to  a  bi-partisan  com¬ 
mittee  which  will  administer  the  $10,- 
000,000  bond  issue  recently  voted  to 
rehabilitate  Missouri’s  penal  and  elee¬ 
mosynary  institutions. 


F.  A.  Miller,  president  and  editor. 
South  Bend  (Ind.)  Tribune,  has  been 
appointed  to  the  advisory  board  of  the 
Indiana  Republican  state  committee 
by  Chairman  Don  B.  Irwin  of  Frank¬ 
fort,  Ind. 


IN  THE  BUSINESS  OFFICE 

ARRY  J.  FORD,  business  manager, 
Regina  (Sask.)  Daily  Star,  has 
returned  from  a  business  trip  to  Mon¬ 
treal,  Toronto  and  other  eastern  Canada 
centers. 

Jack  Foreman,  advertising  manager, 
Oklahoma  News,  Oklahoma  City,  who 
was  injured  in  an  auto  accident  near 
Carrolton,  Tex.,  Sept.  28,  is  reported 
recovering.  Foreman  will  leave  the 
hospital  in  Dallas  in  a  few  days. 


growth  of  the  city  and  predicted  future 
progress. 


Rienzi  V.  Gregor,  University  of  Wis¬ 
consin  graduate  has  begn  appointed  ad¬ 
vertising-circulation  manager  of  the 
Alaoma  (Wis.)  Record-Herald. 

Stanley  M.  Sydenliam,  of  the  Chris¬ 
tian  Science  Committee  on  Publications 
for  Yorkshire,  England,  arrived  in  Bos¬ 
ton  recently  from  England  to  attend  a 
conference  at  the  Christian  Science 
Publishing  Company. 

L.  L.  Smith  has  been  appointed  ad¬ 
vertising  manager  of  the  Buffalo  Star, 
a  weekly  published  in  behalf  of  negroes, 
in  Buffalo. 

Christy  Walsh,  president,  Chris^ 
Walsh  Syndicate,  New  York,  and  radio 
commentator  on  sports,  will  be  a 
speaker  at  the  annual  home-coming  ban¬ 
quet  in  Lafayette,  Ind.,  Oct.  18,  preced¬ 
ing  the  Purdue-Wisconsin  game. 

L.  W.  McFetridge,  circulation  man¬ 
ager,  Tulsa  (Okla.)  World,  was  ten¬ 
dered  a  testimonial  dinner  Oct.  9  by  the 
Joe  Carson  post  of  the  American  Legion 
of  which  he  is  the  immediate  past  com- 
(Continued  on  next  page) 


Today  293  newspapers 
publish  it — 293  news¬ 
papers  with  a  combined 
circulation  of  8,600,000. 

Such  a  record  is  unparal¬ 
leled.  And  it  is  unparal¬ 
leled  because  the  value  of 
“The  Washington  Merry- 
Go-Round”  to  readers — 
and  so  to  their  newspapers 
— is  unparalleled. 

Such  a  feature  at  any  time  is 
one  virtually  demanding  to  be 
published.  But  at  this  particular 
time — with  Congressional  and 
State  election  campaigns  in  full 
swing — with  the  New  Deal  under 
fire — in  short,  with  all  politics 
boiling  furiously,  this  alert,  inter¬ 
pretive,  foresighted  and  scrupu¬ 
lous  column  of  political  news  and 
comment  by  Drew  Pearson  and 
Robert  S.  Allen  is  a  feature  that 
cries  MUST! 

Let  your  newspaper  be  the  one  to 
heed  that  cry.  Write  today  for 
samples  of  **The  Washington  Merry- 
Go-Round,”  and  for  terms,  to 
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John  W.  Finney,  editor,  Columbia 
(Tenn.)  Daily  Herald,  delivered  the 
first  of  a  series  of  vocational  talks  to 
cadets  at  the  Columbia  Military  Acad¬ 
emy,  Oct.  11. 


W.  E.  Zuppann,  of  the  Ogden  (Utah) 
Standard-Examiner  advertising  depart¬ 
ment,  recently  addressed  the  Ogden 
Rotary  club  on  Ogden’s  “Present  Eco¬ 
nomic  Condition.”  He  traced  the 
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{Continued  jrom  page  29) 

mander.  C.  C.  Harberson,  Bartles¬ 
ville.  district  commander,  was  a  guest 
speaker. 

Frank  S.  Newell,  assistant  business 
manager  and  Circulation  director,  T oledo 
Blade,  was  elected  president  of  the  To¬ 
ledo  Kiwanis  Club,  Oct.  10  at  a  meet¬ 
ing  in  the  new  Secor  Hotel.  Mr 
Newell  was  also  named  a  delegate  to 
the  Kiwanis  Ohio  district  convention 
in  Columbus,  Oct.  21-24. 

Alex  Cruikbhank,  formerly  advertis¬ 
ing  manager  of  the  suspended  Paterson 
(N.  J.)  Press-Guardian  has  been  named 
advertising  manager  of  the  Washington- 
z’ille  (N.  Y.)  Orange  County  Courier, 

Evans  Joseph,  of  the  advertising  de¬ 
partment,  Atlanta  Constitution,  has 
been  handling  the  duties  of  Hal  Steed, 
real  estate  editor,  during  the  latter’s 
illness. 

Howard  N.  Greenlee,  advertising 
manager,  Lebanon  (Ind.)  Reporter,  and 
Miss  America  Brown,  of  Manilla,  Ind., 
will  be  married  at  Shelbyville,  Ind., 
Oct.  27,  it  was  announced  by  Mr.  and 
Mrs.  H.  Ross  Brown  of  Manilla,  par¬ 
ents  of  the  bride-to-be. 

J.  C.  Elliff,  western  advertising  man¬ 
ager,  Saturday  Ei'ening  Post  recently 
addressed  the  Advertising  Club  of  M- 
Louis,  on  “  The  Place  of  the  Advertis¬ 
ing  .Agency  in  Modern  Merchandising.” 

George  E.  Pearson  and  Line  Long, 
who  left  the  advertising  staff  of  the 
Kansas  City  Jourtuil-Posf  a  year  ago 
to  enter  private  ventures,  have  re¬ 
joined  the  staff. 
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Benjamin  Sosland,  advertising  direc¬ 
tor  and  L.  C.  David,  advertising  man¬ 
ager,  Kansas  City  Journal-Post  at¬ 
tended  the  three  NVorld’s  series  games 
in  St.  Louis. 

J.  Maxim  Ryder,  advertising  direc¬ 
tor,  New  Bedford  (Mass.)  Standard- 
Times  and  Morning  Mercury,  was  guest 
speaker  at  a  dinner  given  recently  by 
department  heads  of  a  local  baking 
company  in  honor  of  th.;  firm’s  man¬ 
agement. 

Arthur  Price,  sales  promotion  man¬ 
ager,  New  York  Herald  Tribune,  will 
lecture  on  “Selling  Through  Advertis¬ 
ing”  Dec.  4  in  the  new  evening  course 
on  the  Art  of  Salesmanship  at  Harvard 
University  under  the  auspices  of  the 
Massachusetts  Department  of  Educa¬ 
tion.  Other  lecturers  in  the  same  course 
are  Frei!  Cullen,  president,  Johnson 
Educator  Biscuit  Company:  Fred  Rost, 
marketing  editor.  Business  Week;  Allen 
W.  Rucker,  president,  Eddy-Rucker- 
Nickels  Co.;  and  H.  W.  Alexander, 
general  sales  manager,  .\merican  Type 
Founders  Sales  Corporation. 

George  Auer,  national  advertising 
manager  of  the  New  York  Herald  Trib¬ 
une,  and  vice-president  of  the  News¬ 
paper  Advertising  Executives  Associa¬ 
tion,  has  returned  from  Chicago  where 
he  attended  the  meeting  of  the  associa¬ 
tion  on  Oct.  16  and  17. 

Hiram  G.  Schuster,  former  Chicago 
Daily  News  advertising  manager,  has 
been  appointed  vice-president  of  the 
Chicagoan  Publishing  Company,  pub¬ 
lishers  of  The  Chicagoan,  of  which  he 
is  also  advertising  mafiager. 
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IN  THE  EDITORIAL  ROOMS 

Archie  E.  McCRE.\,  managing 
^  editor,  Muskegon  (Mich.)  Chron¬ 
icle,  has  been  re-elected  an  officer  of 
the  Michigan  Tourist  &  Resort  .'\sso- 
ciation. 

Michael  Gorman,  managing  editor, 
Flint  (Mich.)  Daily  Journal,  was 
master  of  ceremonies  at  the  annual 
joint  dinner  meeting  of  the  Eastern 
Michigan  Tourist  Association  and  the 
Northeastern  Michigan  Development 
Bureau  at  Bay  City  Oct.  9. 

Fred  Williamson,  managing  editor, 
Monroe  (La.)  Morning  IVorld  and 
Neu’s-Star,  was  elected  a  lieuten^t- 
governor  of  the  Louisiana-Mississippi 
District  of  Kiwanis  International  at  the 
annual  convention  of  the  organization 
at  Hattiesburg,  Miss.,  Oct.  9.  Ralph  B. 
Corn,  circulation  manager  of  the  two 
papers,  was  named  district  secretary. 

Ernie  Pascoe,  telegraph  editor,  Regina 
(Sask.)  Daily  Star,  was  guest  of  honor 
recently  at  a  dinner  given  by  the  Regina 
Press  Club  prior  to  his  marriage  to 
Miss  Frances  Willard  Green,  at  Moose 
Jaw,  Oct.  6.  .\rthur  Stevens,  legisla¬ 
tive  reporter,  Regina  (Sask.)  Leader- 
Post,  recently  married,  was  also  an 
honored  guest. 

Donald  E.  Heritage.  Philadelphia 
Evening  Ledger  rewrite,  has  oeen 
transferred  to  the  copy  desk. 

Robert  (Bob)  Wilson,  formerly;  with 
the  Jersey  City  Jersey  News,  has  joined 
the  Hoboken  (N.  J.)  Jersey  Observer 
sports  staff. 

Clarence  D.  VV’illiams,  of  the  Salt 
Lake  Telegram  editorial  staff,  and  Mrs. 
VV’illiams,  are  the  parents  of  a  six- 
pound  son. 

VV.  H.  Van  Natta,  formerly  of  the 
.dmarillo  (Tex.)  Sun  staff,  and  later 
with  the  Los  Angeles  (Cal.)  Herald, 
has  joined  the  sports  staff  of  the  San 
Diego  (Cal.)  Sun. 

Gene  Hinton,  night  city  editor, 
Atlanta  Constitution,  returned  to  his 
duties  Oct.  15  after  two-week  absence 
due  to  illness.  Ralph  T.  Jones,  theatre 
editor  and  special  assignment  writer, 
served  as  night  city  editor  during  Hin¬ 
ton’s  absence. 

Al  Jones,  until  recently  on  the  Phila¬ 
delphia  Evening  Ledger,  has  joined  the 
Camden  (N.  J.)  Courier  copy  desk. 

Rupert  Fuller,  for  the  past  six  years 
with  the  Columbia  (S.  C.)  State  news 
staff,  has  resigned  to  join  the  New 
York  Sun  night  rewrite  staff. 

Gordon  L.  Ryder,  staff  photographer. 


A  NEWSPAPER  man  all  his  life,  J. 

Wayne  Eldredge,  business  manager 
of  the  Ogden  (Utah)  Standard-Ex¬ 
aminer  is  widely 
known  in  the  In- 
termountain 
region  among 
newspaper  circles. 
As  eldest  son  of 
the  late  J.  U.  El¬ 
dredge,  Jr.,  vet¬ 
eran  publisher,  he 
was  reared 
among  newspaper 
surroundings,  and 
for  many  years 
he  has  headed  the 
advertising  de¬ 
partment  of  the 
paper.  Before 
this  he  was  advertising  manager  of  the 
Examiner,  prior  to  the  merger  with 
the  Standard  in  1921. 

He  started  his  newspaper  career  in 
1911  as  office  boy  for  LeRoy  .\rm- 
strong,  editor  and  general  manager  of 
Goodwin’s  H'eekly,  at  that  time  in  Salt 
Lake  City.  He  was  promoted  to  drama 
editor  of  the  weekly  in  1913.  He  was 
western  representative  for  the  Standard 
corporation  advertising  and  Syndicated 
services  of  Chicago  and  New  York  dur¬ 
ing  1924  and  1925.  He  was  manager  of 
the  Pocatello  News,  political  paper,  dur¬ 
ing  the  latter  part  of  1921. 

Mr.  Eldredge  is  popular  in  civic  and 
political  circles,  the  Ogden  Chamber  of 
Commerce  and  the  VVeber  Club.  He 
was  recently  appointed  a  member  of  the 
Ogden  City  civil  service  commission. 
He  took  an  active  part  in  the  big  Ogden 
Pioneer  Days  celebration  for  1934,  and 
in  1935  again  will  be  on  the  executive 
and  advertising  committees.  He  is  a 
direct  descendant  of  the  first  company 
of  1847  original  Mormon  Pioneers  and 
is  also  a  direct  Mayflower  descendant. 

Springfield  (Mass.)  Union,  scored  a 
hole-in-one  recently  at  the  Stoney  Hill 
golf  course  in  Wilbraham,  Mass.  The 
Iwle  was  short,  112  yards. 

Ralph  F.  Schraedley,  city  editor, 
Harrisburg  (Pa.)  Telegraph,  cele¬ 
brated  his  20th  anniversary  of  service 
with  the  newspaper  recently  by  playing 
host  at  a  party  to  his  staff. 

.\1  VV’arden,  sports  editor,  Ogden 
(Utah)  Standard-Examiner,  has  been 
appointed  to  the  Toledo  cup  member- 
.ship  committee  to  pick  a  nation-wide 
mythical  championship  college  football 
team. 

Tom  Wilson,  formerly  with  the  Reno 
Journal,  San  Pedro  (Cal.)  News-Pilot 
and  Salinas  (Cal.)  Independent,  has 
joined  the  San  Mateo  (Cal.)  Times  ad¬ 
vertising  staff. 

Louis  Schwalbe,  Philadelphia  Record 
copy  reader,  has  become  a  member  of 
the  Camden  (N.  J.)  Courier  copy  desk. 

Louis  V.  Hunter,  marine  editor,  Que¬ 
bec  Chronicle-Telegraph,  who  recently 
returned  from  a  14,000-mile  trip  to 
Europe,  utilizing  freighter  and  automo¬ 
bile,  is  writing  a  series  of  articles  on 
his  experiences  for  the  daily.  He  was 
accompanied  on  the  trip  by  Vincent 
Smith,  son  of  E.  G.  Smith,  business 
manager  of  the  paper. 

James  Love,  PhiladUlphia  Evening 
Ledger  copy  desk,  has  joined  the  Phila¬ 
delphia  Inquirer  staff. 

John  Watts,  well  known  Florida 
newspaperman,  connected  in  recent 
years  with  papers  in  VV’est  Palm  Beach 
and  St.  Petersburg,  has  joined  the 
Tampa  Daily  Times  editorial  staff. 

Gene  Plowden,  for  some  years  with 
the  Wauchula  (Fla.)  Advocate  as  as¬ 
sociate  editor,  has  joined  the  Sarasota 
Tribune,  handling  sports  and  city  news. 

Seth  Maxwell,  Philadelphia  Record 
copy  desk,  has  been  added  to  the  staff 
of  the  Record’s  financial  department. 

Luther  Meyer  has  succeeded  the  late 
Douglas  English  Hutton  as  book  re¬ 
viewer  of  the  San  Francisco  Call- 
Bulletin  and  conductor  of  the  radio 
book  reviews  over  that  newspaper’s 
radio  station  KPO. 


L. 


Hugh  Sutherland,  son  of  the  late 
Hugh  Sutherland,  well-known  news¬ 
paperman  who  was  editorial  writer  on 
the  Philadelphia  Record  at  the  time  of 
his  death  last  spring,  has  joined  the 
Record  staff  as  a  reporter. 

Park  D.  Williams,  police  reporter. 
Fort  Wayne  (Ind.)  Journal  Gazette, 
received  severe  bruises  when  the  police 
ambulance  on  which  he  was  riding  was 
struck  by  an  automobile. 

Albert  A.  Pashby,  city  editor,  Lynn 
(Mass.)  Item,  has  been  appoint^  pub¬ 
licity  chairman  for  the  Lynn  Commun¬ 
ity  Fund  yearly  drive. 

Alan  Le  May,  western  story  writer, 
has  joined  the  San  Diego  (Cal.)  Sun 
sports  staff,  and  will  provide  a  series 
of  articles  on  polo. 

Robert  Paine,  Jr.,  special  writer  of 
the  San  Diego  (Cal.)  Sun  staff,  re¬ 
cently  established  a  record  of  catching 
two  big  swordfish  on  his  first  time  out 
for  deep  sea  fish. 

Cliff  Sandahl,  formerly  of  the  Omaha 
(Neb.)  Bee-News  copy  desk,  has  joined 
the  Council  Bluffs  (la.)  Nonpareil  as 
telegraph  editor,  replacing  James  Baugh, 
who  resigned  to  become  night  editor  of 
the  Associated  Press  bureau  at  Omaha. 

Irvin  Hurst,  reporter  for  the  Okla¬ 
homa  City  Times,  has  been  added  to 
the  faculty  of  Oklahoma  City  Uni¬ 
versity’s  night  school.  He  will  teach 
journalism. 

James  VV’ear,  of  the  Harrisburg  (Pa.) 
Telegraph  sports  staff,  is  now  doing  a 
semi-weekly  sports  broadcast  over 
Radio  Station  WHP,  owned  by  the 
daily. 

Harry  Hache,  sports  writer,  has  been 
transferred  from  the  San  Diego  (Cal.) 
Tribune  staff  to  the  same  post  on  the 
Union.  Richard  Brachmann  has  suc¬ 
ceeded  him  on  the  Tribune. 

H.  Clay  Tate,  telegraph  editor, 
Springfield  (Ill.)  State  Register  for  the 
last  four  years,  resigned  last  week  to 
take  a  similar  desk  with  the  Blooming¬ 
ton  (Ill.)  Pantograph  and  also  to  assist 
in  writing  editorials. 

Robert  Baral,  publicity  agent  for  the 
Emboyd  Theatre,  Fort  Wayne,  Ind., 
and  movie  reviewer  for  the  Fort  Wayne 
Journal-Gazette,  has  joined  the  New 
York  staff  of  Variety. 

Irving  Perimeter,  assistant  city  ali¬ 
tor,  Lincoln  (Neb.)  Star,  succeed  M. 
J.  Wing  as  staff  reporter  for  the  Lin¬ 
coln  bureau  of  the  Associated  Press, 
who  has  been  transferred  to  the  New 
York  office.  Harl  N.  Anderson,  court¬ 
house  reporter  for  the  Star,  is  the  new 
assistant  city  editor. 

Harry  Carr,  ,Los  Angeles  Times 
columnist,  lectured  on  his  around-the- 
world  trip  in  Los  Angeles  Oct.  11. 
This  was  the  trip  from  which  he  wrote 
articles  which  won  Pulitzer  mention  in 
last  year’s  awards.  The  lecture  was 
illustrated  with  his  own  motion  pictures. 

Emery  Winn,  of  the  Tulsa  (Okla.) 
World  reportorial  staff,  began  a  daily 
column  recently  under  the  title  “It’s 
Like  This.” 

W.  .\.  Lyon,  of  the  New  York 
Herald  Tribune  financial  staff,  will  go 
to  Washington  next  week  to  cover  ^e 
American  Bankers’  Association  conven¬ 
tion. 

Edmond  S.  F'ish,  formerly  with  the 
Middletown  (N.  Y.)  Times-Herald, 
has  been  named  managing  editor  of  the 
Washingtonville  (N.  Y.)  Orange 

County  Courier, 

Robert  Werner  has  left  the  reportor¬ 
ial  staff  of  the  Twin  Falls  (Idaho) 
News  to  handle  news  on  the  Burley 
(Idaho)  Record. 

Gordon  Quarnstrom  and  Florence 
Davis,  both  graduates  of  the  Univer¬ 
sity  of  Washington  School  of  Jour¬ 
nalism,  have  been  added  to  the  staff 
of  the  Wenatchee  (Wash.)  Daily  Sun. 

Jack  Heise,  formerly  of  the  Seattle 
Star,  is  now  a  staff  photographer  for 
the  Seattle  Post-Intelligencer. 

George  F.  Kearney,  Philadelphia 
Evening  Ledger,  is  conducting  the  edi¬ 
torial  page  column  of  C.  William  Dun- 
can  with  articles  on  political  person¬ 
alities  in  Duncan’s  absence  on  vacar 
tion. 
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There’s  always  a  storj'  behind  any  big  piece  of  news. 
Certainly  when  21  leading  newspapers  get  together  to 
publish  and  distribute  a  well-balanced  weekly  maga¬ 
zine,  that’s  important  news.  And  that’s  THIS  WEEK. 
Printinl  in  colorgravure  and  containing  only  the  best  in 
fiction,  articles  and  illustrations,  THIS  WEEK  presents 
an  advertising  medium  unique  in  the  publishing  field. 
Here’s  a  magazine  with  the  sales  punch  of  a  newspaper 
and  the  long  life  of  a  magazine.  But  the  whole  story  of 
THIS  WEEK  is  full  of  good  news  for  every  progressive 
manufacturer  and  advertising  agency.  Consider  this:  a 
non-duplicating  circulation  of  over  4,000,000  concen¬ 
trated  east  of  the  Rockies— a  market  that  does  88%  of  all 
retail  business.  Perhaps  equally  important  news  is  THIS 
WEEK’S  low  cost  story — and  its  patented  colorgravure 
process  that  puts  real  sales  power  into  good  advertising. 
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NEW  CIRCULATION  REPORTS 


Corrected  and  Additional  Figure* 
Giren  by  Newspaper* 

Unfortunate  errors  in  transcribing 
circulation  figures  for  a  table  published 
here  last  week  reversed  the  1933  and 
1934  reports  of  the  Philadelphia  Bul¬ 
letin  and  the  Minneapolis  Star.  The 
following  table  gives  them  correctly, 
and  adds  figures  for  other  newspapers 
which  were  received  too  late  for  pub¬ 
lication  last  week: 


this  increase  until  the  Lindbergh  story 
broke. 

“Because  of  the  Morro  Castle  in¬ 
crease,  it  is  impossible  for  us  to  know 
how  much  our  increase  on  the  Lind¬ 
bergh  story  actually  was. 

“The  trend  of  circulation  up  to  the 
time  of  the  Morro  Castle  story  was 
behind  that  of  a  year  ago,  possibly  be¬ 
cause  of  the  interest  in  the  mayoralty 
election  campaign  last  year. 

“Saturday  sales  in  Manhattan  have 


Philadelphia  Bulletin  . .  . . 

Minneapolis  Star  . 

New  York  American  . 

New  York  Ameiican,  Sunday . 

New  York  Evening  Journal . 

New  York  \\  orld-Telegram . 

San  Antonio  Light  . 

San  Antonio  Light,  Sunday . 

'These  figures  for  three-month  period. 
Thomas  J.  Dowling,  circulation  di¬ 
rector  of  the  New  York  World-Tele¬ 
gram,  said  the  Morro  Castle  disaster 
was  the  greatest  news  story  his  paper 
had  had  since  the  Lindbergh  flight  to 
Paris. 

“It  was  a  better  seller  than  the  sink¬ 
ing  of  the  Vestris,”  he  said.  “Our  net 
increase  was  50  per  cent  over  the  pre¬ 
vious  Saturday’s  net  paid.  We  con¬ 
tinued  to  hold  about  10  per  cent  of 

OAIUES  SUED  FOR  MILUON 

Curley  Charge*  Libel  by  Bo*ton 
Herald  and  Traveler 

The  Boston  Herald-Traveler  Corpo¬ 
ration,  publisher  of  the  Morning  Her¬ 
ald  and  the  Evening  Traveler  was 
sued  for  $1,000,000  damages  Oct.  3 
in  suits  brought  by  James  M.  Curley, 
Democratic  nominee  for  Governor  and 
former  Mayor  of  Boston,  and  Samuel 
Silverman,  Corporation  Counsel  in 
Curley’s  administration. 

The  suits  were  based  upon  an  account 
printed  in  the  Herald  Sept.  15,  of  a 
report  made  by  the  Boston  Financial 
Commission,  which  described  the  settle¬ 
ment  of  an  insurance  claim  against  the 
city  during  the  Curley  administration 
as  being  unsatisfactory. 

_  The  Commission’s  report,  as  pub¬ 
lished  in  the  Herald,  declared  that 
$30,000  of  the  $85,000  settlement  had 
“mysteriously  disappeared,’’  and  that 
only  $20,000  of  the  latter  sum  had 
reached  the  plaintiff,  Ernest  W.  Brown, 
Inc. 

Writs  were  served  by  a  deputy  sheriff 
this  week  on  James  F.  Higgins,  assist¬ 
ant  treasurer  of  the  Herald-Traveler 
Corporation.  They  are  returnable  Nov. 
5.  Action  was  instituted  in  both  suits 
on  behalf  of  Curley  and  Silverman  by 
Attorney  Henry  P.  Fielding,  who  de¬ 
clined  to  discuss  the  matter. 

It  was  reported  that  Gov.  Joseph 
B.  Ely  had  offered  his  services  free  as 
defense  counsel  for  the  two  newspapers 
if  the  cases  come  to  trial. 


Sept.  JO 

Mar.  31 

Sept.  30 

1S»34 

1934 

1933 

506,379 

511,278 

499,724 

75,468 

75,770 

74,041 

328,980 

327,704 

337,238 

1,079,989 

1,097,277 

1,013,219 

624,896 

619.748 

600,539 

395,926 

417,190 

395,689 

50,645 

48,333 

45.121' 

84.258 

80,225 

72,502* 

been  affected  by  the  40-hour,  five-day 
week,  especially  during  July  and  August, 
but  they  have  been  making  a  remark¬ 
able  come-back  since  Labor  Day.” 

Edmund  C.  Campbell,  circulation  di¬ 
rector  01  the  San  Antonio  Eight,  attrib¬ 
uted  circulation  gains  primarily  to  in¬ 
creased  employment.  He  said  the  Morro 
Castle  and  Lindbergh  stories  were  slight 
upward  influences. 


DENTAL  BOARD  OVERRULED 


Wi*con*in  Higb  Court  Hold*  It  Ex¬ 
ceeded  It*  Power*  In  Ad  C«*e 

^ws  providing  regulations  for  the 
Wisconsin  dental  profession  passed  in 
1933  have  been  upheld  in  a  decision 
passed  down  by  tlie  state  supreme  court, 
which  also  ruled  that  the  state  board 
of  dental  examiners  had  no  authority 
to  set  rules  which  exceed  the  powers 
of  the  statute.  The  decisions  resulted 
from  cases  brought  by  the  Painless 
Parrmer,  Inc.,  and  the  Modern  System 
Dentists,  Inc.,  against  the  dental  ^ard. 

In  elaborating  on  the  law  which  for¬ 
bids  unethical  or  price  advertising  by 
dentists,  the  state  board  prohibited  the 
use  of  signs  on  any  building  except  in 


SPECIAL  EDITIONS 

Grants  pass  (Ore.)  Bulletin,  a 
weekly,  Oct.  12,  40-page  edition 
on  the  occasion  of  the  14th  annual  con¬ 
vention  of  the  Redwood  Empire  Asso¬ 
ciation,  held  in  that  city. 

Fort  Smith  (Ark.)  Southwest  Amer¬ 
ican,  eight-page  section,  Oct.  12,  Bos¬ 
ton  Store’s  anniversary  sale. 

Fall  River  (Mass.)  Herald-News, 
Federal  Housing  Administration  Mod¬ 
ernize  and  Repair  section,  12  pages, 
Oct.  15. 

Grand  Rapids  (Mich.)  Press,  32 
pages,  Oct.  11,  annual  game  hunting 
section,  edited  by  Ben  East,  outdoor 
editor. 

New  Brunswick  (N.  J.)  Daily  Home 
New's  and  Sunday  Times,  Oct.  11,  16- 
page  roto  supplement  commemorating 
the  100th  anniversary  of  the  building  of 
the  Delaware  and  Raritan  Canal.  The 
supplement  was  in  two  sections,  the 
first,  four  pages  in  blue. 

Richmond  (Va.)  News  Leader,  6-page 
Kaufman’s  department  store  Richmond 
Day  and  Courtesy  Day  section,  black 
on  green  newsprint,  Oct.  12. 

Mexico  (Mo.)  Intelligencer,  20-page 
edition  Oct.  2,  covering  fall  sales,  Mex¬ 
ico’s  32nd  annual  fall  horse  sale,  and 
the  opening  of  a  new  Montgomery 
Ward  department  store. 

New  Bedford  (Mass.)  Standard- 
Times,  Oct.  3,  and  New  Bedford  Morn¬ 
ing  Mercury,  Oct.  4,  Harvest  Days,  26 
pages. 

Terra  Haute  (Ind.)  Sunday  Tribune- 
Star,  Oct.  14,  furniture  section  observ¬ 
ing  36th  anniversary  jubilee  of  Silver- 
stein  Brothers  furniture  company,  12 
pages. 


committee  of  which  Karl  Ljung,  Jr., 
advertising  manager  of  the  jeffersem 
Standard  Life  Insurance  Company,  is 
chairman.  C  Sumner  Davis,  Provi¬ 
dent  Mutual  Life  Insurance  Company, 
will  be  chairman  of  the  ordinary  ses¬ 
sion  and  C  S.  Smith,  National  Life  & 
Accident  Insurance  Company,  will  be 
chairman  of  the  industrial  session.  The 
association  was  organized  12  months 
ago. 

Milton  Jungbluth,  of  the  Western 
Newspaper  Union,  was  elected  president 
of  the  Junior  Advertising  Club,  St. 
Louis,  Mo.,  Oct  9,  at  the  20th  annual 
session  of  the  group.  Les  Geil,  of  the 
Beacon  Paper  Co.,  was  awarded  the 
championship  golf  trophy,  having  won 
the  tournament  conducted  during  the 
summer  months. 

The  Philadelphia  Evening  Ledger 
Police  Reporters’  Association  held  ite 
first  banquet  Oct  3  at  the  Rittenhouse 
Hotel  with  more  than  30  meml^rs  and 
guests  present  The  guests  included 
the  Ledger’s  city  desk.  Andrew  T. 
Hamilton,  Jr.,  president,  presided  and 
J.  Vincent  McGrath  was  master  of 
ceremonies. 


WEDDING  BELLS 

VIOLA  E.  JOYCE,  of  the  business 
office,  the  Boston  Herald-Traveler, 
to  Elliott  Brown,  of  Cambridge,  Oct 
13. 

James  F.  Eagan,  of  the  advertising 
department  Boston  Herald-Traveler  to 
Miss  Lillian  M.  Glennon  of  Foxboro, 
last  week. 

William  Holmes,  staff  reporter,  Lin¬ 
coln  (Neb.)  Star  to  Miss  Frances  Mor¬ 
gan,  of  Omaha,  Oct.  20. 


Paul  Havely,  assistant  telegraph  edi- 
ifi  L  ,  I  i-»  tor  Philadelphia  Record  and  former 

Louisville  newspaperman  to  Miss  Maty- 

- - -  w..  Windber,  Pa.,  at  Bed- 


page  tabloid  section  on  the  annual  Mil 
waukee  food  show.  Another  10-page 
full  size  section  on  the  radio  and  elec¬ 
trical  exhibition,  held  jointly  with  the 
food  show,  Oct.  14. 

Asheville  (N.  C.)  Times  and  Citizen, 
Oct.  11,  a  four-page  .special  edition  on 
pink  news  print,  tabloid  size,  Kiwanis 


which  the  dentist  or  dental  firm  had  .dub  convention  of  the  Carolinas. 

J*’*,®  another  for-  Harlingen  (Tex.)  Valley  Morning 

bidding  display  signs  went  beyond  the  Star,  Sept.  30,  60-page  Pictorial  edition 
powers  conferred  by  statute  on  the  depicting  the  Lower  Rio  Grande  Val- 
board,  the  high  court  held.  The  court 


stated  that  any  dentist  can  use  purely 
educational  advertising  such  as  a  sign 
with  the  admonition  “take  care  of  your 
teeth.” 


HELD  IN  AGENCY  MURDER 

Brotlier  of  Boxrd  Clixirinxn  Quo*- 
tionod  About  Daiche*'  DoaUi 

Chicago,  Oct.  18 — Irving  Weitz- 
mann,  local  baker  and  brother  of  Louis 
A.  Weitzmann,  chairman  of  the  board 
of  the  Thomas  M,  Bowers  Advertising 
Agem^,  was  held  in  custody  of  police 
last  night  after  being  questioned  in  con¬ 
nexion  with  the  murder  on  March  3  of 
Eli  Daiches,  president  of  the  agency. 

Weitzmann  was  taken  into  custody 
yesterday  morning  on  secret  order  of  the 
chief  of  detectives.  He  was  taken  to 
the  State’s  attorney’s  office  and  held 
while  three  men,  who  had  been  arrested 
Monday,  were  being  grilled. 

Police  have  learned  that  Daiches  had 
transferred  his  entire  interest  to  Louis 
Weitzmann  in  return  for  several  loans. 
In  addition,  it  was  learned,  Daiches’  life 
was  insur^  for  more  than  $300,000, 
with  the  company  controlled  by  Weitz¬ 
mann  as  beneficiary. 

After  making  it  possible  for  Weitz¬ 
mann  to  control  425  of  the  430  shares  of 
the  company,  Daiches  then  placed  his 
own  affairs  in  such  a  position  that  he 
could  withdraw  from  the  company  with¬ 
in  a  month’s  time. 


ley,  also  on  Sept.  28  an  eight-page  Delta 
Food  Stores  special  section. 

Oil  City  (Pa.)  Derrick  Oct.  10,  18- 
page  autumn  style  number. 

ASSOCIATIONS 

\/^ISS_  BEATRICE  ADAMS,  adver- 
tising  manager  of  the  Ideal  Sten¬ 
cil  Machine  Co.,  Belleville,  Ill.,  has  been 
elected  president  of  the  Women’s  Ad¬ 
vertising  Club  of  St.  L^uis.  Miss 
Opal  Sweazea,  of  the  Mississippi  Val¬ 
ley  Trust  Co.,  vice-president;  Mrs. 
Gladys  LeBow  of  the  Hart  Printing  Co., 
n,.*  -ru.-  ..  u  J  I  J  *  -1  secretary,  and  Miss  Dorothy  A.  Ward 

?  scheduled  to  sail  of  the  Better  Business  Bureau,  treas- 

from  Yokohama  for  San  Francisco  „r#.r 
Oct.  25. 


PUBUSHERS  TO  RETURN  OCT.  25 

American  Newspapermen  in  Japan 
Entertained  by  Pre**  Association 

The  group  of  American  newspaper 
executives  now  visiting  Japan  as  guests 
of  the  Japan  Press  Association  were 
scheduled  this  week  to  visit  in  Darien 
and  Kyoto  and  to  return  to  Tokio 


At  a  meeting  with  members  of  the 
5apan  Press  Association  in  Tokio  re¬ 
cently  both  Japanese  and  American  pub¬ 
lishers  stated  that  the  press  is  a  power¬ 
ful  factor  in  promoting  friendship  be¬ 
tween  the  two  countries.  Count  Keigo 
Kiyours,  pr«ident,  spoke  for  the 
Japan^e  publishers,  and  Lowell  Mellett, 
W ashington  News,  spoke  for  the  Amer¬ 
ican  group. 

The  American  executives  arrived 
in  Tokio  Se^-  18.  Fourteen  publishers 
and  their  wives  comprise  the  party. 

N.E.A.  MEE'HNG  NEXT  MAY 

(Special  to  Edito*  ft  Publishii) 
Chicago,  Oct.  15 — Dates  for  the  SOth 
anniversary  convention  of  the  National 
Editorial  Association  to  be  held  in  New 
Orleans  have  been  tentatively  set  for 
May  5  to  12,  1935,  according  to  Harry 
B.  Rutledge,  managing  director,  who 
announced  a  meeting  Oct.  19  of  the  New 
Orleans  convention  committee  at  which 
detailed  plans  will  be  discussed.  Qay- 
ton  T.  Rand,  vice-chairman  of  the 
N.E.A.  convention  committee,  and  Isaac 
Chapman,  a  member  of  the  Louisiana 
state  committee,  are  working  at  present 
on  details  of  the  convention  program. 


An  organization  of  rural  publishers 
to  be  known  as  the  Western  Iowa 
Press  Association  was  formed  at  a 

meeting  in  Ida  Grove,  la.,  Oct.  13.  . . . . 

The  group  includes  editors  of  nine  coun-  Union,  to  Miss  Mildr^  Weston,  pw 
ties.  Officers  of  the  association  are  J.  ^nd  composer  of  children  s 


ford.  Pa.,  recently. 

Robert  M.  Nesbit,  sports  editor, 
Terre  Haute  (Ind.)  Tribune-Star,  to 
Miss  Elizabeth  Scofield.  Brazil,  Ind., 
Oct.  14. 

Jack  Troy,  sports  writer,  Atlanta 
Constitution,  to  Miss  Christine  Daniel, 
formerly  of  the  editorial  department, 
Sept.  30. 

James  F.  Wickiser,  San  Franci^o 
Bureau  of  United  Press,  to  Katherine 
Hill,  assistant  drama  editor,  San  Fran¬ 
cisco  Chronicle,  in  San  Francisco, 
Oct.  3. 

Joseph  La  Spina,  New  York  HerM 
Tribune  financial  statistician,  to  Miss 
Helen  Madden  in  New  York  Oct.  20. 

Vic  Wilson,  Philadelphia  Record  re¬ 
write,  to  Miss  Margaret  Johnson,  of 
Philadelphia,  in  that  city,  Oct.  6. 

Miss  Annabel  Otis,  daughtw  oi 
Charles  Otis,  publisher  of  the  Ameri¬ 
can  Banker  and  Daily  Bond  Buyer,  to 
Sherman  Hinman  Forbes  at  Barnstable, 
Mass.,  last  week. 

James  Hattery,  of  the  Fort  Wayne 
(Ind  )  News  Sentinel  composing  room, 
to  Miss  Jean  Stewart,  at  Fort  Wayne 
Oct  6. 

W'illiam  G.  Rogers,  art  critic  ^d  as¬ 
sistant  night  editor,  Springfield  (Mass.) 


H.  Moist,  editor,  Ida  Grove  Ida  County 
Pioneer-Record,  president,  and  Ben  j. 
Pruess,  editor.  Sac  City  Sun,  secretary 
and  treasurer. 

Codification  of  all  Virginia  laws  rela¬ 
tive  to  newspapers  will  be  undertaken 
by  the  Virginia  Press  Association, 
it  has  been  decided  by  the  executive 
committee. 

C.  S.  Williams,  of  the  Columbus 
Dispatch  editorial  staff,  was  elected 
president  of  the  Columbus  Press  Club. 
The  other  officers  are  Fritz  Howell, 
first  vice-president;  Russell  Needham, 
second  Hce-ptesident ;  John  P.  Biehn, 
recording  secretary;  Edward  Bronson, 
corresponding  secretary;  M.  M.  Car- 
rothers,  treasurer;  and  R.  P.  (Tronin, 
Jr.,  and  Kenneth  Tooill,  board  of  gov¬ 
ernors. 

Life  Adntrtisers  Association  will 
hold  its  annual  meeting  Nov.  1-3  at 
the  Hotel  Peabody,  Memphis,  Tenn., 
and  program  has  been  prepared  by  a 


music, 

Oct.  5. 

Carl  V.  Cefola  New  York  HerM 
Tribune  financial  sUtistician,  to  Miss 
Florence  Mastro  in  New  York  re- 
centlv.  After  a  two-week  honeymoon 
in  Chicago,  Cefalo  returned  to  work 
this  week. 

PRESS  ASSOCIATION  NOTES 

HERBERT  F.  LUNDY,  night  «ii- 
tor,  San  Francisco  Bureau,  United 
Press,  has  been  transferred  to  the  Port¬ 
land  Bureau  as  night  editor.  Wendell 
Burch  succeeds  Mr.  Lundy  as  night 
editor  at  the  San  Francisco  Bureau. 

Loren  Kennedy,  reporter.  Council 
Bluffs,  la..  Bureau  of  the  Omaha 
(Neb.)  Bee-News,  has  resigned  to  join 
the  Des  Moines,  la..  Bureau  of  the 
Associated  Press.  Lloyd  Jones  replaced 
Kennedy  at  Council  Bluffs. 

Hubbard  Keavy,  Hollywood  reporter 
for  the  A.P.,  and  Mrs.  Keavy  are 
parents  of  a  son,  born  Oct.  10. 
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The  Classified  Pages 

drive  of  classified 
assn,  nears  record 

Group  Secuu  Likely  to 
Gain  Highest  Membership  This 
Year— 400-Pnge  Report  ot 
Convention  Mailed 


By  C.  M.  Carroll.  ? 

president.  Association  o/  Newspaper  ^ 
Classified  Advertising  Managers. 

It  is  apparent  that  publishers  and  th 
•jieir  executives  are  booming  more  w 
classihed-conscious”  and  problems  of 
igate  advertising  are  receiving  careful 
:onsideration.  if  the  membership  lists 
it  the  Association  of  Newspaper  Classi-  0 
ied  Advertising  Managers  can  be  re¬ 
garded  a  barometer,  a  revived  interest 
a  classified  on  the  part  of  newspaper 
aanagtmeiUs  is  increasingly  evident.  q 
:  Two  hundred  seventy-five  publica- 
aons  are  now  actively  represented  in 
iiis  organization.  The  enrollment  ex- 
.tds  that  of  the  two  preceding  years 
jnd  there  is  every  indication  that  be- 
iore  the  end  of  the  fiscal  year  on  May 
il,  1935,  all  previous  membership  rec- 
jrds  will  be  exceeded. 

Many  newspapers  forced  to  retrench 
n  the  face  of  reduced  revenue  during 
Jie  "difficult  days"  are  now  back  in  the 
iold,  swelling  the  membership  to  pro- 
Mrtions  far  beyond  the  fondest  hopes 
jf  those  who  started  the  organization 
iiteeii  years  ago.  When  a  handful  of 
jiid-westenv  classified  advertising  man- 
igers  came  together  in  Indianapolis  for 
Jieir  first  meeting,  it  was  their  intention 
0  form  a  small  local  group  for  the 
purpose  of  cooperating  in  matters  of 
nutual  interest.  Today  the  roster  in- 
rludes  classified  advertising  managers, 

I  not  only  from  coast  to  coast  and  in 
:  Canada,  but  also  in  England,  Denmark 
ind  Australia. 

An  announcement  of  the  association 
iddressed  to  publishers  was  printed  in 
;he  Golden  Jubilee  issue  of  Editor  & 
Publisher.  It  contained  the  theme: 

'Is  your  Classified  Advertising  Man- 
iger  so  near  the  trees  that  he  cannot 
I  see  the  forest?”  In  response  to  this, 

:he  following  letter  was  received  from 
Jie  Aarhuus  Stiftstidende,  a  non-mem- 
ler  newspaper  in  Denmark: 

“Gentlemen :  I  am  one  of  those  who 
shouldn’t  like  to  be  ‘so  near  the  trees 
iiat  I  couldn’t  see  the  forest.’ 

“Being  advertising  manager  of  the 
largest  provincial  paper  in  Denmark, 

I  have  with  great  interest  read  your 
)pen  letter  in  Editor  &  Publisher’s 
Golden  Jubilee  issue  and  should  be  very 
pleased  if  you  would  be  kind  enough 
»  (1)  send  me  the  stenographic  re¬ 
port  of  the  proceedings  of  your  last 
invention;  (2)  a  copy  of  the  Classi- 
ied  Journal  and  (3)  inform  me  of  the 
regulations  of  a  possible  membership 
if  the  Association  of  Newspaper 
Classified  Advertising  Managers.  Yours 
I  sincerely, 

“Aarhuus  Stiftsdende, 

I  “E.  Toft  Nielsen, 

“Advertising  Manager.” 

A  second  letter  from  Denmark  fol¬ 
lowed  shortly,  enclosing  a  check  for 
aembership  from  the  Politiken  news¬ 
papers,  Copenhagen. 

The  stenogra^ic  report  of  the  con¬ 
vention  proceedings,  mentioned  in  the 
letter  above,  has  just  been  mailed  to 
>11  paid-up  members  of  the  association. 
Because  of  the  unusually  large  attend- 
ince  at  the  convention  which  was  held 
in  Cincinnati  last  June,  the  digest  is 
the  largest  the  association  has  ever 
publish^.  It  contains  over  400  printed 
pages.  A  new  feature  this  year  is  a 
topical  index  to  facilitate  ready  refer- 
tnce.  The  reports  of  all  discussions 
^ong  the  smaller  newspapers  are  pub¬ 
lished  in  a  separate  section,  which  is 
ilso  indexed.  The  digest  is,  therefore, 
of  equal  importance  to  large  and  small 
newspapers. 

T(>  realize  the  complex  nature  of 
classified  advertising  ons  has  only  to 
•fiidy  the  table  of  contents  in  the  di¬ 
gest,  which  includes  such  topics  as 
How  to  Make  Your  Telephone  Sales 
Efforts  Pay  Greater  Dividends,”  “The 


Importance  of  Proper  Censorship  to 
Building  Classified  Linage,”  “Rebuild¬ 
ing  Voluntary  Qassified  Patronage,” 
and  “Word  Rate  vs.  Line  Rate,  Ad¬ 
vantages  and  Disadvantages  of  Both.” 

Aether  indication  of  renewed  inter¬ 
est  in  classified  is  the  enthusiasm  of 
classified  managers  toward  district 
meetings.  As  announced  in  last  week’s 
Editor  &  Publisher,  a  mid-western 
classified  conference  will  be  held  in 
St.  Joseph,  Mo.,  the  end  of  this  month. 
Similar  meetings  are  being  planned  in 
other  sections  of  the  country.  Classi¬ 
fied  men  are  realizing  more  and  more 
the  importance  of  united  effort  in  coping 
with  common  problems. 


CENSORS  CLASSIHED  COPY 

Oldahomaii  and  Time*  EstablUhed 
Rule*  on  Eight  Advertising  Phrases 

A.  H.  Van  Duyn,  classified  manager 
for  the  Daily  Oklahoman  and  Times. 
Oklahoma  City,  has  announced  that  cer¬ 


tain  phrases  will  not  be  allowed  to 
appear  in  classified  advertisements  re¬ 
ceived  from  dealers  "because  they  are 
usually  not  honest.” 

The  list  of  phrases  follows:  “forced 
to  sell,”  "must  sacrifice,”  “leaving 
town,”  “death  in  family,”  “from  my 
home,”  “must  sell,”  “by  owner,”  “my 
fine  rooms,  etc.” 


NEW  CONTRACTS  SOLD 
IN  POKER  CONTEST 

Masked  Cards  Drawn  by  Classified 
Staff  After  Each  Sale — Best 
Poker  Hands  Tlien  Won 
Cash  Prises 

The  classified  advertising  department 
of  the  Boston  American  and  Sunday 
Advertiser  has  just  completed  an  un¬ 
usual  contest  for  its  salespeople,  sug¬ 


gested  by  Ralpli  J.  Meyers,  classified 
manager. 

Fifty -two  playing  cards,  forming  a 
complete  deck,  were  placed  in  envelopes, 
seaM  and  displayed  upon  a  blackboard. 
Every  new  classified  advertising  con¬ 
tract  sold,  signed  and  approv^,  en¬ 
titled  the  salesperson  to  draw  one  of 
the  envelopes.  At  the  expiration  of  the 
contest  the  person  holding  the  highest 
poker  hand  from  the  cards  drawn,  won 
$10,  second  $5,  third  $2.50. 

The  contest,  which  was  scheduled  to 
run  two  weeks  starting  Thursday,  Sept. 
13,  was  so  enthusiastically  received  by 
the  entire  sales  staff  that  by  noon  of 
the  following  Thursday  every  card  had 
been  taken,  and  52  new  contracts  were 
in  the  paper. 

The  contest  was  run  in  fairness  to 
the  person  with  the  small  territory,  so 
that  through  “poker  luck”  he  or  she 
might  have  the  same  opportunity  of 
winning  first  prize  as  the  person  with 
the  large  territory. 


In  Miami 

THE  HERALD  LEADS 

MORE  THAN  E,VER 

SWORN  STATEMENT  TO  THE  GOVERNMENT 

For  the  Twelve  Months’  Period  Ending  September  30,  1934,  Show 

the  Following  Facts: 


The  Herald  Leads  Daily  By  14,216  Copies 
The  Herald  Leads  Sunday  By  19,893  Copies 

ACCORDING  TO  GOVERNMENT  STATEMENTS 
SIX  MONTHS  PERIOD  ENDING 

Sept.  30,  1929,  The  Herald  Led  By  7,055  Daily  —  10,529  Sunday 

Sept.  30,  1930,  The  Herald  Led  By  8,604  Daily  —  11,538  Sunday 

Sept.  30,  1931,  The  Herald  Led  By  8,823  Daily  —  11,402  Sunday 

Sept.  30,  1932,  The  Herald  Led  By  9,787  Daily  —  13,444  Sunday 

(GOVERNMENT  STATEMENTS  NOW  REQUIRED  YEARLY) 

TWELVE  MONTHS  PERIOD  ENDING 

Sept.  30,  1933,  The  Herald  Led  By  12,859  Daily  —  17,588  Sunday 

Sept.  30,  1934,  The  Herald  Led  By  14,216  Daily  —  19,893  Sunday 

Utamt  l|rraUi 

'^Florida's  Most  Important  Newspaper” 

FRANK  B.  SHUTTS,  Publisher 
MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 

Nationat  Reprtdtnlati^^i: 

J.  P.  McKinney  &  son,  30  Rockefeller  Pla*a,  New  York;  742  Market  St.,  San  Francisco;  400  N.  Michigan  Avc..  Chuagti 
GEO.  M.  KOHN,  Inc.,  908  Walton  Building,  Atlanta,  Georgia 

Leader  13  Years  in  Advertising  and  Circulation  in  the  Miami  Territory 
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Advertising  Agencies 

INSULL’S  ADVERTISING 
SHOWN  IN  COURT 


P.  A.  Jenkina  and  S.  N.  Becker  Iden> 
tify  Material  and  Deny  It  Waa 
Falae  or  Mialead- 

{Special  to  Editoe  &  Publishee) 
Chicago,  Oct.  16 — Two  Chicago  ad¬ 
vertising  men  took  the  witness  stand 
yesterday  in  the  trial  of  Samuel  Insull 
for  mail  fraud.  Paul  A.  Jenkins, 
former  manager  of  the  Chicago  sales 
division  of  the  Utility  Securities  Com¬ 
pany,  and  now  advertising  manager  ot 
a  gas  heat  campaign  for  the  Peoples 
Gas,  Light  &  Coke  Company,  was  one 
of  the  witnesses  and  was  cross-exam¬ 
ined  at  some  length.  The  other  was 
Samuel  N.  Becker,  secretary  and  treas¬ 
urer  of  the  McJ unkin  Advertising  Com- 
I»ny,  who  was  on  the  stand  for  only  a 
few  minutes. 

Mr.  Jenkins  identified  letters  and  cir¬ 
culars  and  inspected  printed  matter  is¬ 
sued  during  his  term  of  service  with 
the  Utility  Securities  Company.  A  cer¬ 
tain  circular  was  one  of  the  documents 
whose  dissemination  through  the  mails 
forms  the  basis  of  the  government’s 
charge.  Among  these  materials  were 
advertising  proofs  for  newspapers 
which  were  subsequently  admitted  into 
evidence. 

During  the  cross-examination  Mr. 
Jenkins  told  of  his  duties  while  adver¬ 
tising  and  sales  manager  of  the  Chi¬ 
cago  office  and  declared  that  he  ob¬ 
tained  the  information  used  in  his 
advertising  material  “from  the  company 
whose  stock  we  were  advertising.” 

“In  fact,  most  of  the  advertisements 
were  paid  for  by  the  utility  company 
concerned,”  Mr.  Jenkins  testified,  “and 
we  received  instructions  from  time  to 
time  to  run  ads  for  certain  stock,  for 
which  we  would  be  reimbursed.” 

When  asked  by  J.  Fred  Reeve,  coun¬ 
sel  for  Fred  H.  Scheel,  whether  there 
was  anything  in  his  advertising  that  was 
“false  or  misleading,”  Mr.  Jenkins  an¬ 
swered  “Never." 


HAS  WINE  ACCOUNT 

The  Madera  Wineries  and  Distilleries 
of  Chicago,  has  appointed  the  Sun  -\d- 
vertising  Company  of  Toledo,  to  handle 
its  advertising  account.  TTie  entire 
advertising  appropriation  will  be  in¬ 
vested  in  newspapers.  Ford  Naylor, 
account  executive,  will  service  the  ac¬ 
count  for  the  agency.  Mr.  Naylor,  for¬ 
merly  associated  with  Sweeney  &  James, 
Cleveland,  joined  the  Sun  company  re¬ 
cently. 

ROMPEL  JOINS  SUNDAY  GROUP 

Carl  H.  Rompel,  formerly  of  Cosnw- 
politatt  and  System  magazines,  has  be¬ 
come  associated  with  the  Metropolitan 
Sunday  Newspapers,  succeeding  Ellis 
J.  Travers,  who  has  joined  the  Detroit 
office  of  Ruthrauff  &  Ryan.  Mr.  Tra¬ 
vers,  who  for  15  years  was  with  Nash 
Motors  Company,  will  work  on  the 
Dodge  account.  He  has  been  with  the 
Metropolitan  Sunday  group  for  the  i>ast 
two  years. 

COAST  VERMOUTH  CAMPAIGN 

The  Kelso  Norman  Organization,  San 
Francisco,  recently-aptwinted  advertising 
counsel  for  Gambarotta  Vermouth,  im¬ 
ported  from  Italy,  is  prei»ring  a  news¬ 
paper  advertising  campaign  to  be  re¬ 
leased  the  latter  part  of  this  month. 
Copy  will  first  appear  in  San  Francisco 
daily  newspapers,  and  as  distribution 
j.lans  become  perfected  the  campaign 
will  be  extended  up  and  down  the  coast. 

AGENCY  OPENS  COAST  OPHCE 

Kelly,  Nason  &  Roosevelt,  Inc.,  New 
York  agency,  has  opened  a  Pacific  coast 
office  at  841  Monadnock  Building,  San 
Francisco,  in  charge  of  Francis  J.  Man- 
nix,  for  some  years  account  executive 
in  San  Francisco  office  of  the  Camp- 
bell-Ewald  Company.  The  new  office 
will  direct  travel  advertising  for  Grace 
Line  Steamers  and  Panama  Mail  Ser¬ 
vice  in  the  Western  States. 

MILL  REAPPOINTS  GARDNER 

Gardner  .\dvertising  Company,  St. 
Louis,  has  been  appointed  to  handle  the 
advertising  for  Valier  &  Spies  Milling 


THORNLEY  SEES  1935  GAINS 

(.Special  to  Editoe  &  Publishee) 

Mo.ntt«e.\l,  Oct.  18 — That  Canadian 
and  Unjted  States  business  is  embarking 
on  a  vigorous  expansion  warranting  in 
1935  a  wider  use  of  newspaper  adver¬ 
tising,  and  especially  newspaper  adver¬ 
tising  of  an  institutional  character,  is 
the  opinion  of  G.  H.  Thornley,  vice- 
president  of  N.  W.  .^yer  &  Son  of 
Canada,  Ltd.,  and  senior  vice-president 
of  N.  W.  .Ayer  &  Son,  Inc.,  inter¬ 
national  advertising  agency.  In  recent 
months  Mr.  Thornley  has  travelled  ex¬ 
tensively  in  British  Columbia,  Ontario 
and  Quebex:  and  visited  leading  cities  in 
fourteen  of  the  United  States.  He  re¬ 
ports  that  he  has  found  manufacturers 
everywhere  are  planning  for  increases 
in  advertising:  that  they  reflect  a 
greater  confidence  in  the  immediate 
business  future  than  has  existed  at  any 
time  in  the  pa.st  five  years.  The  reason 
for  this  is  apparent,  he  declared. 

LEAVE  ON  EUROPEAN  TOUR 

John  H.  Kraft,  vice-president,  Kraft- 
I'henix  Oieese  Corporation,  and  Wil¬ 
lard  F.  IxKhridge,  vice-president  of 
.1 .  Walter  Thompson  Company,  have 
left  for  inspection  of  cheese-making 
plants,  foreign  advertising  and  sales 
policies  in  the  British  Isles,  France, 
Germany,  Holland  and  Switzerland. 

LA  GERARDINE  RESUMES 

I.a  Gerardine,  Inc.,  maker  of  a  tonic 
wave  lotion  for  hair  naturally  straight, 
has  resumed  newspaper  advertising  with 
a  te-t  campaign  in  New  York  and  Bos¬ 
ton.  Spot  broadcasting  is  being  done 
over  52  local  radio  stations.  H.  E. 
I.esan,  .Advertising  .Agency,  New  York, 
is  directing  the  accounts. 

PLACING  MEDICAL  COPY 

Haven  .Advertising  Company.  Lock 
Haven,  Pa.,  is  handling  the  advertising 
of  Nevah  Lab.,  maker  of  Nevah  tablets 
for  pain.  The  firm  is  advertising  in 
the  following  states  in  newspapers; 
Penns\  Ivania,  New  York,  Ohio.  Indiana. 
-Michigan,  .Alabama,  Kentucky. 

A.  NASH  CO.  APPOINTS 


ALLUN  SUCCEEDS  AVEYARD 

Ralph  D.  Allun  has  been  appointel 
as  assistant  to  A.  D.  Lasker,  chairnut 
of  the  board  of  Lord  &  Thomas  aj. 
vertismg  agency,  succeeding  .A.  £, 
.Aveyard,  who  has  resigned  as  execo- 
tive  vice-president  on  account  of  fli 
health.  Both  Mr.  Allun  and  AveyaiJ 
have  jointly  serviced  the  Pepsodent  ac¬ 
count  for  that  agency.  Mr.  .Aveyard 
joined  Lord  &  Thomas  nine  years  ago 
as  an  account  executive  and  copy 
writer.  He  later  became  assistant  % 
the  general  manager  of  the  Chicago 
office  and  then  general  manager,  prior 
to  his  appointment  as  executive  vic^ 
president  three  years  ago. 

R.  &  R.  ADDS  TWO 

Ellis  J.  Travers,  formerly  director  oi 
advertising  and  assistant  sales  manager 
of  Nash  Motors,  has  joined  RuthrauS 
&  Ryan,  Iik.,  as  account  executive  in  the 
Detroit  office.  Edward  L.  Dunham  has 
been  appointed  to  the  radio  staff  of  the 
New  A’ork  office.  He  had  been  identi¬ 
fied  with  the  National  Broadcasting 
Company  since  1929  as  general  produc¬ 
tion  man. 


HEADS  STERN  ADVERTISING 

H.  Charles  Bartlett,  divisional  adver- 
tising  manager  in  charge  of  house  fur¬ 
nishings  at  R.  H.  Macy  &  Co.,  Inc, 
has  bwn  appointed  publicity  director  of 
Stern  Brothers,  N.  Y.  He  succeeds 
James  Goold,  who  will  merchandise  all 
of  the  homewares  departments  of  Stem 
Brothers. 

HAS  SOAP  ACCOUNT 


McGiveran-Child  Company,  Chicago, 
is  now  placing  the  account  of  Sanus 
Medicated  .Soap,  a  product  of  New 
Sanus  Research  Laboratory,  3856  South 
Parkway,  Chicago.  The  agency  is  us¬ 
ing  a  few  newspapers  and  radio. 

NAMED  KASTOR  COPY  CHIEF 

.-Amedee  Cole  has  been  named  copy 
chief  of  H.  W'.  Kastor  &  Sons  Adver¬ 
tising  Company,  Chicago.  He  has  been 
with  the  agency  for  the  past  year  and 
a  half,  having  previously  been  associated 
with  Critchfield  &  Co. 


Mr.  Becker  identified  various  adver¬ 
tising  campaigns,  including  individual 
advertising  items  appearing  in  news¬ 
papers  throughout  the  country.  He 
testified  that  his  concern  conducted  ad¬ 
vertising  campaigns  for  both  the  Utility 
Securities  Company  and  the  Corpora¬ 
tion  Securities  Company  of  Chicago. 
.All  the  information  obtained  for  ad¬ 
vertising,  Mr.  Becker  said,  came  from 
the  clients  of  his  company  and  was 
approved  by  them. 

“We  never  put  out  any  ads  for  the 
Corporation  S^urities  Company  or  the 
Utility  Securities  Company  that  were 
not  approved  by  both  of  them,”  he  re¬ 
plied  to  a  question. 

The  trial  is  in  its  third  week  and  the 
case  is  before  Federal  Judge  James  H. 
Wilkerson.  This  week  much  time  is 
being  devoted  to  investigating  the  cir¬ 
culation  of  stock-selling  literature  by 
the  Insull  companies. 

GROESraiCK  IN  FUND  DRIVE 

Kenneth  Groesbeck,  vice-president  of 
McCann-Erickson,  Inc.,  New  York,  has 
accepted  the  chairmanship  of  the  adver¬ 
tising  committee  of  the  Citizens  Family 
AVelfare  Committee  of  that  city,  which 
will  inaugurate  a  city-wide  campaign 
on  Nov.  19  to  raise  $2,000,000.  He  will 
have  charge  of  newspaper,  poster,  radio 
and  motion  picture  advertising  for  the 
campaign.  He  will  be  assisted  by  ad¬ 
vertising  specialists  lent  by  publications 
and  advertising  agencies. 

W.C.T.U.  WAR  ON  RADIO 

.An  aggressive  drive  to  abolish  all 
radio  liquor  advertising  and  to  “clear 
the  air  of  radio  rubbish”  will  be 
started  at  the  Women’s  Christian  Tem¬ 
perance  Union  convention  in  Cleveland. 
Nov.  10,  it  was  announced  at  W’.  T. 
C.  U.  headquarters  in  Evanston,  Ill., 
this  week.  The  headquarters  statement 
said  the  attack  will  be  on  “programs 
offensive  to  the  home  and  unworthy  of 
.American  ideals  and  good  taste.” 


Company,  St.  Louis,  thus  resuming  a 
12-year-oid  relationship  after  a  short 
interv’al  apart.  Enterprise  Flour,  Dainty- 
Flour  and  Dainty  Super  Cake  Flour  arc 
Valier  &  Spies  products  to  be  adver¬ 
tised  in  consumer  media. 

ADVANCED  BY  LEONARD  CO. 

H.  H.  Dobberteen,  for  the  past  10 
years  engaged  in  advertising  work  with 
International  Magazine  Co.,  Dodge 
Bros.,  Brooke,  Smith  &  French;  and 
Kelvinator  Corporation,  has  been  named 
assistant  advertising  manager  for  Leon¬ 
ard  Refrigerator  Co. 

DREER  SEEDS  TO  AYER 

Henry  A.  Dreer,  Inc.,  of  Philadel¬ 
phia,  one  of  the  oldest  seed  houses  in 
America,  has  placed  its  advertising 
account  with  N.  W.  Ayer  &  Son,  Inc., 
Philadelphia. 


The  A.  Nash  Company,  1916  Elm 
street,  Cincinnati,  said  to  be  .America’s 
largest  direct-.selling  tailoring  organiza¬ 
tion.  announces  the  appointment  of  Kee- 
lor  &  Stites  Company.  Cincinnati,  as  ad¬ 
vertising  counsel. 

COLOR  ADS  AID  SALES 

Maurice  L.  Rothschild,  Chicago  cloth¬ 
ing  merchant,  has  reported  September 
business  exceeded  by  18  per  cent  any 
previous  September  volume  on  record 
During  the  month,  this  firm  used  three 
color  pages  in  the  Chicago  Tribune. 


FOLEY  AGENCY  APPOINTED 

The  Richard  A.  Foley  Advertising 
agency.  Inc.,  Philadelphia,  has  secured 
the  account  of  the  Pennsylvania  Ware; 
iiousing  &  Safe  Deposit  Co.,  also  oi 
Philadelphia.  Newspaper  advertising  is 
now  being  used. 

DENNY  JOINS  CADILLAC 

J.  C.  Chick,  general  sales  manager  oi 
the  Cadillac  Motor  Car  Company,  has 
announced  appointment  of  Frank  J. 
Denny  as  advertising  manager. 


■  Most  of  the  buyers  of 
Intertypes  during  the  last 
few  months  have,  after  a 
demonstration,  ordered 
that  their  Intertypes  be 
equipped  with  the 

3-WAY  UNIVERSAL 

INTERTYPE 

AUTOSPACER 

■  This  time  and  money¬ 
saving  device  is  well  worth 
a  thorough  investigation. 

INTERTYPE 

360  Furman  St.,  Brooklyn.  N.  Y. 


Controlled  Shrinkage 

—  could  refer  to  the 
economic  situation, 
but  we  refer  to  that 
feature  in  Wood  Dry 
Mats  which  affects 
the  economics  of  your 
y  newspaper  production. 


FLONG  CORPORAnON 

HOOSICK  FALLS.  N.V. 


STRAIQHT  FACTS  FOR 
STRAIGHT  THINKINQ 

By 

NEWTON  D.  BAKER,  CHAIRMAN 
NATIONAL  CITIZENS  COMMITTEE 


1.  It  is  true  that  billions  are  being  spent  by  the 
Government  in  order  that  people  may  not  die 
of  cold  and  hunger. 

2.  But  these  billions,  divided  among  the  families 
in  need,  average  for  each  family  only  about  $24 
a  month. 

3.  And  70%  of  the  free  hospital  services  in  the 
United  States  for  the  needy  sick  are  provided 
by  voluntarily  supported  hospitals.  The  sick 
among  the  unemployed  number  48%  more 
than  among  the  employed. 

4.  Likewise  public  health  nurses,  also  supported 
by  your  voluntary  gifts,  report  that  66%  of  all 
their  visits  in  1933  were  in  homes  unable  to  pay 
for  the  service  rendered. 

5.  30%  more  children  have  had  to  be  removed 
from  their  own  homes  and  cared  for  by  volun¬ 
tarily  supported  children’s  agencies. 


6.  Two-thirds  of  all  the  arrests  for  crime  involve 
persons  between  the  ages  of  15  and  24  years. 
Millions  of  boys  and  girls  living  under  condi¬ 
tions  destructive  to  character  need  the  character¬ 
building  services  of  your  recreation  agencies. 

7.  A  man  may  die  of  despair,  as  well  as  of  hunger, 
for  suicides,  numbering  15,368  in  1928,  grew 
to  20,927  in  1932.  This  shows  that  more  and 
more  people  are  ceasing  to  value  the  only  kind 
of  life  they  are  able  to  attain. 

8.  America  cannot  be  rebuilt  by  relief  measures 
alone. 

9.  Your  local  community  chest  needs  your  support 
during  this  year  of  rebuilding  human  hope  and 
morale.  It  supports  hospitals,  clinics,  child-care 
organizations,  character-building  agencies  and 
many  other  social  services. 

10.  When  you  give  in  your  city,  you  strengthen  the 
forces  of  civilization  in  the  neighborhood  in 
which  you  live. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


WE  stopped  in  a  little  Connecticut 
town  last  Saturday  to  wonder 
what  on  earth  was  tilling  the  main  street 
with  din,  and  presently  we  discovered 
a  truck  as  big  as  a  freight  car  standing 
at  the  curb  in  front  of  a  confectionery 
and  novelty  store.  From  a  loud  speaker 
poured  mechanical  music  tremendously 
magnified,  and  then  a  man's  voice  an¬ 
nouncing  a  "wonderful  free  offer”  on 
one  of  the  less  well-known  brands  of 
cigarettes. 

So  we  strolled  down  the  street  to  the 
truck.  Other  Saturday  morning  shop¬ 
pers,  less  naive,  maintained  their  attitude 
of  well-bred  indifference  to  the  truck 
and  went  about  their  business. 

Hanging  about  the  truck  were  about  a 
dozen  or  fifteen  persons,  mostly  children. 
A  man  at  the  front  of  the  truck  was 
telling  the  world,  via  a  small  mouthpiece 
and  the  loud  speaker,  that  in  order  to 
get  the  promised  free  package  of  cigar¬ 
ettes  it  would  be  necessary  to  show  a 
package  of  that  brand  that  had  been 
brought  and  i)aid  for  in  some  local 
store.  Then  there  was  more  music,  af¬ 
ter  which  the  tobacco  man  bellowed 
down  the  street  that  in  only  ten  minutes 
the  special  offer  would  end  and  the  truck 
would  depart.  No  one  hurried  at  this 
word;  in  fact,  during  the  few  minutes 
we  stood  there,  no  one  at  all  claimed  a 
free  package. 

Balancing  the  size  of  the  audience 
against  the  size  of  the  truck,  and  con¬ 
sidering  that  a  passenger  car  accom¬ 
panied  the  truck,  it  seemed  like  pretty 
expensive  advertising  to  us.  But  that, 
we  decided,  was  principally  the  problem 
of  the  advertising  manager,  and  not 
our  worry. 

Only  this  stuck  in  our  craw :  This 
same  cigarette  is  one  which  has  recent¬ 
ly  been  advertised  by  men  who  handed 
out  two-cigarette  samples  accompanied 
by  circulars  criticizing  the  huge  expen¬ 
ditures  for  advertising  of  other  cigar¬ 
ettes.  Smokers  who  buy  this  particular 
brand — or  presumably  any  other  brand 
that  is  not  advertised  heavily  in  the 
regular  consumer  media — get  more  for 
their  money,  the  argument  went. 

All  of  which,  aside  from  being  an  old, 
old  story,  looks  amazingly  like  sawing 
off  the  limb  you  are  sitting  on. 

*  *  * 

Harry  E.  ridings,  of  Wichita, 

Kan.,  who  did  advertising  work  on 
the  old  St.  Louis  Republic,  the  Kansas 
City  Star,  the  Tokio  Japan  Advertiser, 
and  who  for  seven  years  had  a  Cadillac 
automobile  agency  in  Wichita,  started 
out  a  few  weeks  ago  with  nothing  but 
an  idea  for  a  one-man  advertising  cam¬ 
paign  to  “Keep  Our  Country  Solvent.” 
He  reported  recently  that  newspapers 
in  16  states  had  taken  up  the  idea,  and 
that  the  Kansas  City  Star  had  printed 
the  first  page  Oct.  7.  The  plan  calls 
for  use  of  full-page  copy  prepared  by 
Mr.  Ridings,  with  the  space  to  be  paid 
for  by  local  property  owners,  corpora¬ 
tions,  and  business  men.  The  adver¬ 
tisements  urge  votes  regardless  of  party 
for  candidates  who  will  "reduce  taxes, 
cut  appropriations,  stop  issuing  bonds, 
save  every  possible  penny.” 

One  unusual  point  about  the  idea  is 
that  each  piece  of  copy  is  signed,  not  by 
a  league  or  an  association,  but  by  Mr. 
Ridings  individually.  “I  figured  hard  to 
avoid  using  my  name,  but  it  can’t  be 
done  and  get  results,”  he  said.  “Ab¬ 
sence  of  a  signature,  a  ‘blind’  signature, 
or  a  trumped-up  signature  would  in¬ 
stantly  arouse  suspicion.” 

*  *  * 

Maybe  Karl  Egge,  the  advertising 
director  of  Bloomingdale’s  New 
York  department  store,  didn’t  mean  to 
make  the  point  that  it  doesn’t  matter 
how  you  word  an  advertisement,  so 
long  as  you  have  the  pictures  and  the 
prices  there.  But  one  might  draw  that 
conclusion.  A  page  advertisement  for 
Bloomingdale’s  this  week,  announcing 
a  “Business  Women’s  Fashion  Show,” 
was  written  mostly  in  shorthand,  and 
addressed  to  “Smart  Stenographers  and 
Secretaries.” 

[ 


“Bloomingdale’s  speaks  to  you  in 
your  own  language,”  said  one  of  the 
few  sentences  in  plain  English.  After 
observing  a  few  stenographers  and 
secretaries  wrestle  with  the  copy,  we 
have  our  doubts  about  that,  but  can 
testify  to  the  interest  aroused  by  the 
stunt. 

*  *  * 

UNUSU.\L  type  of  agency  set-up  is 
disclosed  by  the  announcement  of 
Henry  T.  Ewald,  president  of  Camp- 
bell-Ewald  Com¬ 
pany,  Detroit, 
confirming  the 
general  under- 
standing  of  affil- 
i  a  t  i  o  n  between 
this  agency  and 
the  new  firm  of 
D.  P.  Brother  & 
Co.  While  the 
relation  is  not 
specifically  de¬ 
fined,  the  new  or¬ 
ganization  is  a 
member  of  the 
Campbell  -  Ewald 
family,  presuma¬ 
bly  set  off  by  itself  as  an  assurance  of 
independence  in  the  servicing  of  the 
Oldsmobile  account.  Oldsmobile,  of 
course,  is  in  competition  with  other 
General  Motors  lines,  particularly 
Chevrolet,  which  are  advertised  through 
Campbell-Ewald. 

When  Editor  &  Publisher  of  Sept. 
8  announced  formation  of  the  Brother 
agency  and  its  appointment  to  direct  the 
Oldsmobile  advertising  which  for  a 
year  had  been  away  from  the  Campbell- 
Ewald  fold,  there  was  intimation, 
apparently  authentic  but  confidential, 
that  the  new  firm  would  be  “a  sort  of 
subsidiary”  to  Campbell-Ewald.  Mr. 
Ewald  now  states  that  the  new  agency 
is  entirely  independent  and  self-con¬ 
tained  from  a  creative  and  production 
standpoint,  and  that  it  will  function  as 
a  general  advertising  agency,  but  that  it 
will  have  the  use  of  various  Campbell- 
Ewald  facilities,  of  which  branch  of¬ 
fices,  outdoor,  radio,  and  marketing  re¬ 
search  departments  are  specified. 

Principals  of  the  new  agency  are 
listed  as  D.  P.  Brother,  recently  vice- 
president  and  general  manager  of 
Campbell-Ewald.  who  heads  the  new 
firm;  W.  O.  Floing,  Frank  G.  Kane, 
A.  J.  Feinberg,  R.  K.  Edmonds,  Clar¬ 
ence  Hatch,  Jr.,  and  C.  Georgi,  Jr.,  all 
drawn  from  the  Campbell-Ewald  organ¬ 
ization. 

Mr.  Ewald  is  not  listed  as  a  principal, 
but  announcement  of  the  new  agency’s 
organization  comes  from  him. 


BIG  DEL  MONTE  DRIVE  ON 

Large  List  of  Newspapers,  Magazines, 
Car  Cards,  Billboards 

(Special  to  Editor  &  Publisher) 

Sax  Francisco,  Oct.  15 — The  1934- 
35  advertising  program  of  the  California 
Packing  Corporation,  San  Francisco, 
packers  of  Del  Monte  canned  fruits, 
vegetables,  coffee  and  other  food  prod¬ 
ucts,  got  under  headway  last  week 
and  will  consist  of  a  series  of  concen¬ 
trated  sales  drives,  using  a  co-ordina¬ 
tion  of  national  and  local  advertising 
media  featuring  a  new  merchandising 
plan. 

Six  leading  women’s  magazines  are 
being  used  in  the  national  advertising 
field-  while  strong  newspaper  advertis- 
ments  tied  up  with  street  car  cards 
and  full  color  24-sheet  billboards  are 
b«ing  used  for  supporting  local  adver¬ 
tising  in  more  than  100  important  na¬ 
tional  markets. 

This  is  one  of  the  most  complete 
sales  programs  ever  announced  by  the 
California  Packing  Corporation.  The 
advertising  campaign  is  planned  and 
directed  by  Wilmot  P.  Rogers,  the  com¬ 
pany’s  advertising  manager,  in  con¬ 
junction  with  San  Francisco  office  of 
McCann-Erickson,  Inc.,  advertising 
agency. 


PUBLICITY  FIRM  HELPS  EXPLAIN 
SEAGRAM’S  “MODERATION”  COPY 


Advertisement  Urging  Temperate  Use  Whisky,  and  Only 
Better  Grades,  Preceded  by  Assembly  of  Reporters, 
With  Questions  Answered  Before  Asked 


JOSEPH  E.  SEAGRAM  &  SONS, 
J  INC.,  New  York  liquor  corporation 
affiliated  with  the  Canadian  distillers, 
found  it  necessary  to  use  not  only  its 
advertising  agency  but  also  a  publicity 
firm  when  it  placed  an  advertisement  in 
150  newspapers  this  week  urging 
moderation  in  drinking. 

Notices  sent  in  advance  to  New  York 
newspapers  and  trade  papers  by  Riis  & 
Bonner,  public  relations  counsel,  asked 
that  reporters  be  sent  Oct.  15  to  hear 
"one  of  the  most  important  announce¬ 
ments  in  the  history  of  liquor  since  re¬ 
peal,”  by  Harry  I.  Peffer,  chairman  of 
the  board  of  Seagram’s. 

“The  announcement  Mr.  Peffer  will 
make  we  believe  to  be  of  profound 
sociological  importance,”  the  notice  con¬ 
cluded. 

.An  audience  of  more  than  20  gath¬ 
ered  in  Mr.  Peffer’s  office  in  response 
to  the  notice.  Tlie  center  of  the  room 
was  occupied  by  cameras  and  special 
lights  with  trailing  wires. 

When  all  was  ready  Mr.  Peffer  en¬ 
tered,  speaking  affably  to  the  crowd 
and  sitting  down  at  his  desk.  But  the 
profound  sociological  announcement  had 
to  wait  until  two  camera  men  re¬ 
arranged  the  cameras  and  lights  and 
took  several  pictures  of  Mr.  Peffer 
smoking  a  cigar  and  looking  at  a  sheet 
of  paper. 

While  this  was  going  on  mimeo¬ 
graphed  sheets  were  passed  about. 
They  began:  “When  questioned  today 
with  regard  to  the  statement  published 
by  his  firm.  .  .  .  H.  I.  Peffer,  chair¬ 
man  of  the  board  of  the  distilling  firm 
of  Joseph  E.  Seagram  &  Sons,  Inc., 
said  ...”  Proofs  of  the  advertise¬ 
ment,  which  had  not  yet  been  pub¬ 
lished,  were  also  distributed. 

When  (actually)  questioned.  Mr. 
Peffer  was  vague  as  to  what  further 
advertising  might  be  done  to  emphasize 
its  “Drink  Moderately”  appeal.  “We 
propose  to  follow  this  up  with  other  ad¬ 
vertising  of  this  character,”  he  said,  but 
inquiries  for  more  specific  statement 
brought  only  this: 

“We  will  spend  enough  money  to 
make  this  message  reach  the  height  of 
its  usefulness.  I  don’t  know  how  much 
that  will  require.  This  is  not  a  ges¬ 
ture.” 

A  representative  of  the  Blackman 
Company,  advertising  agency  for  Sea¬ 
gram’s,  said  later  that  only  the  one 
piece  of  copy  had  been  placed  in  the 
"Drink  Moderately”  campaign,  and  de¬ 
clined  to  predict  what  more  might  be 
done.  He  pointed  out,  however,  that  Sea¬ 
gram’s  is  spending  large  sums  on  two 
newspaper  advertising  campaigns — one 
on  bonded  whisky,  of  which  Seagram’s 
claims  to  possess  the  largest  supply  on 
this  continent,  and  the  other  on  Sea¬ 
gram’s  “Crown”  blends.  These  cam¬ 
paigns  are  independent  of  the  policy 
advertising. 

The  advertisement,  running  750  lines, 
was  itself  to  some  extent  selling  copy. 
It  told  how  people,  unfamiliar  with 
brand  names  after  repeal,  “bought  un¬ 
wisely”  and  “drank  unwisely  too.”  “Be¬ 
cause  this  new  whisky  was  inexpensive, 
it  was  consumed  freely.  Because  of  its 


TEXAS 

Propviy  to  eoTCT  thia  treat  State  70a  muat 
use  the  leaden: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Publiabed  by  tbe  oldeet  bueiaeae  inatitutioo 
in  Tezaa 

JOHN  B.  WOODWARD.  Inc. 

National  Rtprutnlatiw 

New  York  ChieafO  Detroit  Saa  Fraaeiaco 


rawness  and  harshness,  it  could  not  be  | 
consumed  as  whisky  should  be— for 
mellow  warmth  and  flavor.  .  .  .  The  1 
real  enjoyment  ...  is  possible  only  to  1  * 
the  man  who  drinks  good  aged  whislq 
and  drinks  moderately.” 

Mr.  Peffer  said  that  while  few  per- 
sons  had  known  of  the  advertisement  in 
advance^  he  had  already  received  a  nura-  | 
ber  of  letters  of  indorsement.  This 
week  mes.sages  were  received  from  a  j 
number  of  newspapers. 

He  said  other  liquor  houses  had  not 
been  consulted,  but  he  hoped  they  would 
join  in  urging  moderation  in  drinking. 

He  said  that  liquor  advertising  as  well 
as  individual  liquor  habits,  needs  to  be 
restrained. 

In  answer  to  further  questions,  he 
commented,  "The  people  who  believe  in 
prohibition  are  still  alive.”  Undue 
jiushing  of  liquor  sales  and  abu.se  of 
drinking,  he  said,  might  bring  restric¬ 
tions  which  the  industry  would  not  like 


AD  TIPS 


Badzer  Si  Urowninz,  Inc.,  75  Federal 
Street,  Boston.  Again  placing  scbedulei 
with  newspapers  in  selected  sections  for 
Ben -Burke,  Inc.,  Old  Mr.  Boston  Gin, 
Boston. 

Uuclicn  Company,  400  tV.  Mudiaoi 
street,  Chicago.  Issuing  contracts  to 
newsitapers  on  Whiting  Cort).,  iian’ej, 
111.,  foundry  eiiuipineut. 

£dd.v-Kucker-N'ickels  Company,  1430 
Massachusetts  avenue,  Cambridge,  Maaa. 
.Vgaiu  placing  orders  with  newspapers  in 
various  sections  for  the  Gailby-Nasun 
Company,  Boston. 

Erwin.  Wascy  &  Co.,  2.10  No.  Michigan 
avenue,  Chicago.  Using  a  few  newspaper! 
on  Boliert  Barclay,  Inc.,  Chicago,  featur¬ 
ing  “Colortube,”  an  automobile  polish. 

Frederick  &  Mitchell,  Inc.,  500  No. 
Michigan  avenue,  Chicago.  Preparing 
schedules  on  I».1».D.  Company,  Batavia. 
111. 

L.  O.  llolmberz  Adv.  .Vgency,  59  E. 
Van  Buren  street,  Chicago.  Using  news¬ 
papers  in  Illinois  on  Socony-Vacuum  Oil 
Co.,  Chicago. 

K.  T.  Howard  Company,  40  E.  49tll 
Street,  New  York.  Placing  orders  will 
newspapers  in  selected  sections  for 
I'icker-Llnz  Importers,  Inc.,  liquors.  New 
York. 

J.  Wideman  Lee,  Jr.,  Inc.,  122  E.  42d 
street.  New  York.  Again  placing  orders 
with  newspapers  in  selected  sections  for 
E.  Ac  J.  Burke,  Ltd.,  Long  Island  Cltj, 
N. 

McDaniel,  Fisher  &  Spelman,  Ine.. 
Guarantee  Title  Building,  Cleveland. 
Placing  orders  with  newspapers  in  vari¬ 
ous  sections  for  Tonsiline  Company 
medical.  Canton,  Uhio. 

.Milne  &  Co.,  Exchange  Building,  Seattle, 
Wash.  Now  handling  account  for  Gil¬ 
more  &  Burke,  Inc.,  Seattle. 

Feck  -Ydvertlslng  .-\gency,  444  Madison 
avenue.  New  York.  Again  placing  orders 
with  a  few  newspapers  in  selected  sec¬ 
tions  for  McCoy's  Laboratories,  Inc, 
New  York. 

Stack-Goble  Advertislnz  Agency,  8  S. 
Michigan  avenue,  Chicago.  Again  placing 
orders  with  newspapers  for  the  Paris 
Medicine  Company,  Groves  Laxative 
Bromo,  quinine,  St.  Louis. 


Thai  rtpresanis  lha  retail  sales  in 
Charleston,  Was!  Vlrjinia,  last  year — 
lha  bifsasl  for  lha  entire  Stale. 
Which  isn't  surirrisins,  baini  one  of 
the  richest  cities  per  capita  in  lha 
U.  S.  .  .  .  Gel  your  shara  of  this 
Irciaandous  business  via  THE 
CHARLESTON  GAZETTE,  West 
Virfinia's  FIRST  Newspaper  in  both 
Circulation  and  National  Advar- 
lisinfl. 


Raprasantad  in  lha  National  field 
for  over  SO  years  by  lha 

GEO.B.DAVIDCO. 

110  Edit  42nd  St.,  New  York 
CHICAGO  DETROIT 
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. .  But  the  Government  Dollars 
come  flocking  back  to 

NEW  ENGLAND 


★ 


Recovery  rests  on  a  sounder  base  than 
.  government  spending  in  New  England. 
.Although  New  England  pays  more  in  taxes  to¬ 
wards  the  support  of  the  national  government, 
she  gets  less  in  direct  return.  And  this  has 
been  true  for  years.  New  England  has  stood 
on  her  own  feet! 

Consider  this  statement  from  the  October 
issue  of  Fortune:  “The  Federal  Emergency 
Relief  Administration  began  with  this  principle: 
I  half  of  its  appropriation  was  to  be  distributed 
on  a  matching  basis:  FERA  would  give  one 
dollar  for  relief  to  every  state  that  would  match 
(through  its  own  or  local  public  funds)  this  dollar 
with  three.  But  by  October,  1933,  even  this 
small  measure  of  control  had  to  be  abandoned. 
The  states  simply  couldn’t  meet  the  match. 
For  the  whole  year  of  1933,  only  seven  states 


(Connecticut,  Massachusetts,  Vernaont,  Maine, 
Delaware,  New  Jersey  and  Wyoming)  were 
capable  of  it.  ...” 

Four  out  of  seven  states  who  had  these  extra 
resources  were  in  New  England.  And  there’s 
a  good  reason.  The  money  spent  elsewhere 
naturally  gravitates  back  to  New  England’s  di¬ 
verse  industries.  Is  it  any  wonder  that  there  is 
more  purchasing  power  here?  Is  it  any  wonder 
that  the  indices  of  recovery  show  New  England 
leading  the  country?  It  pays  to  spend  your 
advertising  dollar  where  recovery  comes  soundly^ 
where  economic  conditions  are  uniformly  better. 

Let  the  52  key  newspapers  listed  at  the 
bottom  of  this  page  be  your  guide  in  increasing 
your  New  England  advertising  budget.  They 
cover  the  key  markets  in  the  section  of  the 
country  where  recovery  has  come  naturally. 


iSAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— Population  797,423 

Ad  Rates 

Ctrcu*  2,5M  It.OOO 
latlon  lines  lines 

'Portland  Press-Herald  Express, 


Sunday  Telegram . 

..(ME) 

59,983 

.29 

.16 

NEW  HAMPSHIRE- 

-Population  465,293 

"Con<»>rd  Monitor-Patriot . 

....(E) 

6,873 

.95 

.93 

t Keene  Sentinel . 

....(E) 

3,998 

.936 

.925 

'Manchester  Union-Leader 

..(ME). 

.33,374 

.15 

.12 

VERMONT— Population  359,611 

"Barre  Times . 

....(E) 

6.594 

.94 

.93 

ftBrattleboro  Reformer . 

....(E) 

3.374 

.935 

.92 

tttBurllngtoii  Free  Press . 

. . .  (M) 

16,352 

.965 

.965 

"Rutland  Herald . 

...(M) 

13,292 

.96 

.96 

MASSACHUSETTS- 

Population  4,249,614 

*  Attleboro  Sun . 

....(E) 

5,759 

.94 

.94 

'Boston  Eve.  American .... 

_ (E)  243,495 

.59 

.59 

'Boston  Sunday  Advertiser. 

_ (S)  468,871 

.75 

.75 

**Boston  Globe . 

(M8cE)  264,268 

.59 

.59 

tttBoston  Transcript . 

....(E) 

33,997 

.25 

.25 

"Boston  Post . 

...(M)  343,793 

.69 

.69 

"Boston  Post . 

....(S)  289,598 

.55 

.55 

tBrockton  Enterprise-Times. . . (E) 

39,999 

.19 

.16 

"Fitchburg  Sentinel . 

....(E) 

11,345 

.955 

.945 

"Greenfield  Recorder-Gazette.  .(E) 

6,154 

.945 

.945 

"Haverhill  Gazette . 

....(E) 

15,773 

.97 

.96 

Circu¬ 

lation 

tttHolyoke  Transcript  &  Tele- 

dram . (E)  16,568 

'Lawrence  Eadle-Trlbune. . . ,  (ME)  28,242 

"Lynn  Item . (E)  16,837 

'Lowell  Courier-Citizen  and 

Erenlnd  Leader . (M8cE)  18,897 

'The  Lowell  Sun . (E)  14,795 

"New  Bedford  Standard  Times 

and  Mercury . (M8tE)  48,166 

"New  Bedford  Sunday  Standard 

Times . (S)  25,476 

'North  Adams  Transcript . (E)  19,623 

"Pittsfield  Eadle . (E)  19,116 

"Salem  News . (E)  29,294 

'Taunton  Gazette . (E)  8,814 

"Worcester  Telegram  and 

Erenlng  Gazette . (M8cE)  195,743 

"Worcester  Sunday  Telegram .  .(S)  51,873 


Ad  Rates 
2,599  10,909 
lines  lines 


.065  .05 

.07  .07 
.09  .07 


.10  .10 

.05  .04 

.06  .06 

.09  .07 

.05  .035 

.28  .25 

.21  .18] 


RHODE  ISLAND— Population  687,497 

"Pasrtucket  Times . (E)  29,777  .09  .09 

'ProTldence  Bulletin . (E)  91,643  .20  .27  (B) 

'ProTidence  Journal . (M)  40,851  .12  .27  (B) 

'PrOTidencc  Journal . (S)  92,573  .20  .29 

tPrOTidence  News-Tribune . (E)  29,558  .10  .10 

tttWesterly  Sun . (EgcS)  5,269  .04  .04 

"Woonsocket  Call . (E)  16,907  .06  .06 


CONNECTICUT— Population  1,606,903 


Ad  Rates 

CIrcu-  2,509  10,009 
latlon  lines  lines 


'Bridgeport  Post  Telegram.  (M8cE)  43,226 

'Bridgeport  Post . (S)  21,729 

ttDanbury  News-Times . (E)  9,303 

"Hartford  Courant . (M)  37,912 

"Hartford  Courant . (S)  59,345 

'Hartford  Times . (E)  57,964 

"Middletown  Press . (E)  9,116 

'New  Britain  Herald . (E)  14,583 

ttNew  Haven  Register . (E8cS)  60,361 

"New  London  Day . (E)  14,399 

"Norwalk  Hour . (E)  7,597 

"Norwich  Bulletin  8c  Record(M8cE)  18,227 

"Stamford  Advocate . (E)  11,123 

'Waterbury  Republican  8c 

American . (M8cE)  27,868 

'Waterbury  Republican  Sc 

American . (E8cS)  33,199 


.125  .125 

.98  .98 

.06  .05 

.10  .10 

.15  .15 

.15  .15 

.055  .035 

.09  .08 

.16  .15 

.06  .05 

.945  .945 

.09  .07 

.065  .055 

.09  .09 

.09  .09 


(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin. 
tPublisbers’  AfBdavit  Oct.  1,  1933. 
ttPubllshers’  Affidavit,  Apr.  1,  1934. 

'A.  B.  C.  Publishers'  Statement,  Apr.  1,  1934. 

"A.  B.  C.  Publishers’  Statement,  Oct.  1,  1934. 
tttPublishers'  Affidavit,  Oct.  1,  1934. 
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CONTROL  OF  INQUIRER  FORMALLY 
TRANSFERRED  TO  PATENOTRE 

French  Statesman  and  Publisher  Will  Reside  in  Frwce,  Charles 
A.  Tyler,  Preudent,  Renuuns  in  Charge — Sale  Does  Not 
A£Fect  Evening  Ledger,  Mwtin  Says 

{Special  to  Eoitob  &  Publisher)  ware  or  of  the  Philadelphia  Inquirer 

Philadelphia,  Oct.  17. — Formal  company  of  Pennsylvania. 

announcement  was  made  today  by  It  was  reported  in  financial  circles, 
the  Philadelphia  Inquirer  oi  the  pass-  however,  that  the  Curtis-Martin  in- 


l  IIRPR  PORM  AI  I  Y  After  the  death  of  Mr.  Curtis  in  1933 

*  Ihe  name  of  the  publishing  firm  was 

rO  PATENOTRE  changed  from  Curtis-Martin  Newspa- 

— ; -  ^  ^  pers,  Inc.,  to  Public  Ledger,  Inc.,  of 

Will  Reside  in  Frwce,  Charles  which  John  C.  Martin  became  presi- 

in  Charge^ale  Does  Not  ^ 

after  the  purchase  of  the 

Iger,  Mwtin  Says  North  American  the  Associated  Press 

.  ,  T  •  membership  of  that  paper  was  kept 

\vare  or  of  the  Philadelphia  Inquirer  ^live  by  publication  of  a  tabloid  news¬ 


paper  called  the  Philadelphia  Sun, 
which  after  two  years  was  merged  with 
the  Public  Ledger.  The  memberships 


‘L^lrPaVnoT  TV  51  per  cent  Assayed  Press  held  Ty  tfie 

fejmond  Patenotre  and  his  mother,  of  the  _stock  in  the  newspaper.  An  ad-  phiiadelohia  Press,  the  Sun  and  the 


T  PublirL^ger  lapsed  at  the'* time 

Control  of  the  Philadelphia  In-  stock  was  in  the  hands  of  the  public  at  r  mergers  The  Asso- 

quirer  now  js  vested  in  the  Elverson  the  time.  No  hint  was  given  as  to  the  pfes^memSS  of  the  e“- 

price  paid  for  the  towering  Elverson  ^ing  Telegraph  was  transferred  to  the 
One  of  toda>  s  issue  Mid.  Building  at  Broad  and  Callowhill  u-.-enincr  Puhlir  T  ed^er  which  continues 

“The  news,  editorial,  political  and  Streets,  which  houses  the  newspaper  ,  ®  ’ 

_ I - -1 _ il...  _ _ j  ...  <^-^,loooon  to  hoio  It. 


Philadelphia  Press,  the  Sun  and  the 
Public  Ledger  each  lapsed  at  the  time 


One  of  today’s  issue  said. 

“The  news,  editorial,  political  and 
managerial  policies  remain  unchanged 
and  will  continue  along  the  same  lines, 
which  have  made  the  Inquirer  Philadel¬ 
phia’s  and  Pennsylvania’s  greatest 
morning  newspaj^r. 

“No  changes  in  personnel  are  con¬ 
templated.” 

The  announcement  was  signed,  “The 


p  ant,  but  It  was  assessed  at  p  400,000  ^he  Evening  Ledger  is  the  only  pa- 
at  the  time  of  the  sale.  The  toUl  pur-  remaining  of  several  under  control 
chase  price  of  the  newspaper  and  realty  ^ 


w'as  reported  to  be  on  the  basis  of 

$20,000,000. 

It  was  learned  today  that  the  trans¬ 
fer  was  executed  in  New  York  yester- 


of  Mr.  Curtis  and  Mr.  Martin  at  vari¬ 
ous  times  since  Mr.  Curtis  acquired  the 
Public  Ledger. 

Mr.  Patenotre,  who  will  be  associated 
with  his  mother  in  the  publication  of 


i3i,  i  ^  Himouncemcni  was  signea,  t  ne  j^y.  The  Evening  Ledger  announce-  .Ug  innuirer  has  had  a  brilliant  career 

••Tia  PI  r  t-  •’  c  A  ...  although  he  is  only  34  years  old.  He 

The  pverson  Corporation  referred  Mr.  Tyler,  who  was  vice-president  o^^ns  a  chain  of  daily  and  weekly  news- 
M  during  the  brief  peric^  and  general  manager  of  the  Inquirer  papers  in  France  and  is  said  to  be  the 

ownership,  remains  youngest  man  to  hold  a  Cabinet  position 
TOntrol,  from  1929  to  1930,  when  the  ,n  his  post  of  general  manager  besides  the  French  Government.  He  was 
^per  was  sold  to  Curtis-Martin  News-  being  president  under  the  Patenotre  ^^nder  Secretary  of  State  for  National 

Economy  in  the  cabinets  of  Herriot, 

Cxil  Tarrws  Ftvprenn  fr  Herbert  E.  Blackmail,  secretary  of  Paul-Boncour  and  Deladier. 

nntrp’i  hrnthpr  Inquirer  Company  under  the  El-  He  is  known  as  a  financial  and  in¬ 

ner  under  the  will  of  her^father^^^aiS^Q  '^rson,  Patenotre  and  Curtis-Martin  dustrial  economist  and  in  February, 

Elverson  Sr  who  wac  niihlisher'^from  ownership,  remains  in  that  post,  Mr.  1933,  published  a  book  on  international 
f  who. was  publisher  from  ,  r:  t,.  ,.  r  ,  ^  ^  f  .  .  .  .  . . 


1889  until  his  death  in  1911. 


Raymond  Patenotre,  young  French  Steele,  also  remain  in  charge 


Tyler  said.  The  editor,  John  T.  Custis,  currency  entitled  “Crisis — the  Monetary 
and  the  advertising  director,  George  G.  Drama.” 


Raymond,  who  was  born  in  Atlantic 


statesman  and  publisher,  is  head  of  the  Since  the  merging  of  the  morning  City,  and  a  sister,  Constance  Yvonne, 
Elverson  Corporation.  Its  offices  are  edition  of  the  Public  Ledger  with  the  wife  of  Count  Boni  de  Castellane,  for- 


in  the  Bankers’  Trust  Building,  New 
York. 


Inquirer  on  April  16  last,  the  Ledger’s  mer  French  Ambassador  to  Berlin  and 
name  has  appeared  in  a  subordinated  son  of  the  Marquis  de  Castellane  and 


Mr.  Patenotre  also  was  out  of  the  position  on  page  1.  No  change  in  this  the  former  Anna  Gould,  are  the  sur- 
city  at  tlie  time  of  the  announcement,  connection  is  contemplated,  it  was  said,  vivors  of  Mme.  Patenotre’s  three  chil- 
The  change  also  was  announced  in  Both  the  Public  Ledger  and  the  In-  dren. 
yesterday’s  late  editions  of  the  Phila-  quirer  had  long  been  leading  news-  Mr.  Patenotre  was  accompanied  to 

delphia  Ezvning  Public  Ledger  as  fol-  papers  in  Philadelphia,  with  histories  this  country  from  Paris  by  his  wife, 

^ows:  dating  back  in  the  case  of  the  Inquirer  who  was  Mile.  Jacqueline  Tome,  daugh- 

‘This  afternoon,  Mr.  John  C.  Mar-  to  more  than  100  years.  The  first  edi-  ter  of  Andrew  Tome,  a  member  of  the 
tin,  president  and  publisher  of  the  Eve-  tion  of  the  Inquirer,  then  called  the  French  Chamber  of  Deputies,  who  was 
ning  Public  Ledger,  issued  the  follow’-  Pennsylvania  Inquirer,  appeared  on  killed  in  the  Battle  oi  Verdun.  They 
*"?<  *  .  June  29,  1829,  as  an  evening  newspaper,  were  married  in  Paris  in  January,  1925, 

•  "  devote  all  of  our  atten-  jn  1850  the  Morning  Journal  was  amal-  in  the  fashionable  church  of  St.  Pierre 

Don  to  the  further  development  of  Ae  gamated  with  the  Pennsylvania  Inquirer  de  Chaillot.  Mme.  Patenotre  is  well 
Evening  Public  Ledger,  w'hich,  during  and  the  publication  was  transferred  to  know’n  in  Franco- American  society. 

ye^s,  has  made  such  re-  the  morning  field.  In  1859  William  W.  Her  mother  was  Mile.  Deveraux, 
nurkable  growth  that  today  it  is  one  Harding  became  the  sole  proprietor  of  daughter  of  a  prominent  French  in- 
u  T J?®  evening  newspapers  in  the  paper  and  changed  the  name  to  the  dustrialist.  z 

the  Lnited  States,  Public  Ledger,  Inc.,  Philadelphia  Inquirer.  - 

ux?  Elverson  ^^ration,  j^mes  Elverson,  Sr.,  then  publisher  R.  M.  PAGE  NAMED  EDITOR 

of"paris^  Fran^J'  contrTof  the^^PhiL^’  Golden  Days  and  other  successful  R.  M.  Page,  general  manager  of  the 
delohil  Ina Ji w  '  control  of  the  Phila-  ^veekly  magazines,  bought  the  Inquirer  Columbus  (Ga.)  Ledger  and  Enquirer, 

“‘This  sale  in  nn  vL-av  affprtc  tViA  on  ^larch  II,  1889.  During  his  owner-  has  been  named  editor-in-chief,  accord- 

Evenine  Public  Ledger  which  will  con  *^'1*  death  in  1911  under  jng  to  an  announcement  Oct.  10  by  J.  El. 

tinue  m  £  nubli^ed  nnXr  Ic  nlpsAm  ^olonel  James  p|ge,  publisher  of  both  newspapers, 

iwnershi?  and  ^Ja^aSment  ^  Elverson,,  Jr  the  paper  continued  to  M.  R.  Ashworth,  assistant  to  thVlTub- 

The  announcements  had  been  awaited  ?ain  in  circulation  and  prestige.  Usher,  success  Mr.  Page  as  general 

for  several  weeks,  since  it  became  At  the  death  of  Col.  Elverson  in  1929  manager  and  W.  E  Page  Jr.,  son  of 
known  Mr.  Patenotre  was  on  his  way  became,  under  the  will  of  W.  E.  Page,  president  of  the  W.  E. 

.  *  **  M  «•  H  IVAfentl  fllA  rtr/^r\Ar«V  .isR  .k1 2  oU 


WISCONSIN  A.P.  MEETS 

The  American  press  was  credited 
with  successfully  leading  the  nation  out  ! 
of  the  depression  by  Kent  Cooper,  gen. 
eral  manager  of  the  Associated  Press, 
who  addressed  33  member  papers  of  the 
A.  P.  in  Wisconsin  and  upper  Michi¬ 
gan  meeting  at  Milwaukee  last  week. 
He  also  denied  that  the  radio  will  ever 
replace  the  newspapers  and  asserted  it 
has  helped  rather  than  hindered  them. 

In  addition  to  Mr.  Cooper,  other 
A.  P.  executives  who  attended  the  meet¬ 
ing  included  W.  F.  Brooks,  J.  M.  Ken¬ 
drick,  Wilson  Hicks  and  L.  F.  Curtis 
of  the  executive  staff,  and  Byron  Price, 
chief  of  the  Washington  bureau. 

LEE  SMITH  JOINS  EXAMINER 

The  local  display  advertising  depart¬ 
ment  of  the  Sail  Francisco  Examintr 
has  added  Lee  Smith  to  its  staff  as 
promt  tional  advertising  manager,  ac¬ 
cording  to  Advertising  Director  Louis 
C.  Boone.  Mr.  Smith  was  for  a  num¬ 
ber  of  years  promotional  advertising 
manager  of  the  Omaha  (Neb.)  IVorld- 
Herald,  and  later  became  director  of 
the  personal  service  bureau  of  the 
Meyer  Both  Company,  Chicago.  His 
most  recent  cannection  has  been  in 
charge  of  a  promotional  advertising 
bureau  for  the  California  Newspaper 
Publishers  Association  operated  out  of 
its  L(  s  Angeles  office. 

HONOR  GAINESVILLE  DAILY 

For  the  second  consecutive  year  the 
Gainesville  (Texas)  Daily  Register  has 
been  awarded  a  silver  loving  cup  in 
competition  with  all  state  dailies  under 
3,500  circulation  for  the  “most  attract¬ 
ive  newspaper.” 

DAILY  APPOINTS  SPECIAL 

The  New  Bedford  (Mass.)  Mercury 
has  appointed  Geo.  B.  David  Company, 
New  York,  to  represent  it  in  the  na¬ 
tional  field. 


delphia  Inquirer. 


to  Philadelphia  to  resume  control 


Mr.  Tyler  told  Editor  &  Publisher  Mme.  Patenotre,  who  is  the  widow  newspapers,  was  appointed  business 

texlay  that  Mr  Patenotre  did  not  in-  Jules  Patenotre,  former  Ambassador  manager  and  will  supervise  the  account- 

tend  to  remain' in  this  country  because  the  United  States  from  FraiKC.  ing  and  collection  departments. 


of  his  prominence  in  French  affairs. 
“Mr.  Patenotre,  being  a  member  of 


Mme.  Patenotre  reorganized  the  capital 
structure  of  the  company  and  offered 


the  French  Chamber  of  Deputies,  will  representing  49  j^r  cent  of  the 

leave  the  United  States  about  Nov.  1  ownership  to  the  public  and  to  em- 
to  resume  his  political  and  business  du-  controlling  interests,  which 

ties  in  France,^  Mr.  Tyler  said.  retained  by  her,  was  later  pur- 


Regarding  published  reports  that  the  ^  ^  Curtis-Martin,  as  was  certain 

Inquirer  was  turned  back  to  the  Pate-  stock  then  outstanding  in  the  hands  of 
notres  under  an  amicable  agreement  the  public.  _  , . 

based  on  the  original  contract  of  sale,  Th®  history  of  the  Public  Ledger 
which  provided  that  the  transfer  could  ‘lates  from  its  founding  by  William  M. 
be  made  if  certain  provisions  of  the  Swain,  Arunah  S.  Abell  and  Azariah 
contract  were  not  fulfilled,  Mr.  Tyler  H.  Simmons  on  March  25,  1836.  In 
said :  1864  it  came  under  the  control  of  George 

“I  have  no  quarrel  with  the  reports  W-  Childs  and  exercised  a  strong  influ- 
which  have  been  published  referring  to  ence  on  public  affairs  during  the  30 
that  agreement.”  years  of  his  direction.  Following  his 


While  the  purported  provisions  were  death  it  was  sold  to  Adolph  S 


not  explained  they  were  supposedly  con¬ 
cerned  with  the  matter  of  finances. 

At  the  time  of  the  sale  in  1930  to 


publisher  of  the  New  York  Times,  who 
sold  it  in  1913  to  Cyrus  H.  K.  Curtis. 
Mr.  Curtis  subsequently  bought  and 


Curtis-Martin  Newspapers,  Inc.,  sue-  merged  with  it  the  Philadelphia  Press 
ceeded  by  Public  Ledger,  Inc.,  follow-  and  the  North  American,  purchased 
ing  the  death  of  Cyrus  H.  K.  Curtis,  from  the  Wanamaker  interests.  In  1914 
no  mention  was  made  of  the  purchase  he  started  the  Evening  Public  Ledger, 
price,  either  of  the  stock  control  of  the  with  which  he  merged  the  Evening  Tele- 
Philadelphia  Inquirer  Company  oi  Dela-  graph,  which  he  had  purchased. 


More 

Biggest  general  adver¬ 
tising  gain  among  all 
nine  New  York  news¬ 
papers,  first  nine 
months:  627,000  lines 


NEW  YORK 

TUtalb  STtibutu 


Try  If 
Out  In — 

MICHIGAN 

‘‘Where  Business  is  Better” 
The  eight  Booth  Newspaper 
Markeb  with  their  concentrated 
circulation  coverage  offer  an  ex¬ 
cellent  opportunity  for  test  cam¬ 
paigns. 

258,428  Circulation 

N«t  Paid  A.  8.  C  Publiihcn'  Staltiiienb  Fm 
Period  Eadiai  Sap(a«baf  30, 1934 


BOOTH 

NEWSPAPERS 

INC. 

I.  A.  Klein,  Inc. 

New  York 


the  senior  Mr.  Elverson,  the  pro^rty  Page  Corporation,  publishers  of  the 


JSaiMi  Dalrllm 
I  Uamh 
t  JaSaObciTilrid 
\y,Ct,M,Tmn 
j>adu|«  Cbaidt  / 
'tm  Uw  Dilrllni 


Cline  -  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  buttem  control 
IS  used  by 
Waterloo  Courier 
Waterloo,  Iowa 
Atk  them  about  it 
CUNE  ELEC.  MFC.  CO. 
Chicavoi  ni  Want  Wackar  Drive 

Naw  Yorki  Daily  Nawa  Bldg., 
2»  Eaat  4Znd  Straat 
Saa  Franclacai  Firat  Natiaaal 
Baok  Building 
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u.  S.  WILL  SCAN  RADIO 
PROGRAMS  IN  EAST 


NEW  STUDIOS  PLANNED 


Trade  Commiaaion  Continuea  Hunt 
for  Fadae  and  Mialeading  Adver- 
tiaing — Aaka  Continuity  From 
Ten  Statea 


(Special  to  Editor  &  Publisher) 
Washington,  D.  C„  Oct.  16 — The 
drive  to  eliminate  false  and  mislead¬ 
ing  advertising  from  radio  programs 
nas  renewed  this  week  when  the  Fed¬ 
eral  Trade  Commission  called  for  the 
advertising  continuities  used  between 
Kov.  15  and  30  in  10  states,  the  Dis¬ 
trict  of  Columbia  and  Puerto  Rico. 

The  states  are  Maine,  New  Hamp¬ 
shire,  Vermont,  Rhode  Island,  Con¬ 
necticut,  Massachusetts,  New  York, 
New  Jersey,  Delaware  and  Maryland. 

In  response  to  its  first  call,  cover¬ 
ing  advertising  programs  for  the  month 
of  July,  the  Commission  received  180,- 
877  continuities.  Of  these,  161,4^ 
were  found  to  be  subject  to  no  criticism 
and  were  filed  without  further  action. 
The  remaining  22,411  were  referred  for 
further  examination.  Of  the  10  net¬ 
work  systems  and  598  broadcasting  sta¬ 
tions  in  the  country  all  filed  their  con¬ 
tinuities  in  compliance  with  the  Com¬ 
mission’s  request,  while  the  continuities 
submitted  by  transcription  companies 
represent  95  per  cent  of  the  total  vol¬ 
ume  of  such  advertising. 

With  respect  to  the  procedure  as  to 
electrical  transcription  of  advertising 
matter,  the  Commission  has  made  a 
modification  to  the  extent  that  hereafter 
the  Commission  desires  copies  to  be  fur¬ 
nished  of  all  commercial  announcements 
appended  to  or  given  in  connection 
with  a  transcription,  electrical  or  other¬ 
wise.  where  such  commercial  programs 
are  delivered  or  read  by  an  announcer 
in  the  local  stations. 

The  Trade  Commission,  it  announced. 


St.  Loui«  Post-Di*patck  !•  Expanding 
lu  Radio  Facilities 

The  St.  Louis  Post-Dispatch  has 
let  the  contracts  for  the  construction 
of  new  studios  for  its  radio  station, 
KSD.  They  will  be  occupied,  the 
newspaper  announced,  in  order  that  the 
broadcasting  station  may  take  full  ad¬ 
vantage  of  a  permit  granted  by  the 
Federal  Communications  Commission 
to  increase  its  power  from  1,000  to 
2,500  watts  in  the  daytime  and  from 
500  to  1,000  watts  at  night. 

The  new  studios,  together  with  the 
program  offices  and  broadcast  control 
rooms,  will  occupy  two  stories  of  the 
Post-Dispatch  building  at  Twelfth 
Boulevard  and  Olive  street.  Entrance 
will  be  from  the  ground  floor  lobby  of 
the  building. 

Two  studios  will  be  utiltized.  Both 
will  be  two  stories  high  and  will  be 
treated  accoustically  in  the  same  man¬ 
ner  as  the  latest  NBC  studios  of  Radio 
City.  The  present  offices  on  the  sec¬ 
ond  floor  of  the  building  will  be  re¬ 
tained  for  the  station  director’s  offices. 

Construction  of  a  new  amplifier,  to 
make  possible  2,500-watt  transmission 
in  the  daytime,  will  begin  this  month, 
and  the  station  will  be  ready  by  Jan.  1 
to  use  the  full  power  authorized. 


A.P.  EDITORS  DISCUSS 
NEWS  PROBLEMS 


(Continued  from  page  15) 


Other  reports  on  intimate  problems 
included  “The  Old  Order  of  News 
Gathering  Changes  at  Washington,’’  by 
Byron  Price,  chief  of  the  Washington 
bureau,  with  Roy  Roberts,  Kansas  City 
Star,  leading  the  discussion;  “Sports 
Paying  Dividends  Again  Under  New 
Deal,  challenge  Newspaper  Enterprise 
VV’ith  Fresh  Reader  Interest,”  by  Alan 
J.  Gould,  general  sports  editor,  with  dis¬ 
cussion  led  by  N.  R.  Howard,  Cleve¬ 
land  Plain  Dealer;  “What  the  New 
Deal  Means  for  the  Market  Page,”  by 
L.  F.  Curtis,  superintendent  of  markets, 
with  discussion  led  by  J.  Edwin  Mur¬ 
phy,  Baltimore  Sun ;  and  "Controlled 
Lighting  Flashes,  or  Shooting  the  News 
Around  the  World,”  by  \V’.  J.  McCam- 
bridge,  traffic  executive,  with  discus¬ 
sion  led  by  Marvin  Creager,  Milwaukee 
Journal. 

The  convention  closed  Friday  evening, 
Oct.  12,  with  a  banquet,  at  which 
music  and  entertainers  were  furnished, 
arranged  through  the  efforts  of  Henry 
Justin  Smith  and  Hal  O’Flaherty,  Chi¬ 
cago  Daily  News,  in  cooperation  with 
the  National  Broadcasting  Company. 


Barney  Thompson,  of  the  Rockford 
(Ill.)  Consolidated  Newspapers,  Inc., 
was  elected  president  of  the  Illinois 
Associated  Press  Editors’  Association, 
Oct.  10  at  the  annual  meeting  preceding 
the  national  gathering  here  of  A.P. 
managing  editors.  Mr.  Thompson  suc¬ 
ceeds  V’ictor  Moffett,  Monmouth  (Ill.) 
Review-Atlas.  Robert  Rennick,  Spring- 
field  Illinois  State  Journal,  was  elected 
vice-president. 


NAMED  W.  F.  HALL  CHAIRMAN 

Frank  R.  Warren  has  been  elected 
chairman  of  the  executive  committee  and 
Hadar  Ortman  president  of  the  W.  F. 
Hall  Printing  Company,  it  was  an¬ 
nounced  this  week  following  a  meeting 
of  the  board  of  directors.  Mr.  Ortman 
was  formerly  director  of  operations  and 
finance  of  Meredith  Publishing  Com¬ 
pany,  Des  Moines,  la. 


1932  PAPER  LEVEL  RESTORED 

Employes  of  the  Anglo-Canadian 
Pulp  Mills  are  receiving  a  pay  boost 
of  from  4  to  6  per  cent,  retroactive 
to  Sept.  30,  it  was  announced  Oct.  13. 
In  addition  officials  of  the  company 
announced  that  there  wruld  be  a  mini¬ 
mum  of  $3  per  day  for  inside  workers 
in  the  future.  With  the  latest  increase, 
wages  of  paper  mill  workers  have  now 
been  restored  to  their  1932  level. 


“is  very  much  gratified  at  the  coopera¬ 
tion  furnished  by  the  network  systems, 
the  stations  and  the  advertisers  and  is 
much  encouraged  over  the  progress 
made  in  ridding  radio  advertising  of 
false  and  misleading  matter.” 


ASSAULT  SUIT  FAILS 


New*  Men  Acquitted  of  Aiding  in 
Blue  Eagle  Riot 

The  suit  of  Max  L.  Komen  against 
the  St,  Louis  Star-Times,  which  also 
named  Edward  Harris,  a  reporter,  and 
Lawrence  Gahn,  a  photographer,  as  de¬ 
fendants,  was  taken  from  a  jury  Sept. 
26  by  Circuit  Judge  Landwehr. 

The  Star-Times  and  the  two  em¬ 
ployes  were  charged  with  aiding  and 
abetting  Robert  Wright,  an  unemployed 
cook,  in  committing  an  assault  on  Ko¬ 
men  at  the  latter’s  restaurant  in  St. 
Louis  Aug.  14,  1933. 

The  plaintiff  asserted  Wright  had 
gone  to  the  restaurant  for  the  purpose 
of  compelling  the  owner  to  “kiss  the 
NRA  blue  eagle,”  and  that  the  Star- 
Times  was  notified  in  advance,  but  did 
nothing  to  prevent  the  assaidt.  The 
Star-Times,  the  reporter  and  the  pho¬ 
tographer  denied  the  charges. 

Judge  Landwehr  held  that  under  the 
law  and  evidence  the  plaintiff  was  not 
entitled  to  a  verdict  against  the  de¬ 
fendants.  Counsel  for  Komen  took 
non-suit,  with  permission  to  ask  the 
court  to  set  aside  its  ruling. 


$50,000  UBEL  SUIT  HLED 

Charging  that  a  story  printed  by  the 
Long  Beach  (Cal.)  Sun  concerning  an 
asserted  automobile  accident  as  a  re¬ 
sult  of  which  the  plaintiff  and  her 
companion  were  booked  on  intoxication 
charges,  exposed  her  to  hatred  and  con¬ 
tempt,  and  caused  relatives  and  friends 
to  shun  her.  Ruby  Redell  seeks  $50,000 
from  the  newspaper  in  a  libel  action 
filed  last  week. 


TYPE  DRESS  CHANGED 

The  Richmond  (Va.)  News  Leader 
has  changed  its  type  dress  and  is  now 
being  printed  in  Intertype  Ideal  News 
Face,  7j4-point  open-face  type  on  an 
8-point  slug.  Headline  dress  was  light¬ 
ened  by  a  shift  to  cap  and  lower  case 
heads  throughout 


No  Drought  in 
Southeastern  Ohio 


Ohio  seems  to  be  erroneously  listed  as  a  drought  state.  Southeastern  Ohio 
is  most  emphatically  NOT  drought-stricken.  The  main  crop,  which  is  corn, 
is  the  best  in  years.  Wheat,  which  ranks  second,  is  somewhat  reduced  in 
quantity  but  its  quality  is  far  above  the  average.  Hay  and  oats  suffered  to 
some  extent  from  the  lack  of  rain  in  the  late  Spring  but  are  sufficient  for  local 
needs.  Potatoes,  berries,  melons  and  vegetables  are  all  far  above  the  average. 
With  corn  13  feet  high  and  the  ears  nine  feet  above  the  ground  and  with 
potatoes  yielding  over  460  bushels  to  the  acre  there  could  be  no  drought  damage. 

The  cities  of  Athens,  Marietta,  Lancaster,  Bellaire,  ^Martins  Ferry,  Cam¬ 
bridge,  Steubenville,  New  Philadelphia,  Dover,  Uhrichsville,  Dennison, 
Coshocton,  Mt.  Vernon,  Newark  and  Zanesville,  all  of  which  are  surrounded 
by  large  agricultural  areas,  are  in  a  most  healthy  and  prosperous  situation 
insofar  as  agriculture  is  concerned. 

ZANESVILLE,  the  metropolis  of  Southeastern  Ohio,  situated  at  the  head 
of  navigation  on  the  Muskingum  River  and  the  location  of  the  U.  S.  Army 
Engineering  Corps,  which  has  charge  of  the  thirty-four  million  dollar  flood 
control  project  in  the  8,000  square  miles  of  the  Muskingum  Watershed  Con¬ 
servancy  District,  is  one  of  the  fortunate  cities  of  the  country.  More  than 
1,000  men  are  already  busy  preparing  plans  for  fifteen  huge  dams  in  the 
district  and  in  the  prevention  of  soil  erosion  in  Muskingum  County.  Within 
the  next  few  months  8,000  men  will  be  employed  and  the  project  will  require 
three  years  for  its  completion. 

There  are  no  empty  homes  or  offices  and  practically  no  empty  business 
rooms  in  Zanesville.  With  the  government-aided  housing  campaign  now 
under  way,  our  industries,  which  are  largely  related  to  the  building  trades, 
will  all  be  active,  and  of  all  the  communities  in  the  countrj'  this  will  be  one 
of  the  most  productive  to  the  national  advertiser. 


The  Zanesville  Publishing  Co. 


The  Times  Recorder 

Morning 


PUBLISHERS  OF 

The  Zanesville  Signal 

Evening 


The  Times  Signal 

Sunday 
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Retail  News  and  Notes 


By  RICHARD 

rHE  News  of  the  Montn  in  Retail¬ 
ing  niay  well  be  the  Fourth  Annual 
Retail  Conference  at  Pennsylvania  State 
College  under  the  auspices  of  the  Retail 
Bureau  of  the  Extension  Service  and  of 
the  Pennsylvania  Retailers’  Association. 

«  4>  « 

Organization  of  Retailers  for 

Articulate  Expression,  which  is  be¬ 
ing  so  strongly  urged  nationally,  is  fast 
becoming  a  fact  in  Pennsylvania.  One 
of  the  first  speeches  at  the  State  Col¬ 
lege  Conference  was  that  of  John  E. 
Means,  secretary  of  the  State  Retailers’ 
Association.  He  described  the  forma¬ 
tion  this  June  and  July  of  the  Pennsyl¬ 
vania  Council  of  Retail  Associations,  in¬ 
cluding  lumbermen,  shoe  stores,  hard¬ 
ware  dealers,  bakers,  grocers,  millers 
and  feed  dealers,  pharmacists  and  hotel- 
men.  Prime  object ;  to  oppose  the  state 
sales  tax.  On  Sept.  29  the  Council 
asked  all  candidates  for  the  general 
assembly  at  )the  November  elections 
whether  they  were  for  or  against  the 
sales  tax;  and  promised  them  to  pub¬ 
lish  their  answers  about  Oct.  15.  Mr. 
Means  estimated  that  20  per  cent  of  the 
tax  income  of  the  state  from  industry 
and  business  for  the  last  two  years  came 
from  retailers — over  nine  millions  in  the 
one  per  cent  sales  tax,  over  five  millions 
in  license  tax,  and  more  than  three  mil¬ 
lion  in  capital  stock  tax. 

« 

J^ETAIL  Sales  Tax  in  different  states 
was  the  subject  of  a  paper  by 
Dr.  Reavis  Cox  of  Columbia  Univer¬ 
sity,  co-author  of  “The  Sale?  Tax  in 
the  American  States.”  The  experi¬ 
ment  has  been  recently  tried  in  19  states, 
and  is  still  operative  in  16 — most  of 
which  are  likely  to  keep  it,  because  it 
does  produce  revenue.  Dr.  Cox  des¬ 
cribed  an  intensive  study  of  the  sales 
tax  in  New  York  (one  per  cent),  Illin¬ 
ois  (two  per  cent),  and  Michigan  (three 
per  cent).  In  the  early  period  the  re¬ 
tailer  b^rs  the  burden — he  does  not 
know  how  to  pass  it  on,  and  sometimes 
does  not  even  know  there  is  any  tax  to 
pass  on  until  it  is  time  to  pay  it.  In 
Moline  and  Rock  Island,  III.,  merchants 
competing  with  stores  in  Davenport, 
Iowa,  which  were  not  taxed  on  sales 
had  (in  some  instances  but  not  all)  to 
absorb  the  tax  or  loss  business.  But 
Dr.  Cox  says  the  “evidence  on  this  point 
did  not  prove  anything,  except  that  the 
influence  of  inter-state  trade  was  sur¬ 
prisingly  small  for  retailers.  In  poor 
localities  it  is  harder  for  the  retailer  to 
pass  on  the  tax.  And  the  higher  the 
tax,  the  more  imperative  it  is  to  pass  it 
on:  one  per  cent  is  not  a  very  heavy 
burden ;  two  per  cent  is  worse,  but  is 
not  enough  to  be  passed  on  always;  but 
three  per  cent  is  too  much  to  absorb! 
On  large  units  it  is  naturally  easier  to 
pass  the  tax  on  to  the  consumer  than 
with  small-price  goods.  And — a  matter 
of  organization,  largely — the  larger  es¬ 
tablishment  is  more  certain  to  avoid  ab¬ 
sorbing  the  tax  than  the  small  concern. 
Dr.  Cox  also,  talked  about  how  to  pass 
on  the  tax — or,  more  precisely,  how 
difficult  it  is  to  do  without  annoying  the 
customer.  The  retailer  must  remember 
when  he  considers  the  burden  of  a 
threatened  sales  tax  that  his  choice  is 
between  this  and  some  other  burden  like 
additional  income  or  real  property  tax. 
The  experts  in  the  past  have  condemned 
the  sales  tax  on  the  hypothesis — now 
found  not  to  be  a  fact — that  it  is  uni¬ 
formly  and  completely  passed  on  to 
consumers,  regardless  of  their  ability 
to  pay. 

«  *  « 

CURRENT  Facts  In  Retailing,  a  talk 
by  Dr.  Wilford  White,  (Thief  of 
the  Marketing  Research  and  Service 
'Division  of  the  Federal  Bureau  of  Com¬ 
merce,  developed  the  importance  of  re¬ 
tail  business,  and  the  promise  that  better 
retail  business  gives  of  better  general 
business.  Illustrative  matter  is  much 
the  same  as  that  which  bulks  so  largely 
in  this  column  every  week.  The  last 
part  of  Dr.  White’s  address  outlined  the 
various  sources  of  information  on  busi¬ 
ness  in  different  Federal  offices. 


WEBSTER 

Other  speeches  at  this  very  important 
conference  were:  Dr.  Paul  H.  Nystrom 
on  the  bright  outlook  for  the  small  re¬ 
tailer;  Channing  E.  Sweitzer,  of  the 
National  Retail  Dry  Goods  Association, 
on  retailers  and  manufacturers  codes; 
Dr.  Willard  Thorp  on  “A  Square  Deal 
for  the  Consumer”;  and  H.  (Gordon 
Hayes  on  “Unemployment  Insurance 
and  the  Retailer.”  All  the  speeches  and 
the  prcceedings  of  the  Conference  will 
be  printed,  and  for  $1.(X)  a  copy  may  be 
secured  from  Prof.  H.  G.  Pyle,  State 
College,  Pennsylvania. 

«  * 

LJ  OLID  AY  Business  in  New  York 
on  Columbus  Day  was  excellent. 
One  of  the  advantages  that  this  holiday 
gives  New  York  is  an  opportunity — 
well  in  advance  of  Election  Day — to  get 
the  feel  and  sometimes  the  inspiration 
of  one  big  special  shopping  day.  The 
preparations  this  year  were  elaborate. 
The  Sun  for  the  11th  was  64  pages, 
thanks  to  heavy  promotions  by  depart¬ 
ment  and  specialty  stores.  Blooming- 
dale’s,  Stern’s  and  Abraham  &  Straus 
each  used  spreads — and  Gimbels  with 
14  columns  on  facing  pages,  six  and 
eight,  got  (perhaps)  as  much  attention 
value  as  with  16.  The  goods  especially 
promoted  were  men’s  and  women’s  wear 
(.notably  furs),  furniture,  draperies  and 
rugs.  Total  volume  for  the  day  seems 
to  have  been  around  10  per  cent  better 
this  year  than  last  year,  and  even  far¬ 
ther  ahead  of  the  1932  record.  Many 
stores  were  open  extra  hours.  The  big 
volume  of  business  was  on  women's 
and  children's  wear.  A  few  stores  had 
good  sales  in  furniture  and  floor  cover¬ 
ings,  but  the  total  was  not  up  to  last 
vear’s  Columbus  Day. 

*  ♦  ♦ 

IlyT  EN’S  ll'car  the  second  week  in 
Zrl  October  was  selling  better  than 
any  time  this  fall.  In  New  York  the 
Hearn  No-Profit  Plan  concentrated  for 
Columbus  Day  on  “30,000  men’s  wool 
suits  and  overcoats.  Yes  REAL  Cloth¬ 
ing — Not  at  $30,  Not  at  $20 — But  $10. 
We’re  opening  A  NEW  FLOOR  a 
City  Block  Long  for  this  Event !”  The 
announcement  said  that  the  sale  was 
originally  planned  for  Madison  Square 
Garden... “we  couldn’t  because  of  the 
Rodeo.  So  we  opened  up  25,000  square 
feet  of  space,  385  extra  help.”  The 
sale  opened  at  8  .•\.  M.  on  Columbus 
Day,  and  the  store  was  open  till  8:30 
P.  M.  The  next  day’s  advertisement 
of  the  store  said:  “We  had  made  ample 
preparation  to  handle  30,000  customers 
in  a  period  of  12  hours.  We  never 
dreamed  that  5,000  men  would  be  there 
within  the  first  hour  alow... Since  the 
Hearn  Plan  was  put  into  operation  a 
few  weeks  ago,  we  have  served  half  a 
million  more  i)eople  than  in  the  same 
period  last  year.”  And  a  P.  S. :  “we 
shall  be  able  to  continue  our  sale  of 
Men’s  Clothing.”  Instead  of  385  sales¬ 
men  for  the  occasion,  it  was  necessary 
to  have  585 !  And  police  kept  the  wait¬ 
ing  customers  in  line. 

*  *  * 


the  5th  floor.  Seven  pages  of  advertis¬ 
ing  in  the  New  York  American  an- 
noimced  this  entertainment  and  sale. 

Earlier  in  the  month  Bambergers  in 
Newark  had  a  3-day  hunting  and  game 
show  with  turkey  calls  by  William 
Pinkerton  of  Bayonne  and  talks  on 
shooting  and  archery  and  a  display  of 
John  Jonas’  mounted  animals. 

At  Central  Park  on  Columbus  Day 
nearly  a  1,000  model  sailboats  and  motor 
boats  took  part  in  a  regatta  under  the 
sponsorship  of  R.  H.  Macy  &  Co. 
Medals  for  first,  second  and  third  in 
eight  classes  were  distributed,  and  cow¬ 
boys  from  the  rodeo  sang  songs  and 
did  rope  tricks. 

Beginning  Monday  the  15th  Abraham 
&  Straus’  Sixth  Annual  Educational 
Toy  Week  gave  the  first  showing  of 
Dr.  Alexander  Gesell’s  motion  pictures 
with  sound  showing  the  development  of 
an  infant  month  by  month,  as  revealed 
by  his  experiments  at  Yale  Univer¬ 
sity.  On  Monday  at  3  a  debate  on  the 
question  “Are  the  first  five  years  the 
most  important?”  was  given. 

Equally  serious  and  out-of-the-ordi- 
nary  is  the  NN’anamaker  Regional  Art 
Exhibition  of  Contemporary  American 
Painting,  250  oils  not  previously  shown 
in  this  region,  open  daily  to  the  public 
from  9  A.  M.  to  5:30  P.  M.  on  the  4th 
floor.  South  Building,  New  York.  A 
similar  show  of  painters  in  the  Phila¬ 
delphia  region  opened  simultaneously  in 
the  Philadelphia  store.  Malcolm 
Vaughan  of  the  New  York  American 
calls  the  New  York  exhibit  “the  most 
important  exhibit  of  contemporary 
American  painting  ever  held  outside  a 
museum.”  And  Henry  McBride  in  the 
New  York  Sun,  stepping  momentarily 
out  of  his  character  as  art  critic,  says: 
“The  big  store’s  profit  is  indirect,  but 
obvious,  since  the  tie-up  between  art 
and  prosperity,  in  spite  of  all  that  the 
communists  say  to  the  contrary,  is  in¬ 
contestable.”  Each  of  these  reviews 
was  accompanied  by  reproductions  of 
.some  of  the  paintings. 

♦  ♦  * 

OPEN  Competition  in  Advertising  is 
not  common — not  the  sort  that  ac¬ 
tually  recognizes  a  competitor’s  copy. 
So  these  three  short  advertisements  in 
the  Ncio  York  Herald  Tribune  of  re¬ 
spectively  the  lOth,  11th  and  12th  of 
(October  are  worth  reprinting.  Each 
was  in  the  Public  Notices  classification, 
and  was  the  first  in  the  class  for  the 
day  (in  most  editions). 

Oct.  10:  “Bob — You  were  seen  yes¬ 
terday  on  William  Street.  Was  that 
a  Rogers  Peet  Forecaster  suit  you 
wore?  Sybil.” 

Oct.  11:  “Sybil — No;  that  suit  you 
saw'  on  me  Tuesday  was  a  Hart,  Schaff- 
ner  &  Marx — bought  at  Wallach’s. 
Bob.” 

Oct.  12:  “Sybil  Watch  Out!  Some¬ 
body  is  crashing  in  on  our  code  and 
using  my  name.  Of  course  it  was  a 
Rogers  Peet  Forecaster.  Your  Bob.” 

m  *  m 

OTHER  Men’s  JYcar  Promotions. 

Before  the  Hearn  $10  sale,  Moe 
Levy  &  Son  had  advertis^  (full  page) 


a  Recovery  Drive  with  suits,  topcoats, 
overcoats  and  tuxedos  at  $17.95  and 
$23.95.  Copy  began:  “Has  your  salary 
^en  increased  ?  Are  you  better  off  finan¬ 
cially  than  you  were  six  months  ago?" 

And  Macy  had  opened  a  new  lower 
priced  section  with  suits  at  $18.74— 
“verified  values  $29.50  and  $23.50... a 
get-acquainted  offer.” 


5EPTEMBER  Retail  Business  This 
Year  the  country  over  was  four  per 
cent  above  last  September,  and — taking 
into  account  the  fact  that  there  was  one 
less  selling  day  this  September  than 
last — the  adjusted  gain  was  nine  per 
cent.  But  the  month  was  not  as  good 
on  a  seasonal  index  basis  as  this  August 
The  Federal  Reserve  Board  index  was 
76  for  September,  79  for  August,  and 
72  for  July.  The  greatest  increases 
over  last  year  for  the  nine  months  were 
in  Atlanta  (29  per  cent),  Dallas  (25 
per  cent),  Chicago  and  Cleveland  (both 
19  per  cent),  St.  Louis  (18  per  cent), 
Kansas  City  (17  per  cent),  Richmond 
(17  per  cent).  For  the  whole  country 
the  gain  over  last  year  for  the  niw 
months  was  13  per  cent. 

*  *  * 


CHAIN  Store  Gains  Continued  Good, 
though  not  up  to  the  earlier  part 
of  the  year.  For  the  ninth  four-week 
period  in  its  fiscal  year,  up  to  Oct.  8, 
Sears,  Roebuck  &  Co.  did  $31,201216 
against  $26,311,738  last  year,  same  four 
weeks — an  increase  of  18.6  per  cent.  For 
the  36  weeks  from  Jan.  30,  total  busi¬ 
ness  was  $215,734,767  this  year  and 
$177,066,524  last  year — that  is,  an  in¬ 
crease  of  21.8  per  cent.  The  company 
plans  to  open  15  to  20  smaller  stores 
each  year. 

J.  C.  Penney  Company’s  sales  this 
September  were  better  than  for  any 
previous  September — and  22.7  per  cent 
above  September,  1933  ($19,984,407 

against  $16,288,141) ;  and  the  nine 
months’  gross  was  only  21.7  per  cent 
better  than  last  year.  The  fact  that 
this  chain  did  relatively  better  in  Sep¬ 
tember  than  earlier  in  the  year  is  sig¬ 
nificant  of  what  is  happening  in  the 
smaller  towns  and  more  rural  areas  in 
which  the  Penney  stores  are  situated- 
most  chains  are  in  moderately  large 
centers. 

Lane  Bryant,  Inc.,  showed  a  Septem¬ 
ber  gain  of  8.3  per  cent,  and  a  nine- 
months’  increase  over  1933  of  15.2  per 
cent. 

The  Lerner  Stores  sales  this  Septem¬ 
ber  were  22.9  per  cent  better  than  last 
September ;  and  for  nine  months  the  in¬ 
crease  over  last  year  was  30.3  per  cent. 

Melville  Shoe  (Torporation  sales  this 
September  were  25.6  per  cent  above  last 
September  and  for  40  weeks  the  in¬ 
crease  over  last  year  was  30.4  per  cent 
Rose’s  5,  10  &  25  Cent  Stores  did  21 
per  cent  more  business  this  September 
than  last,  and  for  nine  months  25.7  per 
cent  more  than  in  1933. 

September  sales  of  25  chain  and  mail¬ 
order  concerns,  as  reported  by  Merrill, 
Lynch  &  Co.,  amounted  to  $183,980,350 
this  year,  and  $164,973,324  last  year. 


-VTON-MERCHANDISING  Activi- 
■I  »  ties  have  had  something  to  do 
with  the  success  of  Hearn’s  new  plans. 
The  week  before  Columbus  Day,  Friday 
was  Founder’s  Day,  “honoring  the  foun¬ 
der,  James  A.  Hearn,  whose  original 
slogan,  ‘(Theap,  for  Cash,’  attains  a 
glorious  pinnacle  today.”  And  on  Foun¬ 
der’s  I3ay  General  Hugh  Johnson  spoke 
at  Hearn’s,  and  to  him  Hearns  “dedi¬ 
cated  the  greatest  event  of  the  year.” 
.And  besides  the  news  sense  at  Hearns 
there  has  been  plenty  of  showmanship 
and  lots  of  entertainment. 

Gimbles  Founders  Days,  the  12th 
(Columbus  Day)  and  13th  were  signal¬ 
ized  by  a  12-page  circular  “crammed 
full  of  438  special  bargains,”  and  by 
“interesting  events  going  on  all  over 
the  store”.  .  .“Bugs’"  Baer  broadcasting 
direct  from  the  store  at  9 :30,  Uncle 
Don  on  the  Sth  floor  at  10,  Prudence 
Penny  at  the  mattress  exhibit  at  1  P.  M. 
and  Lazy  Dan  on  the  8th  floor  at  7 :30 
P.  M.  on  Friday;  and  all  day  Friday 
and  Saturday  a  circus  with  clowns  on 
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radio  stations  must  have  news 

YANKEE  NETWORK  CHIEF  DECLARES 

**One  of  Most  Important  Factors’*  In  Broadcasting,  He  Tells  Com¬ 
munications  Commission — Others  Tell  of  Educational 
Broadcsists 

By  GEORGE  H.  MANNING 
Waahington  Correspondent,  Editor  St  Publisher 

WASHINGTON,  D.  C,  Oct.  17— 

Broadcasting  of  news  bulletins  is 
one  of  the  most  important  factors  in 
the  successful  operaticm  of  a  radio  sta¬ 
tion,  according  to  testimony  by  John 
Shepard,  3rd,  president  of  the  Yankee 
.Network,  Inc.,  before  the  Federal  Com- 
aiunications  Commission. 

He  appeared  in  opposition  to  a  Con¬ 
gressional  propmal  which  would  allo¬ 
cate  iijcreased  air  time  to  non-commer¬ 
cial  organizations. 

Estimating  the  normal  weekly  ex¬ 
pense  of  broadcasting  news  over  the 
various  New  England  stations  compris¬ 
ing  the  Yankee  Network  at  $1,500, 

Shepard  expressed  the  belief  that  such 
broadcasts  are  directly  in  the  public 
interest  and  educational. 

"If  the  broadcasting  industry  is  to 
continue  to  be  an  essential  part  of  home 
life,  news  and  its  many  phases,  as 
jgainst  mere  entertainment,  must  be  a 
necessary  part  of  our  responsibility,” 
he  asserted.  “News  broadcasting  is  the 
greatest  single  service  radio  can  give 
to  the  public.  It  is  equally  incumbent 
upon  a  station  to  give  news  while  it  is 
news.  1  have  no  quarrel  with  either 
the  Press-Radio  News  Service  or  the 
stations  which  subscribe  to  it.  But  as 
far  as  I  am  personally  concerned  I  am 
definitely  opposed  to  broadcasts  of  stale 
news.” 

He  said  the  New  England  chain  had 
conducted  a  survey  during  the  week  of 
Aug.  13  to  Aug.  18  in  all  cities  with 
Yankee  Network  outlets  to  determine 
the  listener  interest  of  news  broadcasts. 

The  survey  was  made  while  news  mat¬ 
ter  was  being  sent  out  over  the  stations. 

"This  survey,”  he  said,  “in  which  the 
question  was  asked,  ‘To  what  station 
are  you  now  listening?”  definitely 
showed  that  67.6  per  cent  of  all  those 
who  had  their  radios  turned  on  were 
listening  to  the  Yankee  Network  Radio 
News  Service,  as  against  32.3  per  cent 
who  were  listening  to  ail  other  stations 
combined.” 

The  agreement  between  newspaper 
publishers  and  the  large  broadcasters 
establishing  the  Press-Radio  Bureau 
forced  the  Yankee  Network  to  set  up 
its  own  newsgathering  agency,  Shepard 
declared. 

“I  think  it  is  an  obvious  statement 
that  I  would  have  preferred  not  to  have 
been  forced  to  take  this  step,”  he  stated. 

“The  arrangements  preceding  the  for¬ 
mation  of  the  Press-Radio  Bureau  were 
satisfactory  to  the  local  newspapers,  to 
the  station  and  I  believe  to  the  listening 
public.  Nevertheless  our  own  news 
service  has  proven  more  satisfactory 
from  the  listeners’  viewpoint.” 

He  said  that  it  cost  the  network 
$1,6^  to  report  the  Massachusetts  pri¬ 
maries  and  anticipated  an  equal  ex¬ 
penditure  for  the  November  election 
broadcasts. 

Stations  in  the  Hearst  radio  chain  and 
station  VVH.AS,  operated  by  the  Louis- 
idlle  Courier- Journal  and  Louisville 
Times,  have  extended  their  utmost  co¬ 
operation  to  numerous  non-commercial 
groups,  the  Commission  was  told  by 
representatives  of  the  two  organizations. 

Jesse  L.  Kaufman,  business  manager 
for  the  Hearst  radio  interests,  which 
includes  stations  WINS,  New  York; 

WCAE,  Pittsburgh;  WISN,  Milwau¬ 
kee;  KYVV,  Chicago,  and  KYA,  Los 
Angeles,  told  the  commission  that 
these  radio  units  have  given  "every  bit 
of  help  to  educational,  civic  and  re¬ 
ligious  organizations." 

He  said  these  stations  practice  a  sys¬ 
tem  of  rigid  censorship. 

‘In  the  matter  of  censorship  we  have 
always  asked  for  manuscripts  and  in 
aome  cases  where  we  thought  necessary 
we  have  asked  for  a  change,”  he  stated. 


“That  has  been  done  in  cases  where  we 
thought  offense  would  be  given  some 
people.  We  never  had  any  arguments 
over  the  matter,  however,  for  it  usually 
involved  a  question  of  good  taste  and 
judgment.” 

C.  F.  Harris,  representing  the 
Courier-Journal  station,  told  the  com¬ 
mission  that  WH.AS  was  built  pri¬ 
marily  to  "serve”  Kentuckians. 

“It  has  given  service  in  the  true  sense 
of  that  word,”  Harris  declared.  “For 
more  than  12  years  it  has  not  varied  the 
policy  of  giving  free  of  charge  its  time 
to  churches,  schools,  colleges,  univer¬ 
sities,  civic,  charitable  and  farm  or¬ 
ganizations,  public  health,  public  safety, 
patriotic  and  other  non-profit  organi¬ 
zations.” 

Touching  on  the  radio  censorship 
question.  Commissioner  Thad  H.  Brown 
asked  Harris  whether  there  was  any 
distinct  similarity  between  the  processes 
of  an  editor  of  a  metropolitan  news¬ 
paper  who  must  select  his  news  and 
that  of  the  radio  station  manager  who 
must  select  the  programs  he  puts  on  the 
air. 

“The  manager  of  a  radio  station 
should  probably  be  a  bit  more  careful,” 
Harris  responded.  “The  radio  voice 
goes  into  the  homes  and  around  the  fire¬ 
side  and  hearths  where  the  families  as¬ 
semble.  They  are  of  all  different  ages, 
tastes  and  sensitiveness.  There  would 
be  perhaps  stories  in  the  newspapers 
which  a  mother  might  not  want  her 
child  to  see,  but  with  the  radio  speaker 
the  child  hears  it  if  the  rest  of  them 
hear  it.  I  feel  that  we  should  be  a 
little  more  careful  in  the  selection  of 
material  for  the  air  waves.” 

Characterizing  as  “stupid”  some  of 
the  program  material  submitted  by  non¬ 
profit  organizations.  Lambkin  Kay,  gen¬ 
eral  manager  of  Station  WSB,  of  the 
Atlanta  Journal,  expressed  unalterable 
opposition  to  allocating  any  specific  time 
to  such  groups. 

Plans  for  establishing  a  cooperative 
radio  chain  comprising  a  select  number 
of  large  independent  stations  was  out¬ 
lined  to  the  Commission  by  Quin  Ryan, 
broadcast  manager  of  Station  WGN, 
operated  by  the  Chicago  Tribune. 

This  station  already  is  aligned  with 
three  other  stations  in  the  formation  of 
the  network,  the  Commission  was  told 
by  Ryan. 

.\  number  of  educators  appeared  be¬ 
fore  the  Commission  to  express  opposi¬ 
tion  to  any  plan  giving  various  educa¬ 
tional  groups  and  other  non-commercial 
units  such  air  time. 

.Allen  Miller,  radio  director  of  the 
University  of  Chicago,  testified  that 
many  educators  fear  that  the  proposal 
would  end  the  existing  harmonious  ar¬ 
rangements  with  broadcasting  stations. 
Attempts  to  certain  educational  groups 
to  secure  such  fixed  allocations  has 
caused  considerable  unrest. 

His  statements  were  substantiated  by 
Professor  P.  O.  Davis,  of  the  .Alabama 
Polytechnic  Institute.  He  asserted  that 
the  Institute  formerly  operated  Station 
WAPI  in  Birmingham,  but  later  leased 
the  station  to  commercial  interests  be¬ 
cause  of  the  lack  of  interest  in  the 
character  of  the  programs  broadcast 
and  a  lack  of  financial  support. 

A  telephone  survey  conducted  among 
30,000  people  by  officials  of  radio  sta¬ 
tion  WTMJ,  of  the  Milwaukee  Journal, 
disclosed  that  educational  broadcasts 
hold  scant  listener  interest,  according  to 
testimony  by  Walter  J.  Damm,  promo¬ 
tion  manager  of  the  newspaper. 

Any  effort  to  increase  the  broadcast 
allocations  of  such  programs  would  be 
a  waste  of  time,  he  told  the  Com¬ 
mission. 

The  Columbia  Broadcasting  system 
devoted  31  per  cent  of  its  broadcasting 


time  to  commercially  sponsored  pro¬ 
grams  in  the  first  nine  months  of  1934, 
William  S.  Paley,  Columbia  president, 
told  the  Commission. 

Educational,  cultural,  informative  and 
religious  programs  broadcast  by  Co¬ 
lumbia  on  a  wholly  sustaining  basis  con¬ 
stituted  approximately  26  per  cent  of  its 
3,000  hours  of  non-commercial  broad¬ 
casts  during  the  first  nine  months  of 
the  yea;:,  Mr.  Paley  declared. 

Replying  to  charges  that  a  radio 
broadcast  incited  a  San  Jose  mob  to 
lynch  two  kidnappers  last  year,  Guy  C. 
Rarlor,  an  official  of  station  KNX,  of 
Los  Angeles,  today  told  the  Federal 
Communications  Commission  that  his 
station  would  make  a  similar  broadcast 
should  circumstances  be  repeated  at  any 
time. 

Rarlor  contended  that  it  is  the  duty 
of  his  station  to  supply  its  listeners  with 
uncensored  news  reports,  most  of  which 
was  supplied  by  leased  wires  of  the 
United  Press  and  now  from  its  own 
correspondents. 


RATE  TANGLE  CUTS  LINAGE 
INLAND  MEMBERS  TOLD 


(Contimu’d  from  page  11) 


adequate  reader  service,  which  he  said 
is  the  best  circulation  effort  any  paper 
can  make. 

F.  W.  Schaub,  Decatur  (Ill.)  Herald 
&  Review'  told  of  his  paper’s  experience 
in  the  use  of  teletype  equipment  for  the 
setting  of  printed  matter  in  both  De¬ 
catur  and  East  St.  Louis  papers.  He 
said  the  equipment  was  proving  satis¬ 
factory  and  practical. 

Tuesday  afternoon  the  Inlanders  went 
into  executive  session  at  which  E.  P. 
.Adler,  Davenport  (la.)  Times,  reported 
on  the  newsprint  situation,  stating  that 
present  indications  are  newsprint  prices 
will  remain  the  same  for  another  year. 
L.  B.  Palmer,  general  manager  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  gave  the  position  of  his  associa¬ 
tion  regarding  its  op;»sition  to  the  sug¬ 
gested  joint  committee  to  stabilize 
newsprint  prices.  He  also  briefly  re¬ 
ferred  to  the  original  so-called  Tugwell 
bill  to  regulate  drug  and  food  advertis¬ 
ing  and  stated  there  were  possibilities 
of  this  bill  being  revived  at  the  next 
session  of  Congress.  He  advocated  a 
revision  of  the  present  pure  foods  law 
instead  of  a  new  law  patterned  after 
the  Tugwell  bill. 

A.  W.  Shipton,  Springfield  (Ill.) 
State  Jourttal,  reported  briefly  on  the 
work  of  the  Inland  Industrial  Relations 
Committee.  Harvey  J.  Kelly,  chairman 
of  the  A.N.P.A.  Special  Standing  Com¬ 
mittee,  discussed  the  operation  of  the 
Newspaper  Industrial  Board,  of  which 
he  is  also  chairman,  and  answered 
questions  concerning  the  typographical 
union’s  new  40-hour  week  law.  Charles 
R.  Butler,  past  president  of  the  Inland 
and  £eld  representative  of  the  daily 
newspaper  code  authority,  discussed 
problems  confronting  newspapers  with 
job  departments. 

H.  Z.  Mitchell,  Bemidji  (Minn.) 
Pioneer,  spoke  on  the  enforcement  of 
legal  advertising  rates  in  those  states 
where  such  a  rate  is  definitely  pre¬ 
scribed  by  law. 

Cranston  Williams,  secretary-man¬ 
ager  of  the  Southern  Newspaper  Pub¬ 
lishers  Association,  briefly  outlined  the 
progress  to  date  in  the  manufacture  of 
newsprint  made  from  southern  pine.  He 
showed  samples  of  newspapers  which 
have  already  used  this  type  of  news¬ 
print  and  stated  that  when  the  proposed 
paper  mill  was  established  in  the  south, 
publishers  expected  to  be  able  to  pur¬ 
chase  newsprint  from  that  mill  at 
price  comparable  to  the  present  current 
price  and  of  a  quality  eaual  to  any 
domestic  or  foreign  newsprint. 

Williani  N.  Hardy,  secretary-manager 
of  the  Pennsylvania  Newspaper  Pub¬ 
lishers  Association,  discussed  the  vari¬ 
ous  proposals  to  amend  the  newsboy 
section  of  the  daily  newspaper  code. 

The  Inland  publishers  were  guests  of 
the  World’s  Fair  publicitv  division 
Tuesday  evening  at  dinner,  followed  by 
attendance  at  “Wings  of  a  Century 


The  best  way 
to  kill  time 
is  to  use  it! 


IQ.  man  asked  another:  “Do  you 

know  how  to  play  bridge?”  “No,”  said  the 
other.  “Well,  you  ought  to  learn,”  said  the 
first,  “It’s  a  great  way  to  kill  time.” 

To  which  the  other  man  replied:  “but  i 
don’t  want  to  kill  timeI” 

If  you  are  one  of  the  multitude  Mar  believes 
that  time  is  something  to  kill,  here’s  a  very 
appropriate  suggestion: 

The  best  way  to  kiH  time  is  to  use  it! 
When  time  hangs  heavy  on  your  hands  and 
you  simply  “don’t  know  what  to  do  with 
yourself,”  try  this  simple  expedient:  start 
PRODUCING  something!  Immerse  yourself  in 
some  useful  work;  do_something  that  posi¬ 
tively  needs  doing;  create  something  of  value 
for  others  to  use  and  enjoy. 

Just  as  soon  as  you  engage  in  serious  pro¬ 
duction,  time  flies  with  the  speed  of  light¬ 
ning.  The  best  way  to  kill  time  is  to  use  it! 
Everything  in  the  nature  of  time  is  good, 
friendly,  valuable.  You  should  long  to  stretch 
it  out,  to  hold  it  forever  (as  when  you  are 
engaged  in  some  material  pleasure)  and  at  no 
time  should  you  desire  to  kill  it.  And  yet 
many’s  the  time  you  wish  the  day,  the  week, 
or  the  month  were  over,  so  you  could  reach 
a  point  when  you  expect  to  find  pleasure. 

As  you  gaze  at  the  clock  and  wistfully  long 
for  quitting  hour,  why  not  realize  that  if  your 
object  is  to  have  that  time  in  between  pass 
quickly,  the  thing  to  do  is  to  use  the  time? 
Use  the  time  in  productive  work,  in  regular 
WORK,  in  attacking  your  job  with  new  strength 
and  zeal.  Use  the  time  to  develop  that  idea 
you’ve  tabled  for  so  long.  Use  the  time  to 
clean  up  that  mass  of  onerous  detail  you’ve 
been  despising  for  so  long.  Use  the  time  to 
make  another  call,  to  write  another  letter,  to 
lay  more  brick. 

The  best  way  to  k'H  time  is  to  use  it! 
When  you  want  time  to  go,  reverse  your  posi¬ 
tion  and  suddenly  consider  it  as  if  you  wanted 
it  to  stay!  Just  imagine  that  the  distant  point 
of  pleasure  or  relaxation  is  right  at  hand,  and 
then  put  into  the  remaining  hours  of  work, 
the  zest,  the  gusto,  the  joy,  you  intend  to  put 
into  the  play. 

This  is  the  practical  way  to  kill  time.  If 
time  presents  such  a  terrible  problem,  take 
the  easiest  way  to  solve  that  problem.  T he  best 
way  to  kill  time  is  to  use  it! 

Follow  this  plan  and  you’ll  learn  that  there’s 
no  distinction  between  misery  and  joy,  be¬ 
tween  work  and  play.  You’ll  be  using  the 

WORKING  HOURS  and  KILLING  THE  PLATING 
HOURS  and  at  last  know  that  all  hours  are  alike 
and  they  are  all  joyful! 


Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 
4100  Fullerton  Avenue,  Chicago 

★ 

Tempters  Candy  Coated  Gum 
is  sold  in  Mills  Venders 
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SPARER  LINAGE  COMPLETES  A  FULL  YEAR  OF  GAINS 


AKRON,  OHIO 


CHICAGO.  ILL. 


1934 

1933 

Gain  or  Loss 

1934 

Times-Press  . 

- (e) 

560,213 

592,718 

32,505  L 

.\merican  . 

..(e) 

650,092 

Beacon-Journal  .... 

....(e) 

920,771 

853,437 

67,334  G 

News  . 

..<e) 

984,461 

Times-Press  . 

....(S) 

178,290 

111,836 

66,454  G 

Times  . 

..(e) 

241,177 

— 

- - 

Herald  &  Examiner  . . 

.  .(m) 

675,320 

Total  Daily  . 

1.480,984 

1,446,155 

34,829  G 

Tribune  . 

-  .(m) 

854,732 

Total  Sunday  ... 

178,290 

111,836 

66,454  G 

•Herald  &  Examiner 

..(S) 

368,445 

Grand  Totai  . . . . 

1,659,274 

1,557,991 

101,283  G 

Tribune  . 

..(S) 

507,792 

Times  . 

..(S) 

43,901 

1933  Gain  or  Loss 


656,041 


187.323 

915.137 


251,657 

383.979 

27,629 


5,949  L 
42,327  L 
53,854  G 
239,817  L 
153,302  L 
116,788  G 
123,813  G 
16,272  G 


ALBANY,  N.  Y. 


Times-Union  . 

...(e) 

509,815 

530,153 

20,338 

L 

News  . 

..(e) 

554,850 

593,585 

38,735 

L 

Knickerbocker  Press 

. .  (m) 

326,974 

330,987 

4,013 

L 

•Times-Union  . 

..(S) 

200,271 

139,254 

61,017 

G 

Knickerbocker  Fress  . 

..(S) 

90.920 

87,808 

3,112 

G 

Total  Daily  .  1,391,639  1,454,725 

Total  Sunday  .  291,191  227,062 

Grand  Total  .  1,682,830  1,681,787 

•Sunday  Timcs-Union  figures  include  .American  Weekly 
linage,  1934 — 94,025  lines;  1933 — 58,170  lines. 


63,086  L 
64,129  G 
1,043  G 


ALBUQUERQUE,  N.  M. 


Journal . . 

297,542 

Tribune  . 

. (e) 

289.386 

Journal  . 

. (S) 

56,320 

38,939 


11,359  G 
6,787  G 
17,381  G 


Total  Daily  .  586,928  568,782 


Total  Sunday  .  56,320 

Grand  Total  .  643,248 


38.939 

607,721 


18,146  G 
17,381  G 
35,527  G 


ATLANTA,  GA. 


Georgian  . 

. (e) 

384,274 

374.962 

9,312 

G 

Journal  . 

. (e) 

589,574 

612,416 

22,842 

T. 

Constitution  .... 

394,686 

472,261 

77,575 

1. 

•American  . 

. (S) 

222,411 

133,278 

89,133 

G 

Journal  . 

. (S) 

182,934 

144,163 

38,771 

G 

Constitution  . . . . 

. (S) 

214,520 

143,772 

70,748 

G 

Total  Daily  .  1,368,534  1,459.639 

Total  Sunday  .  619,865  421,213 

Grand  Total  . .  1,J«8.399  1,880,852 

•Sunday  American  figures  include  .American  Weekly  lin 
age.  1934—94,025  lines;  1933—58,170  lines. 


91,105  L 
198,652  G 
107,547  G 


ATLANTIC  CITY,  N.  J. 

•Press-Union  . (e)  330,360  339,786 

Press-Union  . (S)  59,760  52,004 


9,426  L 
7,756  G 


Grand  Total  .  390,120  391,790  1,670  L 

•Press-Union  sold  in  morning-evening  combination.  Lin¬ 
age  of  one  edition  is  shown. 


BALTIMORE,  MD. 

News  Post  . (e)  751,648  468.565  283.083  G 

Sun  . (e)  1,001,373  1,054,814  53,441  L 

Post  . (e)  .  346,230  . 

Sun  . (m)  479,733  428,187  51,546  G 

•.American  . (S)  353,137  235.423  117,714  G 

Sun  . (S)  394,560  305,197  89,363  G 

Total  Daily  .  2.232,754  2,297,756  65.541  L 

Total  Sunday  .  747,697  540,620  207,077  G 

Grand  Total  .  . .  2,980,451  2.838,416  142,035  G 

•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1934—94,025  lines;  1933—58,170  lines. 


BIRMINGHAM,  ALA. 

Age-Herald  . (m)  272,924  366,104  93,180  L 

News  . (e)  452,184  437,945  14.239  G 

Post  . (e)  279,562  279,686  124  L 

News  &  Age-Herald  ...(S)  221,909  133,318  88,591  G 

Total  Daily  .  1,004.670  1,083,735  79,065  L 

Total  Sunday  .  221,509  133,318  88,591  G 

Grand  Total  .  1,226,579  1,217,053  9,526  G 


BOSTON.  MASS. 


Record  . 

261,543 

.\merican  . 

. (e) 

336.651 

•Globe  . 

584,613 

Herald  . 

814,287 

Post  . 

472,245 

Transcript  . 

. (e) 

336.806 

••Traveler  . 

. (e) 

910.776 

t.^dvertiser  . 

. (S) 

230,094 

Globe  . 

. (S) 

341,620 

Herald  . 

. (S) 

302,801 

Post  . 

. (S) 

115,157 

241,862 


108.924 


31,078  G 
22,851  1. 
31,211  L 
36.522  L 
55,873  L 
16,862  L 
29,214  L 
88,378  G 
54,407  G 
60,939  G 
6,233  G 


161,455  L 
209,957  G 
48.502  G 
Linage  of 


Total  Daily  .  3,716,921  3,878,376 

Total  Sunday  .  989,672  779.715 

Grand  Total  . . 4,706,593  4,658,091 

•Globe  sold  in  morning-evening  combination, 
one  edition  shown. 

••Traveler  sold  in  combination  with  Morning  or  Sunday 
Herald. 

tSunday  Advertiser  figures  include  American  Weekly 
linage,  1934—94,025  lines;  1933—58,170  lines. 


BUFFALO,  N.  Y. 


Courier-Express  . . . 

....(m) 

466,673 

News  . 

874,784 

Times  . 

. (e) 

479,349 

Courier-Express  . . . 

....(S) 

183,681 

Times  . 

....(S) 

110.762 

8,526  G 
32,725  L 


479,349  329.200  150,149  G 

32,840  G 


54,248  56,514  G 


1,820,806  1,694,856 


Total  Daily  . .  . 

Total  Sunday  .  294,443  205,089 

Grand  Total  .  2,115.249  1,899,945 


125.950  G 
89,354  G 
215,304  G 


CAMDEN.  N.  J. 

•Courier  . (e)  616.971  598,081  18,890  G 

•Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
of  one  edition  shown  fe). 


CHATTANOOGA,  TENN 

Times  . (m) 

News  . (e) 

Times  . (S) 


Total  Dally  .  641,518 

Total  Sunday  .  125,229 


254,432 

292,168 

37,736 

L 

387,086 

371,240 

15,846 

G 

125,229 

72,436 

52,793 

G 

641,518 

663.408 

21,890 

L 

125,229 

72,436 

52,793 

G 

766,747 

735,844 

30,503 

G 

Total  Daily  .  3,405,782  3,793,323 

Total  Sunday  .  920,138  663,265 

Grand  Total  .  4,325.920  4,456,588 

•Sunday  Herald  &  Examiner  figures  include  American 
Weekly  linage,  193-1 — 94,025  lines;  1733 — 58,170  lines. 


387,541  L 
256,873  G 
130,668  L 


CINCINNATI,  OHIO 


Enquirer  . 

393,379 

406,103 

Post  . 

. (e) 

520,009 

488,476 

Times-Star  . 

. (e) 

796,718 

768,961 

Enquirer  . . 

. (S) 

425,585 

326,877 

12,724  L 
31,533  G 
27,757  G 
98,708  G 


Total  Daily  .  1,710,106  1,663,540 

Total  Sunday  .  425,585  326,877 


46,566  G 
98,708  G 


Grand  Total  .  2,135,691  1,990,417  145,274  G 


CLEVELAND,  OHIO 


Plain 

Dealer  . . . . 

571,962 

592.724 

20,762  L 

News 

. (e) 

557,873 

478,339 

79,534  G 

Press 

. (e) 

846,310 

887,868 

41,558  L 

Plain 

Dealer  .... 

. (S) 

326,649 

224,307 

102,342  G 

Total  Daily 
Total  Sundav 


1.976,145  1,958,931 
326,649  224,307 


Grand  Total  ' .  2,302,794  2,183,238 


17,214  G 
102.342  G 
119,556  G 


COLUMBUS,  OHIO 


Total  Daily  . , 
Total  Sunday 
Grand  Total  . 


1,494,861  1,492.495 
253,550  170,577 

1,748,411  1,663,072 


2,366  G 
82,973  G 
85,337.  G 


DALLAS.  TEXAS 


News . (m) 

Times-Herald  . (e) 

Tournal  . (e) 

Dispatch  (5  days) . (e) 

News  . (S) 

Times-Herald  . (S) 

Dispatch  . (S) 


469,619  523,938 

723,223  835,461 


388,703  392,362 

199,358  310,000 


232,091  201.606 

239,248  174,370 


146,621  45.973 


54,319  L 
112.238  L 
3.659  L 
110,642  L 
30,485  G 
64,878  G 
100,648  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


.  1,780,903  2.061.761 

.  617,960  421.949 

.  2,378,863  2,483,710 


280.858  1. 
196,011  G 
84.847  L 


DAYTON,  OHIO 

Journal  . (m)  204,405  180,230  24,175  G 

Herald  . fe)  757,034  722.238  34,796  G 

News  . (e)  784.731  684,825  99,906  G 

Journal  . (S)  130.403  99.263  31,140  G 

News  . (S)  137,267  71,459  65,808  G 

Total  Daily  .  1.746.170  1,587.293  158,877  G 

Total  Sunday  .  267,670  170,722  96.948  G 

Grand  Total  .  2.013,840  1,758,015  255,825  G 


DENVER,  COLO. 


Rocky  Mt.  News  . (m)  363,589  346,062 

Post  . (e)  726,411  716,176 

Rocky  Mt.  News . (S)  66,853  55,113 

Post  . (S)  190.585  145,234 


17,427  G 
10.235  G 
11,740  G 
45,351  G 


Total  Daily 


Register  . (m) 

Tribune  . (e) 

•Register  . (S) 


1.089,900 

1,062.238 

27,662  G 

257,438 

200,347 

57,091  G 

1,347,338 

1.262.585 

84,753  G 

NES,  IOWA* 

295,559 

298,522 

2,563  L 

492.581 

487,882 

4.699  G 

196,975 

162,834 

34,141  G 

Total  Daily  .  788,540 

Total  Sunday  .  196,975 

Grand  Total  .  985,515 


786.404 

162,834 

949.238 


•Note:  1933  figures  furnished  by  the  publisher. 


2,136  G 
34.141  G 
36,277  G 


DETROIT,  MICH. 

Times  . (e)  611,232  601,164  10,068  G 

News  . (e)  1,054,744  1,061,270  6,526  L 

Free  Press  . (m)  491,847  473.803  18,044  G 

•Times  . (S)  317,303  225,404  5.1,899  G 

News  . (S)  346,454  240.816  105,638  G 

Free  Press  . (S)  194,983  131,629  63,354  G 

Total  Daily  .  2.157.823  2,136.237  21,586  G 

Total  Sunday  .  858,740  597,849  260.891  G 

Grand  Total  .  3,016,563  2,734,086  282.477  G 

•Sunday  Tiroes  figures  include  American  Weekly  linage, 
1934—94,025  lines;  1933—58,170  lines. 


EASTON,  PA. 

Express  . (e)  483,104  471,765 


11,339  G 


EL  PASO,  TEXAS 

Times  . (m)  327,763  347,908 

Herald-Post  . (e)  396.872  380,027 

Times  . (S)  136,139  87,332 


20,145  L 
16,845  G 
48,807  G 


Times  . (e) 

Dispatch-Herald  . (S) 


724,635 

727,935 

3,300  L 

136,135. 

87,332 

48,807  G 

860,774 

815,267 

45,507  G 

PA. 

347,203 

319,069 

43,866  L 

352,459 

375,529 

23,070  L 

78,510 

48,195 

30,315  G 

Total  Daily  .  699,662  766,598 

Total  Sunday  .  78,510  48,195 

Grand  Total  .  778,172  814,793 


66,936  L 
30,315  G 
36,621  L 


Courier 

Journal 


EVANSVILLE,  IND. 

1934  1933  GainorLoe 

425,710  344,612  Sl.OMc 

173,036  155,885  17,15lc 


Uni 


Pres . .  500,821  296,554  204,247c 

Courier  . (S)  133.171  91,604  41.547G 


Press  . (S)  85.,463  48,824  40,639C 


Total  Daily  .  1,099,567  797,051  320^140 

Total  Sunday  .  222,634  140,428  82,204c 

Grand  Total  .  1,322,201  937,479  384,722C 


Con 

Prei 

Con 


FALL  RIVER,  MASS. 

Herald-News  . (e)  335,824  420,751  84,9271 


FORT  WAYNE,  IND, 


Journal  Gazette  . 

..(e) 

290,397 

339,079 

News-Sentinel  . 

..<e) 

581,702 

472,891 

Journal-Gazette  . 

..(S) 

189,161 

103.362 

Total  Daily  . 

872,055 

811,970 

Total  Sunday  . 

189,161 

103,362 

Grand  Total  . 

1,061,260 

915,332 

FORT 

WORTH,  TEXAS 

Star-Telegram  . 

.  .(m) 

168,397 

241,710 

Star-Telegram  . 

..(e) 

385,909 

419,795 

Press  . 

..(e) 

310,577 

369,948 

Star-Telegram  . 

..(S) 

145,454 

96,861 

48,6«2l 

108,8110 

85,7990 


60,129C  ,  , 
85.799  C  i  J®"' 
145,9280 


73,313  L 
33.8861 
59,371  L 
48,5530 


Total  Daily  .  864,883  1,031,453  166,5701 

Total  Sunday  .  145,454  96,861  48,5910 

Grand  Total  .  1,010,337  1,128,314  117,9771 


FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  304.943  309,817  4,874L 

Star  . (e)  164,526  189,260  24,734  L 


Grand  Total  .  469.469  499,077  29.6081 


Dispatch  . 

...(e) 

765,858 

755.615 

10,243 

G 

(Citizen  . 

...(e) 

551,778 

537,905 

13,873 

C 

(ihio  State  Journal  . . 

...(m) 

177.225 

198,975 

21,750 

L 

•Post-Star  . 

Journal-Dispatch  . — 

...(S) 

206,002 

143,048 

62,954 

G 

•Post-Star 

Star  . 

...(S) 

47,548 

27,529 

20,019 

G 

GLENS  FALLS,  N.  Y. 

. (m)  347,061  378,799 


31,7381 


HARRISBURG,  PA. 

•Patriot  . (ni)  413,620  45J,168 

Telegraph  . (e)  302,458  295,728 


83,5481 

6,7300 


Grand  Total  .  716.078  792,896  76,8181 

•Patriot  carries  the  same  amount  of  advertising  at  tk 
Evening  News. 


Courant  . 

356,063 

360,979 

4,9161 

Sta 

Times  . 

. (e) 

1,017,473 

1,054,123 

36,6501 

Ul 

Courant  . 

. (S) 

264,294 

213,311 

50,9UG 

Led 

Total  Daily  . 

1,373,536 

1,415,102 

41,56(1 

T 

Total  Sunday 

264,294 

213,311 

50,9UG 

m 

Grand  Total 

1,637,830 

1,628,413 

9,417 G 

u 

HOUSTON,  TEX. 

Chronicle  . 

. (e) 

510,738 

539,472 

28,7341 

Post  . 

322,524 

416,351 

93,8271 

fl^ 

Press  . 

. (e) 

403,322 

411,012 

7,6901 

Chronicle  . 

. (S) 

203,786 

154,063 

45h723G 

im 

Posf  . 

. (S) 

243,071 

167,865 

75,206  G 

T 

Total  Daily  . 

1,236,584 

1,366,835 

130,2511 

T 

Total  Sunday 

446,857 

321,928 

1 24,929  C 

Grand  Total 

1,683,441 

1,688,763 

5,3221 

INDIANAPOLIS.  IND. 

News  . 

. (e) 

767,314 

749,882 

17,432G 

Star  . 

510,262 

514,911 

4,6)9 L 

Tril 

Times  . 

. (e) 

611,741 

605,310 

6,431 G 

Star  . 

. (S) 

251,118 

211,766 

39,352  G 

Stat 

Total  Daily  . 

1,889,317 

1,870,103 

19,214G 

Total  Sunday 

251,118 

211,766 

39,352  G 

Grand  Total 

2,140,435 

2,081,869 

58,566G 

m 

JACKSONVILLE. 

FLA. 

i 

Times-Union  . 

426,313 

413,852 

1 2,461 G 

J  ournal  . 

. (e) 

375,955 

394,950 

18,995  L 

Times-Union  .. 

. (S) 

197,202 

136,711 

60,491  G 

.\m 

Total  Daily  .  802,268  808,802 

Total  Sunday  .  197,202  136,711 

Grand  Total  .  999,470  945,513 


6,5341 

60,4910 

53,9570 


Journal 
Post  .. 


JAMESTOWN,  N.  Y. 

. (e)  340,720  . 

. (m)  323,921 


Grand  Total .  664,641 

•Not  measured  during  1933. 


KANSAS  CITY,  MO.* 


Journal-Post  . . . . 

. (e) 

321,758 

359,055 

Star  . 

. (e) 

695,000 

676,931 

Star  . 

603,004 

626,547 

Journal-Post  .... 

. (S) 

122,110 

106,271 

Star  . 

. (S) 

378,934 

275.541 

37,2571 

18.069G 

23,5431 

15,8390 

103^930 


Total  Daily  .  1,619,802  1,662,533 

Total  Sunday  .  501,044  381,812 

Grand  Total  .  2,120,846  2,044,345 

•Kansas  City  figures  supplied  by  publishers. 


42,731  L 
119,2320 
76,5010 


KNOXVILLE,  TENN. 

Journal  . (m)  243,290  250,250 

News-Sentinel  . (e)  370,350  361,197 

Journal  . (S)  152,642  76,963 

News-Sentinel  . (S)  154,229  93,116 


6,9681 

9.1530 

75.6790 

61,1130 


Total  Daily  .  613,640  611,447  2,1930 

Total  Sunday  .  3  06,871  170,07  9  1  36,7920 

Grand  Total  .  920,511  781,526  138.9850 


LOS  ANGELES,  CAUF. 


Examiner  . . 

....(m) 

617,034 

Times  . 

,  ...(m) 

740,203 

Illustrated  News  . . . 

.  ...(m) 

214,447 

Herald-Express  . . . . 

....(e) 

742,303 

Post-Record  . 

....(e) 

205,920 

•Examiner  . 

....(S) 

434,623 

Times  . 

....(S) 

374,391 

50,5520 

20,4081 

49,1640 

18,8961 

24J01G 

113,5240 

84,7160 


Total  Daily  .  2,519,907  2,434,794 

Total  Sunday  .  809,014  610,774 

Grand  Total  .  3,328,921  3,045,568 

•Sunday  Examiner  figures  include  American 
age,  1934—92,315  lines;  1933—64,940  lines. 


85,1130 

198,2400 

283,3530 

Weekly 


onl] 


Gaz( 


Editor  &  Publisher  for  October  2  0,  19  3  4 

NEff  SPAPER  LINAGE  COMPLETES  A  FULL  YEAR  OF  GAINS 


43 


orLta 
1.091 C 
7.151 C 
•*.267  C 
1.5670 
0,6290 

^0 

7.2060 

V220 


14.927 L 


8,6121 

>8.8110 

15,7990 


0,1290 

15,7990 

>5,9280 


’3,3Ul 
13,8861 
19,371 L 
18,5530 

i^L 

>8,593  0 
■7.9771, 


4.87*1 

14,7341 

19.608 L 


11,7381 

les. 


13.548 L 
67300 

'mIsl 

as  tit 


4,9161 

16,6501 

10,9830 

iTiiii 

>0.9830 

9,4170 


MANCHESTER,  N.  H. 

1934  1933  Gain  or  Loss 


Union-Leader  . 

..-(e) 

373,690 

373,635 

55  G 

MEMPHIS,  TENN. 

Commercial  -Appeal  . 

Press-Scimitar  . 

Commercial  Appeal  •  > 

..(m) 

...(e) 

...(S) 

582,081 

356.607 

298.607 

532,073 

429,320 

214.039 

50,008  G 
72,713  L 
84,568  G 

Total  Daily  . 

Total  Sunday  .  •  • . 
Grand  Total  . 

938,688 

298,607 

1,237,295 

961,393 

214,039 

1,175.432 

22,705  L 
84.568  G 
61,863  G 

Sentinel  . (m) 

Journal  . (e) 

Leader  . . . . . . (e) 

Wisconsin  News  . (e) 

•Sentinel  . (S) 

Journal  . (S) 


MILWAUKEE,  WIS. 

346,912  520,055 

893,379  809,713 

155,958  173,968 

469,918  520,479 

230,922  151.479 

278,556  196,418 


1,866,167  2,024,215 


Total  Daily  .  . . 

Total  Sunday  .  509,478  347,897 

Grand  Total  .  2.375,645  3.372,112 

•Sunday  Sentinel  figures  include  American  Weekly  lin¬ 
age,  193'* — 94,025  lines;  1933 — 58,170  lines. 


173,143  L 
83,666  G 
18,010  L 
50,561  L 
79,443  G 
82,138  G 

158,048  L 
161,581  G 
3,533  G 


Star  . . .  • 
Garette  , • 
La  Presse 
La  Patrie 


MONTREAL,  CANADA 

. (e)  1,116,886  1,088,336 

. (m)  410,934  353,198 

. (e)  908,162  950,963 

. (e)  277,928  289,06/ 


28,550  G 
17,736  G 
42,801  L 
11,139  L 


Total  Daily  .  2.713,910  2.721,564  7.654  L 


Banner  ■  ■ , ■ 
•Tennessean 
Banner 
Tennessean 


NASHVILLE,  TENN. 

. (e)  335,610  376,026 

. (m)  361,982  321.148 

. (S)  156,136  101,123 

. (S)  129,852  103.347 


40,416  L 
40,834  G 
55,013  G 
26,505  G 


Total  Daily  .  697,592  697,174  418  G 

ToUl  Sunday  .  285,588  204,470  81,518  G 

Grand  Total  .  983,580  901,644  81,936  G 

•  Tennessean  sold  in  morning  and  evening  combination 
only.  Linage  of  one  edition  (morning)  only  is  given. 


Ledger  . . . 
News  .... 
Star-Eagle 

Call  . 

Ledger  . . . 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


NEWARK,  N.  J. 

_ (m)  332.794 

. (e)  1,062,896 

. (e)  468,086 

. (S)  243,626 

. (S)  86,201 


1,863,776 

329,827 

2,193,603 


18,734 L 
)3,82U 
7,690 L 
15^723 C 
15,204 C 


10,2511 
14,929 C 
5,3221 


1 7,432 G 
4.639L 
6,431 C 
!9,352C 


19,214G 
39,352 G 
58.564G 


1 2,441 G 
1 8.595 L 
50,491  G 

6,5341 
50,491 G 
53,957  G 


37,2571 

18.049G 

23,5431 

15,8390 

0348)  C 

42.7ML 

19,2320 

76,5010 


NEW  BEDFORD,  MASS.* 


1  Standard-Times 

.(e) 

310,142 

359,982 

49,840  L 

1  Mercury  . 

.(m) 

318,080 

371.616 

53,536  L 

1  Standard-Times 

.(S) 

41,594 

41,300 

294  G 

1  Total  Daily  . 

628,222 

731,598 

103,376  L 

1  Total  Sunday 

41,594 

41,300 

294  G 

1  Grand  Total 

669,816 

772,898 

103,082  L 

1  *New  Bedford  figures  supplied  by  publisher. 

NEW 

ORLEANS, 

LA. 

Times- Picayune 

.(m) 

763,456 

800,504 

37,048  L 

Tribune  . 

.  (m) 

321,796 

443,233 

121.437  L 

Item  . 

.<e) 

573.117 

594.429 

21,312  L 

States  . 

.(e) 

274,147 

259,981 

14,166  G 

ITimes-Picayune  &  States 

.(S) 

344,140 

280,367 

63,773  G 

Item-Tribune  . 

.(S) 

260,770 

201,885 

58,885  G 

Total  Daily  . 

1,932,516 

2,098,147 

165,631  L 

Total  Sunday 

604,910 

482,252 

122,658  G 

Grand  Total 

2,537,426 

2,580,399 

42,973  L 

NEW 

YORK,  N. 

Y. 

.American  . 

(m) 

582,641 

583,799 

1.158  L 

Times  . 

(ra) 

940,130 

994,038 

53,908  L 

Herald  Tribune 

(m) 

648,167 

655,401 

7.234  L 

News  . 

(m) 

910,486 

875,599. 

34,887  G 

Mirror  . 

(m) 

218,973 

159,928 

59,045  G 

Journal  . 

.(e) 

657,780 

729,604 

71,824  L 

Sun  . 

.(e) 

1,036,235 

1,217,125 

180,870  L 

'^orld-TeIegram 

.(e) 

1,019,354 

1,072,581 

53,227  L 

Post  . 

.(e) 

257,368 

210,039 

47,329  G 

J^Bronx  Home  News... 

.(e) 

241,384 

240,387 

99J  G 

1  American  • .  • . 

,(S) 

476,166 

366,579 

109,587  G 

■Times  . 

(S) 

812,987 

718,163 

94,834  G 

IMirror  . . 

.(S) 

75,170 

37,778 

37,392  G 

-News  . . 

.(S) 

420,410 

329,120 

91,290  G 

•  i<‘r;»lii  Tribune 

,(S) 

560,617 

443,531 

117,086  G 

ItBronx  Home  News.... 

.(S) 

93.674 

88.712 

4,962  G 

ToUl  Daily  .  6,512,518  6,738,501  225,983  L 

Total  Sunday  .  2,439,034  1,583,883  455,151  G 

Grand  Total  . 8,951,552  8,722,384  229,168  G 

New  York  American  figures  include  .^merican  Weekly 
Sgures,  1934 — 94,025  lines;  1933—58,170  lines. 
iBronx  Home  News  figures  supplied  by  publisher. 


6.94IL 

9,151C 

75,6790 

61,U3G 

2,1930 

36.7920 

38.9850 


BROOKLYN,  N.  Y. 

^8>e  . (e)  1,006.045  964.955 

rimes-Union  . (e)  345,126  328.629 

“ele  . (S)  308,623  229,548 

rimes-Union  . (S)  45,490  43,637 


Toul  Daily  .  1,351,171  1,293,584 

Total  Sunday  .  354,113  273,185 

Grand  Total  .  1,705,284  1,566,769 


41.090  G 
16,497  G 
79,076  G 
1,853  G 


57,587 

80,528 

138,515 


G 

G 

G 


OKLAHOMA  CITY,  OKLA. 


1934 

1933  Gain  or  Loss 

Oklahoman  . 

384,375 

389,015 

4,640  L 

Times  . 

. (e) 

511,938 

516,778 

4,840  L 

Oklahoma  News 

(5 

days)  . . 

. (e) 

197,212 

177,150 

20,062  G 

Oklahoman  . 

. (S) 

238.756 

146,183 

92,573  G 

Oklahoma  News 

. (S) 

84,217 

43,429 

40,788  G 

Total  Daily  .  1,093,525  1,082,943  10,582  G 

Total  Sunday  .  322,973  185^612  133,361  G 

Grand  Total  .  1,416,498  1,272,555  143,943  G 

OMAHA,  NEBR. 

•Bee  News  . (e)  379,370  414,580  35,210  L 

•World  Herald  . (e)  564,727  613,846  49,119  1, 

••Bee  News  . (S)  215,115  148,537  66,578  0 

World  Herald . (S)  210,766  162,017  48,749  G 

Total  Daily  .  944.097  1,028,426  84,329  L 

Total  Sunday  .  425,881  310,554  115,327  0 

Grand  Total  .  1,369,978  1,338,980  30,9  8  G 

•Omaha  Bee-News  and  Omaha  World-Herald  are  each 
sold  in  morning-evening  combination.  Linage  of  evening 
edition  of  each  is  shown. 

•'Sunday  Bee-News  figures  include  American  Weekly 
linage,  1524—94,025  lines;  1933-58,170  lines. 


PEORIA,  ILL. 


492,170 

431,713 

484.781 

143,828 

130,411 


Journal  . (e) 

Transcript  . (m) 

Star  . (e) 

Journal  Transcript  ....(S) 

Star  . (S) 


Total  Daily  .  1,408,664 

Total  Sunday  .  274,235, 

Grand  Total  .  1,682,903 

PHILADELPHIA^ 

Bulletin  . (e)  851,467 

Inquirer  . (m)  610,942 

News  . (e)  470,542 

Public  Ledger  . (e)  1,013,987 

tPublic  Ledger  . (m)  . 

Record  . (m)  588,958 

Inquirer  . (S)  544,733 

tPublic  Ledger  . (S)  . 

Record  . (S)  436,703 

•News  . (S)  33,388 


504,517 

399,760 

511,401 

100,180 

90,737 


12,347  L 
31,953  G 
26,620  L 
43,648  G 
39,674  G 


1,415,678 

190,917 

1,606,595 

PA. 

915,875 

523,821 

468,834 

1,006,348 

371,114 

563,323 

338,388 

170,730 

256,147 


7,014  L 
83,322  G 
76,308  G 


64,408  L 
87,121  G 
1,708  G 
7,639  G 


•4,365  L 
206,345  G 


180,556  G 


Total  Daily  .  3,505,896  3,849,315  343.419  I 

Total  Sunday  .  1,014,824  765,265  249,559  G 

Grand  Total  .  4,520,720  4,614,580  93,860  L 

•Sunday  News  a  new  publication  started  4/22/34. 
tPublic  Ledger  M.  and  S.  discontinued  publication 
4/15/34. 


PHOENIX,  ARIZ. 


Republic  . (m)  416.416  401,246  15,170  G 

Gazette  . (e)  452,531  426,544  25,987  G 

Republic  . (S)  98,932  60,126  38,806  G 


Total  Daily  .  868,947  827,790  41,157  G 

Total  Sunday  .  98,932  60,126  38,806  G 

Grand  Total  .  967,879  887,916  79,963  G 

PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  846,723  885,625  38,902  L 

Press  . (e)  1,033,623  1,125,988  92,365  L 

Post  Gazette  . (m)  453,689  519,519  65,830  L 

•Sun-Telegraph  . (S)  294,097  192.07r.  102,018  G 

Press  . (S)  229,732  162,967  66,765  G 


Total  Daily  .  2,334,035  2,531,132  197,097  L 

Total  Sunday  .  523,829  355,046  168,783  G 

Grand  Total  .  2,857,864  2.886,178  28,314  L 

•Sunday  Sun-Telegraph  figures  include  American  Weekly 
linage.  1934—94,025  lines;  1933-58,170  lines. 

PORTLAND,  ORE. 

Oregonian  . (m)  378,293  353,553  24,740  G 

lournal  . (e)  544,726  488.236  56,490  G 

News-Telegram  . (e)  307,886  334,095  26,209  L 

Oregonian  . (S)  245,170  178,285  66.885  G 

Journal  . (S)  102,352  68,341  34,011  G 


Total  Daily  .  1,230,905  1,175,884  55,021  G 

Total  Sunday  .  347,522  246,626  100,896  G 

Grand  Total  .  1,578,427  1,422,510  155,917  G 

PROVIDENCE,  R.  I. 

Bulletin  . (e)  960,671  996,687  36.016  L 

Journal  . (m)  334,259  360,827  25,568  L 

News-Tribune  . (e)  239,100  240.577  1,477  L 

Journal  . (S)  200,960  148,590  52,370  G 


Total  Daily  .  1,534.030  1,598,091  64,061  L 

Total  Sunday  .  200,960  148,590  52,370  G 

Grand  Total  .  1,734,990  1,746,681  11,691  L 

READING,  PA. 

Eagle  . (e)  602,945  553,461  49,484  G 

Times  . (m)  487,885  443,321  54,564  G 

Eagle  . (S)  43,527  33,112  10,415  G 


Total  Daily  .  1,090,830  986.782  104,048  G 

Total  Sunday  .  43,527  33,112  10,415  G 

Grand  Total  .  1,134,357  1,019,894  114,463  G 

RICHMOND,  VA. 

News-Leader . (e)  699,897  682,667  17,230  G 

Times-Dispatch  . (m)  412,362  425,285  12,923  L 

Times-Dispatch  . (S)  242,958  166,708  76,250  G 


Total  Daily  .  1,112,259  1,107,952  4,307  G 

Total  Sunday  .  242,958  166,708  76,250  G 

Grand  Total  .  1,355,217  1,274,660  80,557  G 


50,552  G 
20,4081 
49,164  G 
18,896  L 
24;01G 
13,524  C 
84,716  G 

SLlWG 

98J44G 

83I5IC 

ekly  li» 


NIAGARA  FALLS,  N.  Y. 

5“ette  . (e)  476,036  442,497 


OAKLAND,  CALIF. 


Port  Enquirer  . (e)  433,834  458,557 

{."June  . (e)  633,242  666,957 

*™une  . (S)  134,126  101,293 


Total  Daily  . , 
Total  Sunday 
Grand  Toul  . 


1,067,076  1,125,516 
134,126  101,293 

1,201,202  1,226,809 


33,539  G 


24,725  L 
33,715  L 
32,833  G 


58,440  L 
32,833  G 
25,607  G 


ROCHESTER,  N.  Y. 


Journal  . (e)  464,879  475,974  11,095  L 

Times-Union  . (e)  658,470  670,746  12,276  L 

Democrat  dironicle  . . .  (m)  587,860  615,469  27,609  L 

•American  . (S)  212,872  156,961  55,911  G 

Democrat  Chronicle  ....(S)  244,783  199,808  44,975  G 


Total  Daily  .  1,711,209  1,762,189  50,980  L 

Total  Sunday  .  457,655  356.769  100,886  G 

Grand  Total  .  2,168,864  2,118,958  49,906  G 


•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1934 — 94,025  lines;  1933 — 58,170  lines. 


ST.  LOUIS,  MO. 


1934  1933  Gain  or  Loss 

Globe  Democrat  . (m)  523,719  532,414  8,695  L 

Post  Dispatch  . (e)  893,412  898,552  5,140  L 

Star  &  Times . (e)  509,356  568,186  58,830  L 

Globe  Democrat  . (S)  202,581  154,368  48,213  G 

Post  Dispatch  . (S)  385,839  282,644  103,195  G 


Total  Daily .  1,926,487  1,999,152  72,665  L 

Total  Sunday  .  588,420  437,012  151,408  G 

Grand  Total  .  2,514,907  2,436,164  78,743  G 

SALT  LAKE  CITY,  UTAH 

Tribune  . (m)  537,886  484,647  53,239  G 

Deseret  News  . (e)  305,025  287,262  17,763  G 

Telegram  . (e)  389,221  372,960  16,261  G 

Tribune  . (S)  174,814  138,330  36,484  G 


Total  Daily  .  1,232,132  1,144,869  87,263  G 

Total  Sunday  .  174,814  138,330  36,484  G 

Grand  Total  .  1,406,946  1,283,199  123,747  G 

SAN  ANTONIO,  TEXAS 

Light  . (e)  457,500  492,040  34,540  L 

News  . (e)  418,607  465,454  46,847  L 

Express  . (m)  209,360  228,618  19,258  L 

•Light  . (S)  293,454  180,970  112,484  G 

Express  . (S)  140,594  113,280  27,314  G 


Total  Daily  .  1,085,467  1,186,112  100,645  L 

Total  Sunday  .  434,048  294,250  139,798  G 

Grand  Total  .  1,519,515  1,480,362  39,153  G 

•Sunday  Light  figures  include  American  Weekly  linage, 
1934—94,025  lines;  1933—58,170  lines. 

SAN  DIEGO,  CAUF. 

Union  . (m)  413,953  405.185  8,768  G 

Sun  . (e)  347,452  426,705  79,253  L 

Tribune  . (e)  530,944  613,120  82,176  L 

Union  . (S)  200,498  166,700  33,798  G 


Total  Daily  .  1,292,349  1,445,010  152,661  L 

Total  Sunday  .  200,498  166,700  33,798  G 

Grand  Total  .  1,492,847J,611,710  118,863  L 

SAN  FRANCISCO,  CALIF. 

Examiner  . (m)  580,526  618,084  37,558  L 

Chronicle  . (m)  494,633  499,341  4,708  L 

Call-Bulletin  . (e)  502,999  325,855  22,856  L 

News  . (e)  482,867  522,331  39.464  L 

•Examiner  . (S)  376,752  288,499  88,253  G 

Chronicle  . (S)  213,174  141,000  72,174  G 


Total  Daily  .  2,061,025  2.165,611  104,586  L 

Total  Sunday  .  589,926  429,499  160,427  G 

Grand  Total  . .  2,650,951  2,595,110  55,841  G 

•Sunday  Examiner  figures  include  American  Weekly  lin¬ 
age,  1934 — 92,315  lines;  1933 — 64,940  lines. 

SEATTLE,  WASH. 

Post-Intelligencer  . (m)  351,283  337,221  14,062  G 

Star  . (e)  304,472  333,823  29,351  L 

Times  . (e)  723,490  719,171  4,319  G 

•Post-Intelligencer  . (S)  280,516  180,621  99,895  G 

Times  . (S)  188,411  167,258  21,153  G 


Total  Daily  .  1,379,245  1,390,215  10,970  L 

Total  Sunday .  468,927  347,879  121,048  G 

Grand  Total  .  1,848,172  1,738,094  110,078  G 

•Sunday  Post-Intelligencer  figures  include  American 


SIOUX  CITY,  IOWA 

•Journal  . (d)  282,934  276,169  6,765  G 

Tribune  . (e)  312,700  332,213  19,513  L 

Journal  . (S)  101.900  56,193  45,707  G 


Total  Daily  .  595,634  608,382  12,748  1. 

Total  Sunday  .  101,900  56,193  45,707  G 

Grand  Total .  697,534  664,575  32,959  G 

•Journal  all  day  paper.  All  advertising  appears  in  all 


editions.  One  edition  measured. 


SOUTH  BEND,  IND. 


News.Times  . 

. (e) 

390,124 

321,811 

68,313  G 

Tribune  . 

. 1(e) 

499,281 

436,550 

62.731  G 

News-Times  . 

. (S) 

64,609 

43,805 

20,804  G 

Tribune  . 

. (S) 

82,767 

51,625 

31,142  G 

Total  Daily  ... 

889,405 

758,361 

131.044  G 

Total  Sunday  . 

147,376 

95,430 

51.946  G 

Grand  Total  . . . 

1,036,781 

853,791 

182,990  G 

SPOKANE,  WASH. 

Spokesman-Review 

...(m) 

259,234 

234.539 

24,695  G 

. (e) 

449,670 

417,820 

31.850  G 

. (e) 

162,574 

142,537 

20.037  G 

Spokesman-Review 

....(S) 

145,682 

108,039. 

37,643  G 

871,478 

794,896 

76,582  G 

Total  Sunday  . 

145,682 

108.039 

37,643  G 

Grand  Total  . . . 

1,017,160 

902,935 

114,225  G 

SYRACUSE,  N. 

Y. 

Journal  . 

. (e) 

563,276 

608,276 

45,485  G 

Herald  . 

. (e) 

549.338 

623,806 

74,468  L 

Post-Standard  .  - 

438,206 

448.770 

10,564  L 

American  . 

. (S) 

179,585 

111,665 

67.920  G 

Herald  . 

. (S) 

73,095 

79,447 

6,352  L 

Post-Standard 

. (S) 

63,345 

57,851 

5,494  G 

Total  Daily  . . . 

1.550.820 

1,681,337 

130.517  L 

Total  Sunday  . 

316,025 

248,963 

67,062  G 

Grand  Total  . . . 

1,866,845 

1,930,300 

63,455  L 

TACOMA,  WASH, 

Ledger  . 

172,227 

152.085 

20,142  G 

News-Tribune  . . . 

. (e) 

402,358 

393,396 

8,962  G 

Times  . 

. (e) 

2f2,910 

281.525 

11,385  G 

Ledger  . 

. (S) 

118,331 

79,779 

38,552  G 

Total  Daily  ... 

867.495 

827.006 

40,489  G 

Total  Sunday  . 

118,331 

79.779 

38,552  G 

Grand  Total  . . . 

985,826 

906,785 

79,041  G 
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NEIFSPAPER  LINAGE  COMPLETES  A  FULL  YEAR  OF  GAINS 


TOLEDO,  OHIO 


1934 

1933  Gain  or  Loss 

79,825 

116,362 

36,537  L 

Blade  . 

625,368 

627,660 

2,292  L 

. (e) 

303,126 

298,248 

4,878  G 

Times  . 

. (S) 

185,423 

128,484 

56,939  G 

1,008,319 

1,042,270 

33,951  L 

185,423 

128,484 

56,fJ9  G 

Grand  Total  . 

1,193,742 

1,170,754 

22,988  G 

TORONTO,  CANADA 

Globe  . 

340,646 

341,683 

1,037  L 

348,259 

417,158 

68,899  L 

. (e) 

1,269,930 

1,164,514 

105,416  G 

. (w) 

105,705 

107,723 

1,958  L 

Telegram  . 

. (e) 

1,232,648 

1,189,216 

43,432  G 

Grand  Total  . 

3,297,248 

3,220,294 

76,954  G 

WASHINGTON,  D.  C. 


1934  1933  Gain  or  Loss 

Herald  . (m)  365,464  311,397  54,067  G 

Host  . (m)  416,211  366,659  49,552  G 

News  . (e)  432,228  357,746  74,492  G 

Times  . (e)  594,14?  559,805  34,340  G 

Star  . (e)  1,280,356  1,372,922  92,566  L 

•Herald  . (S)  318,599  208,221  110,378  G 

Star  . (S)  436,444  365,927  70,517  G 

Host  . (S)  236,388  173,278  63,110  G 


ToUl  Daily  .  3,088,404  2,968,529  119,875  G 

Total  Sunday  .  551,431  747,426  244,005  G 

Grand  Total  .  4,079,835  3,715,955  363,880  G 


•Sunday  Herald  figures  include  American  Weekly  linage, 
1934 — 94,025  lines;  1933 — 58,170  lines. 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


WICHITA,  KAN. 


Beacon  . 

. (e) 

1934 

467,703 

1933  Gain  or  Lou 
440,245  27,458  0 

Eagle  . 

252,770 

266,289 

13,519L 

Eagle  . 

403,562 

347,226 

56,336  0 

Beacon  . 

. . (S) 

238,905 

135,508 

103,397  0 

Eagle  . 

. (S) 

174,445 

143,107 

31,3380 

Total  Daily  . 

1,124,035 

1,053,760 

70,2750 

Total  Sunday 

413,350 

278,615 

134,735  0 

Grand  Total  . 

1,537,385 

1,332,375 

205,010  0 

Record  . 

WILKES-BARRE, 

PA. 

783,764 

69,041  L 

Times-Leader  . 

756,712 

734,515 

22,197  0 

News  . 

367,787 

414,940 

47,1531. 

Independent  . . . 

. (S) 

187,917 

198,620 

10,703 L 

Total  Daily  . 

1,839,222 

l,fJ3,219 

93,997  L 

Total  Sunday 

187,917 

198,620 

10,703  L 

Grand  Total  . 

2,027,139 

2,131,839 

104,7001 

TRENTON,  N.  J. 


Times  . 

Times-.4dvertiser 

. (e) 

. (S) 

519,888 

7fs894 

500,679 

76,106 

19,209  G 
3,788  G 

Total  Daily  . . . 
Total  Sunday  . 
Grand  Total  . . . 

519,888 

79,894 

599,782 

500,679 

76,106 

576,785 

19,209  G 
3,788  G 
22,997  G 

Tribune  . 

World  . 

Tribune  . 

World  . . 

TULSA 

. (e) 

. (m) 

. (S) 

. (S) 

,  OKLA 

474,806 

462,235 

110,365 

180,700 

488,147 

496,683 

90,036 

134,825 

13,341  L 
34,448  L 
20,329  G 
45,875  G 

Total  Daily  . . . 
Total  Sunday  . 
Grand  Total  . . . 

937,041 

2;'.1,065 

1,228,106 

984,830 

224,861 

1,209,691 

47,789  L 
66,204  G 
18,415  G 

Mamaroneck  Times  ...(e) 

Mt.  Vernon  Argus . (e) 

New  Rochelle  Standard- 

Star  . (e) 

Ossining  citizen- Regis¬ 
ter  . (e) 

Portchester  Item  . (e) 

Tarrytown  News  . (e) 

Yonkers  Herald  -  States¬ 
man  . (e) 

White  Plains  Reporter,  (e) 
•Peekskill  Star  . (e) 


143,429 

429,511 

180,844 

529,908 

37,415  L 
100,397  L 

459,856 

633,904 

174,048  L 

179,471 

273,620 

191,f02 

200,465 

321,673 

255,390 

20,994  L 
48,053  L 
63,488  L 

330,741 

476,381 

190,734 

395,462 

665,833 

64,721  L 
189,452  L 

WORCESTER,  MASS. 


Telegram  . (m)  471,455  474,003  2,5481 

Gazette  . (e)  498,348  484,834  13,514  0 

Post  . (e)  295,484  2  74,626  20,858  0 

Telegram  . (S)  lol,192  119,043  42,1490 


Total  Daily  .  1,265,287  1,233,463  31,824  0 

Total  Sunday  .  101,192  119,043  42,149  0 

Grand  Total .  1,426,479  1,352,506  73,973  0 

YOUNGSTOWN,  OHIO 

Vindicator  . (e)  466,340  425,376  40,964  0 

Telegram  . (e)  321,744  328,507  6,7631. 

Vmaicator  . (S)  107,997  75,895  32,1020 


Total  Daily  and  Grand 

Total  .  2,675,645  3,183,479  507,834  L 

•Peekskill  Star  not  measured  during  1933. 


Total  Daily  .  788,084  753,883  34,2010 

Total  Sunday  .  107,997  75,895  32,102  0 

Grand  ToUl .  896,081  829,778  66,303  0 


LABOR  BOARD  POLL  OF 
A.P.  WIRE  MEN  ASKED 

Chief  of  Telegraphers  Union  Says 

Service  Has  Ignored  Its  Letters 
and  That  Company  Union 
Is  Planned 

{Special  to  Editor  &  Publisher) 

W  ashington,  U.  C,  Oct.  15 — As¬ 
serting  it  represents  three-fourths  of  the 
Associated  Press  telegraphers,  the  Com¬ 
mercial  Telegraphers’  Union  of  North 
America  has  asked  the  National  Labor 
Relations  Board  to  poll  the  operators 
on  the  union's  right  to  represent  them 
in  collective  bargaining  under  Section  7 
(a)  of  the  NIR.\. 

The  request  for  an  election  on  this 
point  was  addressed  to  Lloyd  K.  Gar¬ 
rison  as  chairman  of  the  labor  board 
by  Arthur  Markel,  deputy  international 
president  of  the  organization.  Letters 
were  sent  also  to  each  telegrapher  cau¬ 
tioning  him  to  “let  no  mealy-mouthed 
lickspittle  sell  you  down  the  river  into 
eternal-economic  slavery  by  soft  words 
and  phoney  honeyed  phrases.” 

Mr.  Markel  made  the  following  an¬ 
nouncement  coincident  with  the  filing  of 
his  request  for  an  election: 

“This  organization  has  today  re¬ 
quested  the  National  Labor  Relations 
Board  to  make  a  poll  of  Associated 
Press  automatic  and  Morse  telegraphers 
to  determine  its  right  to  represent  these 
employes  in  collective  bargaining. 

“This  step  was  taken  reluctantly,  as 
we  had  earnestly  hoped  the  Associated 
Press  would  not  insist  upon  identifying 
itself  with  those  Bourbon  employers  who 
make  a  fetish  of  blocking  and  defying 
the  industrial  relations’  program  of  the 
Roosevelt  administration. 

“The  Associated  Press  has  ignored 
communications  from  this  organization, 
choosing  instead  to  poll  its  workers  in 
a  manner  that  we  consider  coercive. 

“In  the  last  few  days  reports  have 
come  to  us  of  an  attempt  to  organize  a 
‘company  union’  among  Associated  Press 
telegraphers.  Since  we  represent  a  gen¬ 
erous  three-fourths  of  the  A.P.  opera¬ 
ting  personnel  it  is  obvious  this  effort 
will  die  a-borning. 

“It  has  been  and  continues  to  be 
somewhat  of  a  mystery  to  us  how  the 
Associated  Press,  most  of  whose  mem¬ 
bers  conduct  their  mechanical  depart¬ 
ments  on  a  union  basis,  can  consistently 
pursue  its  policy  of  stony-faced  opposi¬ 
tion  to  the  most  fundamental  rights  of 
its  workers.” 

The  letter  which  Mr.  Markel  sent  to 
the  telegraphers  asking  their  coopera¬ 
tion  and  warning  them  against  a  “com¬ 
pany  union”  said  in  part: 

“The  ordinary  amenities  have  promp¬ 


ted  us  to  give  the  A.P.  ample  time  to  do 
the  right  thing,  the  legal  thing,  and  the 
decent  thing.  Only  last  week  it  was 
suggested  to  the  board  of  directors  of 
the  A.P.  that  I  appear  before  it.  After 
consideration  by  the  board,  Mr.  Frank 
B.  Noyes  stated  over  his  signature  that 
he  would  discuss  organization  of  the 
A.P.  with  Mr.  William  Green,  president 
of  the  F.  of  L.  The  company  union 
movement  however,  makes  it  necessary 
for  us  to  act  immediately.” 

Chairman  Lloyd  Garrison  of  the  Na¬ 
tional  Labor  Relations  Board,  conduct¬ 
ing  what  probably  will  be  his  last  press 
conference  before  he  returns  to  his  post 
as  dean  of  the  Law  School  of  the  Uni¬ 
versity  of  Wisconsin,  said  Wednesday 
the  union’s  petition  for  an  official  poll 
will  be  acted  upon  this  week. 


NEW  FEATURE  AGENCY 


FeaturepreM,  Inc.,  Serving  All  Publi¬ 
cation*  Organized  in  Chicago 

A  cooperative  merchandising  agency 
of  writers  and  artists,  known  as  Fea- 
turepress,  Inc.,  with  headquarters  at  120 
W.  .\dams  street,  Chicago,  is  being  or¬ 
ganized  to  promote  the  sale  of  feature 
articles  and  pictures  to  newspapers, 
magazines,  class  publications  and  the 
trade  press. 

This  organization  is  headed  by  E.  J. 
Costello,  editor;  Glenn  G.  Hayes,  direc¬ 
tor;  James  R.  Haydon,  treasurer;  and 
S.  E.  Quindry,  general  counsel.  Mr. 
Costello  is  a  former  newspaperman  of 
wide  experience,  having  been  with  the 
.Associated  Press,  later  chief  organizer 
of  the  Federated  Press,  formerly  man¬ 
aging  editor  of  the  MUxiSJukee  Leader, 
and  more  recently  Chicago  Daily  Times 
editorial  writer.  Mr.  Hayes  is  of 
Hayes,  Loeb  Company,  public  relations 
counselors.  Mr.  Haydon  is  a  former 
Chicago  newspaperman  and  Mr.  Quin¬ 
dry  is  a  Chicago  attorney  and  writer 
on  legal  subjects.  Other  members  of 
the  executive  board  are  Horace  A. 
Love,  Chicago  Daily  Times  editorial 
writer;  and  G.  M.  Lichtenstein,  Daily 
Times  cartoonist. 


TIEDEMANN  BUYS  PAPER 

John  E.  Tiedemann,  former  publisher 
of  the  Morgan  Hill  (Cal.)  Times  and 
Pittsburg  (Cal.)  Post-Dispatch,  has 
purchased  the  Redwood  City  (Cal.) 
Standard,  weekly,  from  Sam  E.  Wink- 
lebleck,  publisher  of  the  Redwood  City 
Tribune,  daily. 


FARRAR  SUNDAY  EDITOR 

Jim  Tufts,  Sunday  editor  of  the  San 
Francisco  Chronicle  for  many  years, 
has  retired.  Frank  Farrar  has  been 
moved  from  the  copy  desk  to  succeed 
Mr.  Tufts  as  Sunday  editor. 


WHAT  OUR  READERS  SAY 


MR.  BROUN’S  STATEMENT 

To  Editor  &  Publisher:  I  am 
sending  a  short  statement  exclusive  for 
Editor  &  Publisher,  which  I  hoj^  you 
can  print.  It  touches  certain  criticisms 
which  have  been  made  in  your  editorial 
columns. 

I  have  decided  that  it  may  be  help¬ 
ful  to  the  American  Newspaper  Guild 
for  me  to  announce  in  advance  that  I 
will  not  be  a  candidate  for  re-election 
to  the  presidency  of  the  organization 
at  the  convention  next  June.  It  seems 
to  me  that  certain  personal  opinions 
and  frailties  of  my  own  have  been 
used  against  the  guild  as  a  whole. 

After  a  year  and  a  half  it  is  quite 
evident  that  a  large  number  of  news¬ 
paper  publishers  seek  to  destroy  the 
guild  and  not  to  cooperate  with  it. 
Sometimes  men  are  fired  or  disciplined 
for  membership  and  in  other  cases  the 
effort  is  made  to  form  virtual  com- 
any  unions  by  rewarding  workers  who 
stay  out  of  the  organization.  Occa¬ 
sionally  benefits  are  conferred  even  on 
guild  members,  but  with  the  assurance, 
“You  understand,  of  course,  that  this 
has  nothing  to  do  with  the  guild.  You 
would  have  gotten  these  things  much 
more  rapidly  if  you  had  not  attempted 
to  unionize.” 

Being  kissed  to  death  may  be  more 
pleasant  than  being  clubbed  to  death, 
but  in  either  case  the  net  result  is  ob¬ 
livion  and  extermination. 

Under  the  circumstances  which  pre¬ 
vail  at  present  it  seems  to  me  wholly 
desirable  and  inevitable  that  the  Ameri¬ 
can  Newspaper  Guild  should  seek  radi¬ 
cal  leadership.  My  own  counsel  has 
been  too  mild  in  most  instances.  I  have 
a  fatal  constitutional  leaning  toward 
compromise. 

Unfortunately  the  charge  has  been 
made  repeatedly  that  I  was  a  semi¬ 
dictator  and  that  the  policy  making 
power  had  been  seized  upon  by  me. 
This  is  so  far  from  the  fart  that  it  is 
utterly  fantastic,  but  even  a  fantastic 
misrepresentation  may  come  to  be  be¬ 
lieved  if  it  is  repeated  sufficiently 
often. 

Again,  there  is  gross  misconception 
about  the  use  of  pickets  by  the  New 
York  Newspaper  Guild.  The  decision 
to  picket  in  Jamaica  and  the  decision 
to  picket  in  Staten  Island  were  made 
hy  the  duly  elected  representatives  of 
the  New  York  chapter.  I  had  no  vote 
in  the  Representative  Assembly.  I 
favored  picketing  and  spoke  for  it 
in  both  instances,  but  in  neither  case 
did  the  decision  depend  upon  what  I 
said. 

The  fact  that  New  York  has  picketed 
and  may  very  well  do  so  again,  is  not 


binding  on  Reading  or  Rochester, 
Cleveland  or  Columbus.  Each  guild 
within  the  limits  of  the  constitution  is 
autonomous  and  must  choose  its  o«ii 
weapons  to  fit  the  situation  in  which  h 
finds  itself. 

Whether  the  guild  is  a  union  or  not 
depends  upon  your  definition  of  the 
word  “union.”  Our  constitution  sets 
as  a  primary  purpose  the  obtaining  of 
better  working  conditions  through  col¬ 
lective  bargaining.  That,  I  am  happy 
to  say,  seems  to  make  us  a  union.  De¬ 
cidedly  we  are  not  a  club  or  a  profes¬ 
sional  organization. 

It  has  frequently  been  stated  in 
Editor  &  Publisher  that  I  intended 
to  kidnap  the  guild  and  place  it  within 
the  ranks  of  the  American  Federation 
of  Labor.  No  such  decision  could  be 
made  by  me.  As  a  member  of  the 
guild  I  am  quite  ready  to  say  that  I 
do  not  favor  affiliation  with  the  A.  F. 
of  L.  at  the  present  time,  but  that  I 
would  be  wholly  in  favor  of  it  if  the 
guild  could  come  into  a  vertical  union 
embracing  all  the  crafts  engaged  in  any 
shop.  The  guild’s  policy  at  all  times 
has  been  and  must  be  dictated  by  a 
majority  of  the  membership. 

No  man  knows  precisely  what  direc¬ 
tion  the  movement  will  take.  But  it  is 
now  certain  that  the  guild  is  a  perma¬ 
nent  organization.  It  will  have  its  tri¬ 
umphs  and  its  slumps,  but  a  sufficient 
number  of  men  and  women  are  enlisted 
for  duration.  The  guild  can  not  die. 

I  think  the  leadership  belongs  no* 
with  somebody  in  the  ranks.  A  col¬ 
umnist  may  contribute  much  in  the  Hid¬ 
ing  of  speeches  and  in  IcKal  activities, 
but  the  national  leadership  belongs  more 
properly  to  some  one  familiar  with  the 
actual  fighting  front. 

The  guild  in  the  months  and  yean 
to  come  may  go  right  or  left,  up  or 
down,  or  merely  sidewise.  In  any  cw 
I  am  with  the  guild.  There  is  nothin! 
I  know  which  can  command  from  me 
at  all  times  a  deeper  loyalty. 

Heywood  Broun. 


SPECIAL  BOARD  MEETS 

A  special  committee  of  the  board  of 
curators  appointed  to  select  a  successor 
to  Dr.  Walter  Williams  as  president  of 
the  University  of  Missouri  met  Oct 
1 3  at  Columbia.  It  announced  that  no 
definite  choice  has  been  made,  although 
about  15  candidates  are  admittedly 
under  consideration.  Dr.  Williams  last 
month  asked  the  board  to  relieve  him  h^ 
cause  of  ill  health. 


STARTS  FURNITURE  PAGE 

A  weekly  page  on  furniture  was  star¬ 
ted  by  the  New  York  Sun  Sept.  29. 
Both  traditional  and  modernistic  furni¬ 
ture  are  treated  on  the  page.  C!hark» 
Messer  Stow  is  in  charge  of  the  featurt 
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UR  OVN  VORLr> 

or  Letters 


INTERESTING  as  a  reference  book 
1  regarding  personalities  in  and  out  of 
newspaper  work,  “America’s  Young 
Men,”  a  “who’s  who  among  the  young 
men  of  the  nation,”  has  just  been  pub¬ 
lished  in  Los  Angeles,  with  Durward 
Howes,  Jr.,  former  president  of  the 
United  States  Junior  Chamber  of  Com¬ 
merce,  as  editor. 

The  volume  contains  the  biographies 
of  approximately  5,(Ko  men  under  the 
age  of  -40  who  have  achieved  industrial, 
civic,  artistic  and  political  leadership  in 
their  communities.  The  territory  cov¬ 
ered  includes  each  of  the  48  states,  U. 
S.  territories,  and  foreign  countries  in 
which  outstanding  young  Americans  are 
working.  There  are  nearly  200  work¬ 
ing  newspapermen  in  the  book,  includ¬ 
ing  publishers,  editors,  business  office 
men  and  reporters.  There  are  half  a 
hundred  advertising  managers  and 
agency  men. 

In  addition  to  the  biographical  ma¬ 
terial.  the  book  gives  such  interesting 
sidelights  as  the  favorite  hobby  and 
sport,  political  and  religious  affiliations, 
and  other  incidental  information. 
.\mong  the  familiar  names  found  in  the 
volume  are  Norman  Chandler,  Los  An¬ 
geles  Times;  Felix  M.  Morley,  IVash- 
ington  Post;  Lorrin  Potter  Thurston, 
Honolulu  Advertiser;  Fremont  Carson 
Peck,  Brooklyn  Times-Union;  Charles 
Lawton  Campbell,  General  Foods  Corp. ; 
Jonathan  Eddy,  American  Newspaper 
Guild;  Paul  William  Gallico,  New  York 
Daily  News;  Frederic  Russell  Gamble. 
A..A.^.A. ;  Kenneth  C.  Hogate,  Wall 
Street  Journal;  Hubert  E.  Knicker¬ 
bocker,  I.N.S.  traveling  correspondent; 
Robert  Paine  Scripps,  president,  Scripps- 
Howard  Newspapers;  Jonathan  Worth 


His  New  Book  Gives 

The  Lowdown! 


Stanley  Walker 


City  Editor  of 

New  York  Herald  Tribune 
spills  the  inside  dope  on  the 
newsworld’s  great  and  not- 
so-great  from  sob  sisters  to 
editors  in 

CITY  EDITOR 

HERE’S  a  book  you  just  can’t' 
miss — by  the  man  Alexander 
Woollcott  calls  “The  most  re¬ 
sourceful  and  stimulating  news¬ 
paper  man  to  fill  the  post  of  city 
editor  on  a  New  York  Daily  since 
the  late  Charles  Chapin.” 

“Newspaper  boys  and 
feirls — a  word  of  advice: 

If  you  want  to  hold  up  your 
head  among  respectable  folk  in 
your  own  calling — never,  never 
admit  that  you  haven’t  read 
Stanley  Walker’s  book!” — 

N.  Y.  SUN 

With  a  Foreword  by 

ALEXANDER  WOOLLCOTT 

Fully  Illustrated  and  Indexed 
$S.OO  ^ottpmid 

FKIEIICK  t.  STOIES  COMMNT.ttl  Fsurth  Its.  .R.T. 


Daniels,  Raleigh  (N.  C.)  News  and 
Observer;  Cary  William  Bok,  Curtis 
Publishing  Co. ;  Ted  Olson,  Laramie 
(Wyo.)  Republican-Boomerang. 

a  *  * 

PATRICK  CASSIDY,  formerly  of 
the  Los  Angeles  Illustrated  Daily 
Nezi's  editorial  staff,  has  just  had  his 
first  book  published,  “The  Sun  and  the 
Rain,”  a  collection  of  short  stories. 

*  *  a 

Fascinating  tales  of  Indian  war¬ 
fare  on  the  prairies  of  Kansas  are 
related  in  “Death  on  the  Prairie,”  by 
Paul  I.  Wellman  (The  Macmillan 
Company,  New  York). 

Mr.  Wellman,  a  member  of  the  staff 
of  the  Wichita  (Kan.)  Eagle  and  a 
student  of  Indian  customs  for  many 
years,  presents  an  unbiased  treatment 
of  his  subject,  although  his  sympathies 
unquestionably  are  with  the  Indians  of 
whom  he  writes. 

In  dramatic  and  entertaining  style,  he 
tells  the  story  of  the  ten  major  cam¬ 


paigns  against  the  Indians,  which  com¬ 
prised  the  conquest  of  the  plains  from 
1862  to  1892. 

Mr.  Wellman  was  born  in  Indian 
Territory  of  pioneer  parents  in  1895, 
and  has  a  large  collection  of  Indian 
relics. — H.  W.  M. 

♦  *  ♦ 

ROYCE  brier,  Pulitzer  1933  prize 
winner  in  reporting  is  the  author 
of  a  new  book,  “Reach  for  the  Moon,” 
announced  recently  by  the  publishing 
house  of  D.  Appleton-Century. 

Brier,  who  is  on  the  staff  of  the  San 
Francisco  Chronicle,  and  who  won  t'ne 
riational  award  with  his  account  of  the 
San  Jose  lynching,  has  used  San  Fran¬ 
cisco  for  the  setting  of  his  new  book. 
The  story  takes  place  during  the  earth¬ 
quake  and  fire  of  1906.  The  principal 
characters  are  newspapermen. 

Brier’s  first  novel,  “Crusade,”  was 
published  in  1931. 

*  ♦  ♦ 

George  s.  o’ne.al,  whose  first 

novel,  “A  Wedding  in  June,”  is  be¬ 
ing  published  Oct.  22  by  Green^rg,  is 
holding  down  two  jobs,  one  as  editor  of 
Famous  Features  Syndicate  and  the 
other  as  a  staff  member  of  the  Amer¬ 
ican  Weekly.  Although  a  bachelor, 
O’Neal  has  developed  an  original  theme 
concerned  with  married  life  in  his  first 
novel,  written  after  15  years  of  news¬ 


paper  work  on  papers  all  the  way  from 
the  Pacific  coast  to  Paris. 

WEEKLY  PAPER  SOLD 

Abbeyville  (S.  C.)  Bulletin  and  Ban¬ 
ner  was  placed  on  sale  Oct.  by  the 
master,  W.  D.  Cox,  and  was  bid  in  by 
State  Senator  Fred  West  for  $16,000. 
The  only  other  bid  was  made,  by  J.  K. 
Hood,  attorney  of  Anderson,  represent¬ 
ing  the  South  Carolina  State  Bank  for 
$9,200.  Ernest  Moorer,  of  Greenwood, 
appointed  receiver  about  three  weeks 
ago,  has  conducted  the  newspaper 


CANADIAN  DAILY  IS  SO 

Montreal  La  Presse,  French-Cana- 
dian  daily,  celebrated  its  50th  anniver¬ 
sary,  Oct.  13,  with  publication  of  a 
special  anniversary  number,  containing 
116  pages,  and  weighing  over  two 
pounds.  The  edition  carried  389  col¬ 
umns  of  advertisements  totalling  118,- 
645  agate  lines. 


HONOLULU  EXECUTIVE  HERE 

Dickson  Nott,  secretary  and  director 
of  the  Honolulu  Advertiser,  is  in  New 
York  for  a  three-weeks’  stay.  He  will 
also  visit  in  Boston  and  Philadelphia. 
Mr.  Nott  is  telling  agencies  and  adver¬ 
tisers  about  recent  developments  in 
Hawaii. 


MONEY 
MAKING 
IDEAS  FOR  ALL 
INTERESTED 
IN 

NEWSPAPER 

ADVERTISING. 

YOU  WILL 
FIND  AT  LEAST 
30  MORE 
IN 

<<MAKING  MILLIONS 
READ  AND  BUY” 

by  WiixiAM  A.  Thomson 

260  Page««  25  Full  Page  Illuatrationa. 
Ilandaotnely  Bound  and  Printed,  $3.00 

Send  for  your  copy  today 


ALL  ADVERTISERS  START  WITH 
THE  SAME  CLEAN  SPACE! 

But  some  know  what  to  put  into  that  space  and  some  have  yet  to  learn 

That  is  one  of  the  vitally  important  subjects  treated  fully  in 
“Making  Millions  Read  and  Buy,”  the  book  by  William  A.  Thomson 
that  the  advertising  world  is  now  discussing. 

Thomson  thinks  newspapers  are  the  first  medium,  but  that  copy 
and  illustration  constitute  the  most  vital  problem  of  the  newspaper 
advertiser.  He  gives  his  readers  the  benefit  of  many  valuable 
conclusions  based  on  intimate  experience  in  a  great  chapter  called 
“Copy.” 

WHO’S  TO  BLAME  WHEN 
PICTURES  DON’T  PRINT  WELL? 

“Not  I,”  says  the  advertiser. 

“Not  I,”  says  the  agent. 

“It  must  have  been  the  engraver.  Maybe  it  was  the  newspaper.” 

Guess  again  1  The  trouble  started  when  the  artist  began  to  draw 
or  the  photographer  began  to  focus  his  camera. 

Do  you  want  the  real  solution  of  this  daily  mystery? 

If  you  do,  send  for  a  copy  of  “Making  Millions  Read  and  Buy.” 

A  SUCCESSFUL  SALES  TALK  IS 
NEVER  A  DEBATE! 

Even  novices  realize  the  truth  of  this  statement  but  to  avoid 
debates,  every  sales  talk  must  anticipate  the  answers  arising  in  the 
prospect’s  mind.  Forcefully,  logically  and  interestingly,  every 
step  from — why  people  read  newspapers — to  why  advertisers  should 
use  newspapers — is  comprehensively  covered  in  “Making  Millions 
Read  and  Buy.” 

EXAMINE  THE  BOOK  FREE— USE  THIS  COUPON 

I - , 

EDITOR  &  PUBUSHER  COMPANY  ! 

TIMES  BLDG,  NEW  YORK,  N.  Y.  j 

Seod  me  for  examination,  one  copy  of  “M.AKING  MILLIONS  READ  AND  . 
BUY”  by  William  A.  Thomson,  $3.00  postpaid.  Five  days  after  receipt  of  the  book,  J 
I  will  send  you  my  remittance  or  return  the  book.  OR — I  prefer  to  pay  cash  in  I 
advance.  Enclosed  is  my  remittance  for  $3.00.  | 


Afome . ’. . Slate. 


Addrett . Ciiy. 


Butinest  Conneelioni .  I 
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Circulation 


INTERSTATE  CIRCULATORS  OPPOSE 
FIVE-DAY  AVERAGE  PROPOSAL 

Bulldog  Editions  Hit  by  Sturman — Local  News  Called  Best 
Weapon  Against  Big  City  Competition — Carrier  Boy 
Contests  Discussed^ 


Optional  or  compulsory  report-  R.  J.  McIntyre,  Bayonne  Times,  said 
ing  of  circulation  on  a  five-day  the  smaller  newspaper  in  cities  adjacent 
basis,  suggested  recently  for  A.B.C.  to  metropolitan  centers  should  “play 
members,  was  voted  down  by  an  over-  ball  in  their  own  back  j  ard”  by  catering 
whelming  majority  at  the  closing  ses-  to  its  readers  with  more  and  more  local 
sion  of  the  fall  convention  of  the  Inter-  news.  Metropolitan  dailies  which  flood 
state  Circulation  Managers’  Association  nearby  towns  publish  no  great  amount 
held  Oct.  14  and  15  at  the  Bellevue-  of  local  news  in  the  places  it  covers,  he 
Stratford  Hotel,  Philadelphia.  pointed  out.  and  competition  of  bulldog 

The  circulation  managers,  represent-  rivals  can  be  met  in  this  manner. 


A  group  of  Interstate  circulators  photographed  at  Philadelphia  convention. 
Front  row  (left  to  right)  :  C.  L.  Stretch,  Philadelphia  Evening  Bulletin; 
I.  Isenberg,  yVeicorfc  Star  Eagle;  W.  R.  Rauck,  Pittsburgh  Press,  president  of 
the  group;  Charles  K.  Blasser,  York  (Pa.)  Dispatch.  Rear  row  (left  to  right): 
A.  V.  Ambrose,  Trenton  Times-Advertiser;  John  H.  J.  Kuntz,  Lancaster  (Pa.) 
Newspapers;  G.  W.  Stabler,  Williamsport  (Pa.)  Grit;  Chester  H.  Roberts. 
Charleston  (W.  Va.)  Gazette. 


ing  some  of  the  principal  dailies  of  the 
East,  voted  40  to  3  against  any  change 
segregating  Saturday  sales  from  the 
other  five  days. 

Following  lengthy  discussion  of  the 
question,  led  by  Walter  R.  Rauck, 
Pittsburgh  Press,  association  president, 
a  resolution  opposing  the  change  was 
adopted. 

According  to  reports  presented  by 
members  of  the  association,  newspaper 
circulation  has  increased  during  the 
past  year  in  all  divisions,  city,  suburban 
and  country. 

Mr.  Rauck,  who  also  is  vice-presi¬ 
dent  of  the  International  Circulation 
Managers’  Association,  observed  that 
circulation  problems  are  changing  so 
fast  that  the  field  will  have  an  entirely 
new-  appearance  in  three  or  four  years. 

During  discussion  of  the  topic,  “How 
to  Offset  the  Inroads  Made  in  Evening 
Circulation  as  a  Result  of  the  Early 
‘Bulldogs’  Published  by  the  Metropoli¬ 
tan  Newspapers,”  the  value  of  bulldog 
circulation  was  termed  “illusory”  by 
Raphael  Sturman,  lyUmington  (Del.) 
Neu's-J  ournal. 

Mr.  Sturman  attacked  the  ineffective¬ 
ness  of  bulldog  circulation  from  the 
standpoint  of  the  advertiser,  declaring 
it  “bites  into  the  advertiser’s  profits  and 
eats  into  the  newspaper’s  costs”  in  what 
he  described  as  “a  mad  scramble  for 
any  kind  of  circulation.” 

To  stem  the  advance  of  the  bulldog 
he  suggested  the  following  objectives 
for  the  association: 

1.  Show  the  unfairness  of  bulldog 
competition  from  a  circulation  stand¬ 
point. 

2.  Demonstrate  the  value  of  quality 
circulation  as  against  the  “illusory 
value”  of  the  bulldog. 

3.  Force  the  A.B.C.  to  break  down 
the  circulation  of  metropolitan  dailies 
so  as  to  differentiate  between  bulldog 
and  home  delivered. 

4.  Illustrate  the  “loose  reading”  of 
the  bulldog,  and  the  spread  of  circula¬ 
tion,  which  renders  it  ineffective  from 
a  results  standpoint. 

5.  Show  the  connection,  in  timeli¬ 
ness  and  effectiveness,  between  home 
delivered,  bona-fide  circulation  and  the 
actual  results  as  compared  to  the  “in¬ 
effective”  bulldog  circulation. 


Various  methods  of  improving  the 
contacts  with  carrier  boys,  and  seeking 
through  them  to  get  reactions  of  the 
readers  to  the  contents  of  the  news¬ 
papers,  were  discussed  at  the  meet¬ 
ing. 

1.  Isenberg,  Newark  Star-Eagle,  dis¬ 
cussing  “A  New  Carrier  Plan  Doing 
Double  Duty,”  described  how  his  paper 
arranged  for  insurance  to  pay  sick  and 
death  benefits  to  its  carrier-boys,  “at  no 
extra  cost  to  the  paper  or  to  the  car¬ 
riers.”  The  policy,  which  costs  $1  per 
month  for  each  carrier  boy,  covers  the 
boys  24  hours  a  day  against  any  and 
all  accidents  and  its  cost  is  defrayed  by 
a  quota  system  under  which  the  bene¬ 
ficiaries  are  required  to  obtain  four  new 
readers  each  month. 

“I  am  so  enthused  with  this  plan  that 
if  there  are  any  circulation  managers 
interested,  I  shall  be  glad  to  put  them 
in  touch  with  the  insurance  company 
which  has  consented  to  write  this  type 
of  policy  for  any  newspaper,”  Mr.  Isen¬ 
berg  said. 

“It  will  not  only  help  increase  the 
circulation  of  newspapers  having  carrier 
boys,  but  will  also  help  keep  the  good 
will  of  every  parent.  Parents  will  as¬ 
sist  the  boys  to  get  their  quota  of  four 
new  subscribers  every  month.  Boys 
will  be  anxious  to  carry  newspapers  and 
deliver  promptly.” 

The  policy  is  written  on  a  monthly 
basis,  being  paid  for  by  the  paper  just 
so  long  as  the  boys  on  office-owned 
routes  continue  to  get  their  quota  of 
new  customers.  It  is  written  on  a 
monthly  basis  and  may  be  cancelled 
by  the  newspaper  anytime  and  for  any 
reason.  Mr.  Isenberg  said. 

F.  M.  Hetrick,  .Altoona  Mirror,  said 
his  route  carriers  are  paid  on  a  monthly 
sliding  scale  which  encourages  them  to 
keep  the  number  of  papers  up  on  their 
routes.  The  simplest  and  easiest  way 
to  get  new  customers  and  hold  old  ones, 
he  declared,  .is  the  effort  to  have  the 
delivery  made  at  about  the  same  time 
dailv. 

VV'^.  D.  Miller,  Baltimore  Sun,  dis¬ 
cussing  “Building  Circulation  Through 
Mediums  Other  Than  Soliciting,”  de¬ 
clared  features  and  editorial  excellence 
attract  new  readers  more  than  news 
content. 

Mr.  Miller  said  the  extra  “something” 


which  a  carrier  gives  with  his  service — 
whetner  it  be  a  smile,  a  “thank  you”  or 
extra  care  on  a  rainy  day — many  times 
determines  the  person’s  preference  for 
a  newspaper. 

VV’.  O.  Cotton,  Philadelphia  Inqurier, 
discussed  “Best  Methods  of  Promoting 
Serial  Stories  and  News  Features.” 
•Advertising  of  serials  in  local  papers  of 
other  towns  previous  to  the  date  of  re¬ 
lease  was  cited  as  one  means  of  stimu¬ 
lating  interest,  and  boys  who  distribute 
promotion  sheets  can  also  make  a  can¬ 
vass  w  ith  the  story  as  their  main  selling 
topic. 

In  the  discussion  of  “Efficient  Meth¬ 
ods  of  Increasing  Newsdealer  Circula¬ 
tion,”  Henry  Cullis,  Chester  (Pa.) 
Times,  told  how  carrier  boys  “watch 
the  vacant  houses  like  a  chicken  hawk 
does  a  barred  rock  hen,”  because  the 
Times  has  no  difficulty  in  persuading  a 
newsdealer  to  give  his  carriers  a  bonus 
for  each  new  serve  they  turn  in  to  him. 
“A  moving  van  is  a  signal  for  a  sales¬ 
manship  demonstration,”  he  said,  “for 
the  carrier  wants  to  earn  that  extra 
two-bits.” 

Charles  Buck,  Wilkes-Barre  (Pa.) 
Times- Leader,  who  spoke  on  the  out¬ 
standing  contests  of  the  past  year  and 
how  they  were  promoted,  said_  his 
paper's  home  circulation  gained  5,110 
over  last  October's  figure  as  the  result 
of  five  successful  contests  among  its 
boy  carriers.  He  described  the  manner 
in  which  the  contests  were  conducted  and 
declared  all  contests  should  be  timely 
and  seasons  and  events  should  be  con¬ 
sidered  in  planning  them. 

‘“Discourage  boys  from  making  too 
many  calls  at  one  time,”  Mr.  Buck 
warned.  “Most  boys  will  say  they  have 
called  at  every  home  on  their  route  the 
first  Jay  and  can  do  no  more.  Tell 
them  never  to  call  on  more  than  five 
homes  in  one  day  and  that  this  should 
be  done  only  three  times  a  week.  Tell 
them  how  to  sell  the  paper  to  these  five 
people  instead  of  asking  them  to  sub¬ 
scribe  for  the  paper.” 

J.  A.  .Abey,  Reading  Eagle,  citing  a 
9,()()0  gain  in  circulation,  said  he  has 
found  carrier  boys  far  more  effective 
than  salesmen. 

The  effective  use  of  promotion  ads 
was  described  by  John  H.  J.  Kuntz. 
Lancaster  (Pa.)  Newspapers,  who  said 
his  newspaper  used  72  between  Nov.  25, 
1933,  and  .April,  1934  to  push  sales  of 
an  expanded  Sunday  edition.  “Con¬ 
stantly  keep  promoting  in  one  form  or 
another,”  he  urged.  He  said  he  was 
able  to  produce  in  one  year  a  33  1/3  per 
cent  increase  in  circulation,  which  he 
and  the  publisher  set  as  their  first  ob¬ 
jective.  “.And  it  was  the  biggest  order 
we  ever  decided  on  that  I  can  remem¬ 
ber,”  he  said. 

Other  speakers  included  Tom  Meegan, 
Union  City  Post  Dispatch;  Lloyd  Lip- 
pincott,  .Atlantic  City  Press  Union;  G. 
W.  Stabler,  Williamsport  (Pa.)  Grit; 
Edward  S.  Dobson,  Brooklyn  Times- 
Union;  F.  M.  Hetrick,  .Altoona  Mirror; 
O.  R.  Lewis,  Pittsburgh  Sun-Telegraph; 
L.  P.  Rutherford,  Jersey  City  Jersey 
Jounuil;  D.  J.  Thomas,  Scranton  (Pa.) 
Republican ;  Chester  Robert,  Charles¬ 
ton  (W.  Va.)  Gazette  and  Robert  .Ab¬ 
bot.  of  Wilkes-Barre,  Pa. 

Harrisburg,  Pa.,  was  selected  as  the 
place  of  the  next  convention. 


STAFF  SOLD  2,000  “SUBS” 

Cash  Prises  and  Silver  Cup  Awarded  ' 
By  Lot  Angeles  Times 

More  than  2,(X)[)  subscriptions  wert 
obtained  by  the  Los  Angeles  Times  io 
an  employes’  contest  over  a  one-month 
period  closing  Oct.  10.  Approximately 
500  employes  actively  participated,  the 
element  of  competition  being  empha¬ 
sized  by  weekly  cash  awards  for  the 
highest  individual  producers,  and  the 
awarding  of  a  cup  to  the  department 
which  during  the  duration  of  the  event 
produced  the  greatest  per  capita  busi¬ 
ness.  The  contest  is  to  be  an  annual 
affair,  with  the  cup  becoming  the  per¬ 
manent  property  of  the  department  first 
winning  it  three  times. 

In  addition  to  these  awards  employes 
were  paid  50  cents  for  each  subscription 
obtained.  Special  days  were  set  aside 
for  the  heads  of  various  departments 
when  employes  in  these  divisions  made 
special  effort  to  produce  new  subscrip¬ 
tions.  Another  feature  was  a  candy 
day  when  a  box  of  candy  was  pre¬ 
sented  for  each  group  of  five  subscrip, 
tions  turned  in  by  an  individual. 

The  promotion  department,  headed  by 
J.  E.  McIntyre,  won  the  cup,  with  a 
total  of  140  subscriptions  from  seven 
employes.  The  circulation  department 
prcKiuced  the  greatest  number  of  sub¬ 
scribers,  564.  The  highest  individual 
record  was  made  by  M.  E.  Pierson  of 
the  job  department,  with  131  new  sub¬ 
scriptions. 

The  contest  was  conducted  by  Earl 
Hollister  and  his  assistant,  D.  R 
Mitchell. 

(.Additional  circulation  news  on  p.  47.) 


We  admire  Prima 
Donnas  but  not 
Prima  Donna  mats 

T  takes  no  coaxing,  nor  big 
bouquets  to  persuade  a  Cer¬ 
tified  Mat  to  perform  super¬ 
latively. 

You  hear  of  notable  mat 
results,  sometimes,  only  to  find 
out  afterward  that  it  took 
special  handling  of  a  mat  from 
a  “good  shipment.” 


SOUTHERN  CIRCULATORS  ELECT 

J.  L.  Barksdale,  Jr.,  of  the  Miami 
Herald  was  elected  president  of  the 
Southern  Circulation  Managers’  Asso¬ 
ciation  at  the  close  of  its  annual  session 
in  New  Orleans,  La.,  Oct.  13.  Other 
officers  named  were:  Fred  M.  Grim, 
Jacksontnllc  Journal,  first  vice-presi¬ 
dent;  Ralph  Corn,  Monroe  (La.)  World 
and  Netvs-Star,  second  vice-president, 
and  Horace  Powell,  Nashinlle  Banner. 
who  was  re-elected  secretary-treasurer. 
The  1935  convention  will  be  held  in  Sa¬ 
vannah,  Ga. 


HOST  TO  CARRIER  BOYS 

Carrier  boys  for  the  Wewoka  (Okla.) 
Times-Democrat  were  entertained  at  a 
luncheon  by  W.  H.  Wells,  circulation 
manager,  recently.  Expansion  plans 
were  discussed.  The  paper  has  26  car¬ 
riers.  12  of  whom  are  in  Wewoka. 


Certified  Mats  are  not  tem¬ 
peramental.  Treat  them  right 
and  they  treat  you  right,  day 
after  day — month  after  month. 

For  dependable  stereotyping 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  City 
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SNELL  IS  PRESIDENT  OF 
CALIFORNIANS 

Long  Bench  PreM-Telegrnm  Man 

Heads  Circulation  Group — Car¬ 
riers  Called  Best  Subscription 
Getters 

(By  telegraph  to  Editor  &  Publisher) 

Stockton,  Oct.  10 — Carrier-salesmen 
promotion  contests  were  pictured  as  the 
most  successiul  way  to  increase  circula¬ 
tion  at  the  sixteenth  annual  two-day 
convention  of  the  Calitornia  Circulation 
Managers’  Association  which  ended 
here  today.  Waiter  Baiuch,  14,  Conrad 
Forler,  14,  Hollywood  Citizen-News, 
won  the  annual  carrier-salesman  contest, 
scoring  94  points  out  of  a  possible  100. 
Second  were  Lou  Gillespie  and  Gregg 
JlacGibbons,  San  Crancisco  Chronicle, 
93;  third,  Clair  Tatton,  Geno  Neri, 
y  vCKton  Record,  91 ;  fourth,  Howard 
Cahill,  Andril  Foster,  San  Francisco 
Examiner.  Other  teams  were  entered 
by  San  Diego  Sun  and  San  Francisco 
Sews.  Winners  received  wrist  watches, 
pen  sets  and  wallets. 

William  Snell,  Long  Beach  Press- 
Telegram,  was  elected  president,  suc¬ 
ceeding  Harry  Poliak,  San  Pedro 
Sews-Pilot.  Other  officers  elected 
are:  J.  V.  Hollet,  Glendale  News- 
Press,  first  vice-president;  C.  S.  Gil¬ 
roy,  San  Francisco  Chronicle,  second 
vice-president;  H.  P.  Yehling,  Los  An¬ 
geles  Times,  re-elected  secretary-treas¬ 
urer.  San  Diego  was  selected  for  the 
1935  convention  over  Santa  Monica. 

Directors  elected  were:  L.  P.  Ham¬ 
mond,  Redlands,  chairman;  Robert  L. 
Curry,  Culver  City  Star-News;  Ralph 
W.  Frankis,  Alhambra  Post-Advocate ; 
James  S.  Louvau,  San  Diego  Sun; 
W.  V.  O’Farrell,  San  Diego  Union- 
Tribmte;  Harry  Poliak;  E.  L.  Simp¬ 
kins,  San  Jose  Mercury-Herald;  O.  r. 
Thayer,  San  Bernardino  Sun-Tele¬ 
gram. 

Forty-seven  delegates  at  the  request 
of  retiring  President  Poliak,  presented 
papers  on  best  carrier-salesman  pro¬ 
motion  contests  were  sponsored  by 
practically  all  of  the  papers  represented. 
Prizes  were  given  for  subscriptions, 
ranging  from  cash  to  turkeys,  trips, 
fireworks,  theatre  and  football  tickets. 
The  Hollywood  Citizen-News  and 
Eureka  Humboldt  Standard  sponsored 
football  contests,  with  yardage  based  on 
subscriptions,  and  losses  on  complaints. 
The  Stockton  Record  sponsored  an  un¬ 
usual  round-up,  figured  on  the  basis  of 
steers  based  on  time  contract  orders. 
Complaints  resulted  in  the  loss  of  one 
steer  each.  The  winning  outfit  won  a 
week-end  trip  to  a  cattle  ranch.  A 
total  of  2.230  orders  were  obtained  in 
three  months. 

Newsboy  unions  were  assailed  in  a 
paper  prepared  by  R.  F.  Marx,  Los 
Angeles  Times,  who  was  unable  to  be 
present.  Citing  letters  from  circulation 
managers  in  two  unnamed  eastern  cities, 
Marx  charged  unions  were  worthless. 

“Nip  these  organizers  and  agitators 
as  soon  as  they  breathe  union,”  he 
said. 

R.  M.  Conklin,  Santa  Ana  Register, 
spoke  in  favor  of  the  office  control  sys¬ 
tem  of  salaries  over  the  independent 
system.  Ralph  W.  Frankis,  Alhambra 
Post-Advocate,  cited  the  advantages  of 
the  independent  system.  Robert  S. 
Curry,  Culver  City,  Evening  Star-News, 
advocated  magazine  club  offers  to  obtain 
and  hold  circulation.  Carrier-training 
and  salesmanship  were  discussed  by 
R.  F.  Marx,  Los  Angeles  Times.  Pro¬ 
motion  of  more  classified  readers  was 
urged  by  William  Snell,  Long  Beach 
Press-Telegram.  He  urged  the  use  of 
display  ads  on  news  pages,  boxes,  testi¬ 
monial  news  stories,  and  contests  as 
promotion  for  classified  readers.  Car¬ 
rier  solicitation  of  classified  was  also 
tirged. 

Delegates  were  guests  of  the  Stock- 
tOT  Record  at  the  showing  of  a  film. 

Wrong,  Right  Way  of  Distributing  the 
P*pcr.”  made  by  Record  staff  members. 
Addition  of  twelve  new  members  in  a 
year  was  reported  by  E.  T.  Linden, 
Santa  Monica  Evening  Outlook,  Chair¬ 
man  of  the  membership  committee. 


50,000  WATCH  PET  PARADE 

(Special  to  Editor  &  Publisher) 
Philadelphia,  Oct.  15 — More  than 
50,000  spectators  thronged  this  city’s 
spacious  Parkway  Saturday,  Oct.  13, 
to  cheer  their  favorites  among  1,500 
entries  in  the  Philadelphia  Evening 
Ledger's  second  annual  Ledger  Juniors 
Dog  Pal  Parade. 


SOAP  USED  BY  DAILY 
TO  PROMOTE  SERIAL 


Chicago  American  Also  Used  Paper 
Napkin*  and  500,000  Gravure 
Broadside*  to  Publicize 
"Anastasia" 


(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  15 — One  of  the  most 
elaborate  and  unusual  promotional  en¬ 
deavors  in  connection  with  the  intro¬ 
duction  of  serial  story  came  to  a  conclu¬ 
sion  here  today  when  the  Chicago 
American  published  the  first  installment 
of  “Anastasia,”  a  love  story  built 
around  a  beauty  parlor. 

Beginning  two  weeks  in  advance, 
small  teaser  advertisements  of  one  word, 
“Anastasia,”  appeared  in  the  American. 
This  was  followed  up  by  wagon  truck 
posters  bearing  the  same  word.  Last 
Wednesday,  a  full  page  ran  in  the 
American,  announcing  that  “Anastasia” 
beauty  soap  would  be  given  away  on 
various  street  corners  and  at  listed 
beauty  shops.  More  than  250,000  small 
bars  of  soap,  purchased  from  Armour 
&  Co.,  were  given  away  by  the  Amer¬ 
ican.  On  the  inside  of  the  soap  wrap¬ 
per,  was  the  first  inkling  that  “Anas¬ 
tasia”  had  anything  td  do  with  a  serial 
story.  The  announcement  on  the  wrap¬ 
per  urged  people  to  read  “Anastasia,” 
beginning  in  the  American  today. 
Thousands  of  small  cards  were  placed 
in  public  telephone  booths  and  paper 
napkins  were  distributed  to  drug  stores 
and  ice  cream  parlors,  bearing  the  same 
inscription. 

In  addition,  the  American  distributed 
500,000  rotogravure  broadsides,  announc¬ 
ing  the  story.  Besides  the  full-page 
promotion  ads  in  the  newspaper,  a  half 
hour  radio  program  was  devoted  to  the 
story,  which  has  been  localized,  with 
the  permission  of  the  author,  Beatrice 
Lubity,  whose  original  story  was  en¬ 
titled,  “Strangers  at  the  Feast.” 

Walter  J.  Parker,  Hearst  circulation 
director  in  Chicago,  handled  the  promo¬ 
tional  activities.  Tying  in  with  the 
serial,  local  beauty  shops  are  running 
advertisements,  announcing  “Anastasia” 
waves  and  manicures. 


16,000  ATTEND  SCHOOL 

More  than  16,000  women  attended 
the  annual  session  of  cookery  sponsored 
by  the  Cleveland  News  Oct.  2-5  in  the 
Music  Hall  of  Cleveland’s  Public  Audi¬ 
torium.  Prudence  Price,  director  of 
the  daily  Home  Institute,  was  assisted 
in  the  demonstration  by  Mrs.  Frances 
Troy  Northcross.  In  order  to  accom¬ 
modate  the  crowds  attending  the  school, 
special  street  car  service  was  put  into 
effect  by  the  Qeveland  Railway  Com¬ 
pany  and  local  Chevrolet  dealers  volun¬ 
teered  the  service  of  cars  and  men  to 
aid  in  transporting  the  crowds.  The 
daily  following  its  general  cooking 
school  has  opened  a  weekly  school 
which  is  being  conducted  in  the  daily’s 
auditorium. 


OUIDE 

For  EDITOR  &  PUBLISHER  Readers  ^ 

Circulation  Builders 

Emplojrment 

Expand  Your  Circulation  Now 

while  business  is  depressed.  One  must  sow  beforehand 
to  reap  in  the  future. 

We  are  newspaper  "doctors"  of  long  experience.  We 
are  builders  of  good  will  and  promoters  of  prosperity. 
Consult  the  “world’s  record  circulation  builders” — 

HUDSON  De  PRIEST  &  ASSOCIATES 
246  Fifth  Ave.,  New  York  City 

The  WELFARE  COMMITTEE 
of  the 

INTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 

Can  supply  you  witb  competent  etreulatlon 
men  ot  capacity  and  ability  capable  to  take 
entire  ebarge  ol  your  department  or  to  Oil 
Important  poete  In  tbe  department. 

Addreee  tbe  Secretary-Treaeurer  pleaae. 
Mr.  Clarenee  Eyster,  care  Htar  BuUdlns. 
Peona,  Ill. 

cupping  Bureaus 

Travel  Bureau 

BUSINESS  MAGAZINE  CLIPPINGS 

We  rc*d  for  clippiog  purpoaea  almoat  eTcry 
good  buaiDcaa  magaaine  publiabed  in  Aoaenca 
— aome  2000  of  them — aa  well  aa  labor,  eburch, 
madical,  farm,  and  other  claaa  papers. 

**Thm  Dirmct  To  You^*  Servico 

SEE  SYD  CLARKE 

(TravnI  Eapart) 

FIRST 

AMERICAN  TRADE  PRESS  Clipping  Bofeai 

436  W.  23d  Street  New  York  City 

Intarnatlenal  Sarvica 

7C,  Rua  daa  Patlta-Champa 

PARIS 

Cabla  Addreaai  Rlcaagallr  Paiia 

FAIR  PROFIT  FOR  BOYS 
CIRCULATORS’  TOPIC 


New  York  Association  Will  Also  Dis¬ 
cuss  Salesmanship  for  Street 
Boy* — Proposed  A.B.C.  Rule 
Slated  for  Consideration 


HELD  COOKING  SCHOOLS 

The  Manitowoc  (Wis.)  Herald- 
Times  sponsored  a  cooking  and  home 
making  school  Oct.  15-16  at  the  Capi- 
trl  Theatre,  with  Miss  Andree  of  the 
De  Both  Home  Makers  Schools  in 
charge.  A  four-day  food  and  parade 
cooking  school  was  sponsored  Oct.  16- 
19  by  the  Racine  (Wis.)  Journal- 
Times. 

200  CARRIERS  ENTERTAINED 

Two  hundred  carriers,  their  manager 
and  other  members  of  the  Jacksonville 
Florida  Times-Union,  were  the  guests 
of  the  newspaper  at  an  outing  to  Silver 
Springs,  near  Ocala,  Oct.  14.  Plans 
for  the  fall  circulation  campaign  were 
outlined  by  J.  B.  Lee,  state  circulation 
manager. 


The  New  York  State  Circulation 
Managers’  Association  at  its  semi¬ 
annual  convention  in  Rochester  Oct.  23- 
24,  will  seek  to  establish  what  a  fair 
profit  for  the  carrier  boy  should  be. 
Teaching  salesmanship  to  the  street 
sales  boy  will  also  be  considered. 

The  proposed  change  in  A.B.C.  rules 
to  allow  papers  to  show  a  five-day 
average  is  another  point  to  be  dis¬ 
cussed. 

The  convention  opens  Tuesday  morn¬ 
ing  with  committee  reports  and  the  ad¬ 
dress  of  the  president,  M.  A.  Miner, 
Syracuse  Post-Standard.  Various  cir¬ 
culation  topics  will  be  discussed  at  this 
session  by  J.  A.  Blanchfield,  Amsterdam 
Evening  Record;  John  S.  Brennan, 
Schejiectady  Gazette,  and  Milton  J.  Pi- 
cou,  Syracuse  Journal- American.  Listed 
as  speakers  in  the  afternoon  are  W.  C. 
Hixson,  Syracuse  Post-Standard;  Frank 
J.  Clancy,  Buffalo  Courier-Express; 
Alton  H.  Adams,  Watertown  Times, 
and  J.  W.  O’Connor,  Albany  Knicker- 
bocker-Press. 

On  Wednesday  morning  trips,  prizes 
and  cash  contests  for  carriers  will  be 
discussed  respectively  by  D.  W.  Tanner, 
Utica  Observer-Dispatch ;  Ernest  Levy, 
Flushing  Journal,  and  R.  J.  Crane,  Hor- 
nell  Tribune-Times.  Also  speaking  at 
this  session  are  James  Sweeney,  Buf¬ 
falo  Times;  E.  S.  Dodson,  Brooklyn 
Times-Union,  and  LaVern  Lewis,  Utica 
Journal-Nezvs. 

Carrier  boy  profits  will  be  discussed 
at  the  closing  session  Wednesday  after¬ 
noon.  The  topic  of  street  boy  salesman¬ 
ship  will  be  taken  up  by  Charles  C. 
Frost,  Niagara  Falls  Gazette.  George 
Erb,  Buffalo  Nezvs,  will  lead  the  dis¬ 
cussion  on  the  A.B.C.  James  McKer- 
nan  will  talk  on  the  I.C.M.A. 

Officers  are  to  be  elected.  Sessions 
will  be  held  in  the  Seneca  Hotel. 

Frank  E.  Gannett,  president  of  the 
Gannett  Newspapers,  and  Meyer  Jacob- 
stein,  publisher  of  the  Rochester  Jour- 
nal-American.  will  speak  at  the  banquet 
Tuesday  night. 


RODE  FOOTBALL  SPECIAL 

Twenty-two  winners  in  a  recent 
circulation  contest,  conducted  by  the 
San  Francisco  Chronicle,  were  among 
the  125  persons  aboard  the  Sl  Mary’s 
football  special,  which  left  San  Fran¬ 
cisco  on  Oct.  12  headed  East  for  the 
annual  Fordham-St.  Mary’s  football 
game  in  New  York  0ct.  20.  The  follow¬ 
ing  newspapermen  also  accompanied  the 
train:  Harry  B.  Smith,  sports  editor, 
San  Francisco  Chronicle;  Curley 
Grieve,  sports  editor,  San  Francisco  Ex¬ 
aminer;  Ralph  Ball,  sports  editor,  Cak- 
Icmd  Tribune;  A1  Santoro,  sports  editor, 
Oakland  Post-Enquirer;  Jack  McDon¬ 
ald,  of  the  San  Francisco  Call-Bulletin 
sports  department  and  Joe  Kenney  of 
the  San  Francisco  Examiner  executive 
offices.  One  of  the  features  of  the  trip 
was  the  publication  of  a  daily  paper 
aboard  a  train,  edited  by  Harry  B. 
Smith. 


25,000  SAW  SPORTS  EVENTS 

A  sport  promotion  sponsored  by  the 
Milwaukee  Journal  drew  a  combined 
total  of  more  than  25,000  people  on  two 
cc'iisecutive  days  recently.  The  stunts 
were  a  charity  professional  football 
game,  and  an  open-air  school  at  which 
football  headliners  demonstrated  fine 
points  of  the  game.  A  special  field  and 
grandstand  were  constructed  for  the 
pro  game,  which  took  place  Sunday, 
Oct.  1,  between  the  Green  Bay  Packers 
and  the  New  York  Giants.  A  portion 
of  the  gate  receipts  was  donated  to  the 
Journal  Goodfellow  fund.  A  capacity 
crowd  of  nearly  15,000  attended.  The 
following  night,  more  than  10,000  fans 
watched  Jim  Masker,  referee,  and 
Coaches  Frank  Murray  and  Red  Dunn 
of  Marquette  University,  explain  plays, 
rules,  formations  and  exercises. 


DOMESTIC  SCIENCE  COURSE 

The  Milwaukee  (Wis.)  Sentinel  has 
started  a  condensed  college  course  in 
domestic  science,  consisting  of  24  con¬ 
cise  lessons  in  modern  cookery,  appear¬ 
ing  in  daily  each  Tuesday  and  Sat¬ 
urday.  At  the  close  of  the  series  an 
examination  will  be  held  witji  those 
writing  in  being  eligible  for  one  of 
numerous  cash  prizes. 


PUBLISHING  OLD  SONGS 

The  New  Bedford  (Mass.)  Standard- 
Times  is  publishing  the  words  of  an 
old  song  in  a  department  of  that  name 
on  its  magazine  and  feature  page  every 
afternoon.  Readers  were  invited  to  sub¬ 
mit  words  of  their  old  favorites  and 
more  than  120  have  already  been 
printed. 


130  LEGIONNAIRES  QUAUFY 

One  hundred  and  thirty  Legionnaires, 
winners  in  the  San  Francisco  Examiner 
American  Legirn  circulation  contest, 
leave  San  Francisco  Oct.  16  on  a  spe¬ 
cial  train  to  attend  the  Legion  conven¬ 
tion  in  Miami,  Fla.  Each  convention 
trip  winner  represents  50  three-month 
paid-in-advance  subscriptions  to  the 
daily. 


RESTORES  FEATURE  PAGE 

The  Milwaukee  Sentinel  on  Oct.  IS 
restored  the  combination  feature  and 
picture  page  to  its  back  page.  It  was 
suspend^  several  months  ago. 


WEEKLY  NEWS  CARTOON  STRIP 

The  Philadelphia  Evening  Bulletin 
has  added  a  weekly  cartoon  strip  to  its 
Saturday  issue,  reviewing  news  events 
of  the  week,  drawn  by  Hy  Gage,  Bulle¬ 
tin  artist. 
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SWEEPING  PROBE  OF  A.B.C. 
IS  DEMANDED 

(Continiu’d  from  page  6) 


tion  meeting  was  held.  He  likened  that 
memorable  occasion  to  the  code-draft¬ 
ing  era  of  a  year  ago.  Discussing  the 
important  contribution  the  A.B.C.  has 
made  to  advertising,  he  said  in  part : 

“This  convention  rightfully  pays  trib¬ 
ute  to  the  founders  of  the  bureau  and 
the  work  which  the  bureau  has  done. 
The  task  of  solidifying  opinion  and 
harmonizing  diverse  interests  was  tre¬ 
mendous.  I  wonder  if  I  shall  seem  to 
detract  from  the  glory  of  the  founders 
if  I  call  attention  to  a  John-the-Baptist 
who  preceded  them,  clearing  the  way 
in  the  wilderness.  I  don’t  mean  Uncle 
George  P.  Rowell  of  Printers’  Ink  and 
the  AnKrican  Newspaper  Directory, 
although  he  was  a  valiant  warrior, 
vvaging  an  unceasing  fight  upon  the 
circulation  liar.  I  don’t  mean  the  sev¬ 
eral  associations  that  made  tentative 
efforts  toward  establishing  standards, 
although  they,'  too,  helped.  I  mean, 
specifically,  the  Act  of  Congress  of 
Aug.  24,  1912,  providing  that  daily 
newspapers  should  publish  twice  a  year 
a  sworn  statement  of  their  circulation 
for  the  preceding  six  months.  In  those 
pre-war  days  an  ancient  tradition  still 
existed,  namely :  ‘It  hain’t  safe  to 
monkey  w'ith  Uncle  Sam.’  Publishers 
who  had  been — shall  we  say — a  little 
careless? — in  what  they  told  advertis¬ 
ers,  became  less  enthusiastic  when  the 
federal  government  demanded  a  sworn 
statement.  The  older  men  in  the  audi¬ 
ence  will  remember  what  a  change  that 
act  made  in  the  circulation  claims  of 
many  publishers.  It  was  a  birch-rod 
that  did  much  to  inculcate  a  wholesome 
respect  for  truth,  and  in  my  opinion 
was  a  tremendous  factor  in  making  pos¬ 
sible  this  great  organization.  Let  us 
not  forget  that  old  John  Law  helped  to 
clear  away  the  debris,  and  did  some  of 
the  spade-work  preliminary  to  laying 
the  foundation  on  which  we  builded. 
If  this  were  a  dinner  I  should  propose 
a  toast  to  ‘Liberty  under  Law.’ 

“But,  the  Act  of  Aug.  24,  1912,  was, 
as  I  have  said,  only  a  forerunner,  and 
a  forerunner  merely  runs  before  some¬ 
thing  else.  It  blazes  the  way.  The  act 
fell  far  short  of  solving  the  problem; 
for  the  simple  reason  ^at  it  still  left 
to  private  interpretation  the  definition 
of  ‘circulation.’  The  honest  publisher 
still  could  not  be  sure  that  he  was 
measuring  his  distribution  by  the  same 
yard-stick  that  another  publisher,  equally 
honest,  might  be  using.  It  was  soon 
evident  that  something  more  was 
needed ;  definitions  must  be  agreed 
upon,  standards  must  be  set  up,  and  a 
working  formula  must  be  devised  for 
the  application  of  the  definitions  and 
the  maintenance  of  the  standards.  The 
A.B.C.  was  inevitable.  It  is  a  shining 
e.xample  of  a  sincere  cooperative  effort 
of  businessmen  to  elevate  standards 
and  practice  in  the  interest  of  the 
common  good.” 

Col.  Frank  Knox,  Chicago  Daily 
News,  referred  to  the  growth  of  mod¬ 
ern  newspapers,  with  huge  circulations 
and  advertising  volume,  developed  un¬ 
der  a  free  competitive  system,  together 
with  the  place  of  the  Audit  Bureau  as 
an  umpire  in  the  voluntary  arrange¬ 
ment  between  publishers  and  advertis¬ 
ers,  in  his  address  at  the  A.  B.  C. 
luncheon  today.  Discussing  the  clash 
between  combatants  in  the  field  of  busi¬ 
ness  economics,  he  said: 

“Roughly  speaking,  lines  are  drawn 
between  those  who  would  sound  the 
death  knell  of  a  free  competitive  sys¬ 
tem  and  usher  in  a  new  era  character¬ 
ized  by  devotion  to  the  principles  of  a 
planned  economy,  and,  on  the  other 
hand,  the  champions  of  a  new  economic 
order  are  challenged  by  those  who 
hold  firmly  to  the  tenets  of  an  indi¬ 
vidualistic  competitive  economy.  Tbe 
contention  of  the  first  class — the  New 
Dealers — is  that  the  old  system  has 
served  its  purpose,  has  produced  an  em¬ 
barrassing  surplus  of  consumer  goods, 
and  has  deteriorated  into  a  system  of 
cruel  exploitation  of  the  mass  of  hu¬ 


manity  by  the  privileged  few.  Their 
opponents  deny  that  over-production  is 
a  major  factor,  charge  the  evils  attrib¬ 
uted  to  over-production  to  maldistribu¬ 
tion,  admit  the  monopolistic  tendencies 
under  the  capitalistic  system,  but  hold 
that  these  evils  can  be  effectively  reme¬ 
died  while  retaining  the  advantages  of 
free  competition  under  an  individualistic 
philosophy. 

“It  is  in  the  presence  of  this  major 
conflict,  producing  one  of  the  gravest 
crises  in  our  national  history,  that  we 
meet  today  to  counsel  together  over  the 
problems  of  our  rwn  particular  pro¬ 
fession  and  to  count  the  gains  and  the 
losses  of  the  past  20  years  which  cover 
the  existence  of  the  Audit  Bureau  of 
Grculations. 

“Those  of  us  who  feel  a  fine  sense 
of  pride  in  our  profession  may  legiti¬ 
mately  derive  a  natural  gratification 
over  the  amazing  progress  from  the 
days  of  the  hireling  pamphleteer,  to  the 
free,  self-respecting,  financially  inde¬ 
pendent  status  of  the  American  press  of 
today.  In  America,  at  least,  the  news¬ 
paper  has  never  been,  except  on  rare 
occasions,  the  subsidized  creature  of 
government  itself.  It  has  always  been 
a  wholly  independent  business  —  inde¬ 
pendent,  at  least,  in  freedom  from  gov¬ 
ernment  control.  Unhappily,  it  was  not 
always  similarly  independent  from  po¬ 
litical  control.  Lacking  adequate  ad¬ 
vertising  patronage  and  with  very  lim¬ 
ited  circulation,  it  was  long  thought 
necessary  that  newspapers,  in  order  to 
maintain  themselves,  be  partially  sup¬ 
ported,  at  least,  by  politicians  or  po¬ 
litical  parties.  However,  without  gov¬ 
ernment  aid  of  any  sort,  or  planning  by 
any  central  authority,  the  newspaper, 
like  other  business  institutions  under  a 
free  system  of  government  and  under 
its  own  power,  gradually  built  itself  a 
self-respecting  competence.  With  its 
progress  in  financial  independence 
marched  a  corresponding  development 
of  editorial  independence.  The  bene¬ 
ficiary,  like  other  American  businesses, 
of  American  inventive  genius,  it  stead¬ 
ily  improved  its  mechanical  processes, 
increased  the  speed  of  operation,  mul¬ 
tiplied  production,  and  passed  along  to 
its  consuming  public,  the  reader,  the 
bulk  of  the  benefit  of  thvse  economies. 
Incidentally,  one  might  add  right  here 
that  under  the  strain  and  stress  of  com¬ 
petition,  all  too  large  a  portion  of 
reader  revenue  was  given  to  the  sub¬ 
scriber  and  too  little  retained  in  the 
newspaper  cash  drawer. 

“Keeping  pace  with  its  mechanical 
progress  and  expanding  with  its  growth 
in  circulation,  the  newspaper  revolu¬ 
tionized  salesmanship  in  every  form  of 
business  through  the  development  of  ad¬ 
vertising.  Finally  there  evolved  the 
modern  newspaper  of  multitudinous  cir¬ 
culation  and  the  huge  volume  of  adver¬ 
tising  which  characterized  the  apex  of 
our  last  wave  of  prosperity  in 

Taking  up  the  competitive  features 
of  the  business,  he  remarked: 

“In  this  presence  I  have  no  need  to 
emphasize  that  in  no  business  any- 
w-here  has  competition  been  more  ruth¬ 
less  and  more  fierce  than  in  our  own. 
Others  may  affirm  that  we  have  no  need 
to  meet  their  problems  of  over-produc¬ 
tion  in  the  markets  available  to  them, 
and  I  reply  that  in  no  profession  and 
no  business  has  over-production  reached 
more  insane  heights  than  in  ours.  They 
may  explain  their  feeling  of  helpless¬ 
ness  by  saying  that  we  know  nothing  of 
price-cutting,  of  production  below  cost, 
of  competitive  methods  in  distribution, 
of  excessive  costs,  and  yet  I  can  reply 
that  no  business  in  America  has  known 
these  evils  more  intimately  than  ours. 
Again  they  may  seek  refuge  in  the 
claim  that  their  labor  problems  are  more 
acute  than  our  own,  and  we  may  coun¬ 
ter  by  telling  them  that  our  operations, 
which  perforce  must  be  continuous 
through  every  week  in  the  year,  are 
always  carried  on  against  the  hands  of 
a  clock.” 

The  farm  paper  division  of  the  A.B.C. 
submitted  the  following  resolutions  to 
the  resolutions  committee  this  afternoon : 

“Resolved,  That  the  farm  paper  divi¬ 
sion  looks  with  disfavor  upon  any  change 
in  the  eligility  rules.” 


Simmons-Boardman  Co.;  and  Ralpi; 
Leavenworth,  Westinghouse  Elec'nc, 
Memorials — George  M.  Burbacii,  Si 
Louis  Post-Dispatch ;  Guy  S.  Osborn, 
Guy  S.  Osborn,  Scolaro  &  Meeker,  Inc. 
and  W.  C.  Allen,  Dakota  Farmer. 


NEWSPAPER  WOMEN 
AWARD  PRIZES 


Ohio  AMOciation,  at  Annual  Convea 
tion.  Honor  Worker*  in  Many 
CIa**e* — Discu**  Their  Job* 
in  Covering  New* 


\  discussion  of  their  task  in  the 
production  of  newspapers,  occupied 
members  of  the  Ohio  Newspaper  Wo- 
men’s  association  at  the  annual  conven¬ 
tion  at  the  Deshler-Wallick  hotel.  Col 
lumbus,  Oct.  13-14. 

“If  I  Were  a  City  Editor,”  wu 
the  topic  of  Norma  Hendricks  of  the 
Cleveland  Plain  Dealer. 

Genevieve  Forbes  Herrick,  Washing. 


Galeazzo  Ciano,  Signor  Musso-  <9"  correspondent  for  the  Chicago  Dailj 
on-in-law  and  present  head  of  the  principal  speaker  at  j 

banquet  Oct.  13. 

of  the 


Count 

lini’s  son-in-law  and  present 
the  official  press  bureau  in  Rome,  on 
whom  has  been  conferred  the  new  post 
of  Under-Secretary  for  the  Press  and 
Propaganda,  under  the  direct  supervi¬ 
sion  of  Signor  Mussolini. 


“Resolved,  That  the  farm  paper  divi¬ 
sion  looks  with  favor  upon  the  princi¬ 
ples  of  the  new  dues  plan  provided  it 
may  be  worked  out  on  an  equitable 
basis.” 

“Resol\-ed,  That  we,  the  farm  paper 
division,  recommend  to  the  board  of  di¬ 
rectors  that  it  be  clearly  stated  in  the 
publisher’s  statement,  subject  to  audit, 
the  number  of  subscriptions  actually 
secured  on  a  tw'o  for  one  offer.” 

The  name  of  Marco  Morrow,  Capper 
Farm  Press,  was  submitted  to  tbe  nomi¬ 
nations  committee  to  be  reelected  a  di¬ 
rector  of  the  farm  paper  division  for 
two  yer  rs.  The  division  also  nominated 
its  divisional  committee,  which  includes 
Benjamin  Allen,  Curtis  Publishing  Co.; 
W.  G.  Campbell,  Farmer’s  Guide;  P.  D. 
Mitchell,  Farmer’s  Advocate  6r  Home 
Magazine;  Dante  Pierce,  IVisconsin 
Agriculturist  &  Farmer;  and  P,  E. 
Ward,  Farm  Journal.  F.  W.  Stone, 
Parents’  Magazine,  was  re-nominated  a 
director  of  the  magazine  division  for 
two  years  and  Mason  Britton,  McGraw- 
Hill  Co.  was  re-nominated  a  director  of 
the  business  paper  division  for  a  simi¬ 
lar  period. 

A  director  and  employe,  each  having 
served  the  A.B.C.  since  its  foundation 
a  score  of  years  ago,  were  honored  at 
the  convention  banquet  by  the  board  of 
directors. 

Fred  R.  'Davis,  General  Electric  Com¬ 
pany,  one  of  the  founders  of  the  bureau, 
a  member  of  its  board  during  the  20 
years  of  the  organization’s  existence, 
and  vice-president  since  1922,  was 
awarded  a  scroll  by  the  directors,  as 
was  R.  G.  Neeve,  one  of  the  bureau’s 
auditors,  who  is  the  only  one  to  have 
had  continuous  service  on  the  auditing 
staff  since  1914.  He  was  the  first  em¬ 
ploye  of  the  A.B.C.  President  P.  L. 
Thomson  made  the  awards. 

Before  the  adjournment  of  the  morn¬ 
ing’s  general  session  President  Thom¬ 
son  announced  the  appointment  of  the 
following  committees  to  expedite  the 
business  of  the  convention. 

Resolutions — Horace  Klein,  Farmer 
and  Farm,  Stock  and  Home;  John 
Brehm,  Crowell  Publishing  ;  J. 
Noel  Macy  Westchester  Newspapers, 
Inc.;  F.  C.  Kendall,  Advertising  &• 
Selling;  Frank  J.  Burd,  Vancouver 
(B.  C.)  Province;  E.  K.  Gaylord,  Ok¬ 
lahoma  City  Oklahoman  and  Times; 
Aruth  H.  Ogle,  Needham,  Louis  & 
Brorby;  W.  A.  Lydiatt,  Marketing ; 
and  D.  J.  Hansen,  Domestic  Engineer¬ 
ing. 

Credentials — William  F.  Rogers, 
Boston  Transcript;  George  D.  Crain, 
Adi’ertising  Age;  and  Phillips  Wyman, 
McCall  Publishing  Co. 

Nominations — Fred  1.  Ker,  Hamil¬ 
ton  (Ont.)  Spectator;  George  Slate, 


The  delegates  were  guests 
Columbus  Dispatch  at  a  breakfast 

The  annual  contest  awards  were  nude 
at  the  opening  session  with  Helen  .Mlyn 
of  the  Cleveland  Press  and  Ruth  Me- 
Kenney  of  the  Akron  Beacon  Jound 
the  big  winners.  Winners  follow: 

Ruth  McKenney,  Akron  Beacon  Jour¬ 
nal,  $25,  for  best  triple  entry,  compris¬ 
ing  one  news  story,  one  interview,  one 
human  interest  feature  to  show  versj- 
tility  of  writer. 

Ruth  McKenney,  Akron  Beacon  Jour¬ 
nal,  $25,  for  best  feature  story  in  news- 
paper  of  25,000  circulation  or  more.  i 

Helen  Allyn,  Cleveland  Press,  $25,  1 
best  news  feature. 

Virginia  Leed,  Ashlaitd  Times-Ga:- 
ette,  $25,  for  best  feature  in  newspaper  ^ 
less  than  25,000  circulation. 

Ingrid  Jewell,  Toledo  Times,  $10,  for 
best  news  story  in  paper  of  25,000  cir¬ 
culation  or  more. 

Virginia  Leed,  Ashland  Times  Ga¬ 
zette,  $10,  for  best  news  story  in  paper 
of  less  than  25,000  circulation. 

Jean  James,  Columbus  Dispatch,  $13, 
for  best  women’s  household  page. 

Elizabeth  Lyman,  Dayton  Dail) 
News,  $10,  best  society  page  in  news¬ 
paper  of  25,000  circulation  or  more. 

Slary  Berger,  Steubenville  Herald 
Star,  $15,  for  best  society  page  in  paper 
of  less  than  25,000  circulation. 

Eugenia  Sheppard  Wolfe,  Columbus 
Dispatch,  $5,  best  society  story. 

Alice  Peter,  Columbus  Dispatch,  $10, 
best  church  page. 

Helen  Allyn,  Cleveland  Press,  $10, 
for  best  interview. 

Esther  Hamilton,  Youngstovnt  Tele¬ 
gram,  $10,  best  hotel  interview. 

Helen  Driscoll,  Cleveland  Press,  $10, 
for  convention  coverage. 

Helen  Allyn,  Cleveland  Press,  $10, 
best  story  dealing  with  economic  re¬ 
covery. 

Helen  Allyn,  Cleveland  Press,  $10, 
best  public  school  story. 

Ruth  Putnam,  Akron  Times  Press, 
$10,  best  story  about  a  Civil  war  veteran. 

Winnifred  Rogers,  Cleveland  Press, 
$10,  best  story  about  a  mother. 

Arietta  Weimer,  Akron  Times  Press, 
$10,  best  story  about  a  child. 

Dorothy  Todd  Foster,  Columbus  Dis¬ 
patch,  $10,  best  story  dealing  with  some 
phase  of  science. 

Nancy  Grimes,  Portsmouth  Times, 
$10.  best  motion  picture  review. 

Miriam  Wise,  Akron  Times  Press, 
$10,  best  poem. 

Carlotta  Price  Shea,  Belief ontame 
Examiner,  for  best  story  alxiut  a  county 
fair. 

Melissa  Jones,  Columbus  Dispatw, 
$5,  best  story  written  by  reporter  with 
less  than  one  year’s  experience. 

Helen  Welshimer,  N.E.A.  Service, 
$10,  best  column. 

Ruth  Neely  France,  Covington,  Ky-, 
$10,  best  publicity. 

Helen  Waterhouse,  Akron  Beacon 
Journal,  $10,  best  story  in  publication 
other  than  a  newspaper. 
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LABOR  BOARD  HEARS 
JENNINGS  CASE 

{Contmued  fram  page  13) 


bers  from  the  Examiner  and  himself. 
Several  Call-Bulletin  men  said  they 
were  in  a  tough  spot  and  the  meeting 
resulted  in  a  Hood  of  resignations  with 
only  four  out  of  the  41  or  42  members 
left. 

Chairman  Rosenshme  then  asked  what 
became  of  the  San  Francisco  Examiner 
chapter.  Mr.  Stevens  said  that  at  the 
time  of  the  Burgess  case  excitement 
and  the  Jennings  case  the  Examiner 
chapter  suifered  loss  of  six  men  in 
two  days  from  the  guild ;  has  had  for¬ 
mal  resignations  from  two  more  since 
then  and  has  lost  to  all  intents  and  pur¬ 
poses  four  or  five  others  but  the  spirit 
on  the  Examiner  has  been  very  good 
and  that  the  chapter  now  has  60  mem¬ 
bers. 

The  Chairman  then  asked :  “And 
none  of  them  have  been  discharged  be¬ 
cause  of  their  guild  activities?”  An¬ 
swer  by  Mr.  Stevens  “None  except 
Burgess.” 

The  chairman  asked  if  there  had 
I  been  th.e  wholesale  threat  made  on  the 
^caminer.  Mr.  Stevens  said  that  the 
threat  on  the  Examiner  consisted  of  a 
feeling  on  the  part  of  some  of  the 
old-time  members  such  as  star  re-write 
men,  assistant  editors  and  others,  that 
retention  of  positions  they  held  would 
be  endangered  by  being  members  of  the 
guild. 

San  Francisco  Guild  President  Ar¬ 
thur  Caylor  related  what  had  occurred 
at  the  Call-Bulletin  chapter  meeting 
held  at  the  Schnitzelbank  Cafe.  He 
concluded  by  saying  that  a  cablegram 
citing  the  pressure  being  brought  upon 
Call-Bulletin  men  to  resign  guild  mem¬ 
bership  had  been  sent  to  William  Ran¬ 
dolph  Hearst  but  that  no  reply  had 
been  received. 

Three  members  of  the  Call-Bulletin 
chapter  gave  further  supporting  testi¬ 
mony.  An  officer  of  that  chapter 
stat^  that  four  members  did  not  re¬ 
sign  at  the  time  of  the  wholesale  resig¬ 
nations  and  that  within  the  past  two 
weeks  former  members  had  rejoined, 
so  that  the  chapter  now  has  a  mem¬ 
bership  of  18  members  who  wish  to 
keep  their  guild  membership  secret. 

The  letter  placed  in  the  record  as 
having  been  received  from  the  office  of 
John  Francis  Neylan,  general  counsel, 
Hearst  Newspapers,  and  questioning 
jurisdiction  to  hear  the  case,  read  as 
follows: 

.  “Dear  Mr.  Rosenshine: 
i  "It  is  my  understanding  that  there 
i  is  now  set  before  your  board  for  Sept. 

1  27,  1934  at  2  p.  m.,  a  hearing  on  com- 
i  plaints  of  three  former  employes  of  the 
'  San  Francisco  Call-Bulletin. 

“It  is  further  my  understanding  that 
you  have  had  discussions  with  Mr. 
Neylan  concerning  this  case.  You  will 
also  recall  that  you  and  I  discussed  the 
matter  by  telephone  on  Sept.  25th. 

,  “The  code  for  the  Daily  Newspaper 
Publishing  Business  contains  within  it¬ 
self  complete  machinery  for  the  ad¬ 
justment  of  all  controversies  within  the 
;  business.  There  is  set  up  by  the  code 
;  not  only  the  c^e  authority  but  a  News¬ 
paper  Industrial  Board  whose  jurisdic¬ 
tion  is  exclusive  and  final. 

"The  Newspaper  Code  Authority  has 
;  taken  the  position  that  neither  the  Re¬ 
gional  Labor  Boards  nor  the  National 
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Labor  Relations  Board  have  any  juris¬ 
diction  in  the  matters  of  the  character 
now  pending  here  in  San  Francisco. 

“It  is  my  understanding  that  the  po¬ 
sition  of  the  Newspaper  Code  Authority 
has  been  made  plain  to  the  appropriate 
officers  of  the  National  Recovery  Ad¬ 
ministration  at  Washington. 

“I  call  your  attention  to  the  fact  that 
the  National  Labor  ^oard  at  one  time 
in  connection  with  afother  case  involv¬ 
ing  the  San  Francisco  Examiner  itself 
held  that  it  had  no  jurisdiction.  It  is 
true  for  some  reason  this  holding  was 
thereafter  changed.  -J 

"You  advised  me  you  were  telegraph¬ 
ing  to  Washington  in  connection  with 
this  matter.  I  would  appreciate  it  when 
you  have  a  reply  to  your  telegram  you 
would  advise  further  with  me. 

“I  take  the  same ,  position  of  the 
Newspaper  Code  .\utlfority  that  neither 
your  Board  nor  the  National  Labor 
Relations  Board  has  any  jurisdiction, 
and  hence  will  not  appear  on  Sept.  27. 

“What  is  said  here  in  relation  to  the 
case  of  the  three  discharged  employes 
of  the  Call-Bulletin  applies  with  equal 
force  to  the  case  against  the  Call  insti¬ 
tuted  by  Dean  S.  Jennings  and  to  a  case 
instituted  against  the  Examiner  by  R.  L. 
Burgess. 

“Yours  very  truly, 

“John  Francis  Neylan, 

“By  (signed)  Grove  J.  Fink. 

(The  case  referred  to  in  first  para¬ 
graph  of  Mr.  Ney Ian’s  letter  refers  to 
labor  complaint  filed  with  the  local  La¬ 
bor  Board  by  three  former  circulation 
department  delivery  drivers  against  the 
Call-Bulletin.) 

Chairman  Rosenshine  also  stated  for 
the  record  that  he  had  wired  Washing¬ 
ton  as  indicated  in  Mr.  Neylan’s  letter, 
but  has  not  received  any  reply  up  to 
this  time. 

All  papers  in  the  Jennings  case  have 
been  forwarded  by  Chairman  Rosen¬ 
shine  to  the  National  Labor  Relations 
Board  at  Washington,  D.  C.,  for  deci¬ 
sion. 


$300,000  SUIT  DISMISSED 

The  Missouri  supreme  court  this 
week  dismissed  a  $300,000  libel  suit  filed 
against  the  Kansas  City  Star  by  the  late 
Dr.  Clark  Hyde  of  Lexington.  Mo. 
Dr.  Hyde,  who  filed  the  suit  before  his 
death  Aug.  7,  had  asserted  publication 
of  articles  concerning  the  deaths  of 
members  of  the  family  of  the  late  Cbl. 
Thomas  H.  Swope  of  Kansas  City  had 
injured  his  reputation.  The  court  ruled 
the  action  should  be  dismissed  entirely 
because  of  the  death,  since  the  petition 
alleged  injury  only  to  Dr.  Hyde. 


UBEL  SUIT  THROWN  OUT 

Action  brought  by  O.  A.  Graybeal 
against  the  Long  Beach  (Cal.)  Press- 
Telegram  alleging  libel,  although  the 
plaintiff  was  not  mentioned  by  name, 
was  thrown  out  of  court  recently  when 
Superior  Judge  Walter  S.  Gates  gran¬ 
ted  the  defendant’s  motion  for  non-suit. 
The  action  was  an  aftermath  of  an  elec¬ 
tion  in  1933. 


Speaking  of  By-Lines 

HERE’S  ONE— 

By:  HOTEL  PICCADILLY 

We’re  convenient  to  advertising 
and  Publishing  Offices,  theatres 
and  cafes----— 

You’re  home  when  you’re  with 
us — a  new  hotel,  600  rooms,  each 
with  bath,  circulating  ice-water, 
a  Beauty-Rest  Mattress  on  every 
bed.  Rates  $2.50  and  up  but 
not  too  far  up. 

HOTEL 
P  I  CC  A  D  I  LLY 

A  Hop,  Skip  and  a  Jump  from 
Broad-way  on  West  45th  Street 


HEADS  CONTROLLERS’  GROUP 


J.  Calvin  Shumberger,  co-publisher  of 
the  Allentown  (Pa.)  Call,  who  was 
elected  president  of  the  Controllers’ 
Institute  of  America  in  New  York  last 
week.  Mr.  Shumberger  is  controller  as 
well  as  co-publisher  of  the  Call.  For 
many  years  he  was  controller  of  the 
Lehigh  Portland  Cement  Co. 


CHELSEA  DAILY  INCORPORATES 

The  Chelsea  (Mass.)  Evening  Record 
has  been  incorporated  with  Mrs.  Lizzie 
M.  Robie,  widow  of  Samuel  H.  Robie, 
who  was  editor  and  publisher  for  more 
than  30  years,  as  presjdent,  and  Herbert 
D.  Hancock  as  clerk  and  treasurer.  Mr. 
Hancock,  who  has  been  city  editor  for 
the  past  five  years  is  now  managing 
editor. 


DAILY  INCORPORATED 

Charter  of  incorporation  was  granted 
the  Shazvtiec  (Okla.)  News-Dispatch 
Sept.  25  with  a  capitalization  of  $50.- 
000.  Incorporators  were  listed  as  H. 
Dorsey  Douglas,  H.  Dorsey  Douglas, 
Jr.,  and  Olivette  L.  Douglas,  all  of 
Oklahoma  City. 


FACTS 

ThePersonnel  Bureau  hasthepersonal, 
education  and  experience  records  of 
416  members  of  Sisma  Delta  Chi  in 
46  states,  the  District  of  Columbia, 
two  island  possessions  and  three 
foreisn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
ase  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $520  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registranb. 

When  you  need  a  GOOD  man,  write 
or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  lOPER.  Dinclot 
836  Exchange  Avenue  Chicago 

I  NO  CHARGE  TO  EMPLOYERS  I 


PAPER  WINS  LIBEL  SUIT 

Affirming  the  legal  dictum  that  crit¬ 
icism  of  a  political  or  social  organi¬ 
zation  cannot  be  used  by  an  individual 
to  maintain  a  suit  for  libel.  Judge  How¬ 
ard  K.  Zimmerman  in  an  order  Oct. 
5  dismissed  a  $75,000  libel  action  of 
John  T.  Lassila  against  the  Astoria 
(Ore.)  Budget.  Lassila  filed  suit  after 
the  newspaper  published  a  list  of 
names  of  those  who  signed  petitions 
advocating  establishment  of  the  Com¬ 
munist  party  in  Oregon. 

WALSH  TO  BOSTON 

Joseph  F.  Walsh  has  been  appointed 
Boston  manager  of  Bryant,  Griffith  & 
Brunson,  Inc.,  newspaper  representa¬ 
tives,  to  take  the  position  of  John  J. 
Hurley,  ,  who  recently  passed  away. 
Mr.  Walsh  has  been  with  the  firm  for 
upward  of  eight  years.  To  take  the 
place  of  Mr.  Walsh  in  the  New  York 
office,  Frank  Coyle,  formerly  of  Frost, 
Landis  &  Kohn,  Inc.,  has  joined  the 
staff. 
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men— 

Competent  to  take  charge  of 
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department,  the  Welfare  Com¬ 
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Circulation  Managers  Asso¬ 
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ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

leading  British  organ  of 
ioumalism  and  publicity. 

Sabicriplion  of  SB  a  ytw  IncludM 
5S  buiM  ol  Warld't  PrtM  News 
1<  Imu«s  of  “Photorsphy'* 

1 S  IfMitt  of  “Pi<nlina“ 

IS  ItiUM  ei  “MwkaUng  a  Dnian" 

Only  British  member  of  the  A.  B.  C 
in  its  field.  Largest  net  paid  sale. 

WORLD’S  ^ESS  NEWS 
AND  ADVERTISING 

4S,  Fatttt  Lant  Londoa,  E.  C  4 


50 


Editor  &  Publisher  for  October  20,  1934 


CHARLES  E.  COFFIN 

Secretary-Treasurer  of  Indianapolis 
Star,  85,  Dies 

Giarles  E.  Coffin,  85,  secretary-treas¬ 
urer  of  the  Star  Publishing  Company, 
publishers  of  the  J ndianapolis  Star. 
and  Aluncie  Star,  died  at  his  home  in 
Indianapolis  Oct.  15. 

Mr.  Coffin  was  born  in  Salem,  Ind., 
the  son  of  Zachariah  T.  and  Caroline 
Armfield  Coffin,  and  was  educated  in 
high  school  and  business  college.  He 
was  in  the  real  estate  business  in  In¬ 
dianapolis  from  1870  to  1899,  when  he 
organized  the  Central  Trust  Company 
and  became  its  president.  Later  he 
financed  the  construction  of  the  Indian¬ 
apolis  and  Eastern  Traction  Company 
and  was  its  vice-president.  At  his  death 
he  was  president  of  the  Indiana  Savings 
and  Investment  Company  and  a  director 
of  the  Polk  Sanitary  Milk  Company. 

Mr.  Coffin  married  Mary  H.  Birch, 
of  Indianapolis,  in  1897.  They  had  three 
children,  Clarence  Eugene,  Kirs.  J.  H. 
Ingram  and  Mrs.  Charles  H.  Bradley, 
Jr. 

Mr,  Coffin  was  a  member  of  the  In¬ 
dianapolis  Board  of  Trade,  the  Indiana- 
apolis  Art  Association,  the  Indiana 
Historical  Society,  the  Society  of  Col¬ 
onial  Wars  and  was  an  ex-president  of 
the  American  Whist  League.  He  was 
a  Republican,  a  Methodist,  and  a  thirty- 
second  degree  Mason.  He  was  the  au¬ 
thor  of  “The  Gist  of  Whist,”  in  1895, 
and  “The  Gist  of  Auction  Bridge,"  in 
1907. 


®litiuar^ 

Melvin  ormond  hammond, 

58,  dean  of  the  Toronto  Globe 
editorial  staff,  internationally  noted 
photographer  and  historian,  died  in 
Toronto  Oct  7.  He  started  his  career 
as  Clarkson,  Ont.,  correspondent  for 
the  Oaki'ille  (Ont)  Star  and  at  the 
age  of  19  joined  the  Toronto  Globe 
staff.  He  later  became  secretary  to 
Sir  John  W'illison,  then  editor,  and 
subsequently  was  assigned  to  the  On¬ 
tario  legislature  press  gallery  and  then 
the  Ottawa  press  gallery.  Later  he  be¬ 
came  magazine  section  and  literary  edi¬ 
tor.  In  1910-11  he  worked  in  Wash¬ 
ington,  D.  C.,  and  in  1914  became  city 
editor  and  then  financial  editor  and 
editorial  writer.  In  recent  years  he 
has  been  writing  a  history  of  the  Globe 
since  its  inception  in  1884  to  the  pres¬ 
ent  day  under  the  title  “A  Canadian 
Calvacade.” 


Alexander  Rattray,  67,  at  one  time 
sports  writer  on  the  Toronto  World, 
and  later  prominent  in  racing  and 
theatrical  circles  in  Canada  and  the 
United  States,  died  in  a  hospital  in 
Toronto  Oct.  8  after  a  brief  illness. 


Joseph  Leake,  who,  at  the  time  of 
his  retirement  a  year  ago,  was  the  old¬ 
est  active  pressman  in  America,  died 
Oct.  14  at  his  residence  in  Toronto  in 
his  88th  year.  For  70  years  he  was  as¬ 
sociated  with  Toronto  newspapers,  the 
last  40  with  the  Evening  Telegram. 

John  H.  Burba.  72,  of  Hodgenville, 
Ky.,  brother  of  Howard  Burba,  Sun¬ 
day  editor  of  the  Dayton  (O.)  Daily 
News,  died  at  his  home  Oct.  8  from  a 
heart  attack.  Survivors  are  a  son,  two 
daughters,  a  sister  and  his  brother. 

Ben  F.  Hildebrand,  70  who  estab¬ 
lished  the  Pawnee  (Neb.)  Press  in 
1883,  died  Oct.  7  at  a  hospital  in  Sa- 
betha,  Kan.  In  1890  he  purchased  the 
Hiawatha  (Kan.)  Democrat  which  he 
published  several  years.  Of  late  years 
he  sold  insurance  and  was  a  justice 
of  the  peace  several  terms.  He  is 
survived  by  three  sons  and  two 
daughters. 

John  Townson,  78,  dean  of  the  To¬ 
ronto  Globe  mechanical  staff,  died  in 
Toronto  Oct  9.  Mr.  Townson  joined 
the  Globe  on  Feb.  12,  1877,  and  had 
attained  distinction  as  a  writer  on  na¬ 
ture  subjects. 


Harry  A.  Dawson,  67,  for  many 
years  editor  of  the  Russell  (Kan.) 
Record,  died  Oct.  9  at  his  home.  Mr. 
Dawson  had  been  in  ilj  health  the  last 
two  years.  He  is  survived  by  his  wife 


and  four  children,  who  had  been  asso¬ 
ciated  with  him  on  the  newspaper. 

Mrs.  Mabel  Dodge  DeWolf,  52, 
wife  of  Joseph  C.  DeWolf,  associate 
editor  of  the  Worcester  (Mass.)rf/^- 
yiom  and  hz'cning  Gazette,  died  at  her 
home  in  that  city  Oct.  9. 

Arthur  A,  Heywood,  sports  editor 
of  the  Oshkosh  (Wis.)  Daily  North¬ 
western,  died  Oct.  8  at  the  Memorial 
Hospital,  Wausau,  from  internal  in¬ 
juries  suffered  Sept.  29  when  struck 
by  a  hit-and-run  driver.  Survivors  are 
his  wife,  two  children,  his  mother, 
brothers  and  sisters. 

Charles  A.  Guy,  59,  father  of  Char¬ 
les  A.  Guy,  Jr.,  publisher  of  the  Lub¬ 
bock  (Tex.)  Avalance  and  Journal, 
died  in  Tulsa,  Okla.,  Oct.  13  of  pneu¬ 
monia. 

Edward  O.  Barnes.  74,  Raritan 
(Ill.)  Reporter  editor  and  publisher, 
died  of  heart  attack  at  A  Century  of 
Progress  in  Chicago  Oct.  8 

Samuel  F.  Strancford,  85,  for  many 
years  head  proofreader  for  the  Spring- 
field  (Mass.)  Evening  Union,  died  Oct. 
9  in  his  home  after  a  long  illness.  He 
w'as  a  past  president  of  the  Springfield 
Typographical  Union. 

Edmund  Dascomb,  33,  Paramount 
Newsreel  editor,  died  Oct.  13  in  a  hos¬ 
pital  in  Paris  from  a  stroke  of  apo¬ 
plexy.  He  had  been  in  France  for 
three  years. 

Craig  W.  Green,  69,  veteran  news¬ 
paperman  and  a  member  of  the  old  New 
York  World  editorial  staff  for  23 
years  died  Oct.  13  in  Sarasota,  Fla., 
following  a  lingering  illness. 

Joseph  S.  Davis,  81,  former  co-edi¬ 
tor  and  publisher  with  the  late  H.  M. 
McIntosh,  of  the  Albany  (Ga.)  News 
and  Advertiser,  died  at  his  country 
home  near  Albany,  Ga.,  Oct.  10,  follow¬ 
ing  a  long  period  of  declining  health. 
Mr.  Davis  was  long  an  active  figure 
in  public  and  business  activities  in  Al¬ 
bany  and  Southwest  Georgia.  He  is 
survived  by  his  wife,  four  sons,  in¬ 
cluding  J.  A.  Davis,  business  manager 
of  the  Albany  Herald,  and  a  daughter. 

Lieut.-Commander  Henry  Eckrod 
Rhoades,  U.  S.  N.,  retired,  91,  and 
for  20  years  city  editor  of  the  New 
York  Tribune,  died  at  his  home  in 
Newton  Centre,  Mass.,  last  week. 

Howard  D.  Mothersell,  47,  travel¬ 
ing  representative  for  the  circulation 
department  of  the  Buffalo  Courier-Ex¬ 
press,  died  Oct.  12  in  Buffalo. 

Charles  Walter  Brown,  68,  author, 
biographer  and  former  St.  Louis  news¬ 
paperman,  died  Oct.  9  in  Glendale,  Cal., 
after  a  brief  illness.  Mr.  Brown  wrote 
biographies  of  Revolutionary  War 
heroes,  published  Opie  Read’s  novels 
and  was  a  literary  editor.  He  was  di¬ 
rector  and  librarian  of  the  Chicago 
Press  Qub  and  a  member  of  the  So¬ 
ciety  of  Midland  Authors. 


he  was  a  reporter  and  sports  writer  on 
Tulsa  and  Oklahoma  City  newspapers. 
He  was  born  in  Fort  Smith,  Ark.,  and 
served  overseas  as  a  sergeant.  He  is 
survived  by  his  mother,  in  Oklahoma, 
and  his  divorced  wife  and  small  daugh¬ 
ter. 


TAX  VALUE  INCREASED 

A  large  increase  in  the  taxable  value 
of  the  Wichita  (Kan.)  Beacon  was 
made  recently  by  the  Kansas  tax  com¬ 
mission.  Under  the  new  ruling,  the 
newspaper  must  pay  taxes  on  a  valua¬ 
tion  of  $250,000  instead  of  $133,150, 
which  the  company  had  returned  as  the 
value  of  its  plant,  good-will  and  other 
intangibles. 


CHANGES  IN  ANADARKO 

H.  E.  Castleberry,  editor,  and  Tom 
Holson,  business  manager,  of  the  Ana- 
darko  (Okla.)  Daily  News,  which  they 
organized  a  little  more  than  a  year  ago, 
have  resigned  to  start  a  new  daily  at 
Seminole,  Okla.  Ira  Tonkinson  is  the 
new  business  manager  of  the  Anadarko 
paper.  Bob  Kniseley,  formerly  editor 
of  the  Lexington  (Okla.)  Times,  suc¬ 
ceeds  Castleberry  as  editor. 
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ISSUES  AUTO  TA<^ 

Officers  of  the  California  Newspaper 
Publishers'  -Association  have  supplied 
members  with  metal  strips  to  be  at¬ 
tached  above  or  below  auto  license 
plates  reading:  “Press — C.  N.  P.  A." 


RANSOME  SUTTON 

Ransome  Sutton,  writer  on  science 
topics  for  the  Los  Angeles  Times,  for¬ 
mer  war  correspondent,  attorney,  high 
school  superintendent  and  author  of 
many  volumes  on  scientific  subjects, 
dropped  dead  of  a  heart  attack  in  the 
Times  editorial  room,  Oct.  16.  Born  in 
Greely,  Kan.,  65  years  ago,  he  attended 
Kansas  State  Normal  School  and  the 
University  of  Michigan.  Mr.  Sutton 
was  former  regent  of  the  University  of 
Michigan.  He  served  as  a  United 
States  correspondent  during  the  Boer 
War,  practiced  law  in  Detroit,  explored 
the  mouth  of  the  Orinoco  River  and 
was  publisher  of  three  newspapers  in 
California.  He  had  been  science  editor 
of  the  Los  Angeles  Times  since  1921. 
His  widow  and  two  married  daughters 
survive. 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cabl*  AddraM  NENSCO— WorcMter 


Rebuilt  Presses 

SCOTT  24  and  32-page  Prenes,  also  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  "Universal  Unit”  Color  Press, 
all  couples  reversible.  Prints  from  3^*  thick 
stereotype  or  electrotype  platea  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Main  Oflks  k  Faclary . PUiaSeU,  N.  J. 

Naw  Tarfc  Ofica . 230  Wast  4Iit  Straal 

Chicata  Ofica . 1330  Manadnack  Bla; 


For  Everything  Electric 
See  General  Electric 


LOGSDON  A  SUICIDE 

(Bv  telepraph  to  EniToa  &  Publishes) 

West  Palm  Beach,  Fla.,  Oct.  17. — 
Joseph  E.  “Cy”  Logsdon,  42,  former 
Oklahoma,  New  York  and  Florida 
newspaperman,  was  found  dead  this 
morning  in  the  gas-filled  kitchen  of  his 
apartment.  Officials  attributed  death 
to  suicide.  Logsdon  came  here  from 
New  York  in  1925  and  was  employed 
on  local  publications.  For  ten  years 
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New  Hoe  Color  Mat 
Registering  Rack 


■i 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  rc^ster. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 


SEND  FOR  DETAILS 


R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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The  comfUu  G-E  line  enables 
yon  to  entrust  om  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  o£5ce,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 
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1  billing,  out  of  their  commission.  P^'*  Commercial  Appeal  Case 

■Every  bit  of  the  advertising  to  be  The  United  States  Supreme  Court  re 


Situations  Wanted 


^  Newspaper  General  .Manager  available. 

_ _  t’apable  coordinator,  analyst,  salesman, 

NEWSPAPER  SALE  UPHELD  Under  40;  16  years’  experience.  Sold  suc- 

_  cesstul  daily  1929.  Have  since  joined  and 

S  three  of  country’s  moet  profitable 

o.  Supreme  Court  Rules  in  Mem-  papers,  to  gain  further  experience.  Know 

phis  Commercial  Aooeal  Case  f*”"’  ‘he  business  and  how  to  keep 

P  IS  v.ommerciai  Appeal  case  large  share  of  revenue  for  owners.  Con- 

'he  United  States  Supreme  Court  re-  salary,  share  of 

ir  a  a  •  ac  I  basis.  East.  <5.000  city  or  more. 

CCl  UCt.  Ir*  to  intervene  in  the  S^le  would  manage  Advertising  Circulation  or 
the  Minnesota  and  Ontario  Paper  Mechanical  Departments.  A-867,  Editor  & 


j  Editor  &  Publisher  for  October  2  0,  1934  51 

/sAldPAir'N  TO  DFFEND  space  to  a  total  value  of  $2,000.  developed  by  Mr.  Mackey  in  collab-  -  - 

CAlVir/\lV»r«  IV  ^  billable,  and  the  oration  with  Kenyon  &  Eckhart,  Inc.,  _ Situations  Wanted _ 

j.  advertising  urged  paper  would  receive  credit  for  $1,000  to  advertising  agency  on  the  Merge^thaler 

-  ^ppiy  *fs  purcliases.  account.  If  enough  publishers  and  sup- 

i^rganthaler  Officer  Sees  Threat  at  -Qjj  jhg  space  billed,  the  paper  would  Pb'  Houses  express  interest,  steps  will 
^  All  Publishing — Would  Have  pay  the  customary  agency  commission,  bt’  taken  to  make  the  plan  more  specific 

c  I  u  Cost  As  fbeir  contribution  to  the  plan,  the  and  to  put  it  into  operation.  «  .  w. 

V  at  SuddIv  Mouses  onare  cos*  ,  ,  .  Newspaper  General  Manager  available. 

■  fC  .  X  n  LI-  u  .  participating  agencies  would  agree  to  _ _ _ capable  coordinator,  analyst,  salesman. 

’  ,  with  Publishers  defray  the  co.^t  of  art  work,  engraving,  NEWSPAPER  SALE  UPHELD  nder  40;  16  years’  experience.  Sold  suc- 

arko  -  11  '  .  j  j-  _  ccsstul  daily  1929.  Have  since  joined  and 

ditnr  Pninosals  for  a  cooperative  newspaper  mecliamcal  costs,  and  distribution  ij  S  Sunrome  ronet  Rul...  three  of  country’s  most  profitable 

dltor  Proposals  lor  a  cwperauvc  p  p  placing,  auditing  Court  Rules  in  Mem-  papers,  to  gain  further  experience.  Know 

^‘'reoinrattacTs  ufat  have  been  made  and  billnig.  out  of  the.r  commission.  P»-i.  Commercial  Appeal  Case  fk“r'^e‘°s.re ‘o^f%"e“v“enul%"o?‘'ow“^^^^^^^^  ^^n^ 

ooverti^inir  and  to  stimulate  buying  "Every  bit  ot  the  advertising  to  be  The  United  States  Supreme  Court  re- 
"I!’ general  we^re  under  consideration  this  run  would  be  devoted  to  promoting  the  fused  Oct.  15  to  intervene  in  the  sale  svouid  managrAdverusfng  cfrcuTat irn"”^ 
)aper  ‘^Jk  bv  newspaper  publishers  and  va-  newspapers  own  busings.  The  suppb’  by  the  Minnesota  and  Ontario  Paper  'Jechanicai  Departments,  a-867.  Editor  & 

pS  rbus  manufacturers  of  and  dealers  in  ct.mpames  w^ould  receive  their  benefit  Uompany  of  the  entire  stock  of  the 

:  au  newspaper  machinery,  equipment,  paper,  tbrough  resu^lting  prosperity  ot  the  in-  .\U^„pl„s  Lomuwrdal  Appeal. 

cense  L  medal  and  other  supplies.  dustry  which  they  serve.  The  case  came  to  the  court  on  a  writ 

A.”  The  oroDosals  were  put  forward  by  I^ublic  confidence  in  advertising  is  ot  certiorari  to  the  U.  S.  Circuit  Court  ..  _ 

_  intpnh  T  Mackey  executive  vice-presi-  greatest  single  asset  the  nevvspapers  ot  Appeals  for  the  Eighth  Circuit,  the  Ke^ortt^r — New  York,  small  city  expert- 

-  '  the  Mereeiithaler  Linotype  possess.  And  today  that  asset  is  under  petitioner  being  George  McLean,  who,  o'- 

Snauv  »l'o  ™"EuS  that  no  fa-  . -I.oaking  for  hi.nadf  and  other  inK,; 

h^d  Dlan  was  oHeretl.  but  merely  a  .^lany  things  are  being  said  and  ested  parties,  asked  that  sale  of  the - 

of  nroposals  "offered  for  the  written  about  advertising  which  tend  paiier  he  set  aside  on  the  ground  that 

,rn7st  considemion  of  all  who  depend  to  weaken  lielief  m  it.  And  the  less  the  the  price  involved  was  inadequate. 

r  ,1..  itulirertlv  on  advertising  for  public  believes  m  advertising,  the  less  The  sale  had  been  approved  previ-  «a»hington  Financial  Corres^ndent 

n  directly  or  inuirectiy  on  dUVCHisins  ..avcrtisinir  there  will  he  h..  the  1  .  J  .L  Newspaperman  now  engaged  in  important 

'  ihcir  business  existence.  there  will  be.  ously  In  the  lower  courts  and  the  capacity,  handling  Washington  financial 

\ir  Vlarlrev’.;  suircested  nrogram.  as  This  threat  hangs  over  the  income  5>upreme  Court  was  asked  to  set  aside  !»  contemplating  a  change  which 

ouJhned  i.  of  everyone  who  derives  his  liveliho^  that  action.  This  the  court  refused  rcrn'o^m^rc^overge^Tin^SLU^^^^^ 

I  nnhlishers  calls  for  prepara-  ‘rom  the  publishing  industry.  .  .as  defi-  to  do.  Because  of  his  present  connection,  he 

newsp  pe  P  „r’niin  of  leadinc  ad-  »itcly  a  threat  to  all  those  who  supply  _  - —  w  except 

'  ‘Zir  agencies  ^  anT  the  Tur.dfhing  Paper,  ink  and  machinery ...  to  the  ad-  CARRIED  SWATCH  ADS  l?arh^in^?on"":x’^t?ie"nTe?\rs"'Lp%^l?^d‘‘'lS 

0  mat!  to  participating  newspapers,  vertising  agencies  and  representatives.  The  Chicago  Daily  rhiics-  carried  a  Is  mcTned  “trXo«‘\'h%  ^New^ 
tL  rrwt  of  snace  would  be  divided  as  to  the  newspapers  themselves.  four-page  advertising  section  from  Mar-  tioaiiy. 

I  ^”*11  .  the  newsoaoer  and  oar-  ‘Tn  fact,  the  threat  goes  even  fur-  shall  Field  &  Co.  Basement  Store  for  should  fit  in  with  the  needs  of 

pailAuV  between  me  newbycipci  anu  u’  .  r  av*  some  paper  with  a  substantial  nercenta^e 

I  I  &tine  supply  houses.  The  latter  then  Business  recovery  cannot  go  tor-  men.  Oct.  11,  in  which  there  were  two  of  high-^^iass  circulation  which  clnnot  ar¬ 
ia  in  rash  hilt  would  z\\t  "ard  Without  the  powerful  stimulus  of  swatch  advertisements.  The  special  ad-  •’’''f  ^  full-time  w’ashington  financial  man 

riewspaS  credit  on  ^  advertising  to  increase  public  buying,  vertising  section  appeared  in  only  the  w'?tVl.Ve'=s“eTleT^i1;U‘" 

,  IL.  !4„^„ct  the  next  vpar  accordiiig  Any  curtailment  of  advertising  slows  Daily  Times’  city  editions.  Por  complete  details,  write  or  wire  Box 

f,  Si  SreSrS  fa  >!«  ".'fahifaO  ot  diktribution."  ==^= - 


The  oroDosals  were  put  forward  by  connaence  m  advertising  is  ot  certiorari  to  the  L.  S.  Circuit  Court  _ 

I  «*nh  T  Mackey  executive  vice-presi-  greatest  single  asset  the  newspapers  ot  .Appeals  for  the  Eighth  Circuit,  the  Keportt^r — New 
dent  of '  the  Mergenthaler  Linotype  possess.  And  today  that  asset  is  under  petitioner  being  George  McLean,  who,  |i"e"^rite^’'“26“’ 
Company,  who  emphasized  that  no  fin-  attack.  speaking  for  himself  and  other  inter-  porter  x.  Edit 


to  do.  Because  of  his  present  connection,  he 

- - -  cannot  describe  himself  In  detail  except 

pAppipr,  QWATfH  AINQ  broad  Wall  Street  and 

ALfa  Washington  experience,  has  appeared  in 

The  Chicago  Daily  Time,  carried  a  ir^'incTn^e^d  ro‘XoV"t^'h% 
four-page  advertising  section  from  Mar-  tioaiiy. 


to  a  predetermined  percentage  basis,  ^ic  w  loic  niaomiicr>  ui  ui.iriuuuon. 

"For  example,”  said  the  prospectus.  The  plan  of  the  proposed  campaign 

■‘assuming  that  the  credit  percentage  - - - — - ; - 

was  fixed  at  one  per  cent,  a  newspaper  _ Inveatment  Opp»rtunity _ 

which  expected  to  spend  $100,000  dur  FubUaher  has  an  interesting  proposition 
ing  the  next  year  for  etiuipment,  paper,  requiring  $6o,ooo  working  capital.  Op- 
ink,  and  other  supplies,  with  suppl>’  pibiish*' 

lirms  participating  in  the  plan,  might 


For  complete  details,  write  or  wire  Box 
\-871,  Editor  &  Publisher. 


Situation*  Wanted 


Investment  Opportunity  tirculatlon  Man^et^-Age  as.  married, 

_  wyywi-.Miiny _  years  experience  morning,  evening 

L  .  .  ..  ...  Sunday  newspapers  upwards  of  250,- 

PubUsher  hat  an  Interesting  proposition  oOO  circulation.  Thoroughly  versed  in 


Wood  Type 


requiring  $60,000  working  capital.  Op- 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  tCa»h  with  Order) 

1  Time  —  .S#  per  line 

3  Times  —  .4#  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .$0  per  line 
Count  six  words  to  tho  tins 


Help  Wanted 


000  circulation.  Thoroughly  versed  In  Free  Catalogue  No.  4S— Borders,  Regleta. 
economical  operation,  organization  car-  Cutting  fitlcks,  etc.  American  Wood  Type 
rlers,  dealers,  etc.  Not  looking  for  a  Mfg.  Co.,  270  Lafayette  St.,  N.  T.  C. 

swivel  chair  but  a  publisher  who  wants  - 

an  nonest,  etficlent,  economical  adminis-  as  L  •  i  w  •  r  <-  i 

nation.  Good  references,  ability  and  mechanical  t.quipment  for  Sale 

character.  A-8S2,  Editor  &  Publisher.  - - - - - 


Magazine  wants  desk  man  with  college  (iroulatlon 
background,  imagination,  experience  in  jjp  Publis 
copyreading  and  feature  writing.  Unusual  who  in  fai 
position  for  right  man.  Send  complete  .iast'  three 
application  to  Box  A-868.  Editor  &  Pub-  i,,.  newane 

Usher,  360  No.  Michigan  Ave.,  Chicago.  unuuestiona 

- - - -  its  circulati 

Situation*  Wanted  culator’.’  L 


Duplex  Press,  48  pages,  3  le-page  units. 
Cutler-Hammer  control,  newspaper  con- 


ence  in  Publisher:  Would  you  consider  a  man  veyor  and  paper  hoist.  Supplies,  tools  and 

-om  lete  competition,  in  the  extra  parts  complete.  New  In  1931,  ex- 

Piih  three  years,  has  been  able  to  carry  cellent  condition.  Address  Johnstown 

oJiko  *’**  newspaper  from  a  poor  second  to  an  Tribune  Publishing  Co..  Johnstown,  Pa. 

unquestionable  first,  practically  doubling  _ _ _ 

its  circulation  and  revenue,  a  capable  cir-  . 

culator’.’  Due  to  death  of  publisher  this  •’-nKra'lng  Department  Equipment,  all 

_ man  is  now  available.  Unusual  references.  standard  brands.  New  and  trade-ins.  Estl- 

II  m»r  A-872,  Editor  &  q-ubllsher.  furnished.  E.  T.  Sullebarger  Co.. 

“•  _ _ _ _  lib  John  Street,  New  York  City. 


.tdvertUlng  Display  .Man— Age  30.  mar-  »  ■  a-si..  i;,aitor  &  q-uoiisner. _  Street. '  New  York  City 

rled,  ten  years’  experience;  guaranteed  ,  ..  —  _ l; _ 

producer;  good  copy  writer  and  lay-out  4  lasslfled  Muaiter-— Mr.  Business  Manager;  ~  ■  -  - 

man;  moderate  salary;  will  go  anywhere.  nimmoUon  *'5?“***®'*  Department  need  new  Mechanical  Equipment  Wanted 


A-789,  Editor  &  Publisher. 


promotion  ideas — scientific  sales  plans— 
mure  production?  I  have  a  successful  14- 


White  space  charged  at  same  rate  per  line  vdvertbilna  Man 37  ExcentionaJ  sales  ^fear  record  as  a  producer  on  second  and  tuuchine  equip^ment 

pr  msertioD  as  earned  by  frequency  of  copy-layout  experience,  3  years  advertising  uate^  'pioneer**'d' v 36,  college  grad-  ^  Publisher,  stating 'i?wes°*cash  price 

^tion.  Minimum  space,  tlwee  jme*.  manager.  Reliable,  capable,  produced  “f ‘®’  ?1?"®®'^  developer  of  word  rate  tating  lowest  cash  price. 

The  Editor  &  Publisher  reserves  the  right  to  Excellent  record  and  references.  A-870,  vvUHng^  tS  ^loclt^  an/where  “uSauallfied  Wanted— Shaver  or  planer  power  driven 

dassify,  edit  or  reject  any  copy.  Editor  &  Publisher.  vviiijng  to  locate  anywnere.  unquaiinea  ti™..  mu.,  c 


references  furnished.  Box  A-853,  Editor  with  electric  motor.  Times,  Niles,  O. 
■fe  Publisher,  '  — 


_  .Vdvertlsing  and  Journalism — Young  man,  _ ».»  n..» 

Brokers  college  trained,  wants  newspaper,  maga-  u  o  _ waiiteQ  to  nuy _ 

- - - - —  zlne  or  advertising  agency  job  of  any  Stephen  Collins  Foster — Mss  letters  sheet 

Buying.  Selling,  Merging  of  .,"®w»PfP®"’  sort.  A-865,  Editor  &  Publisher.  orotldlni^  the  coat  not  “O'!  ®®'’>y  Printed  rnaterial’ about 


No  leases  or  trades.  No  listing  charge. 
Len  Kelghner,  Pythian  Building.  Nash- 
Tllle,  Mich.,  or  J.  W.  Mapoles,  Murphy  s 
Hotel,  Richmond,  Va. 


providing  the  cost  would  not  bo  excessive,  him-  also  eariv  Te moh one  r<i  '®7*i 
welcome  to  his  organization  a  Classified  aLm  t Jeilt^ons 


.Vdvertising  MoUcltor,  willing  to  go  any-  ~  “‘®  ''‘"®®*“*“  books  about  Telephone  companies,  etc., 

where,  nine  years’  experience  In  all  news-  gained  over  a  nwlod  of  sixteen  velra  on  “">where:  Ma.sonic  Books.  Chinaware, 
paper  departments,  salary  secondary  to  ^  "®“,  °  feadma  newSolners  m  the  ^f®'>als,  etc.  Describe  fully,  give  price, 

real  opportunity  for__advancement,  excel-  °Now  emnlovid?  excXm  reco^S  Address:  Fernandez.  P.  O.  Box  154,  Darby. 


Tor  Pacific  Coast  Dally  and  weekly  lent  references,  ago  27  years.  A-866.  Edl-  Pa 

ifii,.“sr&  ■-  *■  _ 3‘.A.r„r.T..';r.''.t'i,'s.  ■rUs-s.;  - 

-  - : - - - ^ - -  Aav.nl.ln,  S„llollo,-12  y..,.'  .'iffiSS?"'.'’"?.  ‘"cSS'T 

A  OiKMl  Buy — Southwest  dally,  exclusive  copy,  layout;  exceptional  producer;  now  llnago°at  a  satisfactory  rate  Best 

fertile  field;  splendid  plant.  Including  real  employed,  ready  for  promotion;  alert,  ®  ®®“«®®‘°®y  ®f‘®’ 

Mtate;  earning  dividends:  price— terms  energetic;  31.  married.  A-840.  Editor  &  P®®U  emP'oy 

reasonable;  initial  payment  $25,000.  J.  B.  I’ublisher.  era.  A-869.  Editor  &  Publisher. _ 

Shale.  Times  Building.  New  York.  .Artist,  Cartoon  and  Advertising  experience.  suneHnISndenr'"  S^iasoned'*’  iJnnomic.5' 

•  B5iin.rv*  sAmnifA*!  f»n  r$*fiiiARt  ^iip©riiit©nd€nt.  S©fl.son©d,  ©coTiomicsJ* 

Special  Represeaution  A^S^sV  EdiTor  &  Pub^  bumn©as-llke.  A-862.  Editor  &  Publisher. 


energetic:  31  married  ‘^A-StO  Editor  &  '•®fe«-®n®®»  tvom  past  and  pre'sent  employ- 

I’ubUsher’  ’  A-840.  EOiior  &  A-869,  Editor  &  Publisher. 

.\rtlst.  Cartoon  and  Advertising  experience. 

modest  salary;  samples  on  request,  refer-  a 

enc».  A.ses  Editor  *  Piihllaher.  husiness-llke.  A-862.  Editor  &  Publisher. 


.Artist,  Cartoon  and  Advertising  experience. 


special  lAepresomtaiion _  ences.  A-869,  Editor  &  Publisher.  imsiness-iiae.  a-bd,;.  aaitor  «  ruoiisner. 

.Manufacturer  Kepresentatlon  for  New  Cameraman  and  feature  writer — Six  years’ 

England  by  manufacturer  who  has  dls-  experience.  A1  references.  Unemployed,  departments.  Low  ^st  operator.  Metro- 

continued  his  own  business.  Only  con-  ^ju  place.  E.  T.  Pearson,  1523  N.  Vv  ®*^®‘' 

corns  of  highest  standing  will  be  conjld-  Gale  St..  Indianapolis.  Ind.  AV  ide  awake.  A-827,  Editor  &  Publisher, 

ered.  Will  do  own  financing.  A-849.  Edl-  - — - - - 

^r.r  ma‘r"-:fne/ye- 

Special  Features 


=-  ^  „  - ^  KsTm.  J?  non-  South 'Rend  >«®"®  Herild,  editorial  executives  of  which 

Special  Features  r>  OOO^^o  is  OoV-^*St'  Loula*'36^000  to  65  -  recommend  him  as  being  able  to  fill  any 

- — - - -  is’o-  RochlitS?’  27  000  to  46  000’  NeW  Position— rewrite  desk,  special  assignment. 

Free  Sample  Offeretl  to  editors— "Headline  ^,05  Ooe  •.»  *00  Ooo  Thes^  gain"  «‘®’  ^ge  28.  married,  college  graduate. 

Humor  ”  Z  Jack  Whltton.  Timely  hu-  X^re’ bum  soUdl!;?  anTdW  noT  fade  lYsh'  A^32.  Editor  &  Pub- 

!  morous  comment  on  headline  news.  Write  .jfter  leaving  them.  usher. 

Jack  Whltton  Syndicate,  4838  Magnolia  j^y  experience  has  been  In  all  phases  of  „  — u  al,  i  j  « 

Ave..  Chicago.  circulation  work,  office  owned  and  Inde-  Newspaper^  Man— Ably  equipped  for  any 

-  pendent  carriers,  boy  promotion,  street  ^®®^  amnfi'" 


Circulation  Promotion 


sales,  stand  sales,  suburban  and  country.  „  _ a,~ii.j  k„ 

My  reference:  Mr.  A.  Q.  Lincoln,  St.  polltan  experience  on  paper  hailed  by 
U.I.  Post  nisnatch:  Mr  J.  Bresnahan.  newsmen  for  superior  craftsmanship,  news 


turn  to  small  city  from  10  years’  metro- 


- - - -  I  niiia  Pu«t  niBuatrh  -  Mr  T  Bresnahan  newsmen  tor  superior  craitsmansnip,  news 

Promotion,  to  bring  "better  times,"  Hud-  v-™.  Week  Radio  City  Mr’  J  N  Shry-  standards;  challenging  field  for  energetic, 

son  De  Priest  &  Associates,  world’s  record  ‘  *  N  j,  Indianapolis’  News:  absorbing  work,  not  salary,  is  controlling 

circulation  builders.  246  6th  Ave.,  N.Y.L.  j  m  Stephenson  Publl^er,  South  consideration;  report  anywhere  for  Inter- 

-  Bend,  Ind.’.  News  Times;  Mr.  T.  J.  Dow-  view.  A-866,  Editor  &  Publisher. 

Newspaperdom’sLeadlngClrculatlonBulldor*  Hng.  New  York  World  Telegram;  Mr.  — -  — —  —  ,  w  1 

Morrison  PUn  James  E.  Hasenack.  New  York  Sun.  News  Writer,  Versatile— Three  years  husl- 

"The  Plan  that  Pays  and  Proves  It"  If  you  need  a  manager  who  can  get  re-  ness  and  advertising  experience.  B.J.. 

Write  the  John  F.  Morrison  Company,  suits  at  a  reasonable  cost,  one  who  can  plus  A.B.  and  A.M.  In  Economics  and 

Royal  Union  Bldg.,  Des  Moines.  Iowa.  take  charge  of  your  circulation  depart-  Finance,  all  Missouri  Unl^rsity.  Had  5 


If  you  need  a  manager  who  can  get  re-  ness  and  advertising  experience.  B.J., 

suits  at  a  reasonable  cost,  one  who  can  plus  A.B.  and  A.M.  in  Economics  and 

take  charge  of  your  circulation  depart-  Finance,  all  Missouri  University.  Had  5 

ment  In  such  a  manner  that  you  will  be  months’  trip  to  Europe.  Know  typewrlt- 

relieved  of  Its  worries,  one  who  Is  honest,  ing,  shorthand,  bookkeeping.  Miss  K,  C., 


Better  Daily  Newspaper*  In  every  section  relieved  of  Its  worries,  one  who  U  hone^.  ing,  shorthand,  bookk^plng.  Miss  K.  C., 
of  tho  countrv  are  using  and  unreservedly  efficient  and  economical,  write  Harry  H.  81 1  College  Ave.,  Columbia.  Mo. 
endorsing  Partlowe  Plan  clrculatlon-bulld-  Irish,  Holcomb.  N.  Y.  —  “  — 

ing  campaigns  more  than  over  before,  - — Newspaper  Pressman,  capable  and  efflcl- 

For  quick  definite  A.  B.  C.  circulation  In-  Clrrulatlnn  Promotion  Expert,  fast  desk  ent,  is  available  at  once  for  position  wjth 
crease,  regardless  of  business  conditions  In  man.  crack  writer,  age  34.  Now  rewrite  »  reliable  concern.  Sixteen  years  experl- 
your  field,  write  or  wire  collect  The  Charles  desk  great  New  York  evening  paper,  ence.  (^od  references.  Go  anywhere. 
Partlowe  Company,  Occidental  Building.  Must  go  South  for  wife’s  health.  .\-863  Albert  Keating,  4-  Hlllberg  Ave..  BrocK- 
ladlanapotU  Editor  &  'FMbllsher.  ton.  Masa 


Classified  Ads 

Are  the  connectins 
link  between  employers 
and  prospective  em¬ 
ployes. 

Tell  your  story  in  a 
Classified  Ad— Editor  & 
Publisher  is  a  trust¬ 
worthy  messenser. 
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SHOPmKlUlRXY 


By  MARLEN  PEW 

Success  item:  Two  years  ago  this  organ  of  the  guild.  What  is  the  source 
department  reported  that  when  of  your  information,  if  any?" 

Franklin  Jordan  and  his  wife  Eleanor,  »  »  * 

an  able  editorial  couple,  lost  out  in  Bos-  'T'HE  source  of  our  information,  if 
ton  journalism,  due  to  the  damnable  A  any,  is  the  Guild  Reporter  for  Sep- 
times,  they  journeyed  up  to  Ellsworth,  tembcr,  page  8,  column  5. 

Maine,  and  started  a  tiny  daily  on  a  Here  it  is:  "This  week 


in  the  Guild  Reporter,  in  reply  to  an  state?  I  have  no  answer  to  the  ques- 
evident  outburst  of  objections  from  tion.  1  do  Know,  however,  that  news- 
guildsmen  throughout  the  country.  The  paper  publishers  are  not  easily  tipped 
iwints  in  that  remarkable  statement  oft  of  their  feet  by  such  assaults,  and 
follow :  that  a  much  better  way  of  dealing  with 

( 1 )  The  St.  Paul  convention  de-  them  is  via  the  front-door,  in  candid, 

ferred  consideration  of  joining  the  A.  reasonable,  cooperative  negotiations 
E.  of  L.,  because  the  matter  i.a  1  not  Mr.  Broun  asks:  "Well,  \diat  are  yon 
been  adequately  thrashed  out.  going  to  do.  when  they  will  not  collec- 

(2)  The  guild  has  received  no  official  tively  bargain!  We  were  forced  to 
information  that  the  E.  of  L.  would  fight.”  The  simple  truth  is  that  many 
welcome  guild  affiliation.  [President  publishers  distrusted  the  guild  national 
Howard  of  the  Typographical  Union  leadership  from  the  start,  and  naturally 
in  April  publicly  stated:  "We  welcome  avoided  a  situation  which  they  believed 


you  with  open  arms.”] 


would  become  impossibly  ugly.  For 


Maine,  and  started  a  tiny  daily  on  a  Here  it  is:  "This  week  the  member- 
mimeograph  machine.  Occasionally  ship  of  the  Newspaper  (mild  of  New 
we  have  seen  copies  of  the  Ellsworth  ^’ork  voted  overwhelmingly  to  authorize 
I)aily  \ezos,  as  well  written  as  any  a  committee  to  enter  into  a  written  corn- 
daily  newspaper  we  know  of,  and  run-  pact  with  four  other  unions  in  the 
ning  up  to  a  dozen  pages  per  day,  nearly  newspaper  industry’  in  our  fight  against 
half  advertising.  .Vll  the  stuff  was  the  management  of  the  Stotcii  Island 


(vl)  "Co-operation  with  other  organ-  our  own  part,  we  believed  that  the  level 
ized  groups  of  wage  earners  was  made  lieaded  meml)ership  would,  in  time,  coo 
a  matter  of  A.N.G.  policy  by  conven-  trol  the  radical  national  leadership,  ft 
tion  resolutions,”  asserts  the  (luild  Re-  has  not  happened. 

porter.  "Accordingly  in  a  few  places,  _  ♦  ♦  * 

notably  New  York,  the  guild  is  co-  '  I '  HAT  there  is  potential  terror  in 
operating  with  other  labor  organizations  A  the  guild  movement,  as  at  present 
in  matters  of  common  policy,  such  as  controlled,  might  be  assumed  from  a 
the  fight  for  the  right  to  organization  communication  which  recently  appeared 
and  collective  bargaining  on  the  Staten  in  the  Guild  Reporter,  signed  C.  C 


nail  aCiVerililiiK.  aiuii  me  ui  uie  i^iunu  111*1  v:^  1  4  1  !  K  ^,.1.1. 

typed  in  two-cLmn  measure  on  wax  .  Uhvnoo.  The  guild  bound  itself  to  deal  Island  Advance  C operation  is  not  to  N  colet  1  do  no  suggest  that  thi, 
...  .  .,  _ 1-  ,1--  ...  ....  ,  ..  .  ,  be  contused  with  affiliation.  member  ot  the  euild  renresents  natinn>ii 


sheets  and  laboriously  run  through  the  jointly  with  the  publisher  of  the  Ad- 
mimeograph.  The  advertisements  were  vance  and  to  .settle  only  when  the  other 
illustrated  with  a  stencil.  Mr.  and  Mrs.  emiiloye  organizations  were  ready  to 
Jordan  did  the  whole  job.  This  week  do  likewise.  The  New  York  Guild  has 
we  received  notice  that  there  had  been  tiius  taken  seriously  the  stand  adopted 
a  merger  of  the  Jordan  Publishing  Co.,  by  the  national  convention:  to  cooper¬ 
and  the  printing  concern  of  George  E.  ate  with  other  labor  organizations  in 
Moore  and  Son,  of  Bar  Harbor,  and  the  field.” 
hereafter  the  Ellsworth  Daily  News  *  *  * 

will  be  printed  in  conventional  form,  T  N  the  same  issue  of  the  Guild  Re- 
Eranklin  and  Eleanor  in  charge  while  1  porter,  same  page.  Jonathan  Eddy, 
George  E.  Moore  handles  the  printing,  ixecutive  secretary  and  the  new  editor 
During  the  past  four  years  perhaps  a  of  the  (juild  Reporter,  had  this  to  say : 


member  of  the  guild  represents  national 


(4)  The  guild  cannot  affiliate  with  policy,  but  that  his  sinister  recommen- 
the  A.  E.  of  1...  except  by  a  vote  of  the  dations  were  published  in  the  national 


national  convention. 


organ  of  the  guild  cannot  be  brushed 
aside.  Read  what  he  had  to  say :  "The 


The  constitution  of  the  guild,  adopt-  badly'  a  new  technique  for 

ed  at  St.  Paul,  says  in  Article  11:  hgh("*g  employers... Newspapers  and 
"The  purpose  of  the  National  (iuild  *beir  publishers  are  vulnerable.  There 
shall  be  to  advance  the  economic  well-  connections  social  if  not  actually 
being  of  working  newspaper  men  and  hnancial  in  the  background  of  every 


women:  to  guarantee  greater  economic 
security  for  the  employed  and  iinem- 


new  spaper,  or  practically  every  one,  th« 
tells  the  tale  of  certain  policies  and 


thousand  and  one  experienced  newspaper  "The  .\merican  Newspaper  Guild  is 
people  have  asked  me  how  they  could  now  a  nationwide  union  of  newspaper 
find  work  and  make  a  living  in  hard  editorial  workers,  and  we  are  proud 


ployed  members  of  the  craft ;  to  guar-  ‘-'ertain  published  or  unpublished— 
antee,  in  so  far  as  we  are  able,  con-  ■''(ones.  ... 


times.  The  Jordans  have  supplied  an 
answer  which  delights  the  soul. 

4  4  * 

IN  Minnesota  24  daily  newspapers 
have  been  conducting  a  newspaper 
poll  on  the  (Governorship  campaign. 
Every  precaution  was  taken  against 
chicanery,  but  some  slicker  had  a  line- 


of  it.  Furthermore,  our  interests  as  a 
■iroup  of  employes  are  fundamentally 
‘he  same  a>  the  intere.sts  of  other  em- 
plove  groups  evervwhere.” 
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WHEREIN,  we  ask,  does  “cooper¬ 
ation”  differ  in  practice  from 
"affiliation?”  What  more  could  unions 


stant  honesty  in  the  dissemination  of 
public  intelligence;  to  raise  the  stan¬ 
dards  of  journalism  and  the  ethics  of 


“I  urge  that  .serious  consideration  be 
given  to  the  establishment  of  a  flying 


s  of  journalism  and  the  ethics  of  •''Muadron  of  the  best  investigators  in 
craft;  and  to  foster  friendly  eo-  *hc  .-'^".tork  organization,  under  di 


operation  xoith  all  ivorkers  of  the  news- 
pafer  industry.” 


rectum  ol  some  member  experienced  in 
directing  and  coordinating  their  activi- 


cut  made  of  the  straw-vote  ballot  and  i.^pect  from  an  affiliate  than  to  enter 
20,(K)0  fraudulent  ballots  printed.  These  ^  “written  compact”  to  support 

were  marked  as  votes  lor  Governor  organizing  enterprises  in  a  finish 

Olson — you  know  him  as  the  valiant  fj^rpt? 


press  hater  of  the  Northwest.  The 
stuffing  trick  was  discovered  and  votes 
thrown  out.  Whereupon,  friends  of  the 


It  was  this  action  of  the  guild  of 
New  York  City,  heavily  dominated  as 
it  is  by  national  officers,  all  present 


Governor  yelled :  TTie  whole  scheme  (jenials  notwithstanding,  that  finally 


is  a  fraud. 


WITHOUT  doubt  the  most  hor-  -oi  lu.  U.CI  .-.UI.IIU.  i  me  gumi  niuveinei.i. 

rible  and  perhaps  universally  sig-  organized.  Our  often-stated  objec- 
nificant  story  of  the  year,  was  the  re-  to  .a  newswriters,  with 

port  from  Hungarv  that  1,200  coal  labor_  union  a<yihations  are  based  on 


convinced  Eiutor  it  Pi  bi.ishkr  it  could 
not  further  support  the  guild  movement, 
as  organized.  Our  often-stated  objec- 


port  from  Hungary  that  1,200  coal 
miners  had  gone  on  a  "death  strike” 


principles  which  are  inherent  not  only 


against  a  $2  per  week  wage.  Attempted  Journalism  but  m  Americanism, 

mass  suicide  in  the  economic  struggle  >;ewswriters  can  not  be  teund  to  such 

has  never  been  heard  of  before,  inso-  class-conscious  cause  and  sustain  edi- 

far  as  I  can  recall,  and  the  Pecz  mine  tonal  independence,  basis  of  free  press 
story  touched  bottom  in  pathetic  human  ^'jd  the  democratic  system.  W  hat  some 
desperation.  It  served  to  remind  the  the  more  radical  New  \ork  leaders 

American  reader  that,  whatever  his  the  guild  have  said  they  wanted  was 

troubles  may  be,  there  are  people  in  extension  of  the  mechanical  depart- 

other  lands  who  would  consider  our  ment  closed  shop  to  me  ude  the  editorial 
national  misfortunes  as  comparable  lux-  department.  This  would  mean  that 
ury.  It  also  demonstrated,  with  start-  could  not  select  their  writers.  The 
ling  vividness,  that  the  need  of  the  unworkable,  flouts  every  Amen- 

world  is  intelligent  planned  economy,  press  principle.^  ^ 
governments  seeing  to  it  that  citizens  r  .  .  r  .u  -u 

are  not  dragged  to  their  spiritual  and  ^I^OM  the  earliest  da>s  of  the  guild 

physical  doom  by  failing  industries  to  movement  Heywood  Broun,  and  a 


which  they  cling  because  nothing  else 
offers  in  their  empty,  isolated  lives. 
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An  excellent  and  quite  simple  edi- 
•  torial  feature,  which  made  the 


A  movement  Heywood  Broun,  and  a 
few  others,  mainly  in  the  New  York 
group,  have  insisted  that  the  guild 
could  not  succeed  in  a  contest  with 
greedy  publishers  without  the  backing 
'ff  the  F.  of  L.  However,  Editor  & 


town  talk,  recently  appeared  in  Balti-  Pi  busher’s  view  of  the  perils  of  affili- 
7nore  Ezvning  Sun.  A  biologist  was  ation  has  been  that  of  the  majority  of 
quoted  as  having  said  that  many  people  guildsmen.  Mr.  Broun  was  finally 
do  not  believe  in  evolution,  no  matter  backed  down.  Now  he  even  says  A. 
what  has  been  the  scientific  revelation.  F.  of  L.  affiliation  wouldn’t  help  any. 
Whereupon  26  intelligent  persons  of  the  When  the  matter  was  due  to  reach  the 
community  were  asked  if  they  believed  floor  of  the  first  national  convention, 
in  evolution.  Ten  definitely  didn’t  and  at  St.  Paul,  it  was  sidetracked,  the  con- 
three  were  on  the  fence.  So,  apparently,  vention  sensing  it  was  a  rock  on  which 
the  long  scientific  fight  to  prove  to  the  the  whole  guild  movement  might  split, 
world  that  man  has  arisen  from  the  Mr.  Broun  at  that  time  announced  pub- 
lower  animals  has  been  only  half  won.  licly  that  the  question  of  affiliation  was 


CONFUSED  member  oftheAmer- 


to  be  left  undecided. 

Our  faith  in  the  integrity  of  guild 


■(A  iean  Newspaper  Guild  writes  to  leadership  was  subsequentlv"  shattered 
this  department,  as  follows:  “You  have  by  the  “cooperation”  subterfuge  used  in 
stated  that  the  guild  has  affiliated  (under  the  Staten  Island  Advance  c  ise.  Our 
the  guise  of  cooperation)  with  other  confidence  in  the  guild’s  officers  was 
mechanical  newspaper  unions,  all  under  still  further  impaired  by  the  disingenu- 
A.  F.  of  L.,  but  this  is  flatly  denied  in  ous  explanation  of  “co-operation.”  as 
the  Guild  Reporter  which  is  the  official  distinguished  from  “affiliation.”  offered 


The  italicized  clause,  as  will  be  seen.  Then,  when  a  dispute  requiring 

was  the  basis  of  the  New  York  Guild’s  action  arises,  this  corps  can  be 

action  in  entering  into  a  “written  com-  u-  ferret  out  every  avail 

pact”  with  the  A.  F.  of  L.  printing  damaging  evidence  of  under 

unions  to  organize  the  Staten  Island  cover  innuence  upon  the  news  and  edi 
.•\dvance  office,  which  for  many  years  columns  of  the  newspajier  in 

has  been  non-union  and  a  sore  thumb  'cilved.  .-\  statistical  group  also  could 
of  the  Big  Six  union.  Mr.  Broun  and  assembled  to  gather  data  from  adver 
his  associates,  national  guild  officers.  columns  showing  the  percentage 

we  think  it  fair  to  state,  had  found  a  revenue  the  newspaper  receives  from 
practical  way  of  accomplishing  all  that  ‘^'’"]Panies  which  are  active  advocates 
can  be  expected  from  a  formal  guild  ,‘'’5 

affiliation  with  the  A.  F.  of  L.,  mean-  ‘.hat  worked  on  the 

wliilc  technically  denying  it  to  the  com-  '"V  turning  joint  attention, 

plaining  membership  opposition.  Thev  |  rivalries  to  interfere  with  thar 
would  have  their  cake  and  eat  it.  '  ""'’h.  to  a  combined  search  for  dam 

«  aRiHR  evidence  of  editorial  dishonesty 

IT  has  become  increasingly  evident,  ".7*  Printable, 

A  also,  that  a  news-writers  union,  call  P'’‘^'^a  e  evidence  that  a  particular 
it  guild  or  anything  else,  may  be  reck-  ;’‘^''spaper  is  not  giving  its  readers  a 

less  bevond  forebearance,  when  under  ^ 

the  influence  of  the  left-wing  element  .  had  that  Col.  Mann  is  no  mort 
which  has  been  dominant  in  New  York.  be  an  ideal  chappie  to 

A  lawver,  who  has  seen  long  service  Squadron.  The  old 

in  uni6n  organization,  some  time  ago  knew  exactly  what  was  pri^ 

said  to  this  writer:  “I  wish  the  pub-  m  scandal  writing,  or  thought 

Ushers  of  this  citv  would  see  that  if  ^e^eting  oat 

they  do  not  open  friendly  relations  with  evidence  for  personal  ga^ 

these  reporters  they  will  presently  have  letter  and  certain  other 

on  their  hands  the  most  dkngerous  radi-  a  T 

cal  union  this  countrv  has  ever  seen.  the  Guild  Re^rter,  grossly 

These  bovs  are  running  wild,  and  thev  •^''^r^P^^ent  the  spirit  of  the  editon^ 
will  make  a  smash  out  of  this  before  u 

they  are  through.  They  are  bold  and  u" . 

resourceful,  have  no  idea  of  restraint  '  ^ '  ved,  and  still  believe,  ttat 

and  some  are  as  red  as  the  Kremlin  "‘^"^Paper  writing  makes  certain  de 
.1  mands  on  decency  as  well  as  intelli 

gence. 

That  may  be  true,  but  New  York  444 

editors  who  are  well-acquainted  with  '  I  'HIS  week  Heywood  Broun  an- 
the  more  articulate  elements  of  the  A  nounced  that  he  would  never  again 
Guild  Reporter  seem  unable  to  generate  run  for  President  of  the  National  Guild, 
more  than  a  couple  of  pounds  of  indig-  a  fact  for  which  we  are  devoutly  thank 
nation,  and  no  fear.  They  have  shown  no  ful.  He  really  ought  to  resign  now, 
evidence  of  panic,  are  unterrorized  by  since  he  admits  failure.  The  old  play 
the  program  of  personal  abuse,  tirades  boy  is  a  swell  columnist,  but  leaves 
bv  radio  against  newspapers  in  general,  something  to  be  desired  in  the  matter 
Union  Square  picketing  methods  and  of  organizing  news  writers,  inspiring 
the  provoking  of  little  fights.  Mr.  in  his  followers  a  spirit  that  may  be 
Broun,  now  slipping  from  under  the  amusing  but  butters  no  biscuits.  The 
mess,  did  more  to  inspire  these  futile,  tragedy  of  the  guild,  under  Broun,  has 
losing  tactics  than  anyone  else.  We  been  the  paucity  of  good  results  and 
doubt  if  there  is  in  the  country  a  news-  the  bumper  crop  of  vicious  antagonisms, 
paTwrman  who  could  kindle  such  an  edi-  hateful  tangles,  breaches  of  establish^ 
torial  bonfire.  Was  Mr.  Broun  sincere  loyalty  and  general  confusion.  This, 
in  his  belief  that  the  newspaper  pub-  too,  in  the  face  of  a  made-to-order  op- 
lishers  of  the  country  could  be  fright-  portunity  to  create  a  national  society  of 
ened  into  submission,  accepting  his  eco-  news-writers  to  gain  economic,  ethical 
nomic  views,  repugnant  as  they  are  to  and  professional  rights  long  over-due 
the  average  business  man.  still  moiling,  and  generally  recognized  by  publishers 
for  better  or  worse,  in  the  capitalistic  and  editors. 


